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Trade  Names  Fading  From  Radio  Programs 
Survey  of  65  Dailies  Reveals 

Marked  Tendency  to  Restrict  Free  Publicity  Shown — Programs  Eliminated  Entirely  in  Some  Cities 

With  Few  Protests — Placed  on  Paid  Basis  in  Kansas  City 


C0MMP2KCIAL  names  are  fading  out 
of  radio  programs  in  newspapers. 
The  programs  themselves  are  shrinking 
in  size,  usually  without  serious  protest 
from  readers.  Efforts  to  replace  or  sup¬ 
plement  the  free  listings  by  paid  adver¬ 
tising  have  made  some  progress,  but  it 
is  still  an  unusual  radio  page  that  car¬ 
ries  more  program  advertising  than  that 
represented  by  three  or  four  small  pieces 
of  “spotlight”  display.  In  some  news¬ 
papers  the  programs  have  been  success¬ 
fully  pul  on  a  paid  basis. 

These  conclusions  stand  out  in  a  study 
of  statements  from  65  newsi)apers  in  58 
cities,  gathered  by  Editor  &  Puiji.isher. 

Thirty  of  the  dailies  report  that  they 
never  use  trade  names  in  their  program 
announcements,  while  si.x  others  carry  no 
free  programs  at  all.  Only  12,  on  the 
other  hand,  use  trade  names  as  a  regu¬ 
lar  practice. 

Seventeen  qualify  their  answers,  re¬ 
porting  that  most  of  the  trade  names, 
but  not  all,  have  been  eliminated.  “Only 
when  necessary  to  identify  a  program,” 
is  a  common  expression  with  these  news¬ 
papers,  while  some  of  them  state  frankly 
“Only  for  those  firms  that  advertise  with 
us.” 

Simplest  of  the  solutions  reached  by 
the  newspapers  reporting  was  that  ap¬ 
plied  in  Kansas  City,  where  programs 
are  carried  only  as  paid  advertising. 

The  Kansas  City  Star,  answering  a 
form  query  as  to  whether  commercial 
names  were  permitted  in  radio  pro¬ 
grams,  said  laconically :  “Any  way  the 
radio  station  desires,  at  the  rate  of  62 
cents  a  line.  Commercial  display  rate 
has  been  in  effect  more  than  two  years, 
and  a  column  a  day  convinces  us  the 
plan  is  right.” 

A  recent  issue  of  the  Star  carried  pro¬ 
grams  for  five  stations,  including  the 
Star’s  own  WDAF,  set  in  regular  pro¬ 
gram  style,  but  conspicuously  marked 
“Advertisement.”  Small  display  adver¬ 
tisements  are  also  carried. 

The  Kansas  City  Journal-Post  re¬ 
ported  that  it  also  handled  local  .stations’ 
programs  as  paid  advertising,  letting 
them  follow  a  table  of  “Best  Radio  Fea¬ 
tures”  which  is  carried  as  news  matter. 

Other  papers  in  various  cities  stated 
that  they  were  developing  classified  col¬ 
umns  on  the  radio  page  for  paid  an- 
ttouncenients.  but  sample  pages  did  not 
show  much  advertising  of  this  sort. 

Papers  that  own  or  control  radio  sta¬ 
tions  have  in  some  instances  marked 
heir  own  programs  “Advertisement.” 
nd  charged  the  cost  up  to  the  station, 
^iot  infrequently  that  means  that  the 
ogram  of  the  controlled  station  is  the 
ly  program  published.  On  the  other 
nd,  the  Buffalo  Eveninq  News  pub- 
ishes  as  news  the  programs  of  half  a 
—  Wren  stations,  including  its  own  station. 

WBEN  then  takes  a  full-col- 
H^n  display  advertisement,  really  de- 
•ignd  to  attract  listeners.  A  recent  ad- 
H^isemenf  started  off  with  the  dis- 
^^yfd  paragraphs  about  a  few  of  the 
H®l^highlights,  followed  ■with  the  full 
in  more  detail  than  the  news 
^johnnns  carried,  and  w’ound  up  with 
^pragrapht  on  the  next  morning’s  set- 
^Pmg-up  exercises  and  on  the  WBEN 
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Radio  l>og.  .\  few  papers  are  selling  ad-  spotlight  display  advertisements  on  radio 
vertising  space  for  tie-up  announcements  pages.  Papers  which  have  offered  this 
to  be  insertetl  into  the  radio  programs  kind  of  tie-up  advertising  include  the 
immediately  after  the  line  telling  of  the  Fall  River  Herald  Nexi'S,  the  IVinston- 


4:30 — Salon  .singers. 

5:00 — The  Lady  Next  Door. 

5;30  -Moorc  Triangle. 

5:45— Civil  Commission  period. 
6:00 — News. 

6:0.5 — Weather-. 

6:08 — Agriculture  report. 

6:15 — Orchestra. 

6:2.')  -  Basehall  .scorr.s, 

6.30 — Fifteen  minutes  with  E.  H. 

k. 

6:45 — The  Stebh’ns  Boy.«. 

7:00 — Major  Bowes  Family. 

7:30 — Orchestra. 

7:45 — Song.s. 

6:00 — Concert  Orrhe.stra. 

0:00 — Orchestra. 

9:30  p.  m. — Enna  Jettiek  Songbird 

I  AT  McWHlRR’S 

10:00— Songs. 

10:30— Film. 

11 :00 — News. 

11:10— Baseball  scoies 


'i  :.TO— Black’s  Orchestra  —  Also  WBZ 
WHAM  WCKY  1 

— Sisters  of  the  Skillet-.- .Also  WBZ  ' 
WHAM  WOAR  WJR  WLW  KDKA  I 

8:00 — Creatore’s  Orchestra  —  Al«o  KDKA  I 
W.IAX  WBZ  WIOD  WHAS  KYW  WCKY  : 
WSB  WGAR  WJR 

8:;t0 — Korstner  Orchestra — .Also  WBZ  WJR 
KYW  WRV.A  WSB  WHAS  KDKA  WJA-V 
WPTF  WIOD  WHAM  KFl  WSM  AVLW 
WUAR 

0:00 — Paul  Whiteman’s  Orcheg. — .Also  WRZ 
WHA.M  KDKA  WJR  WGAR  KYW  WRVA 
WITF  WIOD  WFLA  WHAS  AVSM  WSB 
WLW 

The  Ahore  Proecem  Is  Spniisnrrd  By  I 

JNO.  LUCAS  &  CO.  I 

and  Other  Members  of  the  Quality  | 
Paint  Grniif  | 

PLEASANTS  I 

HARDWARE  CO.  i 

Distributors  for  I 

Lucas  Paints  and  Varnishes  | 

n:.’tO— Tiara,  l.n  and  Em  —  Aleo  KDK.A  | 
WJR  WLW  WON  1 

0:l.»— Waves  of  Melody  —  .Aleo  WB31  i 
WHAM  WJR  WGAR  WLW  ItDKA 
10:00 — Slumber  Music — WJZ  1 

10:.'!0 — Tareless  Love— Aleo  WGAR  CKGW 
WHAM  WRC  I 

11:00 — Russ  Columliia.  Sonyi — Also  WJZ 
1 1  : 1.-.— tlrclicstrn — "JZ 
1 1  :;t0 — Henrv  Biisse  Orchestra  —  .Also 
WGAR 


ADVERTISEMEyT 
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TODAY- 

\VD.\r,  THE  KANSAS  CITY  STABe 

eiO  KILOCYCLES. 

5:30  ISchool  of  the  Alrl— The  Star  Gazerl 
{Inal  baseball  scores;  road  rcoort. 

5:45 — Voices  at  Twilight 
6.00 — Over  the  Heather 
6.30 — The  Storv  of  the  Silver  Piute. 

7:00 — Ocnernl  Electric  Prouram. 

7:30— Club  Val.SDar. 

8:00— B.  A.  Polte's  Luckv  Strike  Dance  Or. 
rhestra. 

9:00 — Amo.s  ’n’  Andv. 

9:15— •Htiih  Soots  Niaht  Club."  (Sponsored 
bv  Arctic  Ice  Crerin  Company.) 

9;30 — Ne.v  Yorker  Dance  Orchestra. 

1U:00 — Pulova  Time  Sianai. 

10:01 — Weather  foreca.sl. 

lO  o'J— 'Ihe  Cnntiireiii.«ls  Orchestra. 

10:30— Tom  Beckham's  Snl-a-Bar  Gardena 
Orzh?.slia. 

10:45— Ralph  Sennet's  Orchestra.  Hotel 
Mueiilebacli. 

11:15— Tom  Beckham’s  Snl-a-Bar  Girdent 
Orche.stra. 

11:4)— Nlahthawk  Frolic. 

Kilo. — K.AIHC — iM.-i.e  Motors. 

6:02— Oraanalllle.s;  Ed  Cochrane.. 

6:30 — Kate  Smith:  Gloom  Chasers. 

7:00 — Hermandez  Brothers. 

7:15 — Steelcole  Color  Hnrmonlzere. 

7:30 — Grand  Opera  Miniatures. 

8:00 — Hank  Simmons  Show  Boat. 

9:00 — Louie's  Hunary  Five;  Arthur  Pryor. 
9:45 — Will  Osborne:  Guv  Lombardo. 

10:30 — Under  the  Modern  Moon. 

11:00-12:30 — Music  About  Town. 

AVREN,  Jenny  AVren,  Lawrence. 
5:15 — Tastveast  Jesters 
5:30 — Sonata  Recital. 

5:45 — Radio's  Greatest  Lover. 

6:00 — Vincent  Lopez  Hotel  St.  Reals  Orch. 
0:30 — National  Hlah  School  Orchestra. 

7:30 — Domino  Orchestra. 

8:00 — Cuckoo.  Burlesque  Skit. 

8:30 — Clara.  Lu  and  Em. 

8:45 — Bchirmer  and  Schmitt. 

9:00 — Amos  ’n’  Andv. 

9:15 — Literary  Digest  Topics  In  Brief. 
9:30-11:00— Red  and  White  Chsrliv  Bag 
From  Vanderbilt  Estate.  Newport.  R.  I. 

1.300  Kilo. — WOQ — 230. tt  Metera, 
10:00 — The  Wanderlna  Serenader,  Bossere 
man  Bovs.  Side  bv  Side  GlrU. 

Nelahborlv  Nelahbors. 

WIIH - Cook's  Paints — 860  Kilo. 

See  tomorrow's  Star  for  comnlets  proaram. 


Advertising  in  radio  rolumns.  The  elippiiigs  show  sertioiis  of  program  as 
published  in  the  Fall  River  Herald  News  (Enna  Jettiek  advertisement),  the 
Winston-Salem  Twin  City  Sentinel  (Pleasants  Hardware  advertisement),  and 
the  Kansas  City  Star. 


advertising  broadcast.  This  gives  the 
local  dealer  a  chance  to  put  his  name 
before  the  public  in  connection  with  the 
radio  advertising  of  goods  he  handles. 
Instances  at  hand  do  not  indicate  an 
attempt  to  create  listeners  for  the  pro¬ 
gram  itself,  as  is  usually  the  case  with 


Salem  Tivin  City  Sentinel,  the  Perth 
Amboy  News,  and  the  Niagara  Falls 
Gazette. 

Confusion  of  newspaper  practice  has 
of  cour.se  made  it  difficult  to  sell  pro¬ 
gram  advertising  on  a  national  basis. 
One  advertising  agency  man  pointed  out 


recently  that  if  he  were  asked  to  place 
program  announcements  in  hewspapers 
covering  the  same  territory  as  a  radio 
program,  he  would  have  little  choice  ex¬ 
cept  to  buy  display  space  and  specify 
ixisition  on  radio  pages.  The  necessary 
size  and  cost  would  not  he  conducive 
to  complete  coverage  on  every  day  when 
there  was  a  program. 

A  growing  practice,  of  course,  is  for 
broadcast  advertisers  to  mention  their 
radio  programs  in  regular  newspaper 
copy  devoted  primarily  to  selling  goods. 
While  this  permits  the  advertiser  to  word 
his  announcement  to  suit  himself,  it  lacks 
the  timely  attention  value  of  the  radio 
page. 

In  some  cities  the  newspapers  have 
reached  uniform  policies  by  agreement. 
In  St.  Louis,  for  example,  the  radio  edi¬ 
tors  have  an  association  which  meets  at 
luncheon  once  or  twice  a  month  to  dis¬ 
cuss  problems.  When  the  St.  Louis 
newspapers  dropped  all  trade  names  last 
spring,  the  radio  editors  adopte<l  uniform 
names  for  programs  which  had  to  have 
new  titles.  The  use  of  these  uniform 
names  made  it  easier  for  readers  to  learn 
to  recognize  urograms  under  the  changed 
policy.  Names  of  artists  were  played  up 
instead  of  the  names  of  sponsors. 

Radio  pages  from  the  newspapers 
which  responded  to  EumiR  &  Publisher’s 
inquiry  show  a  wide  variety  of  news 
treatment.  Nearly  all  make  some  sum¬ 
mary  of  the  best  programs  of  the  day, 
and  many  give  liberal  treatment  to  news 
and  features  about  radio  events,  especially 
in  Sunday  papers.  At  the  same  time, 
however,  there  is  a  definite  movement 
toward  saving  space  in  the  itemized  pro¬ 
grams.  A  considerable  number  have 
adopte<l  the  “clock”  arrangement,  which 
shows  under  the  heading  “8:15  P.M.” 
for  example,  all  the  programs  on  the 
air  from  the  different  stations  at  that 
time. 

The  other  typical  style,  of  course,  is 
the  listing  of  a  full  day’s  program  under 
the  name  of  each  station. 

Afternoon  papers,  while  more  inclined 
to  give  details  of  programs,  generally 
follow  the  practice  of  dropping  from 
each  edition  the  day-time  programs  that 
have  already  been  broadcast. 

A  good  many  newspapers,  especially 
morning  ones,  limit  each  number  to  one 
line,  and  some  set  the  lines  only  two- 
thirds  of  regular  measure.  The  Los 
.dnqeles  Record,  while  setting  its  pro¬ 
gram  full  measure,  allows  only  one  line 
ordinarily  to  an  hour,  even  if  the  hour 
includes  two  or  more  numbers.  Thus, 
under  the  heading  ‘7  to  8  P.M.”  one 
of  the  lines  might  read :  “KFI — Gilmore 
circus;  7:15  mystery  play.” 

Another  space  saving  has  been  made 
by  omitting  out-of-town  stations. 
Usually  there  has  been  little  reader 
objection,  but  there  are  exceptions. 
Richard  H.  Gardner,  radio  editor,  Mil- 
Tvaukee  IVisconsin  News  and  Sentinel, 
for  example,  reported :  “We  tried  drop¬ 
ping  out-of-town  stations’  programs,  but 
resumed  them  after  a  few  days  because 
of  reader  demand.”  Similarly,  Lawrence 
Gilbertson,  radio  editor  of  the  Portland 
(Ore.)  Journal  reported  that  radio  pro- 
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grans  were  eliminated  entirely  in  Feb¬ 
ruary,  but  were  “restored  after  three 
days  upon  avalanche  of  protest.” 

George  Frederick  Oliver,  Buffalo 
Courier-Express,  said:  “Dropped  list¬ 
ings  (evening  only)  of  19  secondary  east¬ 
ern,  central,  and  southern  stations. 
Reader  reaction  was  request  for  resump¬ 
tion  of  two  of  these.  These  were  re¬ 
sumed  on  an  all-day  basis,  like  local 
stations.” 

R.  B.  Westergaard,  Des  Moines  Regis¬ 
ter  &  Tribune:  “We  previously  listed 
only  highlights.  We  now  list  programs 
of  each  chain  and  stations  over  which 
they  may  be  heard  in  this  locality.  We 
feel  readers  are  better  satisfied.  Local 
Iowa  programs  are  not  listed.” 

A  radio  editor  in  a  city  where  pro¬ 
grams  were  dropped  altogether,  and  high 
spots  and  gossip  limited  to  half  a  column 
reported  that  “readers  have  done  much 
complaining,  but  can’t  do  much  about  it.” 

On  the  other  hand,  there  were  plenty 
of  statements  that  space-saving  policies 
had  brought  practically  no  reader  pro¬ 
tests.  Following  are  typical  comments: 

John  H.  Mer^ith,  New  Haz’en  Jour¬ 
nal  Courier:  “Dropped  three  or  four 
station  programs  considered  unnecessary. 
Skeletoniz^  all  programs  beginning  Feb¬ 
ruary,  1931.  Station  manager  wrote  pro¬ 
testing  letter.  One  or  two  readers  pro¬ 
tested.  That  was  all.” 

J.  Adolph  Meise,  New  Orleans  States: 
“Tightening  of  space  on  programs  and 
practical  elimination  of  radio  section. 
No  reader  reaction,  as  the  reader  places 
most  emphasis  on  accuracy.” 

Freda  Avant,  Miami  (Fla.)  Herald: 
“Discontinued  daily  radio  column,  de¬ 
voted  to  detailed  information.  Now 
simply  use  program  schedule.  Some 
complaints.  Have  reduced  amount  of 
space  given  to  radio  during  the  summer 
months.” 

C.  L.  Kern,  Indianapolis  Star:  “In 
the  last  year  we  have  reduced  the  num¬ 
ber  of  programs  of  individual  stations, 
using  mainly  local  stations,  chain  pro¬ 
grams,  and  seven  of  the  near-by  high- 
power  stations.  No  reaction  to  speak  of.” 

C.  A.  VerBeck,  managing  editor,  Fort 
Smith  (Ark.)  Southwest  American  & 
Times  Record:  “We  dropped  daily  radio 
programs  several  months  ago,  and  found 
the  reader  opposition  much  smaller  than 
anticipated.” 

H.  W.  Carlisle,  Columbus  Ohio  State 
Journal:  “Reduced  by  two-thirds. 

Scarcely  any  reaction.” 

Columbia  (S.C.)  State:  “In  May 
dropped  A.P.  radio  programs;  had  seven 
complaints.” 

F'rank  Jenkins,  Boston  Herald-Trav¬ 
eler:  “Up  to  within  ten  months  ago  we 
listed  more  outside  programs  than  any 
other  Boston  paper.  Today  we  list  only 
the  powerful  outside  stations  which  are 
heard  here.” 

John  d’Urbal,  Spokane  SpokesmanARe- 
“We  have  cut  out  all  programs 
of  short  duration  that  were  overburdened 
with  blatant  advertising  matter.  No  com¬ 
plaints  from  readers.” 

Louisville  (Ky.)  Herald-Post :  “We 
are  devoting  less  space  than  formerly. 
•Accidentally  omitted  program  of  oiie 
local  station  two  days.  Reader  action 
none  to  amount  to  anything.” 

Ralph  L.  Power,  the  Los  Angeles 
Record,  reported  that  there  was  no 
reader  reaction  when  the  radio  inaterial 
was  cut  from  two  columns  to  a  half  col¬ 
umn — but  when  the  whole  thing  was  left 
out  one  day  there  w'as  an  avalanche  of 
kicks. 

.\nother  paper  which  dropped  all  ra¬ 

dio  programs,  except  as  advertising, 

and  also  gave  up  its  “newscasting,”  said 
that  fewer  than  a  dozen  of  its  .'?2.0(K) 
subscribers  wrote  letters  of  protest,  and 
several  of  those  were  inspired  by  a  local 
station. 

Similarly,  most  of  the  dailies  that  have 
eliminated  trade  names  from  the  pro¬ 
grams  report  that  readers  made  no  ob¬ 
jection  or  practically  none  to  the  change. 
The  usual  practice  in  dropping  commer¬ 
cial  names  was  to  feature  the  performers 
instead  if  they  were  at  all  well  known, 
otherwise  to  refer  merely  to  “orchestra,” 
“talk,"  “duet,”  etc. 

Some  papers  stated  they  had  made  the 

change  a  year  ago  or  more,  others  ffil- 
lowing  the  .A.N.P.A.  convention  last 
April  when  radio  caused  so  much  dis¬ 


cussion.  A  few  said  they  have  followed 
the  recent  action  of  the  New  York 
dailies.  Typical  statements  follow: 

R.  S.  Stephan,  Cleveland  Plain  Deal¬ 
er:  “We  were  one  of  first  if  not  the 
first  paper  to  adopt  this  change.  Very 
few  complaints  at  time  of  change,  now 
none  at  all.  Readers  have  learned  to 
know  stars  and  orchestras.” 

ILarl  Sowers,  Richmond  (Va.)  News 
Leader:  “Trade  names  were  eliminated 
last  August.  Only  a  few  scattering 
and  indirect  complaints  were  made.” 

William  A.  Gober,  Atlanta  Georgian- 
American:  “Under  no  circumstances  do 
we  allow  trade  names  in  our  programs. 
This  policy  apparently  has  to  no  extent 
diminished  interest  of  radio  listeners  in 
the  programs  as  listed  in  our  paper.” 

O.  N.  Taylor,  Chicago  Times:  “Since 
June  1  we  have  eliminated  all  trade 
names  from  radio  programs  and  in  news 
copy  dealing  with  radio  features.  The 
response  of  our  readers  shows  that  they 
are  interested  in  the  talents  of  the  art¬ 
ists  more  than  in  the  trade  names  of  the 
sponsors.” 

William  J.  Clark,  Chicago  Evening 
American:  “We  use  commercial  names 
only  where  the  name  indicates  to  the 
reader  best  the  character  of  the  enter¬ 
tainment.  About  5  per  cent  or  less  of 
our  program  listings  carry  trade  names.” 

William  S.  Hedges,  Chicago  Daily 
News:  “The  News  prints  trade  names 
only  when  it  is  necessary  to  properly 
identify  the  program.  In  general  we 
find  that  trade  names  are  not  essential 
in  informing  our  readers  what  programs 
are  to  be  broadcast.  Amos  ’n’  Andy 
are  outstanding  examples  of  talent  that 
overshadows  the  sponsor.” 

Larry  M.  Wolters,  Chicago  Tribune: 
“For  the  past  five  or  six  years  the 
Tribune  has  mentioned  trade  names  in 
radio  programs  only  to  a  limited  extent. 
Wherever  possible,  we  try  not  to  men¬ 
tion  the  spon.sor,  if  the  program  can  be 
listed  in  any  other  way.  In  all  radio 
news  copy,  trade  names  of  sponsors,  and 
any  references  that  would  tend  to  give 
free  publicity  to  commercial  enterprises, 
are  eliminate  entirely.” 

Newspaper  interest  in  the  matter  vyas 
indicated  by  the  comparatively  high 
percentage  of  radio  editors  who  took  the 
time  to  write  out  reports  on  what  their 
jMipers  had  done.  The  Editor  &  Pud- 
LiSHF.R  inquiry  was  sent  to  123  dailies, 
and  answers  came  from  65  in  time  to  be 
used. 

The  cities  covered  by  the  responses 
were:  Albany,  Atlanta,  Baltimore,  Bir¬ 
mingham,  Boston,  Buffalo,  (Thicago. 
Cincinnati,  Cleveland,  Columbia.  S.C., 
Columbus.  Dallas.  Denver,  Des  Moines, 
Detroit,  Fort  Smith,  Fort  Worth,  Indi¬ 
anapolis,  Jackson,  Miss.,  Kansas  City, 
Los  Angeles,  Louisville,  Memphis,  Mi¬ 
ami,  Milwaukee,  Minneapolis,  New  Ha¬ 
ven,  New  Orleans,  Oklahoma  City, 
Omaha.  Philadelphia,  Pittsburgh,  Port¬ 
land,  Ore..  Richmond.  St.  I>ouis.  San 
Francisco,  Spokane,  W’ashington,  D.C. 
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CALENDAR 

Aug.  27-29 — Maine  Press  Assn., 
annual  meeting  and  outing.  Lake- 
wood  Inn,  Skowhegan,  Me. 

Aug.  31-Sept.  3 — Newspaper  Assn. 
Managers,  Ine.,  conference.  Hotel 
Fontenelle,  Omaha. 

Sept.  1-4 — Associated  Sign  Con¬ 
tractors  of  North  America,  meeting, 
Memphis,  Tenn. 

Sept.  4-7 — N  a  t  i  o  n  a  1  Editorial 
Assn.,  directors’  meeting,  Morrison 
Hotel,  Chicago. 

Sept.  6-7 — Mid-West  Newspaper 
Advertising  Managers'  Assn.,  con¬ 
vention,  Athletic  Club,  Kansas  City. 

Sept.  14-18 — Financial  Advertis¬ 
ers’  Assn.,  meeting,  Boston. 

Sept.  15-16 — Central  States  Circu¬ 
lation  Managers’  Assn.,  fall  meeting. 
Congress  Hotel,  Chicago. 


NAMED  BY  WESTINGHOUSE 


R.  R.  Davit  Placed  in  Charge  of 
Apparatus  Advertising 

R.  R.  Davis  who  has  directed,  in  the 
past  21  years,  various  Westinghouse 
advertising  activities,  has  been  appointetl 
apparatus  adver¬ 
tising  manager 
of  the  Westing¬ 
house  Electric 
&  Manufacturing 
Co.,  at  East 
Pittsburgh.  He 
will  have  charge 
of  all  apparatus 
advertising  activi¬ 
ties  of  the  com¬ 
pany  except 
the  merchandis¬ 
ing  department, 
headquarters  for 
which  are  located 
R.  R.  Davis  at  Mansfield, 

Ohio. 

His  service  with  the  company  started 
in  1905,  immediately  following  his  gradu¬ 
ation  as  an  electrical  engineer  from  the 
Western  University  of  Pennsylvania, 
now  the  University  of  Pittsburgh.  In 
1910  he  became  associated  with  the  West¬ 
inghouse  advertising  department  and_  in 
the  ensuing  period  had  directed  the  activi¬ 
ties  of  most  of  its  divisions.  In  1925  he 
was  named  assistant  to  manager  of  the 
department  and  last  year  became  editor- 
in-chief. 


LONDON  DIVIDENDS  CUT 

Two  of  London’s  large  newspaper  pub¬ 
lishing  companies  have  announced  reduc¬ 
tions  in  their  interim  dividends  for  the 
year  ending  Feb.  29,  1932.  Daily  Mirror 
Newspapers,  Ltd.,  declared  a  dividend  of 
3)4  PPr  cent  as  against  7^,  and  Sun¬ 
day  Pictorial  Newspapers,  Ltd.,  declared 
3(4  as  compared  with  6(4- 
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L.  B.  TOBIN  PUBLISHER 
OF  OMAHA  BEE-NEWS 


Former  Busineta  Manager  of  Lig. 
coin  Star  Joins  Hearst  Or¬ 
ganization  Succeeding 
Lester  L.  Rood 


L.  B.  Tobin,  for  many  years  vice- 
president  and  general  manager  of  tht 
Lincoln  (Neb.)  Star,  has  been  named 


L.  B.  Tobin 


publisher  of  the  Omaha  (Neb.)  Bet- 
Xezi's,  owned  by  W.  R.  Hearst. 

Mr.  Tobin  resigned  as  business  man¬ 
ager  of  the  Lincoln  Star  April  1  to  take 
a  post  as  vice-president  of  (iooch  &  Co., 
a  grain  and  stock  brokerage  business  or¬ 
ganized  at  that  time.  With  H.  E.  (i^h, 
president  of  that  firm,  Mr.  Tobin  had 
been  active  on  the  Star  for  20  years  prior 
to  its  sale  in  1930. 

Control  of  the  Star  passed  into  the 
hands  of  Messrs.  Gooch  and  Tobin  in 
1910.  They  sold  a  controlling  interest 
in  the  paper  in  1930  to  the  Lee  Syndicate. 
Frank  D.  Throop,  publisher  of  the 
Dmenport  (la.)  Democrat,  went  to 
Lincoln  as  publisher  of  the  Star  in  Julv. 
1930. 

Mr.  Tobin  remained  as  business  man¬ 
ager  until  his  resignation  in  April  to  join 
the  brokerage  firm.  He  had  been 
associated  with  Mr.  (Jooch  in  a  similar 
enterprise,  prior  to  their  purchase  of  the 
Star.  He  succeeds  Leslie  L.  Roixl  on  the 
Bee-News. 


LEARY,  JR.,  RETURNS 

John  J.  Leary,  Jr.,  former  labor 
editor  of  the  Nezo  York  World,  re¬ 
turned  recently  on  the  S.S.  .America, 
after  a  five  months’  tour  of  England 
and  the  continent  as  a  special  represen¬ 
tative  of  the  U.  S.  Department  of  Labor. 
Leary  went  abroad  to  study  government 
employment  agencies. 


CIRCULATORS  TO  MEET 

The  fall  mectinR  of  the  Central  State# 
Circulation  ManaRcrs’  .Association  will 
be  held  in  the  Congress  Hotel.  Chicago. 
Sept.  15-16,  according  to  an  announce¬ 
ment  by  Joe  M.  Bunting,  president  ot 
the  association  and  circulation  manager 
of  the  Bloomington  (Ill.)  Pantograph. 

LINOTYPE  OPERATOR  BLINDED 

Daniel  Roberts,  .35.  linotype  operator 
at  the  Pottsz'ille  (Pa.)  Repuhliean  will 
lose  the  sight  of  both  eyes  as  the  result 
of  a  gas  pot  explosion,  according  to 
surgeons  at  Pottsville  Hospital.  Roberts 

was  burned  by  the  molten  metal.  The 
full  force  of  the  blast  caunht  him  in  tbe 
face. 

OGDON  JOINS  NEW  YORK  TIMES 

William  D.  Ogdon  has  gone  from  the 
St.  Louis  Globc-Dcmocrat  to  the  tele¬ 
graph  copy  desk  of  the  New  York  Times. 
He  was  formerly  with  the  St.  Lotus  Star 
and  the  Toledo  Times  as  rewrite  man 
and  copy  reatler. 


BENDER  RETURNS 

Robert  J.  Render,  vice-president  of  the 
United  Press  in  charge  of  news  re¬ 
turned  to  New  York  this  week 
tour  of  Europe.  W  hile  abroad  he  visited 
Rome,  Paris,  Rerlin.  AIoscow.  Dmdon. 
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MAJOR  COST  FACTORS  THAT  RESIST  CUTTING 

Circulation  and  Mechanical  Department  Expenses  Constitute  Largest  Part  of  Budget — Reports  for 
Thirty-two  Dailies  Show  Small  Reduction  in  Expenses  from  1929  Peak 


IT  is  an  old  story  to  newspaper  pro¬ 
prietors  and  publishers  that  while  1930 
revenues  decreased  sharply  from  1929 
volume,  1930  expenses  were  much  more 
reluctant  to  follow  the  downward  trail, 
but  there  is  nevertheless  a  number  of  ex¬ 
tremely  interesting  facts  in  the  analysis, 
just  published,  of  the  operating  sheets 
of  32  Eastern  and  Middle  W  estern  news- 
oapers.  with  circulations  ranging  from 
3,000  to  105,500  daily.  The  analysis, 
published  by  the  Newspaper  Audit  &  Re¬ 
search  Bureau  of  New  York,  Chicago, 
and  Washington,  divides  the  papers  into 
four  groups,  according  to  population  of 
the  city  of  publication,  and  indicates  that 
the  largest  proportionate  declines  were 
suffered  in  tlx-  larger  cities  covered. 

Group  I,  covering  cities  from  4,900  to 
16,000  population,  showed  an  average  re¬ 
cession  in  revenue  of  2.33  per  cent,  while 
operating  expenses  decreased  1.92  per 
cent. 

Group  II,  ranging  from  13,000  to  30,000 
population,  showed  revenue  losses  aver¬ 
aging  6.20  per  cent,  with  reduction  of 
operating  expense  averaging  3.36  per 
cent. 

With  two  exceptions,  the  papers  in 
these  groups  are  published  under  non¬ 
competitive  conditions. 

Group  III,  covering  papers  in  towns 
of  18,500  to  50,000  population,  suffered 
a  revenue  reduction  averaging  only  1.95 
per  cent,  with  a  cost  reduction  of 
ll/lOOths  of  1  per  cent. 

Group  lY,  with  a  range  of  55,000  to 
347,500  population,  had  the  staggering 
loss  in  revenue  of  11.07  per  cent,  against 
a  cut  in  operating  costs  of  1.36  per  cent. 

While  advertising  revenues  varied 
sharply  in  the  four  groups,  with  losses 
prevailing,  circulation  revenues  held  hand¬ 
somely,  the  groups  of  smallest  papers 
making  the  best  record.  The  maximum 
gain  in  this  group  was  37.55  per  cent, 
while  the  best  gain  among  the  eight 
largest  papers  was  28/lOOths  of  1  per 
cent. 

Reluctance  of  publishers  to  reduce 
wages  or  number  of  personnel  is  cited 
as  the  primary  reason  for  the  discrep¬ 
ancy  l)etwen  the  cut  in  revenues  and  the 
stationary  expenses.  Steps  which  have 
been  taken  by  clients  of  the  reporting 
organization  to  reduce  expenses  are  listed 
as  follows : 

1.  Curtailment  of  news  volume  so  far 
as  reasonably  possible  in  order  to  cut 
down  the  number  of  pages  per  issue, 
thereby  effecting  savings  in  newsprint 
and  in  overtime  mechanical  costs. 

2.  General  “tightening-up”  of  the  pages 
to  further  reduce  mechanical  costs. 

3.  Curtailment  of  expenditures  for  ad¬ 
vertising  features  and  services. 

4.  Curtailment  of  circulation  expenses 
by  eliminating  expensive  campaigns  and 
by  confining  the  activities  of  solicitors 
principally  to  the  larger  communities  in 

the  territory. 

5.  Elimination  of  less  popular  features 
services. 

6.  Reductions  in  country  correspond- 
mts  where  the  interests  of  subscribers 
permit. 

6  Reduction  in  the  number  of  working 

hours  per  day  at  the  same  hourly  rates. 

Particularly  in  mechanical  departments. 
8.  TemjKjrary  suspension  or  reduction 
wiiuses.  prizes,  and  premiums. 

9.  Curtailment  of  delivery  expenses  and 
‘‘xpcnses  wherever  possible, 

,  10.  General  curtailment  of  expenses 
®,  ill  departments  insofar  as  possible 
*'thout  impairing  efficiency. 

The  report  indicates  that  during  the 
half  of  1930  revenues  were  gener- 
"ly  higher  than  in  1929,  but  fell  off 
^siderably  during  the  last  six  months, 
l^hat  a  net  decrease  for  the  year  was 
by  all  groups.  The  higher  reven- 
^  lor  the  first  six  months  of  1930  said 
®  have  been  enjoyed  by  these  news- 
Wrs  were  not  general  throughout  the 
“'"'try,  according  to  monthly  linage 
J^orts  that  have  appeared  in  these  col¬ 
ons.  but  the  decline  from  1929  figures 


By  ARTHUR  ROBB 

for  all  papers  was  less  during  the  first  of  $2*4,217.70,  leaving  a  net  profit  of 
half  than  in  the  last  half  of  1930.  It  is  $7,010.‘i0  per  month,  or  19.35  per  cent 
this  condition  which  undoubtedly  ac-  on  turnover.  On  newspaper  operations 
counts  for  the  trifling  inroads  made  into  only,  the  monthly  profit  was  $4,491. ‘42, 
expenses  by  the  economies  above  out-  a  ratio  of  13.33  per  cent, 
lined.  In  most  offices,  they  did  not  Average  monthly  gross  revenues  of 
become  effective  until  late  in  the  year,  the  other  paper  are  $51,333.91  with  ex- 
and  in  some  even  minor  economies  were  penses  of  $43,772.67,  leaving  an  average 


not  effected  until  1931  had  clearly 
demonstrated  that  it  would  increase 
rather  than  limit  the  losses  suffered  in 
1930. 


1931  had  clearly  monthly  net  profit  of  $7,561.24,  or  14.72 
it  would  increase  per  cent  on  turnover. 

:  losses  suffered  in  Both  papers  print  about  the  same 
volume  of  advertising,  the  first  carrying 


With  few  exceptions,  newspapers  are  44,677  inches  per  month,  the  second  45,- 
today  operating  on  a  far  more  rigid  449  inches  per  month.  Of  local,  the 
budget  basis  than  was  the  case  last  first  averages  32,031  inches,  the  second, 
year,  and  while  some  wage  and  salary  32.114  inches;  of  national,  the  first  has 
reductions  have  been  reported,  they  are  6,695  inches,  the  second,  7,937  inches; 
so  far  a  small  minority.  One  of  the  of  classified  and  legal,  the  first  averages 
country’s  leading  publishers  recently  re-  5,951  inches,  the  second,  5,398  inches, 
marked  to  a  friend  that  if  newspaper  Both  composing  rooms  therefore  handle 
corporations  after  several  years  of  un-  about  the  same  amount  of  work, 
paralleled  prosperity  had  not  set  aside  The  average  selling  price  per  adver- 

reserves  sufficient  to  take  them  through  tising  inch  on  the  first  paper  obtained 
the  depression  without  wage  cuts,  how  by  dividing  volume  into  revenue,  works 
could  they  expect  consideration  from  out  as  follows : 
their  workmen  when  times  improved?  Local,  .5555. 

While  the  1930  reports  of  this  organ-  National,  .8100. 
ization  are  not  directly  comparable  with  Classified  and  Legal,  .7061. 
its  1929  summaries,  reported  in  these  The  second  paper  averages  its  income 

columns  a  year  ago,  since  the  papers  per  inch  from  advertising  classifications 
are  not  specifically  identified,  in  those  as  follows : 


cases  where  reports  for  both  years 
appear  to  apply  to  the  same  paper,  the 
tendencies  apparent  in  1929  have  become 
more  marked  in  1930.  Newspapers  which 


Local,  .8792. 

National,  .9793. 

Classified  and  Legal,  1.0523. 

It  will  be  seen  that  the  first  paper 


operated  on  a  loose  basis  in  1929  did  averages  slightly  better  than  its  mini- 
not  change  their  habits  under  economic  mum  local  rate  on  that  class  of  adver- 
stress,  and  \vhere  they  reported  losses  tising ;  slightly  less  than  its  minimum  on 
in  1929,  their  losses  last  year  were  national,  and  about  midway  between  the 


larger. 

The  effect  of  character  of  field  on 


two  on  classified  and  legal. 

The  second  paper  averages  well  below 


advertising  rate  structures  and  revenues  its  minimum  rate  on  local,  about  the 
is  probably  the  most  interesting  nugget  same  proportion  as  the  first  paper  on 
hidden  in  the  long  columns  of  analytical  national,  while  its  classified  and  legal 
figures.  In  Group  IV,  for  instance,  firing  an  average  rate  higher  than  either 
Paper  No.  1  and  Paper  No.  8  are  pub-  local  or  national. 

lished  in  cities  of  approximately  the  There  is  no  explanation  in  the  report 
same  size,  No.  1  having  a  population  of  on  the  second  paper  of  the  wide  gap 


50,000  and  No.  8  having  47,000. 


between  the  stated  minimum  local  rate 


Both  cities  are  countv  seats,  not  within  cents  per  line,  or  98  cents  per  inch 
25  miles  of  a  metropolis.  Both  papers  achieved  average  income  of 

are  evening,  without  local  competition.  Pf2  cents  per  inch  and  without  de- 
The  first  paper  has  11,100  circulation,  ‘^ded  knowledge  of  local  conditions, 
the  other  24,750.  The  first  city  has  a  attempted. 


trading  area  200  square  miles  in  extent, 
with  80,000  population ;  the  other  is  the 


In  any  case,  the  average  income  per 
inch  on  all  advertising  was  for  the  first 


centre  ’for  265.000  population  within  I«per  61  37  cents  or  about  4.3  cents  per 
5,700  square  miles.  The  wide  difference 
in  the  character  of  the  fields  is  further 

illustrated  by  the  population  analysis,  cents  per  line. 


Native  White... 
KoreiRn  Born  . . 
KnRiish-ReadinR 
Industrial  Worke 


which  is  set  up  as  follows:  ’  ,  average  cost  per  advertising  inch 

for  the  first  paper  was  48.49  cents,  while 

t  Paper  No.  8  averaRe  cost  for  the  second  was 

Native  White .  68%  86%  74.91  cents,  leaving  a  net  profit  per  inch 

horeiftn  Born  .  31%  13%  ,  c  »  r  1 4  oo  »  j 

EtiKlish-ReadinK  .  80%  97%  for  the  first  paper  of  12.88  cents  and 

Industrial  Workers  ...  26%  23%  for  the  second  paper  of  16.64  ccnts. 

Field  No.  1,  from  these  figures  appears  editorial  cost 

to  be  a  highly-industrialized  community,  f’*  6-8’  cents  per  inch  for  news  inches, 
probably  devoted  to  heavy  manufactur-  ^nd  a  mechanical  cost  on  total  inches 
iiig,  with  a  comparatively  limited  trad-  averaging  8.9.3  cents.  Total  page  cost 
inS  radius  and  a  comparatively  low  con-  'vas  $.-  .44.  The  second  paper  had  an 

centration  of  population  within  the  trad-  «h‘or*al .  per  news  inch  of  9.28 


was  $.31.44.  The  second  paper  had  an 
editorial  cost  per  news  inch  of  9.28 


ing  area.  Its  consumer  purchasing  power  ‘^^hts,  with  a  mechankal  cost  per  inch 

would  under  these  conditions  be  about  13.20  cents.  Its  page 


average  for  the  country. 

Field  No.  2,  from  the  evidence,  would 

seem  to  be  a  manufactueing  centre,  sur¬ 
rounded  by  agricultural  country,  and 
it  may  be  deduced  that  more  than  half 
of  its  circulation  goes  to  the  farm  homes 
and  small  towns  in  the  region.  Pur¬ 
chasing  power  of  the  whole  would  usu¬ 
ally  under  these  conditions  be  above  the 
national  average. 

It  is  not  surprising  then  that  Paper 
Xo.  1  has  a  minimum  local  rate  of 
.0.36  per  line  and  a  minimum  national 


cost  was  $52.39. 


Administrative  . . 

Accountitifp  and  Collection . 

Advertisii^  I)c(>artment  . 

BiHinrs5  Ofnee  . 

Circulation  . 

Editorial  . 

Comjiosing  . 

Stereotype  . . 

PressrcKim  (includinjf  newsprint)  . 


cost,  due  in  part  to  the  wider  area  cov¬ 
ered,  is  also  slightly  higher.  This  rep¬ 
resents  not  only  a  wider  local  range  to 
be  coveretl,  but  more  features  and  wire 
news  for  a  more  diversified  clientele. 

Both  papers,  it  appears  from  the  alxive 
summary  and  from  comparison  with 
others  of  the  32  papers  listed,  are  con¬ 
ducted  with  better  tlian  ordinary  ability, 
each  adapting  its  metluxls  to  the  peculi¬ 
arities  of  its  clientele  and  retaining  from 
the  newspaper  operation  approximately 
the  same  fair  proportion  of  profit.  The 
comparatively  low  local  rate  of  the  first 
paper  seems  to  be  an  anomaly  in  its 
set-up ;  it  may  be  due  to  long-standing 
personal  relations  between  the  newspa¬ 
per  and  the  stores,  but  tin  the  other 
hand,  it  may  be  as  essential  to  the  city’s 
economic  structure  as  the  city  liall  is  to 
its  government.  The  fragmentary  evi¬ 
dence  that  these  tables  afford,  however, 
indicate  that  the  paper  should  collect  a 
higher  tariff  for  its  local  advertising. 

In  the  larger  fields  audited,  the  effects 
of  the  1930  depression  were  more 
marked  than  in  the  two  just  described. 
Papers  No.  6  and  7  in  Group  IV  can 
be  taken  as  typical. 

Paper  No.  6,  an  evening  paper,  is  one 
of  four  newspapers  published  in  a  city  of 
.347,500  jiopulation.  It  has  73,0(X)  cir¬ 
culation.  Population  of  the  city  is  83 
per  cent  native  white.  4  per  cent  foreign 
liorn,  99  per  cent  Englisli-reading,  and 
21  per  cent  industrial  workers.  The 
trading  area,  including  5,100  square 
miles,  has  810,000  population. 

Paper  No.  7,  an  evening  and  Sunday 
paper,  is  one  of  four  dailies  published 
in  a  city  of  265,0(K)  ixipiilation.  It  has 
98,500  circulation.  Population  of  the 
city  is  79  per  cent  native  white,  10  per 
cent  foreign  born,  94  per  cent  English- 
reading,  and  25  per  cent  industrial  work¬ 
ers.  The  trading  area,  including  6,750 
square  miles,  has  5.30.000  population. 

Both  have  special  representatives. 
Neither  has  a  job  department.  The  first 
paper  has  A.P,  U.P.,  and  I.N.S.  wire 
services,  and  the  second  has  these  plus 
the  Consolidated  Press. 

The  minimum  local  line  rate  of  the 
first  paper  is  13.5  cents,  with  a  minimum 
national  rate  of  14.5  cents.  The  second 
paper  gets  a  minimum  local  rate  of  18.5 
cents,  and  a  national  rate  of  20.5  cents. 

Both  published  fairly  Icxise  papers  in 
1930,  averaging  38.6  per  cent  advertis¬ 
ing  in  the  first  paper  and  37.29  per  cent 
in  the  second. 

The  first  paper  piiblishetl  an  average 
total  of  79,.568  inches  per  month ;  the 
second  108,763  inches  per  month.  The 
comparative  monthly  volume  breakdown 
by  classifications  in  inches  was: 

First  Second 
Paper  Paper 

Local  .  56,120  65,274 

National  .  14,086  23,067 

Classified  and  Legal .  20,422 

Income  from  these  classifications  com¬ 
pared  as  follows,  per  mt>nth : 

First  Second 

Paper  Paper 

T^al  .  $74,692  80  $94,064  19 

National  .  19.458  88  J3.896  23 

Oassifi^  and  Legal  13,374  84  31,997  46 


$107,626  52  $159,957  88 


Two  major  discrepancies  appear  from 


•t- 

s : 

First  Paper 

Second  Paper 

Per  Cent 

Dollars 

of  Total 
Income 

Dollars 

ef  Total 
Income 

$5,358  17 

15.89 

$8,319  27 

16.31 

Admin. 

671  24 

1.32 

3,836  08 

11.38 

4.840  94 

9.48 

5.514  23 

16.36 

4,219  87 

8.27 

2,351  56 

6.98 

6,324  19 

12.40 

3,639  80 

10.80 

5,972  46 

11.71 

3,533  42 

10.48 

5,319  64 

10.43 

861  13 

2.55 

1,123  72 

2.20 

4.123  31 

12.23 

6.981  34 

13.68 

$29,217  70 

86.67 

$43,772  67 

85.80 

rate  of  6  cents,  while  the  other  jiaper  the  abtive  summary,  one  in  the  cost  of 
gets  7  cents  minimum  local  and  .075  the  advertising  departments,  the  other  in 
nationally.  Both  employ  special  repre-  circulation  expenses.  The  first  jiaper  in 

sentatives.  Both  are  served  by  both  the  field  limited  by  geography  and  de- 

.Associated  Press  and  United  Press  gree  of  literacy  in  population  finds  it 

wires.  The  first  paper  has  a  job  de-  more  expensive  to  sell  advertising.  The 


partment.  the  second  has  not. 


second  jiaper,  with  its  wide  trading  area. 


Average  monthly  gross  revenues  of  the  spentls  almost  double  the  other  paper’s 
first  iiaper  are  $36,228.60,  with  expenses  proportion  for  circulation.  Its  editorial 


Average  income  by  classifications,  per 
inch,  compared  thus: 

Firit  Second 

Paper  Paper 

Ixx:.il  .  $1.3309  $1.4411 

National  .  1.3814  1.4694 

Classified  and  Degal .  1.4393  1.5668 

Average  .  $1,3526  $1.4707 

The  average  cost  per  advertising  inch 
(Contiinted  on  page  50) 
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KNOX  CALLS  MEETING 
OF  STOCKHOLDERS 


Enlargement  of  Chicago  Daily  New* 
Board  from  9  to  11  Members 
Will  Be  Proposed  on 
Aug.  28 


Col.  Frank  Knox,  who  assumed  con¬ 
trol  of  Chicago  Daily  News  last  week  as 
publisher,  announced  that  a  meeting  of 
Daily  News  Corporation  stockholders 
will  take  place  Aug.  28  to  confirm  the 
selection  of  the  new  board  of  directors. 
Approval  of  the  stockholders  of  the  en¬ 
largement  of  the  board  from  nine  to  11 
members  also  will  be  sought  at  this 
meeting. 

Under  the  new  management.  Colonel 
Knox  is  president  of  the  Chicago  Daily 
News,  Inc.,  and  Theodore  T.  Ellis,  his 
partner  in  purchase  of  the  controlling 
interest  of  the  Daily  News  from  the 
Walter  A.  Strong  estate,  becomes  vice- 
president  and  a  meml>er  of  the  board. 
Members  of  the  board  to  be  presented 
for  confirmation  are; 

I^ird  Bell,  attorne>' ;  Holman  D.  PeU.'  • 
bone,  president,  Chicago  Title  and  Trust 
Company ;  Sewell  L.  Avery,  president 
of  the  United  States  Gypsum  Company; 
George  E.  Scott,  president  of  the  Ameri¬ 
can  Steel  Foundries;  John  Stuart,  presi¬ 
dent  of  the  Quaker  Oats  Company ; 
Benjamin  V.  Becker,  attorney;  James  L. 
Houghteling,  vice-president  and  treasurer 
of  the  Daily  News;  Joseph  E.  Otis,  co- 
chairman  of  the  Central  Republic  Bank 
and  Trust  Company;  and  Rufus  C. 
Dawes,  president  of  the  Century  of 
Progress  Exposition.  The  latter  two  are 
newcomers  to  the  board. 

Colonel  Knox  returned  W'ednesday  to 
Chicago,  after  a  short  business  trip  to 
Manchester,  N.  H.,  where  the  former 
general  manager  of  the  Hearst  news¬ 
papers,  is  still  in  partnership  with  John 
A.  Muchling,  publisher  of  the  Man¬ 
chester  Union  Leader.  Colonel  Knox 
said  he  did  not  plan  to  bring  his  family 
to  Chicago  until  sometime  this  fall. 

Mr.  Elllis  does  not  contemplate  locat¬ 
ing  permanently  in  Chicago,  but  will  re- 
turn_  to  Worcester,  Mass.,  where  he  is 
president  of  the  New  England  Fibre 
Blanket  Company. 


GREATNESS  EASIER— OCHS 


Still  a  Printer’s  Deril,  He  Says  After 
35  Years  as  a  Publisher 

“It  is  easier  to  manage  a  great  news¬ 
paper  than  a  small  one.” 

So  Adolph  S.  Ochs  told  a  New  York 
World-Telegram  reporter  in  a  telephone 
interview  on  the  occasion  of  his  thirty- 
fifth  anniversary  as  owner  and  publisher 
of  the  New  York  Times  last  Tuesday. 
Mr.  Ochs  was  at  his  Lake  George  estate. 

In_  reply  to  a  query  whether  he  is 
happier  today  than  he  was  53  years  ago 
as  a  printer’s  devil,  Mr.  Ochs  said: 

“I  am  still  a  printer's  devil.” 


ARRANGED  BENEHT  GAME 

Owners  of  the  Chicago  White  Sox 
and  Cubs  have  accepted  the  suggestion 
of  Arch  Ward,  sports  editor  of  the 
Chicago  Tribune,  to  bring  their  clubs 
together  on  Sept.  9  to  play  for  charity. 
The  entire  proceeds  of  the  game,  which 
are  expected  to  exceed  $25,000  will  be 
turned  over  to  Gov.  Louis  L.  Emerson’s 
unemployment  fund. 


WILL  STRIKE  IN  NORWAY 

Employes  of  all  Norwegian  newspapers, 
with  the  exception  of  Socialist  organs, 
are  scheduled  to  go  on  strike  within  two 
weeks  as  part  of  the  general  labor  strug¬ 
gle  for  higher  wages,  an  A.P.  dispatch 
from  Oslo  this  week  said.  The  General 
Federation  of  Trade  Unions  has  rejected 
the  new  wage  scales  offered  by  the  gov¬ 
ernment  mediator. 


COPY  HITS  RATE  INCREASE 

To  array  public  setniment  against  the 
proposed  15  per  cent  increase  in  freight 
rates,  the  Chicago  Coal  Merchants 
Association  is  using  a  series  of  full-page 
advertisements  in  newspapers.  Copy 
contains  names  of  250  dealers. 


AND  HE  SPENDS  HIS  MONEY— FOR  WHAT?  —  By  Jerry  Costello 


Cartoon  by  Jerry  CostcDo  in  Albany  Evening  News. 


DALY  ON  HERALD  TRIBUNE 


Former  World  Racing  Expert  to 
Become  Sports  Editor,  Sept.  8 

George  Daly,  former  sports  editor, 
columnist,  and  racing  expert  for  Nev> 
York  World,  has  been  appointed  sports 
editor  of  the  Netv  York  Herald  Tribune, 
it  was  announced  this  week  by  A.  R. 
Holcombe,  managing  editor.  He  will 
take  charge  Sept.  8. 

EkIward  Logan,  who  has  been  acting 
sports  editor  since  the  resignation  of 
Floyd  Taylor  a  few  weeks  ago,  will  be¬ 
come  night  sports  editor.  He  has  for 
some  time  directed  the  desk  work  of  the 
sports  department. 

Mr.  Daly  was  with  the  Herald  Tribune 
some  years  ago  before  going  to  the 
World.  After  the  sale  of  the  World  he 
joined  the  World-Telegram  staff. 


TO  HANG  CURTIS  PORTRAIT 

A  portrait  of  Cyrus  H.  K.  Curtis, 
Philadelphia  publisher,  who  has  contri¬ 
buted  many  thousands  of  dollars  to  in¬ 
stitutions  in  Maine,  is  to  be  hung  on 
the  wall  of  the  second  floor  corridor  of 
the  State  House  at  .Augusta.  Joseph  B. 
Kahili  of  Portland,  Maine,  is  the  artist. 


BIRTHDAYS  REMEMBERED 

The  Birmingham  Age-Herald  is  run¬ 
ning  a  children’s  birthday  column.  At 
the  end  of  the  daily  list  of  birthdays  a 
blank  is  printed  on  which  children  may 
send  in  their  names,  birthday,  school  and 
name  of  parents. 


WELLS  PROMOTED 

J.  S.  Wells,  automotive  advertising 
man  of  the  Baltimore  Post,  has  been 
promoted  to  assistant  manager  of  the 
national  advertising  department. 


DAILY  BUYS  NEW  PLANE 

The  new  Stinson  Junior  cabin  plane, 
which  will  be  used  by  the  Dar’cnport 
(la.)  Times,  to  replace  the  craft  burned 
recently,  has  arrived  at  Cram  airport. 


MOVING  RADIO  STATION 

The  Sun  Publishing  Company  of  Jack- 
son,  Tenn.,  operator  of  broadcasting  sta¬ 
tion  WTJS  has  applied  to  the  Federal 
Radio  Commission  for  a  license  to 
operate  the  station  in  Jackson  rather 
than  Union  City,  Tenn.  A  permit  to 
move  the  station  was  granted  on  July 
24  and  the  license  to  operate  at  the  new 
location  follows  as  more  or  less  of  a 
formality. 


PRINTING  AIR  VIEWS 

Airplane  views  of  Iowa  county  seat 
cities  are  being  printed  daily  on  the  pic¬ 
ture  page  of  the  Des  Moines  (la.)  Regis¬ 
ter  and  Tribune.  More  than  30  cities 
already  have  been  photographed  from  a 
height  of  from  1,(^  to  3,000  feet  by 
George  Yates,  dean  of  the  Register  and 
Tribune  cameraman,  from  (Jood  News  II, 
the  newspapers’  airplane.  One  picture  is 
printed  ^ily. 


BID  REJECTED 

The  Nashville  Industrial  Corporation 
bid  of  $71,000  for  the  plant  and  equip¬ 
ment  of  the  Cornstalks  Products  Co., 
Inc..,  Danville,  Ill.,  was  rejected  by  Fed¬ 
eral  Judge  Walter  C.  Lindley  last  week. 
Receivers  have  not  announced  date  for 
future  sale  or  other  plans  for  disposal 
of  the  property. 


CAUDILL  GOLF  WINNER 

Larry  Caudill,  Atlanta  Journal  copy 
reader,  won  the  annual  newspapermen’s 
golf  tournament  recently  from  LeRoy 
Fuss,  also  of  the  Journal  copy  desk. 
Journal  golfers,  competing  with  those 
from  the  Georgian- American  and  Con¬ 
stitution.  won  all  six  flights. 


5,000  AT  BIRTHDAY  PARTY 

The  Dayton  (O.)  Herald  recently 
entertained  5,000  members  of  the  Herald 
Birthday  Club  at  an  outing  at  Forest 
Park.  More  than  1.200  members  of  the 
Dayton  Daily  News  Junior  Club  were 
guests  of  the  paper  and  theatre  recently 
at  a  showing  of  the  movie  “Dirigible.” 


DOHERTY  FLAYS  STAR 
IN  ADVERTISEMENTS 

Only  One  Attack  Has  Appeared 
in  Editorial  Form  in  Kansas 
City  Journal-Post  Since 
Alliance 


{By  telegraph  to  Editor  &  Pubushes) 

Kansas  City,  Mo.,  Aug.  19.— Only 
one  editorial  over  the  signature  of  Henry 
L.  Doherty,  utilities  magnate,  has 
peared  in  the  Kansas  City  Journal-Post 
a  half  interest  in  which  he  bought 
recently  to  “fight  the  Kansas  City  Star 
on  its  own  ground.” 

So  far  the  Journal-Post,  under  its 
Doherty  alliance,  has  contented  itself 
with  attacks  on  the  Star  in  advertise¬ 
ments.  Copy  has  contained  quotations 
from  comments  favorable  to  Doherty  in 
other  newspapers,  many  of  them  small 
weekly  or  daily  publications,  in  the  l^n- 
sas  City  territory.  Some  of  them  have 
had  Doherty’s  signature  appended. 

.\  charge  that  the  Star  deliberately 
colored  its  news  in  the  campaign  to  force 
Doherty  to  reduce  gas  rates  in  Kansas 
and  Missouri  was  the  basis  of  one  of 
the  principal  news  stories  developed  by 
the  Journal-Post  last  week.  It  revolved 
about  estimates  of  the  total  gas  reserve 
in  the  groutid  in  the  Kansas  fields,  and 
was  the  subject  of  a  first  page  editorial 
signed  by  Doherty. 

The  Star,  continuing  its  policy  of  dis¬ 
regarding  Doherty’s  attacks,  has  adherd 
to  the  theme  in  its  editorials  that 
Doherty’s  gas  rates  “must  come  down." 
A  hearing  on  rates  before  the  Kansas 
Public  Service  Commission,  scheduled 
for  Aug.  18,  has  been  postponed  until 
October,  Governor  Woodring  announcing 
neither  side  was  prepared. 

The  next  matter  to  come  up  probably 
will  be  the  answer  of  the  Kansas  Ci^ 
Star  Company  and  three  of  its  directors 
to  the  $12,000,000  libel  suit  filed  by 
Doherty.  The  court  set  the  September 
term  for  filing  of  the  reply. 

In  full  page  advertisements  in  its  own 
columns  the  Journal-Post  is  carrying 
a  “Thank  You”  announcement  to  its  new 
readers,  claiming  a  large  increase  in 
circulation  as  a  result  of  the  gen^ 
public  interest  in  Doherty’s  fight  against 
the  Star. 


WON  QUICK  VICTORY 


City  Council  Cuts  Tax  Rate  Aftsr 
Daily  Printed  Editorial 

The  Wellsburg  (W.Va.)  Dcnly  Her¬ 
ald,  George  S.  Larrimore,  publisher,  has 
just  won  a  victory  for  the  tax-payers 
as  a  result  of  caustically  criticising  the 
city  council  for  increasing  the  tax  rate 
to  70  cents. 

As  a  result  of  the  newspaper’s  single 
editorial  the  council  met  in  special  ses¬ 
sion  and  reduced  the  rate  8  cents,  the 
result  being  a  total  tax  rate  of  $3  fw 
municipal  property  owners  instead  of 
$3.08. 


BUYS  MAINE  MAGAZINE 

Guy  F.  Dunton,  treasurer  and  general 
manager  of  the  Portland,  (Me.),  Eve¬ 
ning  News,  has  purchased  Sun-Up  a 
magazine  devoted  to  Maine.  Sun-Uphas 
been  published  by  several  interests  since 
it  was  started  about  seven  years 
The  format  cf  Sun-Up  has  been  chMged. 
the  new  magazine  being  published  m 
tabloid  form  and  on  regular  newsprint 
It  is  being  printed  in  the  Evening  News 
plant. 

TO  OPEN  DETROIT  OFFICE 

Williams,  Lawrence  &  Cresmer 
pany,  newspaper  representatives.  New 
York,  will  open  a  Detroit  office  Sept/ 
in  the  General  Motors  Building  ® 
charge  of  W.  G.  Lowmon,  who  for  ^ 
past  two  years  has  been  covering 
Detroit  field  from  the  Chicago  office. 

STAFF  CHANGES  IN  ORANGE 

S.  Stevenson,  editor  of  the  Orange 
(N.J.)  North  Jersey  Courier,  has  ^ 
moted  James  MacDonald, 
editor,  to  news  editor  and  Ixiuis  I.  Al^ 
ander,  former  staff  writer,  to  w 
editor. 


WANTS  NEWS  PROPERTY  RIGHTS  ASSURED 


press  Congress  Speaker  Says  International  Recognition  a  Vital  Necessity — Radio  and  Television  Are 

Declared  to  Be  Factors  in  Situation — Present  Laws  Surveyed 


Following,  in  part,  is  an  address  by  Dr.  Frederick  S.  Siebert,  School  of  Jour¬ 
nalism,  University  of  Illinois,  at  the  Press  Congress  of  the  World,  Mexico  City: 
unpublished  manuscript.  The  main  basis  syndicates  and  employees,  publishers  and 
of  authority  for  the  contention  that  there  clients,  whenever  questions  arise  out  of 
is  a  common  law  property  in  facts  which  unpublished  manuscripts.  The  provisions 
are  not  copyrighted  and  which  are  not  for  dividing  the  various  rights  under 
abandoned  by  general  publication  is  a  copyright 
long  series  of  cases  dealing  with  stock  .  . 

quotations  and  “tickers.”  But  the  rights  the  rights  of  an  owner  of  a  writing  may 
based  upon  these  decisions  are  of  limited  be  divided  among  various  individuals 
value  to  newspapers  whose  very  existence  both  as  to  times  of  publication  and  also 
depends  upon  the  publication  of  the  news.  3*  tp  territories  covered.  Agreements 
The  rights  developed  in  the  “ticker” 
cases  cease  immediately  upon  publication.  ... 

Rights  in  material  that  has  been  pub-  provision, 

lished  are  protected  by  the  Copyright  „  ”  protection  there  is  in 
statute  of  1909.  Newspapers  and  news 
agencies  have  occasionally  sought  protec¬ 
tion  under  this  statute,  but  its  effects, 
too,  are  of  limited  value.  It  has  been 
held  repeatedly  by  the  courts  of  the 
United  States  that,  although  the  literary 
form  of  a  newspaper  article  may  be  copy¬ 
righted,  still  the  facts  or  elements  which 
constitute  tVie  news  value  of  the  particu¬ 
lar  dispatch  are  not  capable  of  such  pro¬ 
tection. 

Under  the  present  conditions  of  news¬ 
paper  publishing  the  exact  literary  form 
in  which  the  news  is  couched  is  relatively 
unimportant,  while  the  facts  of  news 
(divorced  from  the  literary  form)  con¬ 
stitute  the  element  of  value.  Newspaper 
proprietors  continue  to  copyright  theii 
stories  and  editions,  but  protection,  al¬ 
though  adequate  in  the  case  of  the  “liter¬ 
ary”  or  feature  article,  is  of  little  value 
in  the  case  of  piracy  of  news. 

This  last  year 


May  4,  1896,  expressly  exclude  from  the 
protection  accorded  to  articles  in  jour¬ 
nals  and  reviews,  nom’clles  du  jour.  In 
the  revision  of  the  Berne  Convention 
made  at  Berlin,  November  13,  1908,  it 

_ _ _  ..t,..*..  ....vw  more  specifically  provided  that  “the 

are  of  especial  interest  to  protection  of  the  present  convention  does 
newspapermen.  Under  these  provisions  ^Pply  to  nouvellcs  du  jour  ou  ai(.r 
•  ■  '  ■  faits  divers.” 

On  June  2,  1928,  at  the  Rome  confer¬ 
ence  of  the  International  Copyright 

„  _ _ _ _  Union,  the  following  provisions  were 

regulating  release  dates  and  exclusive  adopted  •  . 

territories  of  publication  can  be  enforced  -'^rt.  9,  (1)  Serial  stories,  novels,  and 
•  .  -  •  •  all  other  works,  whether  literary,  scien- 

the  United  tific,  or  artistic,  whatever  may  be  their 
Linder  what  subject,  published  in  newspapers  or  peri- 
ion,”  The  odicals  of  one  of  the  countries  of  the 

was  begun  Union,  may  not  be  reprinluced  in  the 

nst  the  In-  other  countries  without  the  consent  of 
was  finally  authors, 

<lecide<l  by  the  Supreme  Court  of  the  “(2)  Articles  of  current  economic  po 

Lhiited  States,  The  court  held  that  one  htical,  or  religious  discussion  may  be  re- 

who  gathers  news  at  pain  and  expense  produced  by  the  press  if  their  reproduc- 
for  the  purpose  of  lucrative  publication  *s  not  expressly  reservetl.  But  the 

may  be  said  to  have  a  "quasi-property”  source  must  always  be  clearly  indicated; 

in  the  result  of  his  enterprise,  as  against  the  sanction  of  this  obligation  is  deter- 

a  rival  in  the  same  business,  and  that  mined  by  the  legislation  of  the  country 

the  appropriation  of  these  re.sults  at  the  where  the  protection  is  claimed, 

expense  of  and  to  the  damage  of  one  "(3)  The  protection  of  the  present 
and  for  the  profit  of  another  is  unfair  Convention  does  not  apply  to  news  of  the 

competition.  The  decision  of  Justice  day  or  to  mi.scellaneous  news  having  the 

Pitney  does  not  recognize  a  property  character  merely  of  press  information.” 

right  in  news  as  such,  but  merely  that  Ry  this  article  material  printed  in  a 
"■  as  against  rivals  there  exists  a  right  newspaper  is  divided  into  three  classes: 

which  will  be  protecte<l  on  the  equitable  ( 1 )  serial  stories,  tales  and  all  other 

basis  of  unfair  competition.  In  a  sepa-  works,  whatever  their  object,  whether 

rate  opinion  Justice  Holmes  argued  that  literary,  scientific,  or  artistic.  This  class 

the  injunction  should  be  limited  to  a  receives  absolute  protection  and  may  not 

a  new  copyright  bill  definite  periixl  of  time  after  which  any  be  reprixluced  without  the  consent  of  the 

was  considered  by  the  Congress  of  the  one  might  appropriate  the  facts.  authors  or  owners. 

United  States.  The  bill  passed  the  House  Other  countries  have  attacked  the  The  second  class  contains  “articles  of 
of  Representatives,  but  failed  to  come  up  problem  with  varying  success.  In  Great  current  economic,  political  or  religious 

for  vote  in  the  Senate  before  adjourn-  Britain  the  results  have  been  somewhat  discussion”  which  appear  in  either  news- 

ment.  similar  to  the  results  in  the  United  papers  or  periodicals.  The  reproduction 

The  same  bill  will  undoubtedly  come  States.  of  the  second  class  of  new.spaper  articles 

up  again  this  fall.  Several  revolution-  We  now  turn  from  national  regula-  may  be  expressly  forbidden,  but,  if  not 


ITALIAN  PUBLISHER  IN  HOT  SPRINGS 


of  public  policy  and  the  rights  of  the 
public.  While  we  are  attempting  to 
guarantee  to  the  collectors  and  distribu¬ 
tors  of  news  the  full  benefits  of  their 
ffforts,  there  remains  the  right  of  the 
public  to  ready  access  to  all  information. 
While  we  are  protecting  the  press,  we 
fear  to  create  a  monopoly. 

The  problem  is  to  steer  warily  between 
two  interests — to  give  the  collector  and 
distributor  of  news  sufficient  recogni¬ 
tion  so  as  to  make  his  vocation  profitable 
^ugh  to  keep  it  on  an  independent 
wsis,  and  on  the  other  hand,  to  protect 
the  public  in  its  right  to  receive  all  the 
news  as  early  as  possible, 

I  submit  that  rights  in  news  ought  to 
granted  both  national  and  interna¬ 
tional  protection  for  these  reasons : 

(1)  In_  order  that  news  gathering  may 
financially  profitable, 

(2)  In  order  that  the  press  may  be 
protect^  against  unwarranted  invasion 
by  radio  and  television, 

.(3)  In  order  that  by  becoming  finan- 
^'*Ily  indej^ndent,  the  newspapers  and 
?g^ncies  may  remain  free  and  un- 
subsidized, 

National  protection  of  news  in  the 
J^'ted  States  is  maintained  in  a  sort  of 
desultory  fashion  under  three  legal 
•^edies,^  literary  property,  copyright, 
*wl  unfair  com^tition.  The  law  of  lit- 
^ry  property  is  a  part  of  the  common 


way,  Poland,  Portugal  and  her  colonies, 
Roumania,  Snain  and  her  colonies,  Swe¬ 
den.  Switzerland,  and  Tunis.  Notable 
because  of  their  absence  are  Russia, 
China,  the  United  States,  and  all  the 
South  and  Central  American  republics 
excent  Brazil, 

It  is  notable  also  that  several  countries 
have  made  reservations  in  regard  to  Ar- 
t'rl»*  9  fthe  one  just  quotedl  :  Denmark. 
Netherlands.  Norwav.  Greece.  Sweeden 
These  countries  permit  the  renrinting  of 
all  material  in  newspapers  and  periodi¬ 
cals  which  is  not  otherwise  ropvri<rhtable. 

Other  provisions  of  the  Rome  Conven¬ 
tion  of  interest  to  newspapermen  are 
Articles  3  and  7  protecting  rights  in  pho¬ 
tographs.  Article  3  nrovides  that  the 
contracting  countries  shall  he  hound  to 
make  provision  for  the  protection  of  pho¬ 
tographs.  hut  the  term  of  protection  is 
hv  Article  7  to  he  regulated  hv  the  law 
of  the  country  where  protection  is 
(Continued  on  page  48) 


Commander  Pio  Crespi,  president  of  Corriere  D' America,  New  York  Italian 
language  newspaper,  and  Mrs.  Crespi,  photographed  at  Hot  Springs,  Va.,  where 
they  are  spending  a  vaeation. 
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REPORTER  ‘TAKEN  FOR  RIDE’  AND  SHOT 
COVERING  KENTUCKY  MINE  STORY 

Boris  Israel  of  Federated  Press  Wounded  in  Leg  by  Captors 
After  Being  Pushed  from  Car — Second  News  Man 
to  Be  Attacked  in  Coal  Strike  Area 


(By  telegraph  to  EmTOR  &  I’ublj.‘hf.r) 

Harlan,  Ky.,  Aug.  is. — Boris  Israel, 
21,  correspondent  of  the  Federated 
Press  labor  news  service,  is  recovering 


men  here  have  been  threatened  or  inti¬ 
midated. 

l-'rank  L.  Palmer,  Eastern  manager  of 
I'cderated  Press,  New  York,  made  the 


todav  in  Pineville,  Ky.,  hospital,  35  miles  following  statement; 
froin  here,  from  bullet  wounds  received  "The  sh,K>ting  of  Boris  Israel,  editor  of  ■;e;;rto'awanlinr\he”c^ 

yesterday  when  three  men  forced  him  to  Sattvity,  a  literary  quarterly  of  Colum-  ,  '  if  that  newspaper^  shLld 

accompany  them  out  of  this  city  and  then  bus,  O.  and  Federated  Press  correspond-  successful  bidder  ^  ^ 

shot  him  in  tl.e  leg  ent,  seems  to  us  a  chaUenge  to  die  ^as 'voted  to  call  for 

Israel  came  to  this  trouble  stricken  whole  of  newspaperdom.  This  is  especi-  ^  . 

coal  field  about  a  week  ago  to  cover  de-  ally  true  as  it  follows  within  two  weeks  ’  _ 


LEGAL  BIDS  CANCELLED 

Mayor’*  Stock  Ownership  in  Coast 
Paper  Held  Up  Contract 

Stock  ownership  by  Mayor  John  Knox 
of  Santa  Ana,  in  the  Santa  Ana  (Cal.) 
Register,  recently  complicated  the  bid¬ 
ding  for  the  city  legal  printing.  Attor¬ 
ney  Clyde  Downing  ruled  that  the  Regis¬ 
ter’s  first  bid  was  illegal  because  the 
mayor  was  a  stockholder. 

Since  tliat  ruling.  Mayor  Knox  has 
sold  his  stiK'k  and  tlie  city  attorney  gave 
it  as  bis  opinion  that  there  was  no  legal 
impediment  to  awarding  the  contract  to 


coal  field  about  a  week  ago  to  cover  de-  ally  true  as  it  follows  within  two  weeks 
velopmcnts  in  the  labor  troubles  and  the  the  shooting  of  Bruce  Crawford,  editor 
progress  of  the  trials  of  more  than  100  of  Crawford's  Weekly  of  Norton,  Va.,  in 
men  held  in  jail  on  charges  of  criminal  the  same  town  and  apparently  for  the 
syndicalism,  banding  and  confederating,  same  reason.  The  issue  as  to  whether 
murder  and  other  disorders.  Israel  was  newspapermen  are  to  be  allowed  to  cover 


be  the  successful  bidder. 

The  City  Council  has  voted  to  call  for 
new  bids. 


TO  SELL  HUNTSVILLE  TIMES 

The  federal  court  has  ordered  the  sale 
Oct.  10  of  the  Huntsz'ille  (Ala.)  Daily 
Times  for  the  benefit  of  bond  holders  in 


murder  and  other  disorders.  Israel  was  newspapermen  are  to  be  allowed  to  cover 

at  the  courthouse  yesterday  morning  Harlan  where  about  100  coal  miners  are  oie  12-story  limes  Building.  Ihe  limes 
when  Circuit  judge  D.  C.  Jones  de-  facing  long  terms  in  prison  on  charges  was  endorser  of  bonds  on  the  building  to 
nounced  Communistic  activities  in  the  growing  out  of  an  industrial  dispute  the  ptent  of  $200,000.  The  newspaper 
county,  saying,  “Snake  doctors  from  New  must  be  settled.  Federated  Press  intends  has  been  operated  for  some  time  by  the 
York  have  come  in  here  to  stir  up  to  do  its  part  in  seeing  that  it  is  settled  receiver  Shelby  S.  Fletcher  since  it  was 
trouble."  “There’s  more  hell  in  half  an  right.  taken  over  from  J.  E.  Pierce,  former 

acre  of  New  York  than  in  all  Harlan  "Federated  Press  has  made  arrange-  editor  and  general  manager, 
county,  and  yet  tliey  come  licre  to  stir  ments  to  send  Miss  Jessie  Lloyd  of  Chi-  DD~icijrADc 


right. 

"F'ederated  Press  has  made  arrange 
ments  to  send  Miss  Jessie  Lloyd  of  Chi 


taken  over  from  J.  E.  Pierce,  former 
editor  and  general  manager. 


up  trouble.”  'The  judge  was  referring  to  cago,  its  star  correspondent,  who  has 
Arnold  Johnson,  representative  of  the  just  returned  from  Cuba  and  Mexico  to 


cago,  its  star  correspondent,  who  has  R*  S.  BRASHEARS  PROMOTED 
just  returned  from  Cuba  and  Mexico  to  Promotion  of  R.  S.  “Bob”  Brashears, 
Harlan  immediately  to  cover  these  manager  of  the  Barger  (Tex.)  Daily 


.American  Civil  Lilierties  Union,  who  is  Harlan  immediately  to  cover  these  manager  of  the  Barger  (Tex.)  Daily 
lieing  held  under  $10,000  bond  on  a  murder  trials.  We  have  asked  her  to  Herald,  owned  by  the  Niinn-Warren 
f-harire  of  criminal  syndicalism.  call  on  (Governor  Samson  on  her  way  Publishing  Company,  to  the  general 


charge  of  criminal  syndicalism. 

As  Israel  left  the  courthouse,  three 
men  approached  him  and  said,  "Let’s  get 
a  breath  of  mountain  air.”  He  got  into 


call  on  Governor  Samson  on  her  way  Publishing  Company,  to  the  general 
to  Harlan  to  ask  him  if  he  intends  to  offices  of  the  concern  at  Pampa  as  an 
furnish  her  and  other  law-abiding  cor-  executive,  has  been  announced  by  David 
re.spondents  with  protection  with  what  M,  Warren,  general  manager.  He  will 


car  with  them  and  they  drove  to  the  appears  to  be  a  state  of  lawlessness  upheld  be  connected  with  the  Pamfya  (Tex.) 


mountain  overlooking  the  town.  They  by  officials.” 
stopiied  tlie  car  and  two  men  got  out 

and  began  shooting.  POWERS  RETAINS  TITLE 

“Don’t  be  afraid,”  the  other  man  said,  Jimmy  Powers,  sports  writer  of  the 
“we  ain’t  going  to  kill  you  for  five  min-  New  Yark  Daily  Nnas,  retained  his 
utes  yet.”  Israel  ran,  and  was  shot  title  as  golf  champion  of  the  New  York 
through  the  flc.shy  part  of  the  leg,  just  Chapter  of  the  Baseball  Writers  Asso- 
above  the  left  knee.  He  found  a  taxi  ciation  for  the  second  year,  in  the  an- 
and  went  to  Pineville  where  the  wound  nual  tournament  at  Lido  Country  Qiib. 
w'as  treated.  He  will  be  able  to  leave  Aug.  10.  Richard  Vidmer,  sports 
the  hospital  in  a  week.  This  is  the  writer  of  the  Herald  Tribune,  won  the 


News-Past.  James  C.  Phillips,  former 
auditor  at  Pampa,  was  named  manager 
at  Borges  succeeding  Mr.  Brashears. 

INDIANAPOLIS  TABLOID  SUED 

Ira  M.  Holmes,  Indianapolis  attorney, 
has  brought  a  libel  suit,  asking  $50,000 
damages  again.st  Walter  A.  Shead,  editor 
and  publisher  of  the  Indiana  Demacrat, 
Indianapolis  weekly.  The  Democrat,  a 


w'as  treated.  He  will  be  able  to  leave  Aug.  10.  Richard  Vidmer,  sports  Indianapolis  weekly.  The  Democrat,  a 

the  hospital  in  a  week.  This  is  the  writer  of  the  Herald  Tribune,  won  the  tabloid,  began  jiublication  only  a  few 

second  time  a  newspaiK*rman  has  been  Miller  Huggins  Memorial  Trophy  for  weeks  ago.  Holmes  based  the  suit  on  the 

wounded  here.  Bruce  Crawford,  editor  low  net  with  an  85.  Joe  Williams,  charge  the  newspajier  referred  to  him  as 


wounded  here.  Bruce  Crawford,  editor  low  net  with  an  85.  Joe  Williams, 
of  CraujartT s  li'eelcly,  Norton,  Va.,  was  sports  columnist  of  the  Nerv  Yark 
.shot  in  the  leg  from  ambu.sh  about  three  W'arld-Telegram,  last  year’s  winner, 
weeks  ago  while  liere  investigating  con-  did  not  compete. 

ditions.  He  was  crossing  a  swinging  - 

bridge  at  tlie  edge  of  the  town  when  FIRE  DESTROYS  PLANT 

someone  concealed  nearby  fired  half  a  Despite  a  disastrous  fire  that  wijied 
down  shots,  one  striking  him  in  the  leg.  plant  .Aug.  14,  tlie  Burlingtan 

The  wounding  of  Israel  came  as  the  (vr.')  Times,  afternoon  newsuaner.  did 


bridge  at  tlie  edge  of  the  town  when  FIRE  DESTROYS  PLANT 

someone  concealed  nearby  fired  half  a  Despite  a  disastrous  fire  that  wijied 
down  shots,  one  striking  him  in  the  leg.  plant  .Aug.  14,  tlie  Burlingtan 

The  wounding  of  Israel  came  as  the  (N.C.)  Times,  afternoon  newspaper,  did 
grand  jury  began  an  investigation  of  niiss  an  issue.  The  papers  will  be 
labor  disorders  in  which  five  men  were  published  in  temporary  (piarters  until  a 
shot  to  death,  miners  were  intimidated  uew'  plant  can  lie  buiit. 
while  at  work,  and  property  dynamited.  - 

The  courthouse  was  guarded  yesterday  OCHS  AND  PARTY 

and  today  by  heavily-armed  deputies. 

All  jx'rsons  entering  are  searched  for  '  ~ 

weapons. 

Troubles  in  this  field  began  last 
spring  when  the  United  Mine  Workers 
of  America  attempted  to  organize  this 
field.  Operators,  preferring  open  shop, 
opposed  organization.  Walkouts  occurr^ 
in  several  mines.  A  miner  for  the 
Black  Mountain  Coal  Corporation  was 
beaten  by  strikers  while  in  Evarts,  Ky., 
a  nearby  town.  Deputies  went  to  make 
arrests,  and  in  a  pistol  fight.  Deputy 
Sheriff  Jess  Pace  was  fatally  wounded. 

This  was  the  first  open  fight  between 
striking  miners  and  officers. 

On  May  5,  approximately  50  men  con¬ 
cealed  alongside  a  road  opened  fire  on 
three  carloads  of  deputies.  Jim  Daniels 
and  Otto  Lee,  deputies,  Howard  Jones, 
commissary  clerk,  and  Carl  Williams, 
miner,  were  killed.  Williams  was  said 
to  have  been  in  the  attacking  party.  Pre¬ 
vious  to  this,  stores  and  commissaries  in 
and  near  Evarts  were  looted  by  mobs 
who  carried  off  stocks  of  groceries. 

F'ollowing  the  battle  at  Evarts,  Sheriff 
J.  H.  Blair,  county  officials  and  leading  Adolph  S.  Ochs,  publisher  of  the  N 

citizens  of  Harlan  petitioned  the  Gov-  Chattanooga  Times,  and  bis  party  phot 

emor  for  state  troops  to  be  sent  here  to  during  a  visit  there  Aug.  11.  Left  t 

restore  order.  Wis.;  Milton  Barlow  Ochs,  vice-pres 

Troops  came  on  May  7.  Detachments  of  Adolph  S.  Ochs;  Mrs.  James  W. 

were  sent  to  various  coal  camps  and  for  Frank  J.  ^nsenbrenner;  Miss  Marie  ( 

two  months  Harlan  county  remained  J,  Kohler;  Mrs.  Arthur  Hays  Sulzbe 

under  heavy  guard.  No  outbreaks  oc-  New  York  Times  and  daughter  of  At 

curred  during  the  stay  of  the  troops.  Neenah,  Wis.,  president  of  the  Kin 

No  reason  for  the  shooting  of  Israel  Barlow  Ochs;  Adolph  S.  Ochs,  an 
has  been  learned.  No  other  newspaper-  Wisconsin,  president  i 


a  “gangster  attorney”  and  for  alleged 
false  and  malicious  statements. 

WORTHINGTON  PROMOTED 

A.  G.  Worthington  has  been  appointed 
advertising  manager  of  the  Rockville 
Centre  fN.Y.)  Na.tsau  Daily  Revieiv. 
F'or  the  past  three  years  Mr.  Worthing¬ 
ton  has  been  classified  manager.  H.  S. 
Smith  of  the  classified  staff  has  been 
aimointeil  classified  manager. 


OCHS  AND  PARTY  VISIT  KOHLER,  WIS. 


Adolph  S.  Ochs,  publisher  of  the  New  York  Times  and  president  of  the 
Chattanooga  Times,  and  bis  party  photographed  in  the  village  of  Kohler,  Wis., 
during  a  visit  there  Aug.  11.  Left  to  right:  Walter  J.  Kohler,  Jr.,  Kohler, 
Wis.;  Milton  Barlow  Ochs,  vice-president,  Chattanooga  Times  and  brother 
of  Adolph  S.  Ochs;  Mrs.  James  W.  Bergstrom.  Neenah.  Wis.,  daughter  of 
Frank  J.  Sensenbrenner;  Miss  Marie  C.  Kohler,  sister  of  Former  Cov.  Walter 
J.  Kohler;  Mrs.  Arthur  Hays  Sulzberger,  wife  of  the  vice-president  of  the 
New  York  Times  and  daughter  of  Adolph  S.  Ochs;  Frank  J.  Sensenbrenner, 
Neenah,  Wis,,  president  of  the  Kimberly-Clark  Corporation;  Mrs.  Milton 
Barlow  Ochs;  Adolph  S.  Ochs,  and  Former  Gov,  Walter  J,  Kohler  of 
Wisconsin,  president  of  the  Kohler  company. 


WESTERN  ADVERTISING 
MEN  DISCUSS  RADIO 

Newspaper  Group  Planning  Method 

to  Combat  It  —  Vancouver 
Province  Wins  Moscarella 
T  rophy 

The  menace  of  radio  to  the  advertis¬ 
ing  columns  of  newspapers  was  one  of 
the  chief  topics  discussed  at  the  annual 
meeting  of  the  Western  Daily  Advertis¬ 
ing  .Managers  Association  held  recently 
at  Jasper  Park  Lodge,  Alberta. 

In  an  address  on  the  subject,  President 
S.  Griffis,  advertising  director  of  the 
Vancouver  (B.C.)  Sun,  said  that  plans 
to  combat  the  competition  were  being 
drawn  up  and  would  be  divulged  to 
members  later.  Means  to  maintain  lin¬ 
age  during  the  depression  were  also  dis¬ 
cussed. 

The  Moscarella  trophy  offered  annu¬ 
ally  for  the  newest  idea  in  building  ad¬ 
vertising  linage  was  awarded  to  the 
Vancouver  Province.  The  plan  con- 
consisted  of  a  page  of  advertising  for 
Vancouver  manufacturers,  run  once  a 
week  for  six  months.  W.  C.  Russell  is 
advertising  director  of  the  Province. 

The  following  officers  were  elected  for 
1931-32:  President,  J.  McMillan,  adver¬ 
tising  manager,  Calgary  (Alta.)  Daxly 
Herald;  secretary-treasurer  S.  Frank 
Bird,  advertising  manager  Regina  (Sask) 
Daily  Star. 

F.  Harris,  president  of  the  Crawford 
Harris  advertising  agency,  of  Vancouver, 
was  the  guest  speaker.  He  told  the 
meeting  his  agency  was  offering  a  cup 
for  competition  by  western  papers.  The 
trophy  will  go  to  the  paper  showing  the 
greatest  increase  in  linage  each  year. 

TO  ENFORCE  HANDBILL  LAW 

Oakland  City  Manager  Would  Check 
Advertising  Distribution 

Strict  enforcement  of  a  city  ordinance 
barring  shopping  news  publications  and 
handbills  is  promised  the  city  of  Oakland, 
Cal.,  by  City  Manager  Ossian  E.  Carr. 

Advertisers  have  been  avoiding  a  law 
against  the  throwing  of  advertisements 
on  porches  or  in  vestibules  by  wedging 
papers  under  doors  and  in  mail  boxes. 
City  Attorney  C.  S.  Wood  has  ruled 
that  this  also  is  in  violation  of  the  law 
and  the  city  manager  declared  tliat  dis¬ 
tribution  of  The  Shopping  News  and 
other  kindred  publications  must  stop. 

DINNER  FOR  COWLES 

^  Paul  Cowles,  executive  assistant  to 
Kent  Cooper,  general  manager  of  the 
Associated  Press,  New  York,  while  visit¬ 
ing  the  Pacific  Coast  recently,  was  the 
guest  of  honor  at  a  dinner  given  at  the 
Press  Club  by  his  former  .‘san  Fran¬ 
cisco  Associated  Press  associates  and 
other  friends.  F'arl  C.  Behrens,  political 
editor  of  the  San  Francisco  Chronicle, 
was  toastmaster.  Others  present  were: 
.'M  C.  Bartlett.  C.  E.  Persons,  George 
Denny,  Gilbert  Parker,  James  Rieden, 
Thomas  P.  Brown,  Russell  J.  Newland, 
Maurice  Raiser,  Thomas  Gallagher,  L 
F'.  ClayjKK)!,  F'rank  Carmody,  Ben  Allen, 
Philip  Patchin,  F'rederick  Forbes,  and 
Mortimer  Donoghue. 

LIBEL  SUIT  DROPPED 

Dismissal  of  a  $400,000  libel  action 
brought  against  the  Anaheim  (Cal.) 
Bulletin,  the  Orange  (Cal.)  Daily  Seu’s 
and  the  Santa  Ana  (Cal.)  Times,  now 
out  of  circulation,  by  F^.  M.  Wheatland 
of  Whittier,  Cal.,  has  been  announced 
by  attorneys  for  the  plaintiff.  Action 
was  brought  more  than  a  year  ago  on 
allegations  of  defamation  of  character 
through  publication  of  a  story  by  the 
three  papers  in  which  the  initials  of  the 
plaintiff  were  confused  with  those  of 
another  man  by  the  name  of  Wheatland. 

MAYOR-REPORTER  IS  63 

Michael  J.  Cook,  mayor  of  Ansonia, 
Conn.,  and  veteran  member  of  the  .4n- 
sonia  Sentinel's  reportorial  staff, 
served  his  63rd  birthday  with  his  family 
Aug.  16.  Mayor  Cook  has  been  in  news¬ 
paper  work  for  4(1  years. 


a.s.« 
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news  reports  strictly  censored 

IN  CUBA  DURING  REVOLUTION 

Reporters  Given  “Handouts’*  and  Denied  Official  Permission  to 
Leave  Havana — Smallest  Rebel  Achievements 
Cut  from  Copy 
By  DAVID  P.  SENTNER 

International  News  Service  Staff  Correspondent 

(Mr.  Scntncr  returned  to  Xew  York  or  full-l)l<)()ded  rumor  officially  denied  by 


this  li'eek  from  Cuba.)  tlie  government. 

However,  the  general  policy  of  the 
jjTET.XK  TIME”  censorship  was  correspondents  was  to  consider  the  source 
”  slapped  on  out-going  news  of  the  of  each  rumor  or  tip,  digest  the  claims 
Cuban  revolution  by  the  Havana  gov-  of  newspapers  supporting  or  opposing  the 
ernment  from  the  government  and  attempt  to  draw  a  mean 
first  hour  of  the  average  in  compiling  news  dispatches, 
recent  outbreak.  Getting  it  past  the  official  censor  was 
I  happened  to  something  else, 

he  one  of  _  the  There  were  devices  to  be  used  to  get 
first  outside  by  the  censors  stationed  at  both  cable 

American  corre-  offices. 

spondents  to  ar-  One  aimiable  censor  had  the  siesta 
rive  in  Havana,  habit.  I  learned  his  favorite  napping 

1  he  long-  sim-  time  and  filed  my  copy  during  that 

mering  Cuban  period.  That  worked  only  once, 

rebellion  exploded  'phe  first  military  censorship  was 
the  day  after  my  established  on  Aug.  11,  when  the  rebels 
actually  took  the  field  for  the  first  time 
The  correspond-  during  the  Machado  regime. 

David P.  Sentner  cuts  were  re-  q-tie  censor  was  extremely  liberal  in 
regis-  permitting  details  of  the  gathering  of 
ter  with  the  government.  rebel  forces  and  their  cutting  of  commu- 

They  could  go  to  the  press  informa-  nications  to  get  past  his  pencil.  He 

tion  bureau  any  time  they  wished.  The  eliminated  a  reference  to  possible  rebel 

bureau  was  located  in  the  presidential  success,  a  line  alxiut  American  tourists 

palace  where  a  comfortable  reporters  being  searched  for  arms. 


room  was  available. 


Ignoring  an  interview  giving  the  causes 


However,  the  correspondents  could  discontent  with  the  Machado  adminis- 
not  leave  the  city  without  a  pass  and  tration,  the  censor  appeared  more 

were  told  that  their  presence  with  fed-  vvrought  up  over  the  reference  in  an 

eral  trinips  in  the  interior  was  undesir-  pN.s.  dispatch  that  eggs  were  selling 
able.  at  a  penny  a  piece  in  the  provinces  with 

.\ny  excursions  made  by  reporters  purchasers  while  eggs  were  being 

into  the  interior  would  be  on  their  own  ^^jd  for  45  cents  a  dozen  in  Havana, 

responsibility,”  we  were  further  politely  is  not  true,”  indignantly  de- 

informed.  clared  the  censor.  “My  wife  she  Ixiught 

.American  newsreel  cameramen  who  jg  ,.^^5  this  morning  for  two  pesetas 
arrived  later  were  assigned  an  officer  cents).” 

to  chaperone  them  about  Havana  proper.  wrangled  over  the  point  for  five 

They  were  also  told  they  should  not  ,uinutes.  his  royal  censorship  wanting  to 
go  outside  Havana.  jt  g]]  out.  1  suggested  he  insert  the 

1  did  make  some  unauthorized  excur-  pdee  of  eggs  as  he  figured  it.  He 
sions  into  Cuban  suburbia  and  gathered  Wrestled  with  the  mathematics  of  pesetas 
certain  eye-and-ear  information  con-  against  American  cents  for  some  time 
cerning  rebel  activity.  But  the  slim  dien  threw  up  his  hands, 

wire  facilities  m  the  interior  and  the  ..\Yc  will  let  it  go  this  time,”  he 
military  censorshp  made  it  obvious  that  ^ajd 

the  best  policy  was  to  stick  in  Havana.  ‘  things  became  tougher  from  day 

With  coverage  of  the  revolution  virtu-  to  day.  The  censor  eliminated  anv 
ally  confined  to  Havana,  the  problem  reference  to  even  the  smallest  rebel 
was  to  develop  news  sources  in  addition  achievement.  .Xmong  other  things,  he 
to  the  government  press  bureau  with  its  penciled  a  line  from  an  I.X.S.  dispatch 
“colored”  bulletins  and  blanket  denials  reiKirting  a  railroad  bridge  being  dvna- 


of  the  slightest  rebel  success. 

Returning  officials  and  business  men 
from  the  troublesome  provinces  some¬ 
times  dropped  pearls  of  information. 


inited  by  a  rebel  group. 

He  was  polite  alxiut  it. 

“You  do  not  know  that  it  happened,” 
was  his  explanation.  “The  government 


Further  news  items  were  provided  by  Jias  not  announced  it.” 
watching  the  railroad  terminal  for  troop  There  was  the  discovery  that  an  inci- 
movements.  returning  prisoners  and  <icnt  subject  to  censorship  might  get  past 
wounded  soldiers.  Pv  fjling  part  of  the  story  with  one  cable 

Contacts  with  rebel  and  federal  sym-  office  and  the  “add”  to  it  via  the  other 
pathizers  produced  useful  tips.  cable  office.  The  success  of  this  strategy 

One  of  the  most  useful  of  these  private  depended  uixin  creating  the  dispatch  like 
contacts  was  an  employe  of  the  railroad  a  cross-word  puzzle — each  section  in- 
who  supplied  the  tip  that  President  dependcntly  harmless  but  together  mak- 
Cifrardo  Slachado  was  leaving  for  Santa  ing  hot  news. 

Clara.  It  was  the  morning  of  Aug.  13.  One  correspondent  for  a  Xew  York 
A  quick  run  to  the  station  disclosed  the  newspaper  got  through  a  story  that  most 
presence  of  a  detachment  of  troops,  a  of  the  government  aviation  force  had 
wavy  guard  thrown  around  the  terminal,  pone  over  to  the  rebels.  It  turned  out 
airf  the  private  presidential  car  “Yose-  to  be  untrue.  The  next  night  this  corres- 
mite”  attached  to  a  train  steaming  to  go.  pondent’s  entire  dispatch  was  cancelled. 

I  made  a  visit  to  Cabanyas  fortress.  Surprisingly  enough,  the  Havana  news- 
Tne  trip  revealed  that  many  unannounced  paners  were  permitted  to  be  published, 
arrests  were  being  made.  Several  car-  In  less  serious  ^mentation  they  had  been 
loads  of  political  prisoners  passed  through  susnended. 


while  I  was  there. 


Wliile  the  American  correspondents 


Havana  was  a  hive  of  rumors  on  the  were  treated  with  the  utmost  courtesy 
W'og.  Machado  was  w’ounded  or  killed,  bv  the  government,  the  feeling  among 
hornier  president  Mario  G.  Menocal,  them  was  that  it  was  unfair  to  expect 
rwl  chief,  was  killed  or  wounded.  An  them  to  thrive  on  propaganda  alone. 
American  property  had  been  blown  up  Chief  of  Staff  General  Allierto  Herrera 
in  Santa  Clara.  All  federal  planes  were  designated  Colonel  Ibrahin  Consuetrra  to 
disabled  from  molasses  placed  in  the  meet  the  press  twice  a  da".  Bulletins 
rngmes.  The  rebels  were  on  the  out-  were  issued  in  the  morning  and  night 
of  Havana,  10.000  strong.  The  regularly.  Sometimes  there  were  special 
Jwrals  had  won  a  great  battle.  The  bulletins. 

wWs  had  won  a  greater  battle.  In  these  pronouncements  the  federal 

what  to  do  with  these  winging  army  was  always  victorious.  The  rebels 
J^ors?  If  you  cared  to  go  through  were  always  being  killed,  wounded  or 
“>*  routine  you  could  get  each  anemic  captured.  One  day  the  government  did 


admit  that  “two  federal  soldiers  were 
slightly  wounded.” 

At  Camp  Columbia  I  saw  wounded 
federals  arriving  for  treatment. 

“W^ounded?”  I  asked  an  official. 

“No,  senor,”  he  said. 

“Sunburned,  perhaps  ?” 

“Si,  senor,”  he  said. 

RADIO  BARRED  AT  TRIAL 
OF  SPENCER  MURDER 

Microphones  in  Court  Distraction  to 

Jury,  Los  Angeles  Judge  Rules — 
Broadcasters  Recreate  Trial 
Scenes 

Although  Los  Angeles  radio  stations 
charged  Judge  Murray  with  favoritism 
for  the  newspapers  when  he  refused  to 
allow  the  installation  of  microphones  in 
the  courtroom  where  Havid  Clark,  former 
district  attorney  is  lieing  trie<l  for  the 
slaying  of  Herbert  Six*ncer,  former  city 
editor  of  the  Los  Angeles  ll.v press,  the 
judge  has  been  highly  commended  by  the 
citizens  in  and  near  Los  .\ngeles. 

Ruling  of  the  judge  was  based  on  the 
belief  that  the  judge  and  jury  had  first 
command  of  the  attention  of  witnesses 
and  that  a  microphone  would  undoubtedly 
prove  a  distracting  influence  with  the 
realization  that  thousands  of  persons  were 
listening  in. 

The  radio  stations  are  now  taking  the 
transcript  of  the  case  and  with  actors 
are  recreating  the  trial  in  a  dramatized 
form.  The  high  light  of  the  trial  came 
when  Clark  took  the  stand  and  admitted 
killing  the  former  newspaperman  and 
Charles  Crawford,  pleading  self-defense. 

When  the  special  prosecutor  received 
a  note  threatening  his  life  the  Los 
Angeles  Times  branded  it  as  a  hoax  per¬ 
petrated  by  an  afternoon  newspaperman 
for  the  purpose  of  getting  a  ik‘w  lead 
for  his  story. 

BEATEN  CANDIDATE 
SUES  DAILY 

Charges  Paper’s  Statement  That 

His  Appointment  to  School  Post 
Would  Be  “Unsavory  Poli¬ 
tics’’  Cost  Him  Job 

Edward  F.  Prindiville  of  Holyoke, 
Mass.,  brought  suit  for  $50,(XX)  against 
the  Holyoke  (Mass.)  Transcript,  Inc., 
this  week  charging  that  an  article  pub¬ 
lished  in  the  Transcript  prevented  him 
from  being  appointed  superintendent  of 
the  Hampden  County  Training  Schcxil. 

Prindiville  alleged  he  was  the  most 
favored  candidate  until  the  Transcript  de¬ 
nounced  the  County  Commissioners  for 
their  reported  intention  to  appoint  him, 
on  the  night  before  the  appointment  was 
to  be  made. 

Prindiville  says  the  Transcript  said  his 
appointment  would  smack  of  “unsavory 
politics.”  Attachment  for  $.50,000  was 
filed  against  the  Transcript  corporation 
Tuesday  morning  by  Prindiville's  coun¬ 
sel. 

POLICE  BLOTTER  AVAILABLE 

Central  Falls  Officials  Nullify  Past 

Secrecy — Ask  Press  Co-operation 

The  new  police  commission  appointed 
for  Central  Falls,  R.L,  by  Governor 
Xorman  Case  announced  this  week 
through  its  secretary,  John  T.  Wade, 
that  the  police  blotter  will  be  available 
for  newspaper  reporters  at  all  times. 

The  new  order  nullified  one  of  the 
first  orders  of  the  former  commission 
which  attempted  to  institute  a  policy  of 
secrecy  for  police  activities. 

JOINS  PARENTS’  MAGAZINE 

Fred  Stone,  who  for  years  has  been 
circulation  manager  of  the  Review  of 
Reviexvs  and  Golden  Book,  is  now  cir¬ 
culation  director  of  the  Parents’  Maga¬ 
zine.  He  has  been  elected  one  of  the 
vice  presidents  of  the  company,  together 
with  Earl  R.  MacAusland,  the  advertis¬ 
ing  director,  and  Mrs.  Clara  Savage 
Littledale,  the  editor. 


WALL  ST.  JOURNAL  IN 
TEMPORARY  HOME 

All  Dow,  Jones  Activities  Moved  in 

New  York  to  Allow  Construc¬ 
tion  of  New  York  Building 
by  May,  1932 

Last  week-end  the  IVall  Street  Journal 
was  moved  from  44  Broad  Street  to 
temporary  quarters  at  130  Cedar  Street, 
Xew  York  city.  The  move  was  made 
in  anticipation  of  the  early  demolition  of 
The  Wall  Street  Journal  Building  at  44 
Broad  Street  and  the  erection  upon  that 
site  of  a  new  home  for  The  Wall  Street 
Journal  and  Dow,  Jones  &  Co.,  Inc. 

The  moving  of  the  newspaper  was 
complicated  because  of  wires  extending 
to  all  parts  of  the  United  States  and 
Canada.  The  linotype  machines  pre¬ 
sented  another  problem.  The  news  de¬ 
partment  was  not  disturlieil  until  after 
the  wires  had  closed  Saturday  night  to 
the  Pacific  Coast  Edition  of  The  Wall 
Street  Journal.  Through  the  utilization 
of  a  “cradle”  arrangement,  the  linotype 
machines  were  moved  as  a  whole  and 
while  their  metal  pots  were  still  hot. 
They  were  transported  in  a  pnx'ession  to 
130  Cedar  Street  and  there  set  up  for 
operation.  Present  presses  at  44  Broad 
Street  were  dismantled  later  and  new 
and  larger  presses  will  be  installed  on 
the  return  to  that  location. 

The  transfer  of  the  Dow-Jones  Xew 
York  City  news  ticker  service  had  been 
acconqilished  the  week-end  previous.  At 
the  temporary  location  at  130  Cedar 
.Street  there  will  be  located  onlv  the  mas¬ 
ter  transmitter  for  the  Dow-Jones  New 
York  service.  The  switchlxvard  room 
and  service  nxmis  will  be  at  80  Broad 
Street. 

In  departing  temporarily  from  44  Board 
.Street.  Dow-Jones  is  leaving  a  building 
which  has  been  its  home  since  1803.  Mr. 
Dow  and  Mr.  Jones  started  in  business 
in  1882  in  a  pa^t  of  tbe  basement  at  24 
Broad  Street.  Tbe  Wall  Street  Journal 
was  not  then  published.  They  possessed 
no  printing  eonipment.  It  was  before 
the  invention  of  the  news  ticker  and 
their  business  was  the  rapid  distribution 
of  news  items  bv  bovs  who  carried  mani¬ 
fold  sheets,  the  original  of  whiob  w’as 
written  in  longband.  .About  1880  the 
firm  moved  to  41  Broad  Street  where 
the  Wall  Street  Tonmal  was  born. 

TEXANS  IN  SUMMER  MEETING 

Publishers  Urged  to  Join  S.N.P.A.  Pro¬ 
tection  Fund — Winter  Meet  in  Dallas 

Coartis  Christi,  Tex.,  Aug.  1.5. — All 
Texas  newspapers  were  advised  bv  the 
summer  convention  of  the  Texas  News¬ 
paper  Publishers  Association  to  become 
affiliated  with  the  protection  fund  estab¬ 
lished  in  1030  by  the  Southern  News¬ 
paper  Publishers  Association  as  a  de¬ 
fense  against  unwarranted  ag.eression  by 
union  newspaper  employes.  Special  re¬ 
ports  were  made  to  the  meeting  by  G.  I. 
Palmer,  Houston  Chronicle,  commission 
on  labor  matters,  state  legislation,  Audit 
Bureau  of  Circulations,  newsprint  data, 
.S.N.P..A.  protection  fund,  and  A.N.P.A. 
convention. 

The  next  session,  which  will  be  the 
annual  meeting,  will  be  held  at  Dallas  in 
February.  The  following  newspapers 
were  represented  at  the  summer  meet¬ 
ing  ; 

Jfouston  Chronicle,  G.  J.  Palmer; 
Houston  Post-Dishatch.  A.  E.  Clark.son 
and  C.  C.  Maes:  Dallas  Nc7vs  and  Jour¬ 
nal,  John  F.  Lubben :  Temhlc  Telenram, 
Ward  C.  Mayborn  and  Frank  Mayborn; 
Denison  Herald,  T.  L.  Greer;  .9nn  An¬ 
tonio  F.xpre.ss  and  News.  Frank  G. 
Huntress  and  Frank  G.  Huntress,  Tr. ; 
Austin  American  and  State.sman .  T.ouis 
Goldberg;  Galveston  News  and  Tribune. 
L.  C.  Elbert;  Beaumont  F.ntertnrise, 
J.  T>.  Manes;  Corpus  Christi  Caller, 
C.  B.  Curley;  Fentress  Texas  Publica¬ 
tions,  J.  M.  Stein. 

HINDS  JOINS  A.P. 

Bill  Hinds,  former  associate  editor  of 
the  Birmingham  CAla.)  Age  Herald,  has 
joined  the  .Associated  Press  in  Atlanta. 
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PAID  RADIO  PROGRAM 
PLANNED  FOR  N.Y. 

New  Firm  Will  Try  to  Sell  Listing 
By  Hours  to  Advertisers  Using 
the  Air — Hope  to  Place 
Copy  Soon 

Plans  for  a  daily  Advertisers'  Index 
of  radio  programs,  to  l)c  published  in 
paid  space  on  the  radio  pages  of  all  New 
York  and  Brooklyn  newspapers,  were 
announced  this  week  by  Andrew  J. 
Wells,  general  manager  of  a  newly 
formed  firm  known  as  Newspa])er  Radio 
Programs,  Inc.  Offices  are  at  2  Park 
Avenue,  New  York. 

Umler  an  arrangement  made  with  the 
metropolitan  newspaix-rs,  each  advertise¬ 
ment  would  be  placed  in  all  the  paiiers, 
and  copy  would  appear  each  day  the  ad¬ 
vertiser  was  on  the  air — or  the  after¬ 
noon  f>efore  in  case  of  a  morning  pro¬ 
gram. 

The  regular  display  rate  would  apply, 
with  agency  and  representatives'  com¬ 
missions.  Position  next  to  the  free  ra¬ 
dio  programs  would  be  given  without 
extra  charge. 

Mr.  Wells  stated  that  advertising 
agencies  which  had  been  approached  had 
shown  keen  interest  in  the  plan.  Solicita¬ 
tion  of  advertisers  will  begin  at  once,  and 
it  is  hoiicd  to  start  publication  of  the  paid 
program  sometime  in  the  first  half  of 
Septemlier. 

The  paid  program  would  consist  of 
one-column  advertisements  from  10  to  56 
lines  deep,  listed  hy  hours  rather  than 
by  stations,  under  the  heading  ‘‘8  o’clock," 
for  instance,  would  appear  all  the  pro¬ 
grams  Ixginning  at  that  hour  whose 
sponsors  would  buy  si>ace.  Other  head¬ 
ings  would  appear  over  programs  begin¬ 
ning  at  8:15,  8:30,  etc.  One  advantage 
of  tile  plan,  from  the  advertiser’s  stand¬ 
point,  is  that  it  permits  him  to  play  up 
his  own  name  and  slogan  whereas  tlie 
newspajiers’  free  programs  mention  only 
the  entertainers’  names.  Another  advan¬ 
tage  is  that  of  display,  each  program 
getting  at  least  ten  agate  lines  of  space 
instead  of  the  one  line  given  in  the  free 
program.  In  a  dummy  prepared  by 
sponsors  of  the  plan,  capitals  and  display 
type  of  comparatively  light  face  are  used 
freely.  Mr.  Wells  made  it  plain  that 
the  idea  would  be  sold  solely  on  its 
merits.  He  pointed  out  the  adverti.se- 
ments  would  get  a  combined  circulation 
of  between  four  and  five  million  daily 
and  said  that  the  advertiser  spending 
large  sums  on  a  broadcast  should  recog¬ 
nize  the  opportunity  to  increase  his  auili- 
cnce  by  advertising  the  program. 


FAITHFULL  HEARING  ENDS 


Attorneys  for  New  York  Daily  News 
Have  Until  Aug.  28  for  Briefs 

.\ttorneys  for  Captain  J.  M.  Patterson, 
president  of  the  News  Syndicate  Com¬ 
pany  which  publishes  the  .Yew  York 
Daily  News,  and  for  Sidney  Sutherland, 
staff  writer  on  the  News,  have  received 
an  extension  of  time  until  Aug.  28  in 
which  to  file  briefs  opposing  the  attempt 
of  the  late  Starr  Faithfull’s  mother  and 
stepfather  to  have  them  formally  charged 
with  criminal  libel. 

In  view  of  this  delay  and  of  the  fact 
that  there  are  509  pages  of  testimony  to 
be  studied,  it  is  not  expected  that  Magis¬ 
trate  Overton  Harris  of  New  York  City 
will  give  a  decision  in  less  than  two 
weeks.  .\n  adverse  decision  by  the 
magistrate  would  mean  that  formal  com¬ 
plaints  would  be  filed  against  the  two, 
for  trial  later. 

Preliminary  Iwarings  in  the  magis¬ 
trate’s  court  took  up  five  days.  Stanley 
E.  Faithful!,  stepfather  of  the  girl  whose 
dead  body  was  found  some  months  ago 
in  the  surf  at  Ixing  Beach,  L.  I.,  testified, 
but  Mrs.  Faithfull  did  not. 

Faithfull  complained  that  articles  by 
Sutherland  in  the  News  had  lilieled  the 
memory  of  the  dead,  and  also  had  re¬ 
ferred  to  his  own  conduct  as  being  dis¬ 
honorable  and  having  the  appearance  of 
blackmail. 

In  defense  it  was  stated  that  matter 
which  Faithfull  himself  gave  to  reixirt- 
ers  was  lurid,  and  that  the  news  articles 


DAY-OLD  BABY  APPLIES 
!  FOR  EDITORIAL  JOB 

'T^AKIN'G  no  ehanres  with  the 
present  widespread  unemploy¬ 
ment.  Kent  Leigh  Colwell  recently 
applied  for  an  editorial  position 
on  the  Pasadena  (Cal.)  Post  at  the 
age  of  one  day. 

The  editor,  F.  F.  Runyon,  not 
only  agreed  to  employ  the  youth 
some  years  hence  but  printed  his 
application  on  page  one.  Kent  is 
the  son  of  Mr.  and  Mrs.  Max  (Col¬ 
well  of  Pasadena.  Mr.  Colwell  is 
Pasadena  correspondent  of  the  l.os 
Angeles  Express  and  Mrs.  Colwell 
was  formerly  a  member  of  the  Post 
j  staff. 
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were  based  largely  on  material  which 
he  authorized  the  United  Press  to  use 
in  a  series  of  articles. 

('aptain  Patterson  and  Sutherland 
took  the  stand  to  deny  any  malice  in  the 
matter.  They  said  they  had  prepared 
and  published  the  articles  as  a  matter 
of  public  interest  and  as  a  possible 
means  of  assisting  in  solving  the  death 
mystery.  The  $5.0fX)  rewaril  offered  by 
the  News  and  its  efforts  to  obtain  official 
c(K)peration  in  untangling  the  case  were 
cited. 

The  News  men  were  represented  by 
Harry  H.  \’an.\ken  of  the  law  firm 
of  DeW'itt  and  N'anAken.  George  Car¬ 
ney,  assistant  district  attorney,  handled 
the  prosecution. 


RATES  ATTACKED  AGAIN 


A.N.A.  President  Says  Newspaper 
Readers  Have  Less  Purchasing  Power 

The  .Xssociation  of  National  .Advertis¬ 
ers  this  week  gave  out  an  open  letter 
written  hy  its  president,  Lee  H.  Bristol, 
to  an  unnamed  newspaper  publisher,  re¬ 
plying  to  the  latter’s  letter  giving  rea¬ 
sons  why  advertising  rates  cannot  be 
reduced. 

Ueclining  to  argue  the  (piestion  of 
newspaper  costs,  Mr.  Bristol  said:  "1 
think  you  have  overlooked  a  very  im- 
p<)rtant  point.  The  prices  most  manu¬ 
facturers  are  getting  for  their  goods  have 
been  reduced.  Believe  me.  they  were  no 
more  in  favor  of  reducing  them  than  you 
are  of  reducing  your  rates. 

“The  principal  reason  why  these  prices 
have  been  lowered  is  that  while  retail 
customers  are  selling  the  same  people, 
they  have  a  smaller  purchasing  power — 
20  per  cent  smaller  in  fact — and  they  are 
buying  less  than  they  were. 

"Has  it  ever  occurreil  to  you  that 
you  have  the  same  situation  in  the  pub¬ 
lishing  business?  While  your  circulation 
may  lie  just  as  great  as  it  was  a  year 
ago.  so  far  as  the  advertiser  is  con¬ 
cerned.  it  is  worth  considerably  less,  be¬ 
cause  your  readers  have  suffered  a  seri¬ 
ous  reduction  in  their  buying  power. 
Therefore  we  advertisers  are  getting  less 
return  on  our  advertising  from  your  pub¬ 
lication  today  than  formerly.  In  other 
words  you  cannot  deliver  the  same  po¬ 
tential  buying  market  for  our  expendi¬ 
ture  that  you  previously  did.” 


CORONER’S  JURY  REPORTS 

The  coroner’s  inquest  into  the  murder 
of  Ely  H.  Orr,  secretary-treasurer  of  the 
Chicago  Newspaper  Drivers  Union,  on 
July  26  ended  with  a  verdict  of  ‘‘murder 
by  persons  urtknown.”  The  state’s  attor¬ 
ney’s  office  is  continuing  its  investigation 
into  the  slaying. 


DROPS  MAGAZINE 

The  Fenger-Hall  Company,  Ltd.,  news¬ 
paper  representative,  announces  that  it 
has  resigned  the  representation  of  the 
California  Citroqraph.  a  monthlv  maga¬ 
zine  dealing  with  the  citrus  industry. 
This  confines  the  company’s  activity 
solely  to  newspapers. 


TO  ADVERTISE  NUT  FOOD 

The  Pecano  Manufacturing  Company, 
Manheim.  Pa.,  nut  food  manufacturer, 
has  placed  its  advertising  account  with 
Schwab  and  Beatty,  Ins.,  New  York. 


MADE  HOLE  IN  ONE 

George  .\lderton,  sports  editor  of  Lan¬ 
sing  (.\Iich.)  State  Journal,  achieved  the 
goal  of  every  golfer,  a  hole  in  one,  dur¬ 
ing  his  recent  vacation  at  .Alpena,  Lake 
Huron  resort  town. 


DAILY  MOVES  TO  OUST 
COLUMBUS  JUDGE 


Citizen  Obtains  More  Than  the  1,000 
Signatures  Necessary  to  Start 
Proceedings — Scripps-Howard 
Backing  Evans 


(By  telegraph  tu  Editor  &  Pcbusurr) 

CoLi  MBi's,  ().,  .Aug.  20. — The  Colum¬ 
bus  newspaper  war  has  progressed  into 
its  second  week,  with  the  Dispatch  using 
front  page  cartoons  to  promote  its  re¬ 
duction  on  price  to  one  cent,  and  the 
Cilicen  in  daily  columns  signed  by  the 
editor,  Edward  .K.  Evans,  telling  the 
complete  story  of  the  events  which  led 
to  the  rupture  t>l  circulation  agreements 
between  the  evening  newspapers  and  the 
subsequent  price-cut  by  the  Dispatch. 

More  than  the  necessary  thousand  sig¬ 
natures  iiave  been  obtained  by  the  Citi¬ 
zen  to  the  petition  for  ouster  proceed¬ 
ings  against  Probate  Judge  Bostwick. 
The  petition  was  not  actively  circulated, 
but  was  made  available  at  the  Citizen 
office  lor  the  signatures  of  interested 
properly  holders. 

Newton  D.  Baker,  former  Secretary 
of  War,  the  Citizen  announced,  will 
come  to  Columbus  to  represent  it  in  the 
proceedings  in  court  of  common  pleas 
for  the  unseating  of  Judge  Bostwick. 

Roy  \\,  Htiward,  chairman  ol  the 
board  of  the  Scripps-Howard  Newspa¬ 
pers,  is  <|uoted  in  a  letter  puhlished  in 
Mr.  Evans’  column,  to  the  effect  that 
the  management  of  the  Scripps-Howard 
organization  will  back  the  Citizen  editor 
to  the  limit.  The  letter,  written  to  an 
unname-a  Columbus  resident,  is  in  part 
as  follows : 

"It  gives  me  particular  pleasure  to 
tell  you  that  Evans’  fight  to  purge  the 
proliate  court  of  a  judge  who  appears 
to  have  deliberately  used  his  official  im>- 
sition  for  his  own  private  ends  has  my 
uiKiualilied  approval. 

"The  idea  that  Mr.  Wolfe,  or  anyone 
else  in  Columbus  who  disagrees  with  our 
policies,  could  influence  the  chief  ex¬ 
ecutives  of  this  concern  to  remove  a  man 
for  (loin-’-  what  is  so  obviously  his  duty 
is  t(K>  ri  !!culous  even  to  dignify  by  de¬ 
nial. 

"It  is  inconceivable  to  me  that  any 
thinking  person  in  Columbus  should  take 
such  absurdities  seriously,  but  if  there 
are  any  in  your  acquaintance  who  have 
any  thought  that  the  geneeral  manage¬ 
ment  of  Scripps-Howard  has  any  thought 
other  than  to  back  Evans  to  the  limit 
in  this  fight,  you  are  at  liberty  to  use 
tbis  to  disabuse  their  minds.” 


FORD  MAY  USE  RADIO 


$1,250,000  Mentioned  at  Sum  to  Be 
Spent  by  Motor  Firm 

Reports  that  the  Ford  Motor  Company 
would  launch  a  big  radio  advertising 
campaign  this  fall,  probably  amounting 
to  something  like  a  million  and  a  (|uar- 
ter  dollars,  were  heard  in  New  York  this 
week.  As  usual  with  Ford  plans,  sno 
confirmation  could  be  obtained. 

While  it  was  understood  that  final  de¬ 
cision  has  not  yet  been  reached,  it  was 
expected  that  the  broadcasts  will  consist 
of  village  sketches,  with  the  scenes  laid 
in  Henry  Ford’s  reproduction  of  an  early 
.American  town  at  Dearborn.  It  was 
renorted  that  Marc  Connelly,  producer 
of  "The  Green  Pastures.”  New  'York  hit. 
would  be  called  in  to  advise  on  the  pro¬ 
duct  if  ms. 


CHANGING  ROTO  COLUMNS 

In  cooperation  with  the  movement  to 
standardize  the  depth  of  rotogravure  sec¬ 
tions.  effective  .Aug.  16  the  column  depth 
of  the  .Vett'  Orleans  Tinies-Picavune's 
rotogravure  section  will  be  changed  from 
280  lines  to  287  lines  and  page  size  from 
1960  lines  to  2009  lines. 


LOTTERY  NEWS  BANNED 
BY  PRESS  SERVICES 

Associated  Press,  I.N.S.,  and  United 
Press  Agree  to  Cease  Sendinf 
News  of  Sweepstakes — P.O. 
Commends  Decision 


By  George  H.  Manning 
IVashington  Correspondent,  Editor  &  Pvblishu 

\\  ASHI.NGTON,  1).  C.,  -Aug.  -0  — Jnt 
three  large  press  associations,  the  .Asso¬ 
ciated  1  ress,  the  International  News 
Service,  and  the  United  Press,  have  as¬ 
sured  the  Post  Office  Department  that 
hereafter  they  will  not  furnish  lottery 
news  of  any  kind  to  their  clients. 

•Acting  Postmaster  General  Coleman,  in 
announcement,  iKiinted  to  the  fact  that 
the  promoters  of  one  foreign  sweep- 
stakes  lottery  employed  a  press  agent  to 
further  their  purpose.  The  full  .state¬ 
ment  follows : 

"The  -As.sociated  Press,  International 
News  Service  and  the  United  Press  have 
assured  the  Post  Office  Department  that 
they  will  cfKiperate  to  the  fullest  extent 
in  its  effort  to  free  the  mails  of  unlaw¬ 
ful  matter  concerning  sweepstake  lot¬ 
teries. 

"These  news  associations  hereafter  will 
not  distribute  to  their  memtiers  and 
clients  matter  relating  to  sweepstakes 
lotterie.s — either  in  .stories  or  photographs 
— just  as  they  always  have  refrained 
from  handling  matter  relating  to  the 
niinierous  other  kinds  of  foreign  lot¬ 
teries  patronized  hy  players  in  this 
country. 

"By  this  action,  these  organizations 
make  easier  the  task  of  this  department, 
which  must  exclude  from  the  mails,  as 
the  law  directs,  newspapers  which  carry 
matter  relating  to  these  lotteries.  The 
law  also  retiuires  us  to  subject  to  prose¬ 
cution  persons  depositing  or  causing  to 
be  deposited  in  the  mails,  newspapers  in 
which  such  matter  appears. 

"The  action  of  these  national  and  in¬ 
ternational  news  gathering  associations  is 
to  be  commended.  It  is  notice  on  their 
part  that  the  newspapers  they  serve  will 
not  hereafter  be  supplied  with  informa¬ 
tion  regarding  the  oiieration  of  foreign 
sweepstakes,  and  carries  the  hope  that 
such  information  will  not  be  obtained 
from  any  other  source,  reliable  or  other¬ 
wise,  and  attempted  to  be  printed. 

"Just  recently  it  was  developed  in  the 
case  of  one  of  these  foreign  sweepstakes 
that  the  promoters  in  an  endeavor  to  ad¬ 
vertise  their  lottery  through  newspaper 
publicity  had  emploved  for  pay  a  press 
agent  in  this  country  to  furnish  news¬ 
papers  with  copy  of  what  purported  tn 
be  news  dealing  with  various  features  of 
their  enterprise. 

“This  effective  cooperation  on  the  part 
of  these  great  press  associations  in  i^ 
hrrlding  the  laws  of  this  country,  which 
are  being  so  flagrantly  violated  by  per¬ 
sons  abroad  in  their  eagerness  to  collect 
a  heavy  toll  from  .American  citizens, 
will,  it  is  hoped,  bring  about  a  ronditioii 
which  will  justify  the  Post  Office  De- 
Iiartment  in  refraining  from  the  drastic 
action  which  it  otherwise  would  he 
forrod  to  take. 

“Already  a  number  of  arrests  have 
been  made  of  persons  in  this  country 
operating  what  purported  to  be  foreign 
sweepstakes,  or  acting  as  agents  thereof 

“The  large  number  of  newspanen 
which  have  editorially  expressed  their 
views  against  this  lottery  traffic  since 
the  Post  Office  Department  started  its 
recent  campaign  are  also  to  be  cone 
mended  for  their  cooperation.  Their  be 
lightenment  of  the  general  public  on  the 
subject  will  undoubtedly  do  much  topre 
vent  an  enormous  economic  loss  to  their 
fellow  citizens  estimated  to  amount  to 
not  less  than  a  quarter  of  a  billion  ot 
dollars  in  the  last  six  months. 

“Sensing  that  this  country  is  a  fethk 
field  in  which  to  operate,  new  swe^ 
stake  schemes  emanating  from  foreign 
countries  are  appearing  almost 
the  Post  Office  Department  has 
promptly  issuing  fraud  orders  aeain® 
them  in  .Austria.  Bermuda.  Cana® 
China,  Colombia.  Cuba,  England,  off' 
manv,  Irish  Free  State,  Liechtensta®- 
Mexico,  Newfoundland  and  Switzer' 
land.” 
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61  COVERED  MURDERS 
for  DETROIT  DAILIES 


!  Killing  and  Burning  of  Four  Young 
People  Biggest  Crime  Story 
in  Years  —  Planes 
!  Used 


The  four  Detroit  daily  newspapers  had 
a  total  of  61  members  of  their  staffs 
working  on  the  murder  of  two  Ypsilanti, 
Mich.,  school  boys  and  their  two  girl 
companions,  last  week. 

The  story,  which  broke  in  the  early 
morning  of  Aug.  11,  was  considered  one 
of  the  biggest  in  the  history  of  crime 
news  in  Michigan. 

Starting  with  a  small  bulletin  story 
which  appeared  in  the  first  editions  of 
the  Detroit  afternoon  papers,  the  story 
des’eloped  rapidly  until  by  the  afternoon 
of  the  following  day  61  writers  and 
phofographere  of  Detroit  papers  were 
working  in  the  field  on  the  story  in  ad- 
addition  to  rewrite  men  in  the  offices, 
special  messengers,  chauflFeurs  and  air¬ 
planes  and  their  pilots  which  were  called 
into  service. 

Late  Wednesday  night  the  story  l)egan 
to  center  in  Ann  Arbor,  where  the  com¬ 
bined  forces  of  Washtenaw'  and  Wayne 
counties  had  established  special  offices 
from  which  they  were  working.  With 
the  finding  of  the  revolver  from  which 
one  of  the  death  bullets  had  been  fired, 
and  the  arrest  a  few’  hours  later  of  the 
negro  who  owned  it,  the  scene  of  the 
story  shifted  to  Ypsilanti,  Mich.,  where 
the  arrests  of  the  three  murderers  and 
their  confessions  w'ere  made. 

Special  messengers  maintained  con¬ 
stant  contact  with  the  offices  of  all  four 
Detroit  papers  and  pictures  of  various 
phases  of  the  crime  were  in  print  and 
on  the  streets  in  Detroit  within  two 
hours  after  the  photographs  were  taken 
at  the  scene  of  the  story  40  miles  away. 

The  Detroit  Xcws,  in  addition  to 
using  special  messengers  to  take  plates 
into  its  offices,  also  used  its  auto-giro 
plane.  .■Ml  four  papers  kept  special 
telephone  lines  open  to  Ypsilanti  and 
.\nn  Arbor. 

The  Detroit  Mirror  had  18  men  oin 
on  the  story,  nine  of  them  reporters  and 
nine  photographers.  Their  reporters 
were:  David  Williams,  James  Irwin, 
John  Drieske,  .Arthur  O’Shea,  Marion 
Taylor,  Robert  Dunn,  Stanton  Langs, 
Don  Cameron  and  Hdw'ard  Murphy. 
The  photographers  were:  Joseph  Dena- 
rie,  James  Watson,  Hyman  Paul,  Pete 
Wilson,  Robert  Palmer,  Francis  Donnell, 
F.mmet  Barden.  Jack  Spray  and  W'^il- 
liam  Soskin.  In  addition,  the  Mirror 
dso  employed  Thomas  C.  Wilcox, 
iormer  police  commissioner  of  Detroit 
ffld  one-time  head  of  the  Detroit  division 
the  United  States  department  of 
iwtice,  as  a  special  investigator  and 
writer.  Dr.  I.  L.  Polozker,  head  of  the 
psychiatric  clinic  of  Wayne  county, 
wrote  a  series  of  stories  on  the  psychol- 
Vf  of  the  crime  and  an  analysis  of  the 
killers. 

The  Detroit  Free  Press  had  16  men 
« the  story.  In  the  closing  phases,  dur- 
!''i5  the  time  the  murderers  were  con- 
lessing,  eluding  the  mobs,  and  being 
i^enced  to  life  imprisonment  within 
We  hours  after  their  arrest  and  their 
t^sfer  to  the  state  prison  at  Jackson, 
”'11  R.  Macdonald,  city  editor  of  the 
Free  Press,  was  in  the  field  in  active 
^ge  of  his  staff,  assisted  by  Hub 
^fge.  Other  staff  members  on  the 
^  were:  Jack  F.smond,  Milton 
■hotnpson,  Lawrence  C.  Salter,  Riley 
"“tray,  Dorothv  Williams,  Rovee 
Frank  Webb,  Kenneth  R.  Mc- 
Clarence  McConnell,  Cornelius 
o-  Reiikema  and  the  follow’ing  pho- 
.jjgrapbfrs:  .Andrew  Plofchan,  Joseph 
V?”-  ^'cph  Kalec  and  Ernest  iJarton. 
Members  of  the  staff  of  the  Detroit 
on  the  story  were :  John  .Arm- 
I  Victor  Beresford,  James  Gam- 

I  ^  Rudow.  James  Swe'nhart. 

I  Carlisle.  Thomas  Mrintvre.  Garnet 
t  Kendrick  Kimball  and  MJIliam 

W?**’  photographers  Haroln 

Edward  Edmondson,  Peter 
F-arl  Barlow  and  Monroe 

’*roecker. 

^  Detroit  Titnes  staff  consisted  of 


ALABAMA  PRESS  MEETS  AT  AUBURN 


Alabama  Press  members  photographed  at  meeting  last  week. 


Ray  Girardin,  E.  R.  Gomberg,  Vera 
Brown,  Dan  Wells,  John  O’Brien,  J. 
A'ictor  Bate,  Fied  Collins,  reporters,  and 
K.  R.  Ransom,  Melvin  Bradley  and 
( ieorge  Kalec,  photographers. 

Rewards  of  $1,000  for  the  arrest  and 
conviction  of  the  murderers  were  offered 
by  the  Detroit  .News  and  the  Detroit 
Times. 

The  buly  of  U»-yiar  old  Harry  Lore, 
one  of  the  four  victims  in  the  torch 
murders,  was  .saved  from  a  pauper’s 
burial  last  week  through  the  efforts  of 
the  girl  city  editor  of  the  ypsilanti  I’ress, 

Miss  Harriett  Carr  took  time  out  be¬ 
tween  e.Ntra  editions  of  her  paper  to 
write  a  story  asking  for  contributions  to 
a  fund  for  young  Lore’s  burial.  She 
got  out  10  extra  editions  in  24  hours — 
but  she  found  time  enough  to  write  and 
print  an  appeal  which  within  a  few  hours 
brought  in  emnigh  money  to  assure  the 
slain  youth  a  mode.st  burial. 

Incidentally,  it  was  Miss  Carr  who  had 
the  first  inkling  of  the  identity  of  the 
four  young  victims.  Thomas  Wheatley, 
whose  son,  Thomas.  Jr.,  was  slain,  was 
waiting  at  the  newspaper  office  when 
Miss  Carr  opened  it  on  the  morning  of 
the  murders  to  inquire  if  she  had  heard 
of  any  accident  which  might  havg,  pre¬ 
vented  his  son  from  returning  home  that 
night. 

The  young  city  editor  already  had 
heard  about  the  hour  bodies  being  found, 
and  it  took  but  a  few  minutes  to  establish 
identification.  Thus  Miss  Carr  was 
ready  for  an  extra  before  reporters  from 
other  cities  had  started  for  Ypsilanti. 

The  Press  is  the  f>nly  daily  in 
Ypsilanti. 

I.T.U.  ATHLETES  IN  CANADA 


Hamilton  Scene  of  Six  Ball  Game* 
and  Golf  Matches 

.An  enthusiastic  welcome  was  accorded 
the  delegates  of  the  International  Union 
Printers  baseball  league  and  golf  asso¬ 
ciation  which  this  week  held  its  21.st 
annual  tournament  at  Hamilton.  Out. 
Mayor  Peebles  of  Hamilton  welcomed 
the  guests  and  President  John  Dugan  re- 
.sponded.  Mr.  Dugan  was  presented  with 
a  gavel  by  Gordon  Xelson  and  Mayor 
Peebles  was  presented  with  the  first  ball 
pitched  on  Canadian  soil  by  the  Union 
players.  The  best  game  of  the  day  was 
the  contest  between  the  New  York  and 
the  Toronto-Hamilton  teams,  which  was 
won  by  New  York,  5  to  3.  .A  feature 
play  was  a  triple  play  by  the  New  York 
team.  Scores  of  other  games  played 
were : 

Pittsburgh  11.  Baltimore  6. 

Cincinnati  7,  Detroit  6. 

Indianapolis  6,  Boston  2. 

Washington  5.  St.  Paul-Minncapolis  3. 

Chicago  11,  St.  Louis  3. 


McKEE  APPOINTED 

The  Homer  McKee  Company,  Inc., 
advertising  agency,  has  been  appointed 
to  direct  the  advertising  of  the  Arling¬ 
ton  Times  Laboratories.  Chicago,  elec¬ 
tric  clocks ;  the  Leslie  F.  Muter  Com¬ 
pany,  Inc.,  also  of  Chicago,  electrical 
specialties;  and  Cold  Snap,  Inc.  New 
York,  frozen  confectionery  machinery. 


TRADE  JOURNALS,  INC.,  SOLD 


Neyocy  Corporation  of  New  York 
Buys  Bankrupt  Group  for  $275,000 

Sale  of  the  National  Trade  Journals, 
Inc.,  by  the  receivers  to  the  Neyocy 
Corporation  of  New  York  for  $275,000, 
was  ratified  in  United  States  District 
Court  Aug.  19. 

The  reorganization  committee  formed 
by  directors  of  the  corporation  did  not 
bid.  Two  bids  were  made  for  individual 
publications,  but  these  were  overshadowed 
by  the  Neyocy  Corporation’s  bid  for  the 
whole  groiq). 

The  Neyocy  firm,  according  to  an¬ 
nouncement  by  its  attorneys,  is  headed 
by  J|osepli  M.  Wright  of  Chicago,  vice- 
president  of  tlie  National  Plan  Service,  a 
subsidiary  of  the  National  Trade  Jour¬ 
nals;  and  by  Howard  Myers  of  the  In¬ 
dustrial  Press,  Interior  Architecture  & 
Decoration  Publishing  Corporation,  New 
York. 

The  National  Trade  Journals,  Inc., 
capitalized  at  $().0(K).0(X)  when  formed  in 
1928,  published  Good  Furniture  &  Decor¬ 
ation.  National  Motorship,  Diesel  Pozeer. 
hisliin;!  Gacette,  Canning  Age,  and 
Putchers  Adz'oeate :  also,  through  sub¬ 
sidiaries.  Heating  &  Ventilating  Maga¬ 
zine,  Motor  Boat,  Specialty  Salesman 
Magazine,  and  Architectural  Forum. 


AGENCY  CHANGES  NAME 

The  advertising  agency  of  Barlow, 
Fecley  &  Richmond,  Inc.,  Syracuse  and 
New  York  City,  has  changed  its  name 
to  Soule.  Feeley  &  Richmond,  Inc.,  fol¬ 
lowing  the  retirement  of  E.  S.  Barlow 
as  president,  and  the  election  of  Robert 
G.  Soule  to  succeed  him.  Mr.  Soule 
was  formerly  sales  manager  of  the  Mer- 
rclI-Sf)ule  division  of  the  Borden  Com¬ 
pany.  New  York.  Other  officers  of  the 
agency  are:  \’ice-president  in  charge  of 
art.  R.  S.  Feeley ;  vice-president  in 
charge  of  copy,  Ralph  Richmond ;  vice- 
president  and  manager  of  New  York 
office.  Adlai  S.  Hardin;  treasurer,  Frieda 
W.  0’l.eary;  secretary.  Ray  Reeder. 


MAIL  CHANGES  PROPOSED 

United  States  postal  officials  are  work¬ 
ing  with  publishers  of  Utica  fN.Y.) 
newspapers  on  a  new  mail  service  plan 
which  w'ill  assure  delivery  of  Utica 
dailies  in  rural  districts  on  the  day  of 
publication.  A  mail  survev  now  under 
way  contemplates  using  newlv  estab¬ 
lished  bus  routes  to  supplant  abandoned 
trolley  lines. 


AITKIN-KYNETT  NAMED 

Stephano  Bros.,  Philadelphia,  manu¬ 
facturers  of  Rameses  and  Smiles  ciga¬ 
rettes,  have  appointed  the  Aitkin-Kvnett 
Company,  Philadelphia  advertising 
agency,  to  direct  their  advertising.  The 
Atlas  Powder  Company,  Wilmington. 
Del.,  has  also  appointed  this  agency. 


ELECTRICAL  ACCOUNT  PLACED 

Harvey  Hubbell.  Inc.,  Bridgeport, 
Conn.,  manufacturer  of  wiring  devices 
and  electrical  specialties,  has  appointed 
Edwin  Bird  Wilson,  Inc.,  New  York  ad¬ 
vertising  agency,  to  direct  its  advertising. 


'2,  1931 

PRATT  NEW  PRESIDENT 
OF  ALABAMA  PRESS 

Greenville  Advocate  Awarded  Victor 
H.  Hanson  Cup  for  Excellence 
— “All-Alabama  Eleven” 
Picked 


The  X'ictor  11.  Hanson  Cup  for  the 
best  all-round  weekly  in  the  state  was 
awarded  by  tlx  .Alabama  Press  Assexia- 
tion  at  its  annual  .ses.sion  last  week  at 
•Auburn  to  the  Grcenznlle  (.Ala.)  .Idz'o- 
cate.  The  cup  is  awarded  each  year  by 
the  publisher  of  the  Birmingham  Nezvs 
and  bears  his  name. 

The  Association  by  this  award  paid  a 
tribute  to  General  James  B.  Stanley,  ed¬ 
itor  of  the  Advocate  and  dean  of  .Ala¬ 
bama  journalism.  Gen.  Stanley,  who  re¬ 
cently  celebrated  his  87tli  birthday,  estab¬ 
lished  the  Advocate  in  18o5  soon  after  his 
return  from  the  war  between  the  states 
and  has  edited  *it  continuously  since,  a 
periiKl  of  ()6  years.  He  i»  thus  rated 
also  the  dean  of  .American  editors.  Asso¬ 
ciated  with  him  in  the  publication  of  the 
.Advocate  are  his  sons  IL  G.  and  F.  W. 
Stanley. 

Jack  M.  Pratt,  editor  of  the  Pickens 
County  Herald,  was  elected  president  of 
the  .Association.  He  succeeds  .Marcy  B. 
Darnall,  of  the  Florence  Herald. 

Other  officers  chosen  were  F.  G. 
Stephens,  Oneonta,  vice-president;  E.  C. 
Hall,  Alexander  City,  re-elected  secre¬ 
tary-treasurer;  J.  C.  Norwood,  Cullman, 
re-elected  historian,  and  Mrs.  Scottie 
McKinzie  Frazier,  Dothan,  re-elected 
piH'tess.  The  association  staff  chosen  in¬ 
cluded  Webb  Stanley,  Greenville ;  N.  C. 
Cady,  Birmingham,  and  P.  ().  David, 
Auburn. 

The  “all-.Alabama  weekly  newspaper 
eleven”  for  1931,  as  announced  at  a  bar¬ 
becue  session,  includes  Coz’ington  Nezt’s, 
.Andalusia;  h'lorence  Herald,  Roanoke 
Leader.  Dothan  Herald,  Southern  Star, 
Ozark;  Greenville  Advocate,  Chilton 
County  Nezes,  Clanton ;  Sylaeauga  Nezvs. 
Alexaiuier  City  Outlook,  Atuwre  Ad¬ 
vance,  Brezvton  Standard.  Jasper  .Moun¬ 
tain  F.agle  and  ll’iregrass  Journal, 
Dothan. 

Judges  in  the  Victor  H.  Hanson  Cup 
ctuitest  were  Howard  C.  Smith,  F.  W’. 
Gist.  P.  O.  Davis,  Fred  Naeter,  of  Mis¬ 
souri,  and  George  Naeter.  Four  .Ala¬ 
bama  papers  not  considered  for  the  award 
because  they  were  winners  in  former 
years  were  the  Florence  Herald,  the 
Southern  Star,  Ozark ;  the  Mountain 
hJaglc,  Jasper,  and  the  diilton  County 
News,  Clanton. 

Resolutions  of  condolence  were  sent 
by  the  convention  to  relatives  of  L.  S. 
Richardson,  Jasper,  and  John  C.  Wil¬ 
liams,  Talladega,  members  of  the  associa¬ 
tion  who  died  within  recent  months. 

NEW  AUTO  EXECUTIVES 

Ottis  Lucas,  after  three  years  in  sales 
promotion  work  with  the  Stukebaker 
Corporation,  has  been  made  advertising 
manager  of  the  Studebaker  Corporation 
of  America.  He  was  formerly  with  the 
Marmot!  and  Lincoln  companies  as  sales 
executive.  Harry  B.  Harper,  who  has 
been  engaged  in  automotive  sales  work 
since  1907  with  the  Ford,  Willys-Over- 
land  and  Studebaker  companies,  has  been 
made  vice-president  in  charge  of  sales  of 
W’illys-Overland,  Inc.,  of  Toledo. 


PROF.  BANNER  ADVANCED 

Prof.  Franklin  C.  Banner  has  been 
made  head  of  the  department  of  journal¬ 
ism  of  the  Pennsylvania  State  College, 
succeeding  Prof.  William  F.  Gibbons. 
Banner  will  take  charge  of  the  depart¬ 
ment  in  .September. 


RACE  HONORS  TURF  WRITER 

A  memorial  handicap  was  run  at 
Hawthorne  race  track.  Chicago,  in 
memory  of  the  late  Harry  Hochstadter, 
former  turf  writer  for  Chicago  Evening 
Post,  on  Aug.  15 


WILL  HOLD  PICNIC 

The  annual  picnic  of  the  Portland 
Morning  Oregonian  workers  has  been  set 
for  ,Aug.  30,  at  Crystal  Lake  park,  near 
Portland. 
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FLORID  STYLE  OF  THE  ‘GAY  NINETIES’ 
REVIVED  TO  MAKE  MODERN  FEATURE 


New  York  World-Telegram  Uses  Hand-Lettered  Head  and 
“Daguerreotype”  With  Story  of  Nefarious  Hansom  Cab 
Robberies  in  Central  Park 


COMETHING  new  in  features  was  any  rate,  the  happy  little  party  had 
used  by  the  New  York  World-Tele-  reached  97th  St.,  some  distance  below 


gram  Tuesday  of  this  week  when  a  Harlem,  when  who  should  step  from 
trivial  item  concerning  the  hold-up  of  behind  the  darksome  shelter  of  two 


PROTECT  OUR  CABBIES! 


IN  PARK! 


Brazen  Misdeeds  Perpetrated 
by  Footpads. 


HACKMAN  DONN 

IS  VICTIM 


POLICE  ON  CULPRITS’  TRAIL. 


Bis  PassenimB,  Mr.  Snydam  and 
Miss  Brockeit,  Rabbed. 


t««t  Tetsis  K.MA— Feelinc  Rub*  Hlfk. 


The  entire  City  was  aroused  to¬ 
day  by  an  Outrageous  Incident  in 
which  two  low  Thugs  operating  In 
Central  Park  ruthlessly  attacked 
lour  persons  taking  the  air  and 
made  off  with  a  large  amount  of 
handsome  jewelry  and  coin  of  the 
realm. 

This  Invasion  of  the  playground 
of  Rich  and  Poor  aroused  press  and 
niihUe  tr*  bitter  indignation  and  on 


By  Our  Own  SUff  Oaguerreotypist. 

Shall  Such  as  These  be  Victim¬ 
ized?  Two  sturdy  cabbies,  such  as 
the  one  here  delineated,  were  Held 
Up  in  Central  Park  in  the  early 
hours  of  Today.  If  the  Constabu¬ 
lary  does  not  Act,  shall  the  Military 
be  called  upon  tc  protect  our  Citi¬ 
zens? 


Hand-lettered  head  and  “daguerreotype’'  used  with  hansom  cab  story. 


two  couples  in  liansom  cabs  in  Central 
Park  was  written  and  headed  in  the 
ornate  newspain-r  style  of  the  “gay 
Nineties”  and  given  a  column  of  si)ace. 

The  story,  written  by  C.  C.  Nicolet, 
follows,  in  part ; 

“The  entire  City  was  aroused  today 
by  an  Outrageous  Incident  in  which  two 
low  Thugs  operating  in  Central  Park 
ruthlessly  attacked  four  persons  taking 
the  air  and  made  off  with  a  large 
amount  rjf  handsome  jewelry  and  coin 
of  the  realm. 

“This  invasion  of  the  playground  of 
the  Rich  and  Poor  aroused  press  and 
public  to  bitter  indignation  and  on  all 
sides  it  was  demanded  that  the  most 
dra.stic  action  1h’  taken  to  protect  our 
Citizenry  from  ( futlawry  and  Thuggery 
more  suitable  to  the  highways  of  medie¬ 
val  Britain  than  to  the  pleasant  park¬ 
ways  of  the  l^nd  of  Liberty. 

“At  least  one  of  the  victims  of  this 
Pernicious  Crime  was  a  member  of  a 
foremost  family  of  our  City  and  from 
now  henceforth  no  Citizen  can  consider 
himself  Safe  from  Harm  until  the 
wicked  assailants  arc  placed  Behind  the 
Bars  to  await  their  jnst  deserts. 

“It  appears  from  intelligences  reach¬ 
ing  this  newspaper  that  one  Mr.  George 
Brimicombe.  25.  a  visitor  to  our  City 
from  the  Western  Mctroixilis  of  Cleve¬ 
land,  now  residing  in  the  Roosevelt 
Tavern  here,  and  Miss  Marie  Lambert, 
a  fair  daughter  of  our  own  Community, 
aged  21,  who  resides  at  .M7  E.  30th  St., 
engaged  a  hansom  cah  in  the  outlying 
but  usually  well  patrolled  region  of  59th 
St.,  and.  finding  the  light  of  the  new 
moon  pleasant,  ordered  the  ever  oblig¬ 
ing  cabby  to  meander  through  the  by¬ 
ways  of  the  park  for  some  minutes. 

“It  was  2:30  A.  M.,  the  lateness  of 
the  hour  arousing  some  criticism  from 
moralistic  observers,  Mr.  George  Bye 
in  particular  decrying  the  tendency  of 
the  Wealthy  to  stay  up  until  All 
Hours.  But  more  tolerant  Citizens 
found  nothing  to  condemn  in  this.  At 


BEAUTY  CLAIMS  CENSURED 


Chicago  Better  Business  Bureau 
Urges  Advertising  Standard 

Advertising  of  certain  beauty  parlors 
in  Chicago  newspapers  has  caused  the 
Chicago  Better  Business  Bureau  to 
recommend  adoption  of  standards  for  the 
newspapers  to  enforce  among  all  beauty 
shop  advertisers. 

“There  is  probably  no  industry  in 
Chicago  at  this  time  in  which  a  greater 
amount  of  pure,  undefiled  bunk  is  being 
used  to  appeal  to  the  public,”  the  bureau 
said  this  week. 

Newspaper  advertising  managers  said 
they  have  not  as  yet  received  the  set  of 
standards  proposed  by  the  bureau,  but 
that  they  were  willing  to  lend  their  sup¬ 
port  in  eliminating  deception  in  perma¬ 
nent  wave  advertising. 


WESTERN  COX  REPRESENTATION 


trees  but  two  FtMrtpads,  dcscriljctl  by 
the  victims  as  Burly  Blacks  of  Threat¬ 
ening  Manner. 

"Miss  Lambert's  Empress  Eugenie  hat 
nigh  slipped  off  her  tresses  in  fright  a.s 
one  of  the  footi)ads,  in  uncultured  tones, 
cried : — 

“  ‘Elevate  your  hands  and  give  us  your 
valuables.’ 

“The  Thugs  displayed  pistols  menac¬ 
ingly  and  took  $12  from  Mr.  Brimi¬ 
combe,  a  diamond  ring  said  to  Ite  worth 
$250  from  his  fair  companion,  and  also 
her  purse,  and  then  took  to  their  heels 
across  the  greensward,  heedless  of  signs 
directing  them  to  keep  to  the  paths. 

“The  victims  proceeded  as  fast  as 
their  horses  could  carry  them  to  the 
Arsenal  Police  Station,  and  there  com- 
plainetl  to  the  Constabulary  of  the  out- 
rage. 

“Even  while  they  were  relating  their 
sad  tale,  the  bold  desperadoes  were  pur¬ 
suing  once  more  their  nefarious  career  of 
crime. 

“Mr.  Frederick  Suydam,  of  .3  E.  77th 
St.,  a  de.sccndant  of  tlie  early  Dutch 
settlers  and  a  prominent  man  alwut  town, 
wa.s,  rumor  hath  it,  one  of  the  victims 
of  the  second  outrage.  Miss  Florence 
B'rockett,  of  Woodstock  Towers,  Tudor 
City,  Manhattanshire.  was,  if  the  Con¬ 
stabulary  does  not  mislead  us,  his  com- 
]>anion. 

“Mr.  Walter  Donn,  a  reputable  hack- 
man  well  known  in  the  City,  was  their 
driver.  The  two  Thugs  caught  the  trio 
Unawares  and  repeated  their  outrageous 
violation  of  the  rights  of  Citizens  to  the 
protection  of  their  Properties. 

“As  reports  of  the  Outrage  circulated 
about  the  City  many  leading  citizens, 
met  on  their  morning  strolls  by  repre¬ 
sentatives  of  this  journal,  expressed  their 
high  feelings  on  conditions  which  permit 
Outlawry  to  rage  Unchecked. 

“LATER — As  we  go  to  press  we  are 
advised  that  the  Villainous  Thugs  of 
Central  Park  have  not  yet  been  Appre¬ 
hended.” 


FREE  WHEAT  TO  FEED 
NEEDY,  DAILY’S  PLAN 


Dayton  (O.)  News  Will  Start  Givin 
Supplies  Aug.  24 — Many  Sug. 
gestions  for  Its  Use  Are 
Told 


Sawyer-Ferguson  Now  Act  for  News 
League  Group 

Announcement  is  made  that  I.  A. 
Klein,  Inc.,  and  Sawyer- h'erguson  Co., 
publishers’  representatives  in  Chicago, 
have  made  an  arrangement  where¬ 
by  the  latter  company  will  hereafter 
represent  the  News  League  newspapers 
in  the  Western  territory.  This  league 
heretofore  has  been  represented  in  the 
Western  territory  by  I.  A.  Klein,  Inc. 
This  gives  Sawyer-Ferguson  Company 
Western  representation  of  the  Cox 
group,  Dayton  (O.)  Daily  News.Spring- 
^eld  (O.)  Daily  Neivs  and  Sun,  and 
Miami  (Fla.)  Daily  Nezvs.  Sawyer- 
Ferguson  are  representatives  of  Rich¬ 
mond  (Va.)  Nezes- Leader.  Tampa 
(I'la.)  Tribune  and  Chicago  (III.)  Daily 
Times. 


BILL  PROHIBITS  FALSE  COPY 

A  bill  has  been  passed  by  the  Alabama 
legislature  prohibiting  misleading  adver¬ 
tising  by  merchants.  One  clause  of  the 
bill  makes  it  unlawful  to  offer  goods  at 
a  “private  sale”  when  the  goods  arc  l^eing 
sold  to  the  trade  as  a  whole.  Contents 
of  dairy  and  other  foods  must  be  plainly 
marked  on  the  container.  ”'his  last  pro¬ 
vision  applies  particularly  to  inferior 
brands. 


FILES  $500,000  LIBEL  SUIT 

Jay  Thomas,  state  printer,  has  filed  a 
$500,(KX)  lilicl  suit  against  the  Seattle 
Times  and  its  editor  and  publisher.  Col. 
C.  B'.  Blethen,  charging  Colonel  Blethen 
has  for  four  years  jnihlished  articles 
antagonistic  to  Thomas  and  to  Gov. 
Roland  H.  Hartley  and  “all  those  asso¬ 
ciated  with  him  politically.”  Printer 
Thomas  is  a  Hartley  appointee. 


(By  telegraph  to  Editor  &  Publisher) 

Davton,  O.,  Aug.  20.— A  “Free  VVhtji 
for  the  Needy”  plan  is  being  advanced 
by  the  Dayton  ((J.)  Daily  News  as  j 
method  of  feeding  the  unemployed  an! 
at  the  same  time  providing  a  market  fet 
that  portion  of  this  year’s  wheat  cn* 
which  might  otherwise  be  fed  to  fam 
animals. 

The  News  hopes  its  plan  which  willh 
.started  in  Dayton,  Aug.  24,  will  prove  a 
success  and  will  be  followed  in  other 
cities,  serving  as  partial  solution  to  the 
present  economic  condition. 

The  plan  was  announced  in  a  four- 
column  editorial  on  the  first  page  of  th 
News. 

The  News  editorial  declared  wheat  hu 
been  regarded  as  life’s  greatest  staple 
food  and  that  man  can  live  on  it  longer 
than  upon  any  other  single  ration.  It  is 
contended  further  that  the  United  States 
never  has  had  such  an  abundant  wheat 
crop. 

Under  the  news  plan  any  family  want¬ 
ing  raw  wheat  for  focxl  simply  needs  to 
state  its  case  to  the  Family  Welfare  .\s 
sociation,  an  agency  of  the  Communiti 
Chest.  If  the  case  is  worthy,  an  ortiff 
will  be  issued  by  the  association  upon 
the  News  for  the  food  which  can  im- 
mediately  be  obtained  at  the  News  o&t. 
The  wheat  will  be  packed  into  individtial 
sacks  and  distribution,  to  be  continwd 
until  further  notice,  will  he  started  .\ti 
24. 

The  distribution,  however,  will  not  be 
permanent  with  the  News,  it  was  an¬ 
nounced.  If  demonstrated  as  successful 
the  plan  will  be  passed  on  to  the  Com¬ 
munity  Chest  to  nrovide  the  mechanics 
for  its  continuation. 

In  the  same  announcement  the  New 
advanced  several  methods  by  which  raw 
wheat  can  he  converted  into  food.  Il 
is  explained  that  soaked  from  24  to  4? 
hours  it  can  be  boiled  and  used  as  a 
cereal  and  that  the  family  with  a  small 
hand  grinder  can  make  wheat  suitable  for 
muffins,  cakes  or  bread. 

The  News  also  asks  recipes  from 
housewives  for  the  use  of  whole  wheat 


VACATIONING  ON  OWN  ISLAND 

Jun  h'ujita,  staff  photographer,  Chicago 
Ilz'cning  Post,  is  yachting  on  Rainy  Lake, 
Minnesota.  Mr.  Fujita  owns  a  small 
island  on  the  lake  which  he  has  named 
Penguin  Island  in  honor  of  Anatole 
France’s  novel.  Charles  Victor  Knox, 
Chicago  Evening  Post  columnist,  and  his 
wife  plan  to  vacation  at  Penguin  Island 
in  September. 


FIVE  JOIN  DETROIT  MIRROR 

11.  T.  Hasselquist,  formerly  in  the  slo! 
fm  the  copy  desk  of  the  Milwaukee  St*- 
tine!,  and  Arnold  Blom.  of  the  Bu§(it 
Courier-Express  copv  de.sk.  have  jonwi 
the  copy  desk  staff  of  the  Detroit  Mirror. 
Marion  Taylor  and  Edward  McDonmll 
formerly  with  the  Detroit  Free  Prist- 
have  joined  the  editorial  staff.  Charlts 
Brinkman,  for  10  years  a  member  of  thf 
photographic  staff  of  the  .Veto  Yort 
Daily  Xczvs,  has  joined  the  photographic 
staff  of  the  Mirror. 


NEW  FRENCH  WEEKLY 

L’Opinion  Publique,  French  language 
weekly,  which  ceased  publication  at 
Worcester,  Mass.,  in  June,  will  be  suc¬ 
ceeded  the  first  week  in  September  by 
Le  Travailleur,  with  Thursday  as  the 
publication  date.  Wilfrid  Beaulieu, 
formerly  managing  editor  of  L’Opinion 
Publique,  will  be  publisher  and  editor. 


JOINS  ADDRESSOGRAPH  CORP. 

W.  K.  Page  has  been  appointed 
director  of  advertising  for  the  Addresso- 
graph-Multigraph  Corporation  at  Oeve 
land.  Mr.  Page  has  specialized  in  offict 
equipment  advertising  and  merchandii- 
ing  work  for  several  years.  He  formerly 

was  associated  with  C.  C.  Younggrees 
of  the  Dunham-Younggrecn-Lesan  Com¬ 
pany,  Chicago  advertising  agency. 


DICKEY  SUCCEEDS  FREMONT 

J.  W.  Dickey  is  the  new  business  man¬ 
ager  of  the  Fort  Lauderdale  (Fla.)  Daily 
Nezi’s.  He  succeeds  Walter  G.  Fremont, 
resigned.  He  had  been  on  the  advertis¬ 
ing  staff.  Hairy  Brown  is  advertising 
manager. 


NASON  ASSISTANT  EDITOR 

Harry  B.  Nason.  Jr.,  managing  edto 
Philadelphia  Evening  Ledger,  has  be® 
appointed  assistant  to  C.  M. 
editor-in-chief.  Public  and  Evening  Lw 
gers.  Mr.  Nason  returned  last 
after  nearly  three  months  spent  m  ^ 
Angeles,  San  Francisco,  Seattle  and  otW 
Pacific  Coast  and  western  cities. 


CASEY  IN  OIL  FIELDS 

Robert  J.  Casey,  Chicago  Daily  News 
staff  writer,  is  in  Oklahoma  writing  a 
series  on  Gov.  “Alfalfa  Bill”  Murray 
and  the  shutting  down  of  the  Oklahoma 
oil  wells. 


FIRE  IN  TEXAS  PLANTS 

Plant  of  the  Carlton  (Tex.) 
was  partially  destroyed  by  fire 
The  loss  was  covered  in  part  by 
ante.  In  Frost,  Tex.,  the  plant  oi^ 
Enterprise  suffered  a  $13,0()0  fir*  ^ 
age  recently. 
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Food  for  thought 


The  yearly  sales  potential  of  A.B.C.  Suburban  Phila¬ 
delphia  for  food  products  aggregates  $215,481,326.00. 

Amazing?  Yes,  but  remember  there  are  372,689 
families  —  1,639,832  people  —  residing  witbin  the 
A.  B.  C.  suburbs  of  Philadelphia  —  a  greater  suburban 
population  than  that  of  any  other  American  city, 
with  the  single  exception  of  New  York. 

No  one  Philadelphia  newspaper  affords  better  than 
38%  coverage  of  this  huge  and  concentrated  suburban 
market. 

To  miss  the  other  62%  is  to  miss  232,185  families  — 
1,021,614  people  —  which  exceeds  the  combined  popu¬ 
lation  of  the  cities  of  Milwaukee  and  Indianapolis. 

Or,  to  put  it  another  way,  the  people  you  miss 
through  trying  to  cover  this  great  market  with  one 
newspaper,  represent  —  in  the  suburbs  alone  —  a 

sales  potential  for  food  products  amounting  to 
$133,598,422.00  annually. 

CURTIS -MARTIN  NEWSPAPERS,  INC.  .  .  . 


The  more  you  study  the  Philadelphia  picture,  the 
more  you  realize  that  you  can’t  expect  to  accomplish 
anything  like  a  complete  advertising  job  here  unless 
you  give  the  market  the  effort  and  appropriation  it 
deserves. 

There  is  a  way  —  and  it  is  the  only  way  —  to  influ¬ 
ence  the  buying  judgment  of  all  the  homes  —  to 
obtain  100%  coverage  of  both  the  city  and  suburbs. 

It  is  through  the  Curtis-Martin  group  of  Philadel¬ 
phia  newspapers  —  the  Morning,  Evening  and  Sunday 
Public  Ledger  and  the  Morning  and  Sunday  Phila¬ 
delphia  Inquirer. 

What  this  group  offers  in  the  way  of  complete, 
effective,  economical  coverage  of  the  rich,  responsive 
Philadelphia  market  is  an  opportunity  story  every 

national  advertiser  should  hear  —  and  the  sooner  the 
better. 

INDEPENDENCE  SQUARE,  PHILADELPHIA 


s  i  PUBLIC 


I 


MORNING 


LEDGER 


SUNDAY 


MORNING 


SUNDAY 
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MEMBERS  OF  PRESS  CONGRESS  VOTE 
TO  FORM  NEW  REGIONAL  GROUP 

Press  Federation  of  the  Americas  Will  Promote  Friendly 
Relations  Between  Countries  and  Oppose  Censorship — 
Political  Speeches  Disrupt  Convention 

By  JACK  STARR-HUNT 


Mexico  city,  Aur.  17.— a  resolu¬ 
tion  to  form  the  Regional  Press 
Federation  of  the  Americas,  as  the  sec¬ 
ond  regional  body  dei)endent  on  the 
Press  Congress  of  the  World,  the  first 
being  the  Pan-Pacific  I'ederation  with 
head(|uarters  in  Honolulu,  was  passed  at 
the  closing  session  of  the  regional  con¬ 
vention  of  the  Press  Congress  of  the 
VV'orld  here  last  week. 

Organization  of  this  federation,  which 
is  to  include  all  the  nations  of  the  West¬ 
ern  Hemisi)here,  was  left  in  the  hands 
of  a  committee  consisting  of  Juan  San¬ 
chez  Azeona.  retire*d  editor  of  La  Nuct'a 
lira,  Mexico  City,  chairman ;  Benjamin 
Cohen,  El  Mcrcurio,  Santiago,  Chile ; 
Mario  Rojas  Avendano,  El  (irafico  de  la 
Manama,  Mexico  City,  and  Fernando 
Ramirez  de  Aguilar,  /;/  (  nivcrsal,  Mex¬ 
ico  City. 

Resolutions  attacking  governmental 
restriction  of  freedom  of  the  press,  ad¬ 
vocating  independence  from  government 
connections  for  press  services,  and  opixts- 
ing  censorship,  were  passeti  at  the 
closing  sessions. 

Lively  meetings  at  which  spasmodic 
outbursts  directed  against  political  situa¬ 
tions  in  various  countries  of  the  world 
were  frequent,  featured  the  latter  part  of 
the  Congress.  Attacks  against  "Amer¬ 
ican  imperialism”  filtered  their  way  into 
the  records  of  the  Congress. 

Outside  of  sometimes  bitter  word 
l)attles.  sorely  trying  the  parliamen¬ 
tary  ability  of  Frank  L.  Martin  and 
Rol)ert  Hell,  presiding  officers,  "a  good 
time  was  hatl  by  all.”  The  Mexican 
committee,  headed  by  .\lberto  Mascare- 
fias,  general  manager  of  the  Bank  of 
Mexico,  spared  no  trouble  or  expense  in 
entertaining  with  true  Latin  hospitality. 
The  final  event  on  the  program  for  the 
visiting  newspapermen  was  a  bullfight 
Sunrlay  afternoon  at  the  huge  Mexico 
City  bullring.  The  previous  day  the 
delegates  had  been  the  all-day  guests  of 
General  Juan  Andreu  Almazan,  secre¬ 
tary  of  communications  in  the  <„abinet 
of  President  Pascual  Ortiz  Rubio,  at 
Taxco,  a  quaint,  scenic  town  south  of 
Mexico  City. 

The  functions  of  the  new  regional 
federation  to  be  organized  were  enumer¬ 
ated  in  the  resolution  as  follows : 

1.  To  prom(>te  all  principles  that  tend 
to  the  economic  and  social  improvement 
of  the  .American  states,  as  an  indispen¬ 
sable  basis  for  the  progress  of  denKKratic 
governments. 

2.  To  work  for  the  maintenance  of 
amicable  relations  among  the  nations  of 
the  .Americas. 

3.  To  facilitate  an  ample  recognition 
of  the  cultural  activities  of  the  nations 
of  the  hemisphere,  in  order  to  contribute 
to  a  reciprocal  comprehension  and  in¬ 
telligence. 

To  contribute  to  the  progress  of 
journalism,  to  the  recognition  of  its 
social  function  and  to  freedom  of  the 
press. 

T”  constitute  a  coordinating  jour¬ 
nalistic  entity  to  attain  the  aims  above 
mentioned,  without  favoring  tendencies 
that  signify  antagonism  toward  other 
continents  or  civilizations,  or  undue  in¬ 
tervention  in  topics  that  are  exclusively 
internal  in  other  republics. 

6.  To  promote  the  cooperation  of  the 
press  of  the  Americas  with  the  rest  of 
the  world,  through  the  Press  Congress 
of  '  the  World  or  any  other  e.stablished 
or  future  journalistic  organizations  in 
the  other  countries. 

The  three  re.solutions  on  the  press  with 
its  relations  toward  governmental  powers 
were : 

1.  To  take  note,  with  profound  senti¬ 
ment.  of  the  increase  in  various  coun¬ 
tries  of  attacks  on  the  liberty  of  the 
press  and  on  the  individual  rights  of 
newspapermen,  and  in  the  impossibility 
of  making  just  enumeration  of  all  cases 


of  such  abuse,  to  issue  a  call  to  the  news¬ 
papermen  of  the  world  that  they  bring 
international  weight  to  bear  on  the  gov- 
e.nnicnts,  authorities,  and  political  or¬ 
ganizations  that  are  violating  such 
es-ential  social  and  humanitarian  rights. 

To  felicitate  the  newspapers  and  news¬ 
papermen  of  those  nations  that,  like  the 
republics  of  Spain  an<l  Chile,  have  re¬ 
stored  their  constitutional  lil)erties  due 
to  overthrow,  through  the  voice  of  the 
people,  of  dictatorial  regimes  repudiated 
by  universal  conscience. 

2.  To  reiterate,  in  all  integrity,  the 
principle  generally  recognized  by  the 
contemporaneous  press,  that  press  serv¬ 
ices  should  not  have  any  connection  with 
governments  or  official  groups,  and  to 
recommend  that  news  transmitted  by 
services  with  official  subsidy  be  sub¬ 
mitted  to  careful  and  critical  analysis 
iK-fore  presenting  it  to  the  reading  public. 

3.  That  only  in  cases  of  suspension  of 
all  guarantees  provided  by  the  respective 
constitutional  laws,  should  governments 
and  other  political  authorities  be  able  to 
invoke  the  right  of  imposing  press  re¬ 
strictions. 

.All  censorship  of  internal  and  inter¬ 
national  news  should  be  in  a  form  pre¬ 
scribed  by  the  laws  of  the  various  coun¬ 
tries. 

All  pretended  right  of  authorities  to 
impose  cen.sor.ship  on  news  by  means  of 
secret  orders  or  threats  is  ex])licitly  not 
recognized. 

Despite  previous  resolutions  barring 
the  discussion  of  topics  relating  to  inter¬ 
nal  affairs  of  countries  repre.sented,  or 
their  international  affairs  when  these  are 
not  of  the  journalistic  sphere,  delegates 
to  Nicaragua,  Haiti,  and  India  compelled 
the  delegates  to  listen  to  prob  need  cn- 
IKisitions  of  the  political  conditions  of 
those  countries. 


T  EARNING  to  write  a  iKiper’s  style 
-Li  of  headlines  is  usually  dreary  busi¬ 
ness  for  a  new  staff  member  on  most 
dailies.  Not  so  on  the  ll'atcrbury 
(Conn.)  RcfubUcan,  thanks  to  an  editor. 
Gorton  A’^eeder  Carruth,  with  a  sense  of 
humor  and  the  knack  of  using  it  to 
sugar-coat  grains  of  wisdom. 

The  Republican's  style  sheet,  compiled 
by  Mr.  Carruth,  offers  original  head¬ 
lines  like  this  for  the  novice  to  get  his 
correct  ctnint  from : 

PUT  PUNCH  IN  HEADS 

SAYS  OLD  SLOT  MAN 


Wants  Accurate,  Terse 
Positive  and  Pungent 
Guides  To  News 


BEGS  FOR  ACTIVE  VERBS 


Bald-Domed  Editor  Wants 
Blue  Pencil  Novices  To 
Lay  Off  P'uzzy  Words 


.And  this  one  certainly  meets  the  ac¬ 
cepted  definition  of  news : 

MAN  BITES  COLLIE; 

Gh:TS  WORST  OF  IT 


Dog  Resents  .Attack  And 
Tears  Pants  Off  Erra¬ 
tic  Stranger 


Another  is  wholly  serious,  stressing  a 
valuable  lesson  as  it  gives  the  mechanical 
count : 

LAWYER  V\  ARNS  EDITORS 

AGAINST  INDIRECT  LIBEL 


Tells  Fourth  Estate  That  Printed  Criti¬ 
cism,  No  Matter  of  What  Source, 
Exposes  Newspapers  To  Suit ; 
Journals  (Cannot  Shift 
Responsibility 


Parliamentary  law  was  either  not 
known  or  wilfully  disregarded  by  a 
large  portion  of  the  delegates,  and  on  one 
occasion,  when  a  delegate  from  Colom¬ 
bia  interrupted  a  man  reading  a  draft 
of  resolutions  to  inquire  menacingly  why 
a  resolution  proposed  by  him  had  not 
f)een  included.  (Thairman  Bell,  exasper¬ 
ated  by  the  frequence  of  such  interrup¬ 
tions,  threatened  to  close  the  session  if 
such  tactics  were  continued.  “Clo.se  it !" 
shouted  most  of  the  Latin  portion  of  the 
meeting,  which  maintained  that  only 
•Americans — who  were  apparently  better 
versed  on  parliamentary  procedures — 
were  permitted  to  speak.  The  reader  of 
the  resolutions  then  calmly  explained 
that  the  Colombian’s  resolution  was  in¬ 
cluded,  but  he  had  not  come  to  it  yet. 

.Another  incident  occurred  when  Dr. 
Pedro  Jose  Zepeda,  a  physician  and  an 
“anti-.American,”  protested  the  publica¬ 
tion  in  a  Mexico  City  newspaper  of  a 
Managua  dispatch  f|ur)ting  the  Nica¬ 
raguan  Minister  of  F'inance  as  favoring 
sui)ervision  of  presidential  elections  in 
his  country  by  United  States  soldiers. 
.Such  items.  Dr.  Zepeda,  who  is  Sandino’s 
representative  in  Mexico,  contended, 
shi  uM  not  be  published  without  editorial 
interpol.'itk>n  to  the  effect  that  such 
“.American  imperialism”  is  unjustified. 

Heliodoro  A'alle.  of  Excelsior,  Mexico 
City,  inquired  as  to  Dr.  Zepeda’s  creden¬ 
tials  as  a  delegate,  and  the  medical  man 
displayed  a  card  showing  that  he  was 
credited  by  a  newspapiT  in  San  Luis 
Potosi. 

Dr.  Zepeda  then  continued  his  at¬ 
tacks,  including  Ambassador  Clark  in  his 
list  of  targets,  until  he  was  linal'y  de¬ 
clared  out  of  order.  He  sat  down,  i)r<  in 
ising  more  fireworks  later. 

Delegate  Mandique  of  t  olombia.  over 
the  protest  of  Chairman  Bell,  but  with 
the  approval  of  the  floor,  urged  the  adop¬ 
tion  of  a  resolution  recommending  that 
all  foreign  correspondents  be  natives  of 
the  country  to  which  they  are  accredited. 
This  proposition  was  lost  in  the  shuffle 
when  a  Hindu  delegate,  defying  oppo¬ 
sition  of  the  chair  and  of  the  minority 
Utiited  States  delegates  present,  got  up 
to  ])lead  that  the  Congress  take  official 
cognizance  of  the  fact  that  the  British 
government  was  exercising  censorship 


IR.ATE  QUOTATIONS  ARE 

ESPECIALLY  DANGEROl^S 
Some  are  terse  but  much  to  the  jioint 
— in  count  and  text : 

NEVVSWRITERS  BAN 

‘CAR  TURNS  TURTLE’ 
Many  are  pure  burles«|uc. 

Such  as : 

BOY,  RED  TAPE 

VICTIM,  DIES  ON 

BURNING  DECK 


Refuses  To  Leave  With¬ 
out  Dad’s  Orders: 
Senate  To  Prolie 


Even  history  and  nursery  tales  are 
drawn  upon  for  style  material ; 

VIRGINIA  RED’ 

JARS  BURGESSES 


Henry’s  Talk  Excites  Solons 
To  Cry  “Treason” 


MARY’S  LAMB  (LAMBOLS  INTO 
SCHOOL;  RIOT  REIGNS  UNTIL 
PET  IS  EIPXTED  BA’  PUPILS 
OBEYING  Th:ACHER’S  EDICT 


Frisk  Creature  Stays 
Near  Building  Fji- 
tire  Morning 


CHILDREN  MUCH  EDIFIED 


Instructor  Points  To  Moral 
lesson  In  Animal’s 
Faithfulness 

The  least  serious  of  the  heads  are  set 
in  the  largest  type. 

The  system  is  effective  for  it’s  very 
easy  to  get  the  headwriters  interested 
in  the  style  sheet. 


LEARNING  HEAD  STYLES  MADE  EASY 


over  news  emanating  from  India.  Afto 
the  Hindu  had  made  his  address  in  Span¬ 
ish,  drowning  out  all  opposition,  he  pro- 
ceeded  to  repeat  it  in  English,  and  it  was 
only  when  an  out-of-order  attack  og 
“American  imperialism”  was  again  begm 
that  he  was  squelched. 

EDITOR  nPRlir^rS  NEWS 
OF  HIS  ARREST 

C.  R.  Babcock  of  Blytheville  Coutmt. 
New*  Insi*t*  on  Publicity 
Regarding  Gaming 
Charge 


Under  the  caption,  ‘‘We  Were  Thert,' 
(^.  R.  Babcock,  publisher,  Hlythn'iik 
(.Ark.)  Couricr-Xcu's,  in  the  issue  of 
Aug.  1 1  used  an  editorial  statement  to 
confess  to  an  impending  appearance  ij 
Police  Court  on  a  charge  of  gaming.  His 
statement  was  as  follows : 

“.A  matter  of  a  year  or  so  ago  whet 
it  appeared  to  the  editor  of  the  Courier- 
News  that  the  police  department  wjs 
protecting  or  seeking  to  protect  its 
friends  from  the  punishment  or  pub¬ 
licity  ordinarily  .attendant  upon  certain 
minor  offense®  this  newspaper  adopted 
the  policy  of  withholding  from  publica¬ 
tion  the  names  of  persons  charged  with 
or  convicted  of  simple  drunkenness  or 
gaming. 

“We  saw.  or  thought  we  saw,  reason 
for  this  in  that  simple  fairness  cleitiands 
equal  treatment  for  all  persons.  We  were 
either  going  to  print  the  names  of  al 
drunks  and  gamblers,  or  none,  and  find¬ 
ing  it  impossible  to  print  all,  we  de¬ 
cided  to  print  none. 

"We  have  seen  no  occasion  for  modi¬ 
fication  of  this  policy.  It  still  stands.  Bni 
bec.Tuse  a  newspaper  is  frequently  com¬ 
pelled  in  the  printing  of  the  news  to  give 
to  others  publicity  which  is  not  especially 
uleasant  to  them,  it  is  our  conviction  that 
it  shcvuld  lean  backwards,  if  anything,  in 
insisting  upon  publicity  for  its  owners 
and  staff  when  occasion  arises. 

“Re  it  therefore  here  recorded  that 
C.  R.  Babcock  was  among  those  present 
when  two  members  of  the  police  force 
paid  an  unexpected  visit  to  a  certain  local 
residence  and  found  what  they  considered 
adequate  evidence  for  preferring  charges 
of  gaming.  The  validity  of  those  charges 
will  in  due  time  be  determined  by  a 
judge  and  jury. 

“.And  that  is  that.’’ 


WEEKLY  WINS  SUIT 


Indiana  Court  Says  County  Advertiiiui 
Was  Placed  Illegally 

The  Indiana  Appellate  court  held  last 
week  that  delinquent  tax  lists  must  be 
published  in  two  newspapers  of  the 
county  of  opposite  political  faith. 

The  court  ruled  in  favor  of  tj* 
Bloomfield  Democrat,  a  weekly,  in  its 
suit  against  the  board  of  county  com¬ 
missioners  of  Greene  county  and  the 
Pulliam  Publishing  Company,  as  pub¬ 
lishers  of  the  Linton  Daily  CilEes.  The 
Pulliam  Company  is  headed  by  Eugene 
C.  Pulliam  of  I^banon,  Ind.,  and  ^ 
lishes  newspapers  in  a  number  of  cities 
in  Indiana  and  Oklahoma. 

Reversing  the  action  of  the  Grew 
circuit  court,  the  Appellate  court  W 
that  the  Bloomfield  Democrat  was  righj 
in  its  contention  that  the  action  w 
County  Auditor  George  R.  Hudson  m 
publishing  the  tax  lists  in  the  Bloom¬ 
field  News,  a  Republican  paper,  and  the 
Linton  Citizen,  which  the  appellants  al¬ 
leged  was  a  non-political  paper,  was  not 
complying  with  the  law. 


STACKPOLE,  JR.,  HONORED 

Colonel  Edward  J.  Stackpole. 
vice-president  and  treasurer  of  W 
Harrisburg  (Pa.)  Telegraph,  command¬ 
ing  officer  of  the  104th  Cavalry. 
sylvania  National  Guard,  was  honored 
on  the  tenth  anniversary  of  his 
ous  command  recently  by  brother 
who  at  a  dinner  in  his  honor  nresentm 
him  a  field  saddle  and  bridle.  The 
ment  was  organized  in  1921  bjt  v* 
Stackpole.  His  father.  Edward  J.  Stac_ 
pole.  Sr.,  is  ow-ner  and  publisher  of  t 
Telegraph. 
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^  Gain  at  Two  Cents 


Since  August  11,  1931,  when  the  Columbus 
Dispatch  cut  to  one  cent,  the  Columbus  Citizen, 
at  two  cents,  has  gained  in  total  circulation. 

But  that  is  not  the  only  important  point.  The 
Citizen  circulation  gain  has  been  made  in  high 
buying-power  residential  districts  of  Columbus. 

Whatever  small  circulation  losses  have 
resulted  from  the  one  cent  price  of  the  Dispatch 
have  taken  place  in  the  low  buying -power  dis¬ 
tricts  of  the  city.  The  Citizen  gain  has  been 
a  quality  gain. 

The  Citizen  is  the  only  news¬ 
paper  in  Columbus  that 
is  a  member  of  the  Audit 
Bureau  of  Circulations. 

It  has  been  an  A.  B.  C.  paper  for  more  than 
ten  years. 


The  Columbus  Citizen 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 


sc  RIP  PS.  HOWARD 
NEWSPAPERS 


230  PARK  AVENUE.  N.Y.C 


CHIC  ten  »A!<  rR  t>  CISCO  •  LO»  ANGBLKS  DALLAS 


MEMBER  OF  THE  UNITED 
PRESS*--OF  THE  AUDIT 


BUREAU  OF  CIRCULATIONS 


MEDIA  RECORDS.  INC. 


PHILADKLPHIA 
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‘SHOPPERS’  GIVE  PROGRESSIVE  STORES 
FACTS  ABOUT  PUBLIC  AND  RIVALS 

Periodical  Check-up  Reveals  Quality  of  Service  Given 
Customers — Advertisements  and  Goods  of  Competitors 
Watched  Closely — Style  Information  Gathered 

By  A.  A.  SNYDER 

(This  is  the  20th  of  a  series  of  articles  conditions  prevalent  in  the  retail  market. 
by  Mr.  Snyder  on  Retail  .Merchandising  This  is  a  preventive  measure  which  has 
and  Advertising.)  minimized  many  faulty  store  promotions. 

Ii’  V’EN  department  stores  have  intel-  extremely  uncommon  for  sched- 

ligence  squads!  The  personnel  of  uled  copy  and  prices  to  ^  revised  as  a 
these  staffs  are  referred  to  as  shoppers,  result  of  the  findings  submitted  by  the 


fashionists  or  comparison  shoppers. 
Theirs  is  a  combination  of  activities 


comparison  office.  It  is  customary  in 
these  stores  for  the  shopping  bureau  to 


which  coordinate  the  functions  of  buy-  copy  for  advertising  claims 

ers,  merchandise  executives,  management  prices.  ,  .  .  r  .  , 

and  advertising  divisions.  As  a  mobile  Becausj  of  the  multiplicity  of  duties 
group  the  slioppers  act  in  a  liaison  capac-  with  which  buyers  and  rnerchandisers 
ity.  They  operate  in  the  executive  offices,  must  concern  themselves,  it  is  not  alwa>s 
merchandise  market,  in  all  parts  of  their  possible  for  them  to  devote  tune  to  ^e 
stores  and  even  in  the  establishments  study  of  market  conditions.  P  or  this 
of  competitors — in  fact,  wherever  infor-  reason,  store  fashionists  are  employed, 
mation  that  affects  the  welfare  of  adver-  women  are  also  known  as  stylists, 

tising,  merchandising  or  management  ^  heirs  is  a  constant  search  after  the  dic- 
activities  may  be  found.  tates  of  Dame  Fashion.  Creations  m 

In  3.  kcciilv  comoctitivc  0r3  such  3s  H*uropc,  3s  well  3s  this  countryj  3re 
we  now  live  in,  it  is'highly  imiiortant  for  sinned  to  determiiie  the  influence  which 
progressive  stores  to  keep  abreast  of  these  ideas  will  fave  ori  nianufactured 
fashion  trends,  innovations,  offerings  and  merchandise.  When  dominant 

experiences  of  competitors  and  the  atti-  authoritative  fashion  mentors  meet  on 
tude  of  consumers  toward  multiple  lines  common  ground,  it  is  then  possible  for 
of  products  available  in  the  open  market,  dejiartment  store  stylists  definitely  to 
One  of  the  most  important  functions  select  the  outstanding  features  or  ap- 
of  the  shopping  bureau  is  the  periodical  P«-9achmg  fashion  trends  and  m  this  way 
check-up  on  sales  service.  It  is  custom-  selections, 

ary  for  the  shoppers  to  visit  depart-  .^‘yl'sts  realize  that  the  present  day  pub- 
ments  to  test  the  qualitv  of  the  seiwice  1'^  >s  not  uninformed  on  the  vogue, 
in  their  stores.  Since  salespeople  are  not  ^ewspape^s  and  magazines  furnish  illu- 


acquainted  with  the  identity  of  these  in¬ 
dividuals,  it  is  possible  to  learn  many 
interesting  things  about  the  manner  in 
which  the  public  is  treated.  The  pro¬ 
cedure  follows. 

Miss  Cosgrove  of  the  Shopping  Efu- 


minating  information  which  women  all 
over  the  country  read  with  keen  interest. 
Therefore,  it  is  essential  that  stores  be 
sufficiently  informed  in  advance  so  that 
stocks  reflect  the  authority  of  fashion  in 
every  respect.  Picking  “winners”  means 


reau  visits  the  hosiery  department  and  a  rapid  turnover  of  sales  and  the  absence 


browses  around  in  an  aimless  fashion. 
A  saleswoman  advances  to  serve  her. 
Immediately  the  “shopper”  will  make  a 
note  of  the  mannerism  of  the  store  em¬ 
ployee.  Brusqueness,  inattentiveness,  un¬ 
tidy  appearance  or  an  unbecoming  frock 


of  left-over  merchandise.  Combining 
imagination,  good  judgment  and  a  pro¬ 
phetic  sense  enables  a  great  number  of 
alert  American  women  to  lead  the  way 
to  attractive  store  profits. 

No  department  fails  to  interest  the 


PARDON  OUR  GLOVE— HERE’S 
ADVERTISING  BATTLE 

HERE’S  a  man  who  believes 
classified  advertising  really 
does  bring  results!  (But  he  didn’t 
get  a  chance  to  prove  iL) 

The  following  copy  was  sub¬ 
mitted  over  the  counter  at  the 
office  of  the  Albany  (N.Y.) 
Knickerbocker  Press  the  other  day : 

‘T'he  guy  that  hit  the  fellow  in 
Fifth  avenue,  Troy,  will  he  be 
kind  enough  to  call  at  376  River 
street,  Troy,  and  arrange  for  a 
fight?  Jack  Conners,  better  known 
as  Kid  Collins,  the  North  Carolina 
Kid.” 


nating  merchandising  facts  which  serve 
as  beacons  to  the  “skipper”  in  navigating 
the  merchandising  craft.  The  rapidity 
of  customer  purchases  during  a  day’s  sell¬ 
ing  is  tabulated  by  these  women.  When 
complaints  are  registered  by  patrons  con¬ 
cerning  goods  bought,  investigation  is 
made  to  determine  the  cause.  It  is  es¬ 
sential  that  the  store  management  place 
responsibility  for  these  dissatisfactions. 
In  some  cases,  it  is  negligence  on  the 
part  of  buyers,  or  receiving  clerks,  or 
manufacturers.  These  complaints  are 
tabulated  and  a  close  check  maintained 
to  eliminate  a  repetition  of  these  inci¬ 
dents. 

Often  customers  ask  for  merchandise 
which  stores  do  not  carry.  Even  though 
a  sales  person  is  unable  to  supply  the 
desired  article,  a  notation  of  the  request 
is  made  on  “Want  Slips.”  These  are 
sent  to  the  comparison  office  for  review. 
If  the  head  shopper  feels  that  this  mer¬ 
chandise  should  be  stocked,  advice  to  this 
effect  is  sent  to  the  merchandise  man¬ 
ager.  He  in  turn  notifies  his  buyers  and 
steps  are  taken  to  arrange  a  purchase  of 
these  goods.  The  matter  does  not  rest 
there.  The  requisitions  to  buyers  are 
placed  in  a  “tickler”  file  and  at  a  later 
date  are  automatically  reviewed  to  deter¬ 


mine  if  the  buyers  have  complied  wifli 
the  instructions  of  the  merchandise  offict 
If  they  haven’t,  pressure  is  brought  to 
bear  so  that  no  further  delay  takes  place 
in  filling  in  the  merchandise.  The  ina¬ 
bility  of  a  store  to  supply  customer 
wants  results  in  loss  of  business. 

When  a  store  advertisement  appears, 
it  is  customary  to  shop  for  the  merchan¬ 
dise  to  ascertain  if  the  colors,  sizes  and 
qualities  that  were  offered  are  actually 
in  stock.  If  not,  speedy  action  must  be 
taken  by  the  buyers  to  have  available  the 
merchandise  which  was  presented.  This 
close  scrutiny  on  the  part  of  store  “shop¬ 
pers”  assures  advertising  accuracy  and 
maintains  good-will.  Any  buyer  who 
attempts  to  evade  his  obligations  to  the 
public  eventually  finds  himself  brou^ 
to  account  for  this  lack  of  judgment 

An  important  aspect  of  “shoppers’  ”  ac 
tivities  is  to  make  certain  that  staple 
merchandise  is  always  in  stock.  The 
merchandise  office  believes  that  goods  of 
this  character  should  always  be  on  hand 
in  the  desired  sizes,  colors  and  quantities. 

“Shoppers”  are  not  policewomea 
Their  work  is  always  helpful  in  that 
countless  details  which  store  executives 
inadvertently  overlook  are  part  and  par 
cel  of  shoppers’  routine  duties. 

From  ail  appearances,  there  is  every 
reason  to  believe  that  the  cost  of  main¬ 
taining  shopping  and  comparison  offices 
in  large  department  stores  is  more  than 
justifi^,  and  the  efficiency  of  operatiif 
a  representative  retail  establishment  to¬ 
day  would  be  impaired  were  it  not  for 
the  conscientious  and  valuable  efforts  of 
the  women  whom  we  know  as  “shoppers. 

CALIFORNIA  MERGER 

Consolidation  of  the  Paso  Robles,  Cal. 
field  was  effected  this  week  by  Donald 
Campbell,  publisher  of  the  Paso  Roblet 
Press,  by  the  purchase  of  the  S(>ot light, 
a  semi-weekly  and  its  consolidation  with 
the  Press.  The  Spotlight  came  into  the 
field  a  year  ago  as  a  weekly.  The  ven¬ 
ture  was  not  a  financial  success.  The 
Press,  taking  over  the  circulation  of  the 
Spotlight,  will  continue  as  a  weekly. 


or  coiffure  are  especially  checked.  And  turniUire,  accessories,  china- 

all  the  while,  the  individual  under  sur-  furnishings,  apparel  mil- 

veillance  is  not  conscious  of  the  signifi-  PP: 

cance  of  the  business  which  is  transpir-  cpu^ise  is  a  fit  field  for  the  store  stylist 
ing.  An  important  phase  of  this  store  fo  'utm'est  herself  in. 
shopping  service  is  to  determine  how  well  .  '®  ""t  possible  for  the  comparison 

acquainted  store  employes  are  with  stock  up  all  their  information 

and  if  they  are  generally  helpful  to  w'‘h'n  the  confines  of  their  own  stores, 
patrons.  A  complete  report  on  these  ^or  this  reason,  they  go  window  shop- 
first  hand  observations  is  filed  with  the  visit  show  rooms,  fashion  exhibits 

head  of  the  Shopping  Bureau  who  in  even  the  departments  of  competitors, 
turn  refers  the  information  to  the  per-  counts  are  made.  If  a  com- 

sonnel  department  petitor  unexpectedly  announces  a  special 

The  members  of  the  selling  force  promotion,  a  shopper  is  sent  at  different 
whose  sales  efforts  or  personal  appear-  •nt^rvals  of  the  day  to  determine  how 
ance  are  below  the  standards  established  s^t^fa^tory  the  res^nse  was.  At  10 
by  the  management  are  invited  to  the  may  find  24  women  in  the 

personnel  department  and  diplomatically  ^ 

advised  of  their  shortcomings  The  train-  ^  All  these  figures  are  brought 

ing  division  is  also  notified  as  to  the  ’f-  ‘® 

calibre  of  service  furnished  by  those  be-  the  advertising,  merchan- 

hind  the  counters.  In  this  w4y  friendly  ‘^'*5  and  management  offices 
direction  and  prompting  can  be  extended  lieutenants  of  the  general  merchan- 

to  the  rank  and  file  of  the  «lec  ct.ff  manager,  shoppers  bring  illumi- 


direction  and  prompting  can  be  extended 
to  the  rank  and  file  of  the  sales  staff. 
It  must  be  remembered  that  the  methods 
employed  for  bettering  the  store  service 
do  not  undermine  the  morale  of  employes. 
On  the  contrary  the  efforts  of  the  store 
shoppers  are  always  constructive. 

More  important  responsibilities  than 
those  already  outlined  fall  upon  the 
shoulders  of  the  store  shopjiers.  Because 
of  the  tremendous  influence  that  display 
advertising  has  in  stimulating  consumer 
interest  in  merchandise,  it  is  vital  that 
emporia  1»  acquainted  with  the  nature 
of  competitors’  offerings.  Checking  the 
advertising  of  other  firms  is  a  daily  chore. 
In  addition,  should  certain  buyers  desire 
to  learn  something  about  the  merchandise 
being  offered  in  other  establishments 
shoppers  are  sent  to  make  purchases. 
This  enables  store  buyers  to  make  com¬ 
parisons  between  their  own  merchandise 
and  that  of  others. 

In  well  organized  department  stores, 
advance  proofs  of  daily  advertising  are 
cleared  through  the  comparison  office 
for  checking  purposes.  In  this  way  the 
merchandise  division  is  assured  that  its 
prices  and  qualities  are  in  line  with  the 


289, SS5 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning, 
and  evening  issues)  for 
the  month  of 

JULY,  1931 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
July,  1931,  was  191,842. 

Everything  in  Baltimore 
Revolvee  Around 

THE  SUN 

Morning  Evening  Sunday 


TRUE 

Coverage 
of  the  Great 

Newark  in  forty-eight  years  of  publication 
^  L  f  NEWARK  EVENING  NEWS  has 
r  K  e  I  never  resorted  to  premiums,  contests 
club  offers  and  such  to  stimulate  cir 
culation.  The  steady  growth  through 
these  years  has  been  on  the  strength 
of  MERIT  alone — sound,  fearless  jour¬ 
nalism — presenting  to  Its  readers  a 
well  -  conceived,  intelligently  edited 
genuine  newspaper.  Its  distribution 
a  In  over  160,000  homes  dally  Is  TRUE 

rR  COVERAGE  of  the  market  it  serves 

— not  an  inflated,  forced  contact. 


^(twirk 

(l^nenUi0 

^etns 

EUGENE  W.  FARRELL 
Business  &  Advertising 
Mgr.,  215-221  Market  St. 
Newark,  New  Jersey 
O’MARA  A  ORMSBEE 
General  Representatives 
New  York  Chicago  Detroit 
Los  Angeles  San  Francisco 


As  if  to  prove  its  preference  it  was 
the  only  daily  newspaper  in  NEW¬ 
ARK  to  show  a  circulation  Increase 
In  1930  (ABC  Audit).  Establishing 
itself  as  the  largest  six-day  advertis¬ 
ing  medium  in  the  nation  lends  even 
further  credence  to  a  quality  cover¬ 
age  of  the  great  Newark  market. 


should  Talt^ 


A  talesman 
The  Language  of  His  Customer 


As  the  only  large  Los  Angeles  newspaper  owned  and  edited  on  the  spot,  the  Los 
Angeles  Times  is  fi;-st  of  all  knitted  to  its  field  by  ties  of  blood. 

Untrammeled  by  conflicting  ownerships  in  other  cities,  The  Times  is  never 
forced  to  side-step  an  issue  for  fear  of  antagonizing  rival  communities,  but  is  first 
to  initiate  local  enterprises,  and  at  all  times  valiantly  supports  the  rights  and  legiti¬ 
mate  interests  of  the  region. 

Recognizing  that  the  local  climate  and  other  sectional  factors  have  a  power¬ 
ful  effect  on  reading  tastes.  The  Times  at  great  expense  produces  all  its  principal 
features  and  departments,  each  tuned  to  a  local  need. 

The  Los  Angeles  Times  talks  this  language  right  in  the  home,  being  distributed 
by  carrier  everywhere  throughout  the  Los  Angeles  market — the  largest  home- 
delivered  circulation  that  advertisers  can  buy,  both  inside  and  outside  the  city  of 
Los  Angeles. 

By  talking  the  Los  Angeles  language,  and  by  being  for  more  than  two  genera¬ 
tions  the  main  driying  force  in  the  unprecedented  development  of  the  community, 
the  Los  Angeles  Times  has  become  the  “star”  salesman  in  one  of  America’s  greatest 
markets. 

Year  in  and  year  out  the  Los  Angeles  Times  prints  more  news  and  carries 
more  advertising  than  any  other  Pacific  Coast  newspaper. 


Los  Angeles  Times 


Pacific  Coast  R e fir esenta five: 

R.  J.  BI DWELL  COMPANY 
742  Market  St.,  San  Francisco 
White  Henry  Stuart  Bldg.,  Seattle 


Eastern  Refiresentative: 

WILLIAMS,  LAWRENCE  &  CRESMER  CO. 
360  N.  Michigan  Blvd.,  Chicago 
285  Madison  Ave.,  New  York 


PASADENA  POST  PLANS 
NEW  BUILDING 


that  cutlines  arc  never  to  be  set  more 
than  two  columns  wide.  Preference  for 
caption  underlines  is  given  to  light  face 
10-point,  black  face  7-point  and  light 

Rules  Are  Simplified  in  New  Code  Drafted  by  M.  V.  Atwood  |nit^al'*h!'*suggesK“d*  f'or^attracVhTneL.*" 

After  Referendum  Among  Editors — Tries  Not  to 
Stifle  Expression  of  Writers 


STYLE  GUIDE  WITH  FEW  EXCEPTIONS 
COMPILED  FOR  GANNETT  DAILIES 


Public  Sentiment  Force*  Reluctant 
Council  to  Sell  Paper  Old  City 
Hall  Site  After  Politic* 
Blocked  Deal 


HOST  TO  7,000  CHILDREN 


Dayton  Sunday  New*  Club  Staged  3 
Vaudeville  Show*  for  Junior  Club 

.\11  records  for  theatre  parties  in  Day- 
ton.  Ohio,  were  brt)ken  when  members  of 
the  "Junior  News  Club"  of  the  Dayton 
Sunday  News  were  entertained  recently 
at  RKO- Keith’s  theatre.  It  was  neces¬ 
sary  to  set  aside  three  mornings  for  the 
Juniors,  since  almost  7,(K)0  of  them  dis¬ 
played  their  buttons  to  Tom  Kavanaugh, 
circulation  manager,  and  obtained  free 
tickets  to  see  the  picture  classic, 
"Dirigible." 

"Junior  News  Club"  was  organized 
less  than  a  year  ago  by  Kathleen  Whetro. 
who  edits  the  boys’  and  girls’  .section  of 
the  Sunday  News,  of  which  Howard 
llurba  is  editor.  So  jKjpular  has  mem- 
liershi))  in  the  club  become  that  already 
7.t)(Kl  Miami  Valley  children  are  enrolled, 
wearing  the  club  button  and  participat¬ 
ing  in  the  various  contests  conducted  in 
"Junior  News”  each  Sunday. 


4NI'\V  style  guide  containing  sympli-  and  it  is  the  s’afe  refuge  of  many  a 
fk-d  rules  w.th  few  excejjtions  went  doubter.  To  sei)arate  a  subject  from  its 
into  effect  this  week  on  the  Cannett  news-  predicate  by  a  single  comma  is  to  dig 
papers.  It  is  the  result  of  three  months’  a  ditch  in  the  middle  of  a  sentence,  and 
study  !>>  editors  <f  the  17  newspapers  it  ought  not  to  be  done  unless  in  such 
owned  l  y  Frank  F.  (jannett.  of  Koch-  a  sentence  as  ‘What  is,  is  right,’  where 
ester,  N.'S’.  the  repetition  of  ‘is’  would  otherwise 

Proposed  at  the  last  editorial  confer-  mystify  the  reader  for  a  moment.  The 
ence  of  (;annett  executives  in  May,  the  best  rule  about  commas  is,  ‘when  in 

style  guide  lias  been  compiled  by  M.  \'.  doubt,  don’t’.’’ 

AtwoiKl.  editorial  director,  after  a  refer-  The  pericKl  is  not  used  after  any  hy- 
endum  among  the  indi\idual  newspaper  line,  head,  subhead,  deck  or  hank  in 
editors.  The  foreword  of  the  new  guide  head-writing,  nor  after  the  initials  in  a 
.said ;  radio  station. 

“This  guide  is  not  a  manual  of  news-  .Mthough  the  tendency  is  to  make  one 
paiier  practice  (note  siielling)  nor  a  word  of  former  compound  words,  the 
treatise  on  use  of  words.  It  concerns  (jannett  style  dfws  not  accept  the  grow- 
itself  sidely  with  the  mechanics  of  prt-  ing  practice  in  such  words  as  “co-opera- 
sentation.  It  stifles  in  no  way  the  man-  tifin"  or  “news-stand."  In  words  where 
ner  of  expression  of  the  writer.  identical  letters  come  together  the 

“The  informatiipii  it  contains  is  needed  hyphen  is  used, 
by  the  compositor  in  most  cases  as  much  Writers  are  instructed  to  avoid  paren- 
as  by  the  writer  and  copy  reader.  It  thesis  in  text  because  they  tend  to  slow 
seeks  simplicity  and  consistency  of  form,  up  a  sentence.  The  apostrophe  is 

and  ease  in  reading,  for  material  appear-  dropped  in  F.lks  Club,  and  other  desig- 

ing  in  The  (iannett  Newspapers.  nations  where  the  iiossessive  idea  is 

“It  seeks  to  establish  general  prin-  vague, 
ciples  rather  than  to  present  long  arbi-  (iannett  style  finds  no  fault  with  he- 
tra.p'y  lists  of  words  and  expressions  to  ginning  a  paragraph  sentence  with  a 

be  memorized.  The  length  of  the  guide  numeral.  In  fact  it  advises  against  add- 
results  from  the  number  of  illustrations  ing  "the  year”  in  the  expression  “1929 
rather  than  from  the  multiplicity  of  was  a  great  year  for  America.’’  .At  the 

rule<.  Master  the  general  principles  of  same  time  the  line  is  drawn  on  starting 

capitalization,  use  of  numerals  and  punc-  headlines  with  numerals, 
tuation  and  you  should  have  little  <liffi-  .A  neat  distinction  is  drawn  in  the  use 
culty  with  Gannett  style.  of  date  lines  hv  morning  and  evening 

“In  a  number  of  cases,  for  the  sake 
of  consistency,  simplicity  and  avoidance 
of  exceptions,  usages  have  been  estab- 
li.shed  when  others  were  ivissibly  to  be 
preferred.  Kxperiences  of  most  news- 
I>aptrnien  have  demonstrated  that  a  com¬ 
plicated.  involved  .style,  with  almost  as 
many  exceptions  as  rules,  usually  results 
in  no  style  at  all.” 

The  guide  sets  up  Webster’s  New  In¬ 
ternational,  published  by  G.  &  C.  Mer- 
riarn  Company,  Springfield.  Mass.,  as  the 
official  dictionary  with  the  rule  that 
the  simplest  form  allowed  by  this  dic¬ 
tionary  is  to  lie  ffillowed  for  all  spell¬ 
ings  not  otherwise  designated  by  the 
guide.  T'nis  rule  espe-cially  applies  to 
the  doubling  of  letters  in  jiarticipial 
forms. 

The  Gannett  style  “in  a  nutshell"  is 
given  as  follows : 

Capitalization :  Proper  names  and 

specifically  designated  things  up;  where 
specific  word  is  up.  generic  is  also  as: 

Main  Street,  Monroe  County.  J.  B. 

Smith  Compam- ;  a.  m..  p.  m.  down. 

Numbers:  Siiell  out  up  to  10;  when 
several  numbers  come  together,  use  all 
figs. ;  hours  and  ages  always  figs. 

Spelling  :  Webster’s  New  Internation¬ 
al,  using  simplest  of  allowed  forms. 

•Abbreviations ;  .Avoid  them,  except 
for  those  usually  accepted ;  street  and 
company  spell  out,  except  &  Co. 

Throughout,  the  new  guide  takes  cog¬ 
nizance  of  usage  on  many  words 
and  expressions  that  have  recently  be¬ 
come  cfimmon.  F<ir  instance,  “transat¬ 
lantic”  is  neither  to  lie  hyphenated  nor 
partially  capitalized.  Commas  are  to  be 
omitted  preceding  “Sr.”  and  “Jr.”  in 
names.  “Vicepresident”  becomes  one 
word. 

Adjectives  derived  from  proper  nouns, 

English,  Elizaliethan,  Germanic,  are  cap¬ 
italized,  but  not  when  the  original  sig¬ 
nificance  has  been  lost :  street  arab,  pas¬ 
teurized,  paris  green. 

There  is  no  distinction  between  a 
Gannett  newspaper  or  any  other  publica¬ 
tion  in  the  rule  that  “The”  in  a  title  is 
capitalized  unless  the  title  contains  the 
name  of  the  city,  such  as  “the  .Wrc  York 
Times"  and  “The  Times.”  The  only 
“must”  for  Gannett  men  is  “The  Gan¬ 
nett  Newspapers,”  all  up. 

A  warning  to  beware  commas  is  fol¬ 
lowed  by  this  quotation  from  the 
Charleston  Nervs  &  Courier: 

“Commas  travel  in  pairs,”  someone 
aptly  Ijas  said  (the  rule  has  exceptions), 


Plans  of  the  new  home  of  the  Paso- 
tleiia  (Cal.)  Post,  one  of  Col.  Ira  Cop¬ 
ley’s  papers,  call  for  a  gigantic  glass 
window  which  will  make  the  press  vis- 
sible  to  the  public  from  the  outside 
sidewalk,  it  was  announced  this  week  by 
h'.  F".  Runyon,  editor. 

A  new  press  has  been  purchased  to 
install  in  the  building.  VVork  on  the 
building,  on  the  site  of  Pasadena’s  old 
city  hall,  is  scheduled  to  start  in  30  days. 
It  might  be  said  that  public  sentimCTt 
enabled  the  Post  to  acquire  the  city  hall 
site  for  the  newspaper  plant.  W  hen  it 
became  known  that  the  city  ground  was 
for  sale  VV’illiam  S.  Kellogg,  president 
of  the  Post,  offered  the  city  a  trade  of 
improved  business  property  plus  $15,000 
cash  for  the  city  hall  grounds. 

The  offer  was  turned  down  by  the  city 
council  on  a  4  to  3  vote.  One  council¬ 
man  openly  stated  that  his  negative  vote 
was  cast  because  of  a  political  story  in 
the  Post  which  he  considered  unfair. 

Full  details  of  the  business  offer  were 
then  made  public  on  the  front  page  of 
the  Post  and  the  citizens  were  a.sked  to 
judge  whether  or  not  the  offer  was  a 
good  one  for  the  taxpayers.  A  few  days 
later  a  large  committee  of  business  men 
of  wide  influence  called  at  the  city  hall 
and  re(|ucsted  the  city  officials  to  approve 
the  deal. 


$100,000  LIBEL  SUIT 

.Alliert  J.  Whyte  of  Springfield,  Mass., 
who  was  arrested  April  3  after  a 
series  of  holdups  in  Holyoke,  Mass.,  has 
filed  suit  against  the  Holyoke  Tran¬ 
script  for  !51(X),()(X)  for  libei.  Lawrence 
H.  Boldwav.  later  arrested  in  Spring- 
field.  was  identified  by  the  Holyoke  vic¬ 
tims  as  the  man  who  had  robbed  them. 
Whyte  went  to  trial  but  was  released. 


MOVING  MUSEUM  600  AT  THEATRE  PARTY 

The  I’liiversity  of  California  Mu-  The  Lynn  (Mass.)  Telef/ram-Xai's 
seum  of  .Anthropology,  founded  in  1901  and  Warner  Theatre  were  hosts  to  (lOO 
by  the  late  Mrs.  Phoebe  .Apperson  newspaper  boys  of  Lynn  and  suburban 
Ilearst,  motlwr  of  William  Randolph  territory  at  tlie  Warner  Theatre.  .Aug. 
Hearst,  is  being  moved  from  San  Fran-  8.  T.  J.  Mcfirath  is  circulation  maiu- 
cisco  to  Berkeley.  ger  of  the  Telegram-News. 


otar-lelegram  ^ 

Morning — Evening — Sunday 
covering 
FORT  WORTH 
and  over  1,100  towns  in 
WEST  TEXAS 

Fort  Worth's  Trade  Territory' 


of  The  Sfar-Telegram's  circulation  is 
concentrated  in  Fort  Worth  and 
West  Texas. 

Let  The  Star-Telegram  carry  your 
message  into  the  homes  who  have 
the  money  to  buy  your  goods. 

Note:  In  our  la*t  ad  we  quoted  the  figure 
S5,(X)0,000  for  the  Federal  Narcotic  hos¬ 
pital  in  Fort  Worth.  Thi*  figure  should 
have  been  $4,000,000. 


SOOX  the  curve  of 
business  will  apain 
slant  upward  —  prepare 
now  for  l)etter  days. 
W’hi’e  others  hesitate, 
benefit  from  your  fore- 
sifrht.  Outstanding  fea¬ 
tures.  like  Fraternicus, 
build  prestige  today  — 
profit  tomorrow. 


Fort  Worth  Star-Telegram 

MORNING  EV 

AMON  G  CARTER 

Firu4tr»  »n4  PuNtihf* 


There’s  onlv  one  best 
iiaper  in  your  town. 
Let's  hf'lp  YOU  make 
it  yours.  Write  for 
fiarticulars. 


A  L.  SHUMAN 

VMr-PrvM^em  »r*4  A4ti  Drrarlc 


LARGEST  CIRCULATION 


BETTER  EEATURES 


SYS  PI  CATE 


Box  173 

Middletown,  Ohio 
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interest 


d  Advertisers 


jL  a. 


During  the  first  half  of 
1931,  the  San  Diego  Sun  gained  35.2% 
in  the  advertising  of  retail  grocers,  pub¬ 
lishing  a  volume  of  369,612  lines  in  this 
classification  according  to  Media  Records. 


The  San  Diego  Sun  offers 
contact  with  the  best  homes  in 
San  Diego  —  at  half  the  adver¬ 
tising  cost  of  the  contempo¬ 
rary  forced  combination. 


The  San  Diego  Sun 


A  S  c  r  i  p  p  8  • 


NATIONAL  AUVERTISINC 
DEPARTMENT  OF 
SCRIPPS.UOWARD 
NEWSPAPERS 
230  PARK.  AVENUE.  N.  Y.  C. 


Howard 


Newspaper 


MEMBER  OF  THE  UNITED 
PRESS-  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 

and  of 

MEDIA  R  E  C  ')  R  D  S  .  I  N  C. 


.11  &OUTI. 


HOLDING  MUSIC  FESTIVAL 


SENT  COASTER  WAGON  BY  PLANE 


PHILADELPHIA  SALES 
‘MONOPOLY’  FOUGHT 


_ I  Midwest  Dailies  Sponsoring  Perform* 

m  m  \  ance  at  Chicago,  Aug.  22 

m  m  The  stage  is  set  for  the  second  annual 

m  Chicagoland  music  festival  to  be  held 

W  I  Saturday  evening,  Aug.  22,  at  Soldiers’ 
P  I  Field  under  the  auspices  of  the  Chicago 
I  Tribune  and  associated  middle  west 

I  newspapers.  John  Philip  Sousa,  famous 

\M  bandmaster,  will  lead  the  1,400  bandsmen 

in  one  of  the  feature  numbers  on  the 
aiC  program.  The  “Hallelujah  Chorus” 

— - - -  from  Handel’s  oratorio,  “The  Messiah,” 

I  am  with  some  6,000  singers,  will  be  another 
H  feature. 

H  Preparations  for  the  festival  are  being 
H  made  under  the  direction  of  Philip  Max- 
H  well,  director  of  the  festival,  Edward 
PI  Moore,  Tribune  music  critic,  and  Robert 
^  M.  Lee,  city  editor.  Bands,  drum  corps, 
and  choruses  from  Illinois,  Indiana,  \Vis- 
consin,  Iowa,  and  Michigan  will  par- 
ticipate. 

Springfield  Boy*  Attend  Outing 

ition,  who  More  than  2,000  newsboys  employed 
Villiam  F.  by  the  four  Springfield,  Mass.,  news- 
)aster  Cor-  papers,  the  Union,  Evening  Union,  Daily 
Kohler  is  Neivs  and  Republican,  attended  the  an- 
■spai)ermen  nual  outing  last  week  at  Riverside  Park, 
lerly  been  near  Springfield.  The  boys  marched 
•<K>m  ma-  from  their  respective  newspaper  offices 
to  City  Hall,  where  they  were  addressed 
by  the  Mayor,  and  then  boarded  special 
trolleys  for  the  park.  The  outing  was 
'  in  charge  of  the  circulation  departments 

Idren  were  papers. 

“IjCC  ell  R 

^Tast^Tn'a  Offer*  Trip  For  Be*t  Letter 

Jch  Maria  Mihvaukce  Wisconsin  News, 

jad  Back’’  afternoon  paper,  is  offering  an  all- 
the  Vews-  expense  round  trip  to  New  York  city, 
$150  in  cash  and  95  other  prizes  for  the 
best  250-word  letters  giving  practical 
ideas  for  making  the  News’  radio  station 
WISN  a  better  station. 


Stern  A*k*  Injunction  Again*t 
Ledger*  and  Inquirer  to  Stop 
Barring  Paper*  to  Record 
Boy* 


(Special  to  & 

Philadelphia,  Aug.  20 — Application 

of  J.  David  Stern,  publisher,  Rhiladel- 
phia  Record,  for 

ing  Curtis-Martin  Newspaiiers,  and  P  ’ 

Philadelphia  Company  from 

penalizing  newspai>er  boys  who  the 

Record  will  be  argued  Tuesday,  Aug.  25  i 

in  Common  Pleas  Court. 

The  the  outcome  a  dispute 

which  t>egan  Aug.  (the 

alleges),  the  Piiblic  Ledger, 

Evening  Ledger  and  notified 

boys  that  if  they  sold  early  editions  of 
the  Record  in  Philadelphia  and  Camden  - ^ 

they  would  not  be  allowed  to  sell  the  WHEN  the  Lawrence  (Mass.)  Eagle- 
other  papers.  W  Tribune  bought  a  fleet  of  coaster 

The  news  vendors  refused  the  demand  wagons  for  its  delivery  boys,  the  first 
and  organized  a  protective  association.  one  was  shipped  by  airplane  from  the 
The  Record  management  charges  the  factory  at  Milwaukee  to  Detroit,  going 
two  rival  corporations  with  “unlawful  ibc  rest  of  the  way  by  train.  The  plan 
and  malicious  conspiracy  to  create  a  saved  24  hours  in  shipment,  according  to 
nH)nop<jly,  with  restraint  and  with  coerc-  Pranklin  W.  Kohler,  vice-president  of 
ing,  harassing,  interfering  with  and  =;  ^  - 

offering  bribes  to  newslwys  who  decline  r*  •  .»  •  • 

to  follow  the  order.”  Carrier*  Receive  Prize* 

No  punitive  damages  are  sought  Nearly  300  carriers  of  the  Salt  Lake 

Mr.  Stern  issued  a  statement  which  Tribune  and  the  .Walt  Lake  Telegram 
said:  met  in  the  Tribune-Telegram  auditorium 

“tiood  newspapers  prefer  to  fight  their  last  week  to  receive  prizes  in  connection 
battles  at  the  bar  of  public  opinion  rather  with  their  fiapers’  recent  subscription  con- 
than  in  the  Courts.  test.  E.  F.  Baldwin,  circulation  manager 

of  the  two  papers  was  in  charge  of  the 


“In  twenty  years  as  newspaper  owner 
and  publisher  I  have  enjoyed  some  stiff 
contests  with  competitors,  but  I  never 
went  into  Court  until  yesterday,  when  I 
filed  a  bill  of  complaint  against  Curtis- 
Martin  Newspapers,  Inc.,  and  the  Phila¬ 
delphia  Inquirer  Company. 

“In  iK-half  of  the  Philadelphia  Record 
Company  I  asked  for  an  injunction  to 
stop  their  unjust  attempt  to  punish  news¬ 
boys  for  selling  the  Record. 

“The  Inquirer,  Public  Ledger,  and 
Evening  Ledger,  all  controlled  by  (Turtis-  cession  tickets  and  lunch  for  all.  Deane 
Martin  Newspapers,  notified  newsboys  W’irick,  Roland  Hotchkiss,  and  Arthur 
that  they  must  stop  selling  the  Record  Gallo  of  the  city  circulation  staff  were 
or  they  woukl  not  be  allowed  to  sell  the  in  charge  of  the  party.  More  than  100 
combine’s  newspapers.  Ixiys  made  the  trip  in  chartered  buses. 

“With  tine  courage  the  boys  have  de¬ 
fied  the  combine  and  continued  to  sell 
the  Record.  Public  opinion  is  with  these 
Ijoys  in  their  fight  against  a  conspiracy 

in  restraint  of  trade. 

“The  Record  would  prefer  to  fight  it 

out  without  seeking  the  assistance  of  the 
(Courts,  leaving  it  to  the  public  to  decide 
the  issue.  Hut  we  owe  it  to  these  news- 
lioys,  who  were  so  fair  to  us,  to  use  every 
means  in  our  power  to  help  them.  Be¬ 
sides,  we  want  to  end  the  inconvenience 
to  the  public  and  the  confusion  which  is 
iKiund  to  result  from  half  a  dozen  news- 

Ixiys  on  every  corner. 

“The  regular  newsboys  should  l>e  al- 
I<»wed  to  sell  whatever  newspapers  their 
customers  want.  This  is  all  the  Record 
asks. 

“Ill  our  application  to  the  court  no 
claim  for  damages  is  made,  although  the 
absurd  attempt  to  establish  a  morning 

newspaper  monopoly  has  put  the  Record 
to  heavy  expense. 

“The  Record  is  fighting  for  the  news- 
l*oys  and  for  the  principle  that  the  public 
lie  allowed  to  choose  its  newspapers 
rather  than  have  a  particular  newspaper 
forced  upon  it.” 


Comic  Character*  Featured 

The  second  annual  Salt  Lake  Tribune 
fantasy,  “A  Modern  (iulliver,”  was  pre¬ 
sented  at  the  Water  Theatre  in  Nibley 
Park,  two  nights  last  week.  Comic 
characters  in  the  Tribune  were  made  to 
“come  to  life.” 


26,000  At  Band  Concert 

More  than  26.(X)0  persons  attended  two 
concerts  given  Aug.  15,  at  the  Philadel¬ 
phia  convention  hall  by  the  U.S.  Navy 
i)and  under  the  auspices  of  the  Phil¬ 
adelphia  Public  Ledger  and  Evening 
1,400  Carrier*  On  Boat  Trip  Ledger. 

Approximately  1,400  carriers  and  their  ~  ~ 

friends  were  guests  of  Chicago  Herald  Parade  Planned 

and  Examindr  on  a  lake  trip  to  Michigan  A  Doll  and  Pet  Parade  has  been  an- 
City.  Ind.,  Aug.  18,  on  the  steamship  nounced  by  the  Pontiac  (Mich.)  Daily 
Theodore  R(M)sevelt.  Press  for  Aug.  28. 


Running  Popularity  Contect 

In  c<M)i)eration  with  the  RKO  Drph- 
eum  Theatre,  the  Memphis  (Tenn.) 
livening  Appeal  is  sponsoring  a  contest 
for  selection  of  the  most  popular  mem¬ 
ber  of  the  pf)lice  force  there,  and  the 
winner  will  be  given  a  vacation  of  two 
weeks  at  Pensacola,  Fla.,  with  all  ex- 
I>enses  paid. 


A  Profitable  Money  Spending 

Market  for  Fall  Schedules 


Taking  Wheat  For  “Sub*” 

The  Laurenceiille  (Ill.)  Daily  Reeoril 

has  “pegged”  the  price  of  wheat  at 
66  2/3  cents  a  bushel — for  subscription 
purposes.  The  daily  announced  last 
week  to  its  rural  subscribers  that  it 
would  accept  six  bushels  of  wheat  in  ex¬ 
change  for  one  year's  subscription. 


into  the  hoppers  and  baskets  end 
crates  oC  luscious  fruits  beinx  lifted 
from  truck  to  train.  Every  car  takes, 
S,000  pounds  of  Ice. 

A  conservative  estimate  places  the 
Income  on  farm  produrts  to  be  re- 
tinned  to  this  diitrict  this  year  at  be¬ 
tween  }  mid  }0  million  dollars- 

Arld  1930  a1*o  seem*  to  have  taken 

ita  toll  of  destructiva  insect  and  crop 
disease  pests. 

Strawberries,  red  raspberries,  and 
early  apples  In  carload  lots  have  been 
moving  out  oC  this  resrlon  constantly, 
flnding  ready  salea  in  some  thirty 


tChlcsfo  TrIbone  Prest  fferrlre.] 

Carbondale,  III.,  July  15.— [Special.] 
—Some  one  has  been  rubbing  Alad¬ 
din’*  lamp  down  in  southern  Illinois. 

A  tour  of  these  hills  and  dales  of 
luxuriant  growth  and  scenic  beauty  I 
discloses  the  transformation  of  a  re-j 
pentant  Mother  Nature  in  1931 

Kruit  Leaded  for  Market. 

On  the  railroad  track  aldinge  In 
nearly  every  community  stand  re 
frlgerator  cara,  with  men  pouring  let 


Sports 

Features 


Fifty-seven  Families  Aided 

More  than  $2,000  from  the  “Good  Time 
Charlie  Dawson”  fund  of  $5,000  has  been 
given  to  57  families  in  Chicago  who 
tieedeil  immediate  relief.  The  rest  of 
the  fund,  given  by  the  Chicago  Tribune 
la.st  May  in  connection  with  a  “Good 
Time  Charliegram”  promotion  contest, 
will  Ih-  distributed  in  the  same  way, 
under  the  direction  of  Mrs.  Elizalieth 
Conkey,  commissioner  of  public  welfare. 


Claire 

Burcky 


IN  SOUTHERN  ILLINOIS 


Carbondale  Free  Press 
Centralia  Sentinel  .  . 

Harrubuir  Register  .  . 
Lawramoeville  Record  , 


Sponsoring  Swim  Contest 

The  Salt  Ixskc  City  Deseret  Neu'S  is 
spe^oring  its  annual  Antelope  Island 
swim  in  Great  Salt  L.ake. 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 
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A  SHOWING  OF 
PABST  EXTRA  BOLD 


10  POINT  PABST  EXTRA  BOLD 

EVERY  JOB  SHOULD  START  W 
EVERY  JOB  SHOULD  START  W 

every  job  should  start  with  $150 
every  job  should  start  with  $150 


12  POINT  PABST  EXTRA  BOLD 

EVERY  JOB  SHOULD  STA 
EVERY  JOB  SHOULD  STA 

every  job  should  start  $150 
every  job  should  start  $1S0 


14  POINT  PABST  EXTRA  BOLD 

EVERY  JOB  SHOULD  S 
EVERY  JOB  SHOULD  S 

every  job  should  st  $150 
every  job  should  st  $150 


18  POINT  PABST  EXTRA  BOLD 

EVERY  JOB  SHOU 
every  Job  should  s 
tart  with  a  pi  $150 


24  POINT  PABST  EXTRA  BOLD 

EVERY  JOB  S 
every  job  sho 

uld  start  $150 

ADVERTISING  FIGURES 

available  in  ail  sixes  of  Pabst  Extra  Bold 
and  Pabst  Extra  Bold  Condensed 

30  POINT  PABST  EXTRA  BOLD 

113450  $  c 

36  POINT  PABST  EXTRA  BOLD 

123450  $ 


PABST  EXTRA  BOLD 
COMDENSED 

Black— but  Legible 

For  the  nany  display  needs  where  type  must 
be  black— and  not  too  fat  tor  letter  count— 
the  Pabst  Extra  Bold  Condensed  will  be  uost 
welcome.  It  has  abundant  color— but  without 
loss  of  legibUity.  Three  sizes  ready  now:  18, 
24  and  30  point  Pabst  Extra  Bold,  its  com* 
panion  face,  is  available  in  five  sizes,  from  10 
point  to  24  point  inclusive.  A  brief  showing  of 
both  faces  in  all  sizes  is  shown  here. 


N  OTYPE  WARN* 


NERGENTHALER  LINOTYPE 

COMPANY  •  Brooklyn,  New  York 

SAN  FRANCISCO  •  CHICAGO  ■  NEW  ORLEANS  •  CANADIAN 

LINOTYPE,  LIMITED,  TORONTO,  CANADA  ;  Represenlatives 

in  the  Principal  Cities  of  the  World 


A  SHOWING  OF  PABST  EXTRA  BOLD  CONDENSED 


30  POINT  PABST  EXTRA  BOLD  CONDENSED 

EVERT  JOB  SB 

every  job  shonM 

Start  with  a  $150 


24  POINT  PABST  EXTRA  BOLD  CONDENSED 

EVERY  JOB  SHO 

every  job  should  s 
tart  with  a  plan  t 

hat  gives  th  $150 


18  POINT  PABST  EXTRA  BOLD  CONDENSED 

EVERY  JOB  SHOULD 

START  WITH  A  PLAN 

every  job  should  start 

with  a  plan  that  gives 
the  exact  size  of  e  $150 
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CANADIAN  TARIFF  IMPOSES  HIGH  DUTY 
ON  FICTION  PERIODICALS 

They  Will  Pay  15  Cents  per  Pound,  Against  a  Lower  Sliding 
Scale  for  “Magazines”  and  Class  Papers — Duty  on 
Old  Subscriptions  Deferred  to  April  1,  1932 


GUY  HEADS  TEXAS  GROUP 


'T'WO  itn|)urtant  developments  liave 
■*-  iK-eii  nut^  during  the  past  week  in 
tlie  Otnadian  taritt  situation  atlecting  the 
circulation  of  American  iiublications  in 
tne  Dominion. 

The  Dominion  government  lias  con¬ 
ceded  that  in  respect  to  subscripoons 
Ilona  fide  contracteil  for  and  accepted  o.i 
or  liefore  June  I,  1931,  the  duties  im- 
IMised  in  the  tariff  act  effective  Sept.  1. 
shall  not  apply  until  .\pril  1,  1932.  .New 
subscriptions  taken  on  or  after  June  2 
will  be  subject  to  the  tariff  as  of  .sept.  1. 

The  second  development  is  the  demiite 
distinction  between  "iieriiKiicals'’  aivl 
“magazines,”  whereby  publications 
classed  as  periodicals  iiay  a  considerable 
higher  duty  than  magazines. 

Periodical  publications  will  not  lie 
classed  as  magazines  when  they  consist 
almost  wholly  of  fiction  and  do  not  con¬ 
tain  an  amount  of  critical  and  descriii- 
tive  articles,  news  items,  or  articles  on 
current  topics  equal  to  at  least  25  ikt 
cent  of  the  whole  apart  from  advertising 
matter.  Under  this  provision  periodicals 
will  be  subject  to  a  duty  of  15  cents  per 
])Ound,  with  a  minimum  of  13  cents  jK-r 
copy.  House  organs  and  other  publica¬ 
tions  designed  primarily  for  advertising 
purposes  will  not,  it  now  apiK’ars,  lie 
classified  either  as  jieriixlicals  or  maga¬ 
zines.  but  as  “printed  matter,”  subject  to 
a  duty  of  15  cents  per  iKiiind. 

.Magazines,  including  general  maga¬ 
zines,  business,  agricultural,  religious 
and  scientific  publications,  will  be  rated 
at  5  cents,  2  cents,  or  free,  according  to 
the  percentage  of  advertising  content. 
This  will  be  determined  by  the  Commis¬ 
sioner  of  Customs  on  statements  to  be 
filed  by  publishers  showing  the  average 
percentage  of  advertising  content  basetl 
on  publishers’  reports  to  the  United 
States  post  offices  for  all  issues  of  the 
six  months’  period  from  Feb.  1  to  July 
1,  1931.  This  statement  will  determine 
the  basis  of  the  duty  for  the  period  from 
Sept.  1,  1931  to  March  1.  1932.  Similar 
statements  will  be  required  of  publishers 
on  March  1  and  Sept.  1  of  each  succeed¬ 
ing  year.  Publishers  not  filing  such 
statements  will  be  r^uired  to  file  an  ad¬ 
vance  copy  of  each  issue  with  the  Com¬ 
missioner  of  Customs  and  obtain  a  rating 
liefore  collectors  will  be  able  to  clear 
them. 

Magazines  and  j^riodicals  entering 
Canada  in  bulk  for  distribution  by  news¬ 
stands  or  boy  organizations  will  be  sub¬ 
ject  after  Sept.  1  to  the  duty  provid^ 
for  each  class  and  this  duty  will  be  jiaid 
hy  the  importer  in  the  same  manner  as 
on  other  merchandise,  and  such  copies 
as  are  reforwarded  by  mail  in  Canada 
will  be  endorsed  by  the  collector  of  cus¬ 
toms  where  entered  so  as  to  indicate 
that  they  have  been  properly  “cleared.” 

Dn  magazines  and  periodicals  imported 
by  mail  into  Canada  the  duty  must  he 
jirepared  by  Canadian  customs  revenue 
stamps  attached  to  the  individual  copies 
or  club  packages  for  destination  post 
office.  The  duty  cannot  be  collected  at 
destination.  These  stamps  are  now 
available  only  at  the  office  of  the  Com¬ 
missioner  of  Customs.  Ottawa,  and  are 
issued  in  denominations  of  1  cent,  2 
cents.  5  cents  and  10  cents. 

In  order  that  the  collectors  of  customs 
may  properly  clear  the  various  publica¬ 
tions  entered  by  mail,  it  will  be  neces- 
.sary  to  show  the  name  of  the  publica¬ 
tion  on  the  wrapper  of  the  individual 
copy  or  club  package.  It  will  also  he 
necessary  to  make  an  endorsement  on 
the  wrapper  to  indicate  the  contents  as 
follows : 

If  a  subscription  is  exempt  from  duty 
after  Sept.  1  the  wrapper  should  show 
“Subscription  accepted  prior  to  June  2, 
1931.”  If  it  is  a  club  package  of  duti¬ 
able  copies,  it  should  show  “ . copies 

at . cents  duty.”  The  customs  rev¬ 

enue  stamps  attached  thereto  would 
verify  the  payment.  If  it  is  a  mixed 
club  package,  the  endorsement  should 


show  “ . collies— subscriptions  ac- 

cepte<l  prior  to  June  2,  1931 . 

copies  at . cents  duty.”  The  stamps 

will  of  course  verify  the  proper  amount. 

This  arrangement  will  make  it  possible 
for  publishers  to  continue  club  packages 
and  secure  the  benefit  of  the  U.  S. 
jMistal  rate  that  governs  such  ship¬ 
ments.  and  the  Canadian  customs  officials 
have  agreed  to  accept  the  statements  of 
.\merican  publishers  as  to  the  date  of 
the  subscription  order. 

KNIGHT  RETIREMENT  DATE 

C.  E.  Knepjier,  president  of  Emerson 
B.  Knight,  Inc.,  research  agency,  of 
IiHlianapoIis.  writes  to  Kpitor  &  PtMi- 
I.ISHKR  correcting  a  statement  in  the  July 
18  issue  that  l^n1erson  15.  Knight  had 
retired  from  the  company  liearing  his 
name  to  join  the  K.  L.  Polk  Company. 
Mr.  Knepjier  says  Mr.  Knight  left  the 
Knight  conqiany  in  March,  192't.  and 
was  employed  by  the  Hearst  organization 
liefore  undertaking  the  Polk  research. 


Lubbock  Avalanche  Publiaher  Presi¬ 
dent  of  Sectional  Association 

Charles  A.  Guy,  editor  and  publislicr 
of  the  Lubbock  (Tex.)  Afalanchc  and 
host  publisher  to  the  annual  convention, 
was  advanced  from  vice-president  to 
president  of  the  West  Texas  Press  Asso¬ 
ciation  at  the  convention  in  Lubbock 
Aug.  15.  He  succeeds  W’.  S.  Cooper, 
editor  of  the  Colorado  Record. 

Big  Spring  was  awarded  the  1932  con¬ 
vention.  It  was  decided  to  seek  con¬ 
solidation  of  the  association  and  two 
other  press  groups  in  West  Texas,  the 
Panhandle  Press  Association  and  the 
Heart  of  Texas  Press  Association. 

Decision  was  made  to  incorixirate. 
with  headquarters  in  the  city  where  tlw 
secretary-treasurer  resides.  A  perma¬ 
nent  office  will  be  maintained  at  that 
place  and  the  officer  placed  on  a  salary. 

Other  officers  naincfl  were :  Ralph 
Shuffler,  Odessa,  vice-president;  Miss 
Irena  Miller.  Rotan.  secretary-treasurer. 

Directors  :  Three  years.  Max  Bentley, 
.\bilene,  and  Luther  Watson,  Sweet¬ 
water;  two  years,  W’endell  Bedicheck, 
Big  Spring,  and  W.  W.  Whipkey,  Colo¬ 
rado.  J.  C.  Smyth,  Snyder,  director, 
was  named  to  the  one-year  term  and 
the  retiring  president.  W.  S.  CiMiper,  was 
chosen  for  a  two-vear  term. 


FLYNN  REJOINS  N.Y.  AMERICAN 

Thomas  C.  Flynn  has  returned  to  the 
Wall  Street  staff  of  the  Nezv  York 
.iiiierican  following  an  absence  of  3^ 
years.  Since  1927  Flynn  has  covered 
the  tinancial  district  for  the  Evening 
Tclct/rain,  E.Tcni>U)  U'orld,  Brooklyn 
Daily  Eagle.  .Morning  Telegraph.  Con¬ 
solidated  Press  and  Daily  InvesImenI 
Xezos.  Flynn  started  with  the  New  York 
.\merican  15  years  ago  as  copy  boy,  ris¬ 
ing  to  the  jMisition  of  financial  editor  of 
that  paper  in  1924  and  remaining  in  that 
capacity  until  1927,  during  which  time  he 
wrote  the  .\nierican's  daily  stock  market 
coiiitnn  under  the  pen  name  of  “Kroaiin 
Wall." 


•  REPORTER  DONATED  BLOOD 

Jack  Knight,  a  reporter  for  the  El 
Paso  (Tex.)  Herald-Post,  was  one  of 
24  persons  who  offered  blofid  to  save  the 
life  of  .Miss  Lenora  Lee,  of  El  Paso. 
Knight  was  selected,  underwent  the  op¬ 
eration  for  transfusion  of  blood  and 
then  returned  to  the  office.  He  told  the 
editor  and  was  assigned  the  job  of  writ¬ 
ing  the  story  of  the  operation. 


BAKER  SPORTS  EDITOR 

Frank  Baker,  assistant  sp^irts  editor. 
Salt  Lake  Telegram,  has  been  promoted 
to  sports  editor,  .succeeding  Lon  Rich¬ 
ardson.  resigned. 


IN  DA 

L  L  A  S 

The  News  leads  —  in  circula¬ 
tion,  in  influence  over  buying- 
power,  in  patronage  by  national 
advertisers.  The  News  has  more 
city  and  suburban  circulation 
than  any  other  paper  has  total 
circulation. 

Morning 

The  Journal  —  a  live  evening 
paper  —  gives  advertisers  over 
42,000  copies  a  day  —  mostly 
in  and  right  around  Dallas. 

Evening 

The  News  and  Journal  are 
bought  in  combination  at  an 
attractive  discount  —  by  far 
the  best  buy  in  the  field. 

Morning  and 
Evening 

The  Dallas  Morning  News 

The  Dallas  Journal 

JOHN  B.  WOODWARD, 

INC.,  Representatires 
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The  KEW 


Intertype  Mixer 

Wiminates  copy  cutting  and  the  a$> 
lembllng  of  two  sizes  of  slugs.  An 
emcient  "in-the-line"  news 'machine. 


"f ■  .  >■ »'  f' 


The  NEW  Intertype  Mixer  is 

•  The  Same  Height 

•  The  Same  in  Simplicity 

•  And  Has  the  Same 

Keyboard  Response 
As  any  other  Intertype,  plus  the  ad¬ 
vantages  of  a  Mixer:  Two  sizes,  or  four 
styles  of  type  from  one  machine — at 
STRAIGHT-M AHER  SPEED.  Write  for 
NEW  Mixer  Booklet 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  N.  Y.;  Chicago,  130  North  Frank* 
lin  Street;  New  Orleans,  816  Howard  Avenue;  San  Francisco, 
152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue; 
Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry  Co. 
Ltd.,  Toronto;  London;  Berlin.  Distributors  throughout  the  world 


a  1 

•  1 

\  1 

1  .  : 

V  \ 

1  «  '  1 
I  .  r 

THE  PROGRESSIVE  InTERTYPE 

Made  its  way  by  the  way  it's  made 


Ad3.  Set  In  Vc^ue  Bold  and  Vogue  Extra  Bold 


1 
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ARE  YOU  READY  FOR 

DUPLEX 


ALL  DUPLEX  ROTARY  PREISSES  RUILT  » 
SPECIALLY  DESIOXED  FOR  QUICK  ADDID 


COLOR  OR  MULTICOLOR  EQUIPMEXT  Of 

AT  FULL  XEI 


I 


The  impression  seems  abroad  among  publishers  that  presses  b 
to  color  work.  We  want  to  disillusion  our  customers  and  otb 

SUPER  DUTY  UNITS  or  DUPLEX  TUBULARS  that  thesti 

ROTARY  that  has  been  bought  for  many  years  past, — thattb 
ing  possible  needs  of  color  equipment  and  are  all  ready  for  in 
desire. 


It  has  been  the  Duplex  policy  to  study  the  future  in  the  newsp 
DUPLEX  first  saw  the  need  of  the  economical  type  printing 
DUPLEX  first  saw  the  need  for  a  single-plate  high-speed  ( 
DUPLEX  first  saw  the  need  to  eliminate  the  endless  ab 


And  DUPLEX,  over  eight  years  ago,  saw  approaching,  and  I 
being  stressed. 


DUPLEX 

Full-speed  color  run  equi 
to  fit  any  of  these  units 
when  bought,  or  purcha; 
with  utmost  ease  in  the 


Full-color  units  for  elab 
newspaper  character  car 
or  later  with  equal  facile 

For  full  information  as 
these  equipments,  sing. 

THE  FACTORY. 


THE  DUPLEX  PRIXTIXD  PRESS  €0 

TIMES  BLDG.  CHICAGO 


TIMES  BLDG. 
NEW  YORK 


I 


LOR  IN  NEWSPAPERS? 

ERS  ARE 


G  THE  PAST  EIGHT  YEARS  HAVE  REEN 
AT  ANY  TIME  OF  EITHER  SINGLE  EXTRA 
ANDARD  CONSTRIJCTION  AND  OPERARLE 
»APER  SPEED. 

during  the  past  few  years  have  not  been  built  with  foresight  as 
that  is  their  thought.  We  want  to  remind  all  users  of  DUPLEX 
Qtin  the  heading  above  applies  to  every  standard  type  DUPLEX 
sses  were  constructed  with  special  forethought  for  the  approach- 
addition  of  color  equipment  to  whatever  extent  publishers  may 

press  field  and  build  with  foresight  accordingly: 
press  for  the  smaller  newspaper  and  built  a  machine  to  fill  it. 
mical  rotary  press  and  built  the  “TUBULAR”  to  fill  it. 
lugof  decks  on  decks  and  developed  the  unit  type  of  press. 
idlAuilding  in  preparation  for  it,  the  need  for  color  .equipment  now 


SliDUTY  UNITS 

laui*  for  color  work  is  designed 
ibe  furnished  with  presses 
fr  separately  and  attached 
oom. 

fiigh-speed  color  work  of 
tistalled  with  black  units, 

f'e  facilities  afforded  by 
h  combination,  WRITE 


THE  DUPLEX  TUBULAR 

Supplementary  color  equipment  for  single¬ 
color  work  on  units  of  presses  already  installed 
is  quickly  available;  designed  for  simple  and 
quick  attachment. 

For  more  elaborate  multi-color  work  TUBU¬ 
LAR  color  units  are  designed  ready  for  imme¬ 
diate  attachment  whenever  desired,  affording 
multi-color  work  at  full  newspaper  speed. 
For  details  and  full  information,  WRITE 
THE  FACTORY. 


ANY  — RATTLE  CREEK,  MICHIGAN 


BLDG. 

GO 


DE  YOUNG  BLDG 
SAN  FRANCISCO 


t 
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E  D  I 

ONE  CENT  NEWSPAPERS 

I  'I'U)N'  of  the  Coliiinhus  (Ohio)  Dispatch  in 
reducing  its  street  sale  price  in  city  and  county 
area  from  2  cents  to  1  cent  niav  in  some  cir¬ 
cles  be  construed  as  an  indication  that  the  news- 
pai>er  business  is  at  last  iKjginning  the  jjrocess  of 
deflation. 

N’o  such  prcKress  is  involved  in  Columbus,  nor  in¬ 
dicated  as  a  remedy  for  depression  in  any  other  city. 

For  more  than  10  years,  even  more  than  15  years 
the  prevailing  price  of  newsi)ai)ers  in  most  cities  has 
been  two  cents  or  more.  The  majority,  we  believe, 
sell  for  three  cents,  with  a  small  minority  retailing 
for  a  nickel.  Prior  to  1915,  there  were  many  one- 
cent  newsiiapers,  printed  on  $40  newsprint,  averaging 
daily  issues  of  8  to  16  pages,  assembled  by  composi¬ 
tors.  stereotypers  and  pressmen  at  an  average  wage 
of  less  than  $25  a  week.  .\nd.  at  one  cent,  even 
under  those  halcyon  conditions,  few  newsi)apers  paid 
the  cost  of  their  print  paper  and  ink  from  circulation 
revenues. 

In  1951  no  comparable  conditi<tns  prevail.  News¬ 
print  is  delivered  to  the  publisher  at  considerably 
more  than  $50  per  ton.  The  eight  to  16-i)age  issue 
has  long  since  been  supplanted  in  all  large  cities  by 
minimum  editions  of  24  pages,  and  t)0  page  papers  are 
not  unusual  even  in  these  depressed  times.  Wages  of 
union  workmen  arc  double  and  sometimes  triple  the 
scale  of  1915.  The  overhead  cost  of  newsiMiper  pub¬ 
lication,  represented  in  greatly  enhanced  editorial  and 
news  service,  as  comi)ared  even  with  1920,  in  tre¬ 
mendous  plant  and  equipment  investment,  and  in 
multiplied  distribution  co.sts,  has  been  reduced 
negligibly  if  at  all  below'  the  top  levels  and  bears  no 
comiiarison  with  that  of  the  days  when  one-cent 
newsi)aper  circulation  was  a  perpetual  problem. 

On  economic  gnmnds,  advertisers  have  no  right  to 
exi)ect  one-cent  newsi)ai)ers  to  become  fashionable. 
Even  today,  there  exists  an  “inflation”  in  the  total 
new.spa|)er  circulation  of  the  country.  By  some  it  is 
estimated  at  10  per  cent  and  more.  Readers  are 
buying  all  the  newspapers  that  are  offered,  at  prices 
which  permit  publishers  to  cover  a  part  of  the  w'hite 
IMiijer  ct>st.  and  pay  at  least  a  living  compensation 
to  the  boys  and  men  engaged  in  distribution.  Re¬ 
duction  of  the  price  may  increase  circulation,  but 
any  such  increase  must  l)e  at  the  expense  of  other 
news|«per  activities  and  eventually  must  reduce  the 
com|>cnsation  of  circulation  employes.  The  economics 
which  forced  newspapers  to  abandon  one  cent  as  a 
selling  price  are  still  equally  effective  toward  bar¬ 
ring  a  return  to  that  level. 

The  Columbus  situation  does  not  appear  to  hinge 
on  economic  considerations.  The  Dispatch  for  many 
years  has  had  adequate  circulation  in  the  Columbus 
market — a  fact  abundantly  attested  by  its  record 
of  advertising  volume.  Its  action,  according  to  the 
best  information  available,  is  retaliation  for  an 
editorial  and  news  policy  pursued  by  the  competing 
Columbus  Citicen  toward  a  public  official  whom  the 
Dispatch  regards  as  its  friend. 

(irave  charges  have  been  brought  by  the  Citizen 
against  this  official,  a  judge  of  long  service  in  the 
probate  court.  They  concern  his  public  acts,  arising 
out  of  private  indiscretions,  and  to  us  they  appear  a 
legitimate  subject  for  news  and  editorial  treatment. 
The  proprietor  of  the  Dispatch,  according  to  the 
Citizen,  has  endeavored  to  keep  the  story  from  print, 
and  lias  publicly  stated  that  he  does  not  hold  with 
exposing  citizens  to  public  disgrace  for  their  private 
misdeeds.  With  the  Citizen  not  only  exposing  the 
misdeeds,  public  and  private,  but  demanding  their 
public  punishment,  the  price-cut  by  the  Dispatch  fol¬ 
lowed. 

In  its  editorial  treatment  of  the  super-heated  con¬ 
troversy  the  Citizen  has  charged  serious  abuses  of 
p<iwer  by  the  Dispatch  ownership,  not  only  through 
the  ncwsiiapers  they  control  but  through  their  banks 
and  other  commercial  'institutions  and  has  declared 
its  intention  to  combat  these  abuses.  It  is  a  news¬ 
paper  war  of  intense  bitterness. 

Ordinarily,  Editor  &  Puri.ishf.r  regards  these 
battles  of  its  friends  as  family  spats,  usually  more 
dangerous  to  the  interfering  bystander  than  to  the 
combatants.  It  also  regards  newspaper  conduct  as 
pretty  much  a  matter  between  a  publisher  and  his 
readers,  not  to  be  dictated  or  guided  by  distant  out¬ 
siders.  The  Columbus  situation,  how'ever,  assumes 
a  peculiar  significance  in  the  present  economic  situ¬ 
ation,  with  its  panicky  tendency  toward  cutting 


Better  is  a  dry  morsel,  and  quietness  there¬ 
with,  than  an  house  full  of  sacrifices  with 
strife. — Proverbs,  XVII ;  1. 


wages  and  prices  in  a  blind  effort  to  regain  equilib¬ 
rium.  With  that  in  mind  we  cannot  emphasize  tcK) 
strongly  that  there  is  no  analogy  between  com¬ 
modity  prices  and  the  circulation  rate  of  a  daily 
newspaper.  A  general  return  to  one-cent  price  con¬ 
ditions  can  only  aggravate  whatever  ills  the  industry 
now  suffers,  without  the  contribution  of  a  feather¬ 
weight  toward  their  solution. 

Possibly  the  nature  of  the  business  requires  these 
aboriginal  tactics  for  survival,  but  we  doulit  it.  How¬ 
ever  well  the  public  can  be  served  by  alert  editorial 
men,  kept  keen  by  competitive  stimulus,  we  can  see 
no  public  service  in  the  bitter  business  rivalry  that 
arises  s<j  often.  No  one  profits,  and  the  combatants 
are  usually  out  of  pocket  and  hurt  in  pride  when  the 
battle  is  over. 

The  local  competition  for  marginal  groups  of 
readers  has  in  the  past  10  years  been  too  often 
unscrupulous,  venomous,  and  destructive.  Nothing 
has  cast  more  discredit  upon  the  newspaper  industry 
as  a  whole  among  thoughtful  readers  and  adver¬ 
tisers. 


Much  time  lost  in  talk  about  yesterday’s  beef¬ 
steaks:  today's  chops  are  not  to  be  sneered  at. 

JUST  COMMON  SENSE 

h'WSP.APERS  of  the  nation,  confused  at  first 
by  the  sudden  uprush  of  radio  as  a  public  in¬ 
terest,  are  getting  their  feet  solidly  on  the 
ground.  A  nation-wide  inquiry  by  Editor  &  Pib- 
i.iSHW,  reported  at  length  on  another  page  of  this 
issue,  disclo.ses  that  ( 1 )  the  commercial  names  are 
being  weeiled  out  of  the  radio  pages  as  they  were 
years  ago  from  other  pages;  (2)  the  careless  w'aste 
of  space  on  non-essentials  in  radio  is  being  pruned; 
(3)  efforts  are  being  made  to  develop  a  form  of 
advertising  which  the  broadcasters  (either  stations 
or  program  sponsors)  will  find  usable  and  desirable 
in  attracting  listeners. 

In  all  this  there  is  more  of  sound  journalistic 
principle  than  of  hostility  to  radio;  yet  in  both 
newspaper  and  radio  fields  there  are  those,  strangely 
enough,  who  see  in  it  nothing  but  a  mercenary  attack 
on  a  competitor.  One  of  the  scores  of  radio  editors 
queried  by  Editor  &  Publisher  sends  in  a  three- 
page  letter  stating  in  strong  language  his  belief  that 
“elimination  or  curbing  of  radio  news 
amounts  to  deliberate  and  cowardly  abuse  of  the 
whole  function  and  theory  of  a  newspaper.”  He 
agrees  that  “mention  of  advertising  names 
has  always  been  unjustified,”  but  adds  dolefully: 
“Kill  all  radio  comment  and  news  in  the  daily  paper, 
or  even  curb  it,  and  the  masses  won’t  be  fooled 
aljout  the  motive  or  the  petty  character  of  the  whole 
procedure.” 

Working  newspapermen  know  the  difference  be¬ 
tween  “news”  and  “advertising.”  The  publicity 
bluff  has  petered  out. 

It  doesn’t  take  an  efficiency  expert  to  know  that 
columns  and  pages  have  been  cheerfully  wasted  right 
and  left  in  publication  of  radio  “news”  that  nobody 
cared  about.  Just  as  one  example,  radio  surveys  have 
shown  that  in  city  after  city  three  or  four  stations 
account  for  90  per  cent  of  the  listeners ;  yet  some 
newspapers  in  those  cities  have  carried  programs  of 
a  dozen  or  twenty  stations  in  the  past.  We  can’t 
see  any  sordid  commercialism  in  decent  control  of 
such  waste.  Incidentally,  there  is  just  as  much 
need  for  brains  at  the  radio  editor’s  desk  in  deter¬ 
mining  what  is  useful  as  in  handling  a  lot  of  copy. 

The  developments  described  in  our  news  article 
represent  merely  a  proper  separation  of  news  and 
advertising,  plus  a  proper  scrutiny  of  the  actual 
news  value  in  the  matter  which  occupies  news  space. 
If  an  editor  decides  to  condense  the  programs  or  to 


I  A  L 

omit  them  altogether,  it  is  wholly  a  matter  between 
him  and  his  readers.  There  is  nothing  for  adver¬ 
tisers  to  complain  about ;  the  programs  never  were 
published  for  their  benefit. 

On  the  other  hand,  there  is  something  to  be  said 
for  the  advertiser  who  is  willing  to  pay  to  advertise 
his  program  but  who  can’t  afford  display  space 
every  day  in  all  the  iiapers  throughout  the  territory 
reached  by  his  broadcast.  If  newsjiapers  can  devise  a 
workable  plan  for  classified  advertising  on  the  radio 
Iiage,  it  should  be  welcomed  by  advertisers  them¬ 
selves. 

In  such  a  department  they  could  then  word  their 
announcements  to  suit  themselves,  and  they  would 
have  no  competition  from  the  second  and  third  rate 
acts  whose  backers  were  not  willing  to  spend  money 
in  promoting  them. 


Political  censorship  is  a  device  used  by 
crooked  or  incompetent  governments  to  retain 
pozoer. 

SHOT  LIKE  A  DOG 

ABOR  baiting  thugs,  bullies  on  the  payroll  of 
some  detective  agency,  coal  comiiany  or  cor- 
IKiration-ridden  county,  are  shooting  out-of- 
town  newspaper  correspondents  sent  to  report  the 
miners’  strike  in  the  coal  fields  of  Kentucky,  k 
youth  reporting  for  the  Federated  Press  was  “taken 
for  a  ride,”  to  punish  his  act  in  coming  into  a  county 
which  apparently  is  not  a  jiart  of  the  United  States, 
and  shot  like  a  <log. 

The  men  who  did  this  thing  are.  of  course,  mer¬ 
cenaries  in  the  iiKKlern  industrial  racket  and  as  cruel 
and  relentless  as  the  Huns  and  Hessians  of  dark 
ages  jiast.  The  thing  they  fear,  the  only  thing,  is 
that  “outside”  influences  will  discover  what  depth 
of  infamy  exists  in  the  coal  regions  of  Kentucky. 
They  have  everything  fixed,  safe  and  sure  in  their 
own  bailiwick.  Every  .\mcrican  right  can  be 
trampled  down  and  crime,  dresserl  up  as  law,  wields 
the  sceptre. 

W'hen  two  unarmerl.  defenseless,  honest  newspa¬ 
permen  are  shot  in  a  county  under  the  Stars  and 
Stripes  in  two  weeks,  it  would  seem  that  the  condi¬ 
tions  there  ought  vigorously  to  be  investigated  by 
numerous  “outsiders,”  especially  by  the  otficial  repre¬ 
sentatives  of  the  people  of  Kentucky  and  the  United 
States.  The  usual  fake  cry  of  “communism”  is 
raised  by  the  assassins.  It  need  frighten  no  one.  Ken¬ 
tucky  is  not  going  Bolshevik.  The  real  issue  lies 
between  workmen  and  employers.  The  labor  war 
is  not  in  the  province  of  Editor  &  Publisher.  The 
ruthless  shixiting  of  accreilited  reporters  is. 


Do  your  Christmas  shopping  early  and  often. 

WHITE  ON  BLACK 

HE  reversed  plate  in  advertising  may  be  inter¬ 
esting  to  an  advertiser  as  something  with  which 
to  attract  the  eye  of  the  reader,  but  white  letters 
on  a  black  background  slow  up  reading,  according  to 
a  scientific  analysis. 

Drs.  Donald  G.  Paterson  and  Miles  .U.  Tinker 
made  an  investigation,  reported  in  the  Journal  of 
Applied  Psychology,  and  found  that  there  is  a  10.5 
per  cent  difference  in  the  speed  with  which  black 
letters  on  white  can  be  read  as  against  the  reversed 
plate  letters. 

The  recommendation  is  made  that  when  white  let¬ 
ters  are  used  on  a  black  background  the  amount  of 
such  reading  matter  be  reduced  to  the  minimum. 
.'\nother  study  conducted  by  the  experts  disclosed  the 
fact  that  black  type  can  be  read  at  15  per  cent  greater 
distance  than  that  at  which  white  letters  are  legible. 
-At  a  distance  white  letters  were  found  to  blur,  the 
letters  losing  their  form. 

The  psychologists  explained  all  this  on  the  theory 
that  readers  are  in  the  habit  of  reading  black  on 
white  and  when  the  order  is  reversed  they  pay  at¬ 
tention  to  the  black  background  rather  than  to  the 
white  letters.  In  reading  people  associate  dark  spaces 
with  objects  and  light  areas  with  intervening  space. 
But  largely  the  phenomenon  is  accounted  for  by 
habits  in  reading. 


With  a  four-line  editorial  leader  headed  "An 
.Annh’ersary,”  Xezv  York  Times  celebrated  on 
.dug.  18  the  iSth  anniver.zary  of  its  present 
ozvner.<!hip  and  management. 
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PURELY  PERSONAL 


GKOKGE  T.  CAMERON,  publisher 
of  the  San  Francisco  Chronicle,  has 
been  named  member  of  an  advisory 
council  of  the  school  of  business  ad¬ 
ministration  of  the  University  of  Cali- 
tomia.  Mr.  Cameron,  who  is  now  tour¬ 
ing  in  Europe,  is  exijccted  back  in  San 
Francisco  shortly. 

F.  S.  Haker,  publisher  of  the  Tacoma 
Sncs-Tribunc,  has  returned  from  a  trip 
to  Honolulu  as  guest  of  President  M. 
Lyle  SiH-ncer  of  the  University  of  Wash¬ 
ington,  on  the  annual  cruise  of  the  uni¬ 
versity’s  naval  cadets. 

Edward  J.  Stackpole.  Sr.,  editor  and 
publisher  of  the  Harrisburtt  (Pa.)  Tele- 
i/rafli.  following  recent  ocean  voyages 
has  written  a  book,  “South  America  and 
the  Mediterranean  Region.”  It  was  com¬ 
piled  from  his  column,  “Watching  the 
(ianie."  which  he  carried  on  while 
abroad. 

Heber  Grant,  publisher.  H.  F.  Grant, 
general  manager,  and  Joseph  J.  Cannon, 
managing  editor.  Salt  Lake  City  Desert 
Sevs:  j.  F.  Fitzpatrick,  publisher.  Salt 
Lake  Tribune',  and  Gunnar  Rasmusson, 
editor  and  manager  of  the  Lot/an  (Utah! 
Herald-Journal,  have  been  made  mem¬ 
bers  of  a  state- wide  committee  appointed 
by  Governor  George  H.  Deni  of  Utah 
for  carrying  on  a  fall  and  w'inter  cam¬ 
paign  against  unemployment. 

Hector  Charlesworth.  editor  of  the 
Toronto  (Ont.)  Saturday  Sifiht.  fell  and 
injured  one  of  his  legs  severely  w'hile 
at  his  summer  home  in  Orillia.  Ont.  He 
was  taken  by  ambulance  to  a  Toronto 
hospital  and  is  now  recovering. 

Lynn  W.  Wilson,  editor  of  the  Dan¬ 
bury  (Conn.)  Times,  escaped  serious  in¬ 
jury  in  an  automobile  collision  on  the 
Bethel  road  near  Danbury  recently.  Mr. 
Wil.son's  car  was  wrecked.  The  driver 
of  the  other  car  was  arrested  on  charges 
of  driving  while  intoxicated. 

Charles  A.  Guy.  editor  and  publisher 
of  the  Lubbock  (Tex.)  Avalanche-Jonr- 
nal.  and  Mrs.  Guy,  are  parents  of  a  son. 
Dorrance  Herbert. 

John  W.  Dafos.  editor  of  the  JTinnl- 
pCfi  Free  Press,  visited  \fontreal  this 
week  accompanied  by  Harry  Sifton  of 
Toronto. 

Kent  Watson,  founder  of  the  Miami 
Beach  (Fla.)  Beacon  and  well-known 
.“south  Florida  publisher,  has  returned 
from  several  month’s  vacation  spent  in 
Houston.  Tex. 

Charles  B.  Welch,  editor  and  general 
manager  of  the  'Tacoma  (Wash.)  News- 
Tribune.  is  on  a  month’s  vacation  in 
California  and  Mexico.  He  is  accom- 
lanied  by  his  son.  Wadsworth,  a  reporter 
on  the  same  newspaper. 

.  D.  D.  Carter,  publisher  and  manager 
of  the  Lamesa  (Tex.)  Reporter  and  Mrs. 
Carter,  are  parents  of  a  son. 

Tobias  Larsen,  publisher  of  the  Clare¬ 
mont  (Cal)  Courier,  is  enroute  home 
from  a  trip  to  Europe  which  took  him 
to  his  native  land  of  Sweden  and  the 
scenes  of  his  boyhood  days. 

Joe  Herrin,  editor  and  publisher  of 
the  Marshall  (Tex.)  Xews-M  essenger, 
has  returned  from  his  vacation,  spent 
in  northern  New  Mexico. 

-Arthur  M.  Hyde,  Secretary  of  ,-\gri- 
l^fhire,  while  on  an  official  tour  of  the 
Pacific  northwest  recently,  visited  his 
brother,  Ira  R.  Hvde.  editor  and  pub¬ 
lisher  of  the  St.  Helens  (Ore.)  Mist. 

John  E.  King,  publisher  of  the  Hemet 
(Cal.)  .VcTtv,  weekly,  has  just  completed 
bis  fiftieth  year  of  newspaper  work.  He 
started  his  journalistic  career  in  north¬ 
western  Iowa. 

J-  R.  Haskins,  publisher  of  the  Hozo- 
ord  City  (Mich.)  Record,  was  elected 
Pfesident  of  the  Howard  Citv  Commun¬ 
ity  club,  .•\ug.  14. 

.  E.  Diehl,  publisher.  Eureka  Springs 
(Ark.)  Times-Echo,  daily,  and  Flash 
L*ght.  weekly,  with  Mrs.  Diehl  spent 
•be  past  week  at  Little  Rock.  Pine  Bluff 
and  Monticello,  .^rk.,  on  a  vacation  trip. 

Sir  Carnpbell  Stuart,  director  of  the 
London  Times,  is  on  a  business  trip  to 
•anada.  and  has  been  spending  several 
'lays  in  Montreal. 


George  Rochester,  editor  and  publisher 
of  the  North  Long  Beach  (Cal.)  Argus 
and  the  Hynes-Cleaneater  (Cal.)  Jour¬ 
nal,  is  in  Community  Hospital,  Long 
Beach,  Cal.,  with  a  skull  fracture  suffered 
when  he  was  knocked  down  by  an  auto. 

Paul  B.  Williams,  editor,  Utica  (N.Y.) 
Daily  Press,  has  returned  from  his 
vacation. 

Oliver  J.  Keller,  editor  and  vice-pres¬ 
ident  of  the  Pitssburgh  Post-ilazette,  has 
returned  from  a  vacation  trip  to  Wis¬ 
consin. 

Mrs.  \’an  Davis,  editor  of  the  Ran¬ 
dolph  County  'Times-Herald,  Huntsville, 
Mo.,  has  returned  home  after  a  vacation 
visit  in  Washington,  D.C. 

E.  M.  Jenison.  president  and  publisher 
of  the  Paris  (HI.)  Daily  Beacon  News, 
is  recovering  from  a  major  ojK-ration 
performed  Aug.  6. 

IN  THE  BUSINESS  OFFICE 

D  KENT  HANSON,  business  man- 
ager  of  the  Pittsburgh  Post- 
Gazette,  with  his  family  sihmU  his  vaca¬ 
tion  in  Pike  County,  Pa. 

Thomas  J.  Mills,  national  advertising 
director,  ll'orcester  (Mass.)  Telegram- 
Gazette.  is  on  vacation  in  the  White 
Mountains. 

Alfred  P.  Davies,  advertising  director, 
H  a  r  r  i  s  b  ii  r  g  (  Pa. )  Telegraph,  has 
.started  an  adwriting  contest.  Merchants 
are  participating. 

Guy  K.  Hughes,  advertising  manager 
of  the  Lubbock  (Tex.)  Aralanche-.lour- 
nal,  has  been  called  to  Decatur,  Tex., 
by  the  serious  illness  of  his  father,  W.  A. 
Hughes.  He  has  been  given  a  six  weeks’ 
leave  of  absence. 

Wayne  W.  Galvin,  business  manager 
of  the  Wilmington  (O.)  News  Journal, 
has  been  spending  a  three  months’  vaca¬ 
tion  in  southern  California. 

Dale  .Armstrong,  promotion  manager, 
classified  department,  .S'dw  Francisco  Ex¬ 
aminer.  recentlv  returned  from  a  vacation 
spent  in  Los  Angeles  and  Carmel. 

Dick  Kennard,  business  manager  of  the 
.State  College  (Pa.)  'limes,  was  general 
chairman  of  the  Pennsylvania  Central 
Counties  Golf  Association  championship 
tournament  held  in  that  city  last  week. 

Stephen  J.  Maloney,  promotion  man¬ 
ager,  .Salt  Lake  'Tribune,  haA  gone  to 
Fish  Lake,  southern  I'tah,  for  a  vacation. 

James  H.  Little  has  rejoined  the  adver¬ 
tising  .staff  of  the  Pontiac  (Mich.)  Daily 
Press. 

W'illiani  B.  Pape,  assistant  business 
manager  of  the  ll’aterbury  (Conn.) 
.Unerican  and  Republican,  and  Mrs. 
Pape,  are  parents  of  a  son  born  recently. 

Victor  Campbell,  until  recently  classi¬ 
fied  manager  of  the  Corning  (N.Y.) 
P.Tening  Leader,  has  joined  the  classified 
staff  of  the  irilliam.iport  (Pa.)  .Sun. 

A.  J.  Snell,  promotion  manager,  Syra¬ 
cuse  (N.Y.)  Post-Standard,  is  in  Los 
Angeles  for  three  weeks. 


FOLKS  WORTH  KNOWING 

Godfrey  f.  affonso  is  a 

“Kamaaina”  in  the  editorial  rooms 
of  the  Honolulu  Advertiser,  which  is 
just  the  Hawai¬ 
ian  way  of  say¬ 
ing  that  he’s  an 
old-timer  or  vet¬ 
eran. 

“Godfrey”  as 
he  is  called  by 
everyone  in  Hon¬ 
olulu,  recently 
observed  his  20th 
anniversary  with 
the  Advertiser 
and  he  is  really 
the  dean  of  re¬ 
porters  in  Hono- 
Godfrey  f.  ,\ffonso  lulu.  But  don’t 
get  the  idea  that 
he  is  old.  He  isn’t.  During  his  20  years 
of  service  he  has  only  missed  five  work¬ 
ing  days  and  that  was  on  account  of 
sickness  and  was  way  back  in  1926.  God¬ 
frey  works  eight,  10  and  often  12  hours 
per  day. 

He  has  covered  every  beat  on  the 
paper,  was  sports  editor  for  a  number 
of  years,  and  now  covers  a  multitude 
of  assignments  and  edits  a  daily  radio 
program,  to  which  his  initials,  G.F.A. 
are  affixed.  When  the  legislature  is  in 
session  he  covers  the  house  of  repre¬ 
sentatives.  He  is  a  former  member  of 
that  body. 

His  hobbies  are  radio  and  football. 
(j(Klfrey  has  no  thoughts  of  retiring 
and  he  still  gets  the  “kick”  out  of  handl¬ 
ing  a  good  news  story,  which  marks  the 
difference  between  a  g<H)d  newspaperman 
and  a  “fed  up”  one. 

"The  first  20  vears  are  the  hardest,” 
Goflfrey  explained  to  co-workers,  “and 
I’m  1( Miking  forward  to  the  next  20  years 
with  the  Advertiser.” 

Morrie  L.  King,  manager  of  radio  sta¬ 
tion  WEDH  of  the  Erie  (Pa.)  Dispatch- 
Herald,  has  been  discharged  from  a 
Cleveland  hospital  after  treatment  for  a 
throat  infection. 

IN  THE  EDITORIAL  ROOMS 

Arthur  a.  JUDD,  managing  editor 
of  the  Chicago  Evening  Post,  is  con¬ 
valescing  at  the  Wesley  Memorial  hos¬ 
pital.  Chicago,  after  an  operation. 

Clyde  Dew,  managing  editor.  Little 
Rock,  .  Irkansas  Gazette,  with  Mrs.  Dew, 
has  gone  to  Jackson,  Mich.,  for  a  two 
weeks’  vacation  to  be  spent  with  his  par¬ 
ents,  Mr.  and  Mrs.  W.  W.  Dew.  Mrs. 
Dew  will  remain  at  Jackson  one  month. 

Hal  1.  Leyshon,  managing  editor  of 
the  .Miami  (Fla.)  Daily  Vetw,  has  re¬ 
turned  from  a  vacation  spent  in  New 
York. 

M.  H.  Williams,  managing  editor, 
ll'orcester  (Mass.)  Telegram-Gazette. 
(Continued  on  next  page) 


EDIT  YOUR  FEATURES! 

Apply  the  same  thought  to  them  that  you 
do  to  ne'ws.  Print  the  best  and  thro'w  out 
mere  filler  matter. 

WE  SELL  TALENT  -  -  NOT  FILLERS 

We  offer  the  best  work  of  the  leading 
cartoonists  and  writers  in  America. 

The  Best  And  Only  The  Best 

The  McNaught  Syndicate,  Inc. 


What  Started 
the  Idea  That... 


V.  V.  McNitt 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charles  V.  McAdam 
President 


It’s  bad  lurk  for  a  black  cat 
to  cross  your  path? 

*  •  « 

How  did  people  begin  to  wish 
on  a  white  horse? 

•  •  • 

.  .  .  Or  get  notions  about  a 
red-headed  girl? 


Why  are  people  governed  so  con¬ 
stantly  by  the  unreasoned  magic 
of  strange  emotions? 

•  •  • 

When  we  offered  HOW  IT  BEGAN 
a  little  over  a  year  ago  with  a 
black  cat  featuring  all  announce¬ 
ments.  there  was  an  inter-office 
quiver  of  dread. 

*  «  * 

Our  hardest-boiled  cynic  told  us 
that,  while  he  wasn't  at  all  super¬ 
stitious,  there  was  no  use  in  risk¬ 
ing  hard  luck  with  a  black  cat. 

•  •  • 

So  we  knocked  on  wood  and  went 
ahead. 

•  •  • 

And  we've  been  going  ahead 
steadily  ever  since  with  HOW  IT 
BEGAN  as  a  feature  of  unflagging 
excitement  in  clearing  up  our 
superstitions,  in  throwing  light  on 
our  daily  customs,  and  giving  back¬ 
ground  to  our  habitual  sayings. 

•  •  • 

now  IT  It  BOW  IS  urrreil  In 
t iro  rol innn  nr  thrrr-oolumn  mats 
diiilg  For  Terms  and 

Bainidcs,  Wire 

UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  SERVICE- 
WORLD  FEATURE  SERVICE 

Monte  Bourjaily,  Central  .Manager 
.Maximilian  El.ser,  Jr.  Frank  B.  Knapp 

220  East  42nd  St.,  Suite  1110, 
NEW  YORK 
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Titles  Pstented  end  Reflatered  and  Conuou  Com- 
hslited  by  TIIE  EDITOR  *  PUBU8HER  COMPANY. 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Established  by  Allan  Forman  in  1884 _ 

THE  EDITOR  &  PUBLISHER  CO^  INC, 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New. York  City,  N.  Y. 
Telephones: 

Bryants  9-3052,  3053,  3054,  3055  and  3056 
EDITORIAL  PERSONNEL 
Marlen  EL  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
Netos  Editor;  Robert  S.  Mann,  Associate 
Editor;  John  W.  Perry,  Feature  E^or. 
EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E  Pew,  Treasurer;  C.  B. 
Groomes,  Secretary  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr.,  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man- 
ager;  S.  L.  Dare,  Classified  Manager. 
London,  ELigland,  office:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  113  Edenbridge  Road,  Enfield, 
Middlesex.  Paris,  France,  office:  76  rue 
des  Petits  Champs,  Sydney  R.  Clarke, 
Manager,  Paris  E)ditor:  George  Lange- 
laan,  15  rue  Portal,  Enghien-les-Bains, 
Seine  el  Oise. 

Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Budding,  360 
North  Michigan  Avenue.  George  Branden¬ 
burg,  Correspondent;  and  Otto  L.  Bruns, 
Western  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J^Bid- 
well  &  Co.,  742  Market  Street,  San  r  rats 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg.,  Seattle,  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.PA.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 

in  November — 

Size  of  type  page  9  z  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertion!  as 
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The  single  column  forty-two  line  rate 

maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  S2-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Po8Be»i 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.” 
circulation  as  follows: 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30,  19.tt . 

10.497 

11,569 

*  1930 . 
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•  1929 . 

9.878 

11.105 

*  1928 . 

8.982 
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*  1927 . 

7.955 

9.018 

*  1926 . 

6.796 

7.607 
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has  returned  from  a  vacation  passed  at 
Plum  Island,  Mass. 

Harvey  Briggs,  managing  editor, 
Norwich  (Conn.)  Bulletin,  took  a  vaca¬ 
tion  trip  to  Quebec  and  afterwards  spent 
a  few  days  at  Oak  Bluffs,  Mass. 

Roy  A.  Roberts,  managing  editor, 
Kansas  City  Star,  returned  from  vaca¬ 
tion  last  week.  Mrs.  Roberts  and  their 
daughter.  Miss  Kate  Roberts,  remained 
a  few  days  longer  at  Ocean  City,  Md. 

B.  P.  Campbell,  managing  editor  of 
the  Mobile  (Ala.)  Press,  addressed  the 
Mobile  Lions  Club  last  week. 

Miss  D.  Louise  Boyd,  who  writes 
under  the  name  of  Julia  Boyd  in  the 
Chicago  Daily  Times,  has  announced  her 
engagement  and  approaching  marriage 
to  Parmely  Clarke  Daniels,  industrial 
psychologist  at  the  Hawthorne  works  of 
the  Western  Electric  Company.  Miss 
Boyd  was  formerly  a  reporter  on  the 
Nezo  York  Times. 

I. x)la  Anderson  of  the  Columbia  (Mo.) 
Missourian  and  faculty  member  of  the 
Missouri  School  of  Journalism  is  spend¬ 
ing  her  vacation  in  the  Ozarks. 

Harry  Read,  city  editor  of  the  Chicago 
Evening  American,  recently  described  to 
a  radio  audience  the  events  that  take 
place  in  reporting  the  day’s  news. 

Hollis  Edwards  of  the  staff  of  the 
Columbia  (Mo.)  Tribune  is  spending 
two  weeks  in  Yellowstone  Park. 

Eld  Ball  of  the  Birmingham  office  of 
the  Associated  Press  and  Ralph  Hurst, 
aviation  editor  of  the  Birmingham  News 
are  spending  their  vacation  with  the 
Alabama  National  Guard  in  encampment 
at  Fort  McClellan. 

J.  Monroe  Boyer,  former  managing 
editor  of  the  Shamokin  (Pa.)  Dispatch 
was  severely  injured  last  week  when  his 
automobile  hit  a  colliery  chute  near 
Shamokin.  Mrs.  Boyer,  who  was  with 
him,  also  was  injured. 

Merab  Eberly,  society  department, 
Dayton  (0.)  Journal-Herald,  and  Clara 
Hoffhine,  secretary  to  the  publisher, 
E.  G.  Burkham,  are  camping  at  Ranier 
Lake  in  Minnesota. 

E.  M.  Rossiter,  city  editor,  Dayton 
(O.)  Herald,  and  Mrs.  Rossiter,  are 
spending  a  vacation  in  New  York. 

Martin  Hayden,  son  of  Jay  G.  Hayden, 
Washington  correspondent  of  the  Detroit 

Nezvs,  who  is  attending  the  University 
of  Michigan,  is  working  this  summer  on 
the  city  staff  of  the  News. 

Hawley  Drake,  member  of  the  night 
staff,  Kansas  City  Star,  has  been  ill  with 
pneumonia  in  St.  Joseph  hospital,  Kan¬ 
sas  City.  His  condition  was  improved 
this  week. 

Landon  Laird,  drama  critic  and  col¬ 
umnist,  Kansas  City  Star,  has  recovered 
from  an  appendicitis  operation. 

Ridley  Wills,  editorial  writer  for 
Memphis  (Tenn.)  Evening  Appeal,  has 
been  selected  by  Memphis  Newspaper 
Men’s  Club  as  “roastmaster”  for  the 
annual  gridiron  dinner  Nov.  10. 

Hal  Borland,  author  and  editorial 
writer,  Philadelphia  Public  Ledger,  is 
giving  a  series  of  radio  talks  over  Station 
WHAT  on  his  western  adventures  that 
have  formed  a  basis  for  his  published 
stories. 

J.  C.  Watkins,  feature  writer  for  the 
Port  Arthur  (Tex.)  News  returned  last 
week  from  a  trip  to  Houston. 

Vincent  Fowler  has  joined  the  repor- 
torial  staff  of  the  South  Bend  (Ind.) 
Tribune. 

Mrs.  Carlotta  Price  Shea,  society 
editor  of  the  Bellefontaine  (O.)  Exam¬ 
iner,  has  returned  from  a  six  weeks’ 
vacation  trip  to  California. 

L.  W.  Oliver,  police  reporter  for  the 
Port  Arthur  (Tex.)  News  is  taking  a 
course  in  aviation. 

Madeline  Callin,  field  editor  of  the 
Salem  (Ore.)  Statesman,  has  resigned. 
She  will  be  principal  of  the  Keiser  dis¬ 
trict  school  near  Salem. 

Chester  Downing,  formerly  of  the 


Toledo  Times,  has  joined  the  copy  desk 
of  the  Detroit  News. 

E.  B.  Garnett,  Sunday  editor,  Kansas 
City  Star,  and  family  are  spending  their 
vacation  at  Cascade,  Col. 

Frederic  G.  Frost,  editor  of  Telegraph 
and  Telephone  Age,  New  York,  and  Mrs. 
E'rost,  are  spending  a  vacation  at  the 
Delaware  Water  (jap.  Pa.,  and  Owen 
Island,  Glen  W'ild  Lake,  New  Jersey. 

John  A.  Cihisholm,  news  editor  of  the 
Muskegon  (Mich.)  Chronicle,  who  re¬ 
cently  returned  from  his  vacation,  has 
been  named  city  editor.  William  Pen- 
hallegan,  city  editor  for  the  past  four 
years,  becomes  news  editor. 

Bill  Carlton,  sports  editor,  Punxsu- 
tawney  (Pa.)  N/uViV,  has  resigned.  After 
a  lengthy  vacation  he  will  enter  the  Phil¬ 
adelphia  Academy  of  E'ine  Arts. 

Miss  Susan  B.  Nevin  is  now  society 
editor  of  the  Pittsburgh  Post-Gazette, 
succeeding  Mary  Theodora  Locke,  a  re¬ 
cent  bride.  Miss  Nevin  is  a  member  of 
the  Nevin  family  who  for  years  owned 
and  published  the  Pittsburgh  Leader. 

George  Pelletier,  political  writer  for 
the  Springfield  (Mass.)  Republican,  and 
Mrs.  Pelletier,  have  motored  to  Canada 
to  spend  a  vacation. 

Phil  Buxton,  rewrite  man  on  the  Cam¬ 
den  (N.J.)  Courier,  is  on  vacation  at 
his  cottage  on  Deer  Island,  Maine. 

.\lbert  Ellis,  Stratford  and  Milford 
representative  of  the  Bridgeport  (Conn.) 
Post-Telegram,  spent  his  vacation  with 
relatives  at  Athol,  Mass. 

Paul  Savage,  photographer,  Worcester 
(Mass.)  Evening  Gazette,  has  returned 
from  a  convention  of  philatelists  at  Co¬ 
lumbus,  O. 

Elizabeth  Johnson,  society  editor  and 
feature  writer.  Ft.  Lauderdale  (Fla.) 
Daily  News,  is  spending  five  weeks  in 
New  York  City. 

Mrs.  Grace  Foote,  society  editor  for 
the  Port  Arthur  (Tex.)  News,  who  re¬ 
cently  underwent  a  major  operation,  is 
convalescing  at  her  home.  Miss  Mabel 
Carthel  is  relieving  Mrs.  Foote. 

Jess  O.  Irvin,  city  editor  of  the  Wash- 
ington  Star  and  formerly  city  editor  of 
the  Miami  (Fla.)  Daily  News,  is  spend¬ 
ing  his  vacation  in  Miami. 

Hugh  Riley,  Sr.,  correspondent  at  the 
United  States  Naval  Academy  at  Annap¬ 
olis,  is  in  the  Walter  Reed  Hospital  in 
Washington,  D.  C.,  suffering  a  break¬ 
down. 

Howard  Pray,  telegraph  editor, 
Border  Cities  Star,  Windsor,  Ont.,  has 
returned  from  a  vacation. 

Robert  N.  Bishop,  night  editor,  Chi¬ 
cago  Daily  Times,  recently  completed  his 
law  course  at  Kent  law  school  and 
passed  the  Illinois  bar  examination.  He 
plans,  however,  to  continue  his  news¬ 
paper  work. 

W.  A.  Hotman,  Jr.,  former  photog¬ 
rapher  and  layout  man  for  the  Abilene 
(Tex.)  Reporter-News,  is  in  Berlin, 
Germany,  and  has  enrolled  in  the  Uni¬ 
versity  of  Berlin.  He  will  do  free-lance 
photography  while  completing  his  train¬ 
ing  as  an  aeronautical  engineer. 

Herman  H.  West,  Richmond,  Va., 
newspaperman,  formerly  with  the  Times- 

Dispatch,  and  prior  to  that  w’ith  the 
News-Leader,  was  injured  Aug.  17,  when 
struck  by  an  automobile. 

Will  R.  Macdonald,  city  editor,  De¬ 
troit  Free  Press,  is  on  a  two-weeks  va¬ 
cation.  William  C.  Richards  is  on  the 
city  desk  during  his  absence. 

Harold  Semple,  state  editor,  and  John 
Davis,  reporter,  and  Miss  Alberta  Dick¬ 
inson,  society  editor,  Utica  (N.Y.)  Ob¬ 
server-Dispatch,  are  on  vacation. 

Michael  J.  Fish,  of  the  Chicago  Daily 
Times  editorial  department,  has  returned 
from  his  vacation  spent  at  Winchester, 
Wis. 

William  M.  Hatch,  city  editor  of  the 
Springfield  (Mass.)  Union,  returned 
from  vacation  this  week  with  a  broken 
hand,  suffered  when  he  slipped  on  a  rock 
while  fishing  in  Vermont. 

Henry  C.  Beck,  state  and  music  editor 
of  the  Camden  (N.J.)  Courier-Post,  was 
confined  to  his  home  because  of  illness 
last  week. 

John  A.  Neill,  formerly  of  the  Here¬ 


ford  (Tex.)  Brand,  has  joined  the  staff 
of  the  Clovis  (N.M.)  Evening  News- 
Journal. 

Norman  L.  Corwin,  reporter  for  the 
Springfield  (Mass.)  Republican,  is  tour¬ 
ing  Europe  on  a  three  months’  vacation. 
His  brother,  Emil  Corwin,  of  NEA, 
Cleveland  office,  sailed  with  him. 

Clyde  Shue  has  succeeded  Charles  S. 
Williams  as  sports  editor  of  the  Harris¬ 
burg  (Pa.)  Evening  News. 

W.  W.  Major,  city  editor  of  the  Chi¬ 
cago  Daily  Times,  and  his  wife  are  visit- 
ing  the  former’s  brother,  C.  Major, 
at  Denver,  Col. 

Calvin  F.  Eby,  real  estate  editor, 
Kansas  City  Star,  has  returned  from  a 
vacation  trip  that  took  him  to  White 
Horse,  in  the  upper  Yukon  territory  of 
northwest  Canada. 

A1  Getchell,  staff  artist  of  the  Buffalo 
Times,  has  returned  to  duty  after  a 
vacation  spent  at  Lake  Keuka,  N.  Y, 

A.  M.  Goul,  formerly  of  the  Houston 
Post-Dispatch,  has  joined  the  staff  of 
the  Port  Arthur  (Tex.)  News. 

R.  O.  Zollinger,  managing  editor  of 
the  Port  .drthur  (Te.x.)  News,  has  just 
returned  from  a  five-weeks’  tour  of  12 
states  and  one  province. 

Cliff  Mosier,  formerly  sports  editor 
of  the  Miami  (E'la.)  Daily  News  and 
more  recently  publicity  director  for  the 
Miami  Jockey  club,  has  returned  from 
an  automobile  tour  of  the  country. 

John  McNamara  of  the  Buffalo  Times 
copy  desk  is  back  after  a  honeymoon 
vacation  in  the  maritime  provinces  of 
Canada. 

Thomas  Sugrue,  of  Naugatuck,  Conn., 
has  joined  tbe  city  staff  of  the  New 
York  Herald  Tribune. 

Clarence  Moody,  copy  desk,  Worcester 
(Mass.)  Evening  Gazette,  is  on  vacation 
in  Maine. 

Clarence  E.  Bury,  suburban  editor  of 
the  Fall  River  (Mass.)  Herald  News, 
is  on  vacation. 

F.  Smith,  day  editor,  ll’orccster 
(Mass.)  Evening  Gazette,  is  on  vacation 
in  New  York  City  and  other  parts  of 
New  York  state. 

Miss  Marjorie  Heacox,  society  editor 
of  the  Hartford  (Conn.)  Courant,  sails 
this  week  for  Nova  Scotia  and  Canada. 

Edmund  Sterling,  chief  editorial 
writer,  Philadelphia  Public  Ledger,  is 
making  an  automobile  trip  through 
Canada.  Evelyn  Shuler,  Evening  Ledger 
staff,  has  just  returned  from  a  Canadiai 
trip  which  took  her  into  Nova  Scotia. 

Frederick  L.  Pomeroy,  correspondent 
of  the  Greenfield  (Mass.)  Recorder  at 
Turners  Falls,  has  resigned  and  been 
succeetled  by  Harold  R.  LeVanway. 
LeVanway  has  been  correspondent  at 
the  Shelburne  Falls  branch  office  and 
his  place  has  been  taken  by  Francis  A. 
Manning. 

M'arren  F.  Doane,  formerly  of  the 
Philadelphia  North  American,  has  been 
appointed  by  (^v.  Pinchot  of  Pennsyl¬ 
vania,  as  publicity  director  of  the  Greater 
Pennsylvania  Council. 

Arch  Rodgers,  of  the  New  York  staff 
of  the  United  Press,  spent  his  August 
vacation  visiting  his  mother,  Mrs.  C.  D. 
Rodgers,  at  Mexico,  Mo. 

Norman  Moore,  Philadelphia  Public 
Ledger  syndicate,  has  been  named  Justice 
of  the  Peace  at  Langhorne,  Pa. 

Houston  Harte,  editor  and  publisher 
of  the  San  Angelo  (Tex.)  Standard, 
was  recently  reelected  secretary  of  the 
Kansas  City,  Mexico  and  Orient  railroad 
company,  a  subsidiary  of  the  Atcheson, 
Topeka  and  Santa  Fe. 

Heinie  Martin,  sports  editor,  Grand 
Rapids  (Mich.)  Herald  won  the  annual 
Herald  employes’  golf  tournament  .h.ug- 
13  by  shooting  an  84  over  the  Cascade 
Hills  course. 

Roy  Mumpton,  sports  editor,  Worces¬ 
ter  (Mass.)  Telegram,  is  on  vacation 
at  his  home  in  Rome,  N.  Y. 

Don  Rose,  Philadelphia  Public  Ledgtf 
columnist,  accompanied  by  Mrs.  Rost, 
sailed  Wednesday  on  the  .Aquitania  for 
England. 

Willis  Evans,  promotion  editor  of  the 
{Continued  on  page  32) 
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(Continued  from  page  30) 

Buffalo  Times,  lias  resiRiied  to  take  a 
(Misition  in  motion  picture  productions. 

T.  J.  O'Neil,  iiiKht  editor  of  the 
Springfield  (Mass.)  I'nion.  is  si>ending 
his  vacation  at  Saranac  l-ake,  N'.^'.,  and 
in  C'anada. 

William  Fort,  of  the  Chicago  Daily 
Nctes'  New  Ytirk  bureau,  has  lieen  sent 
to  Havana,  t  uba,  to  cover  the  revolu¬ 
tion. 

B.  L.  Sronce,  for  tin.*  past  two  years 
and  a  half  editor  of  the  Wilkes  (N.C.) 
Patriot,  has  resigned  and  will  1h-  suc¬ 
ceeded  by  Arnold  Heyer,  now  with  the 
High  Point  Ilntcrprise. 

Kent  Meader,  assistant  financial  editor. 
Toledo  Blade,  attended  the  Ohio  state 
.\merican  Legion  convention  in  Cleve¬ 
land  this  week  and  covered  the  sessions 
for  his  paper. 

lohn  R.  Reitemeyer,  city  editor,  Hart¬ 
ford  (Conn.)  Courant,  is  recovering 
from  an  injury  to  his  shoulder,  cau.sed 
when  his  horse  fell  taking  a  hurdle  six 
weeks  ago. 

.1.  M.  Forties,  of  the  reiiortfirial  staff. 
Plainview  (Tex.)  Daily  Herald,  has 
been  made  editor  and  manager  of  the 
Olton  (Tex.)  Ilntcrprise. 

John  F.  Kelly,  assistant  city  editor, 
Hartford  ( Conn. )  Courant,  is  spending 
his  vacation  touring  to  the  various  golf 
clubs  in  northern  Connecticut. 

Miss  Nell  Snead,  woman's  jiage  editor, 
Kansas  City  .S'tar,  .suffered  cuts  and 
bruises  when  her  car  collided  with  an¬ 
other  on  a  highway  near  Carthage,  Mo., 
last  week. 

Samuel  McDowell  has  returned  to  the 
head  of  the  Philadelphia  Iljvning  Ledger 
copy  desk  after  a  vacation  spent  at  At¬ 
lantic  City. 

Ray  E.  Harrington.  Pontiac  bureau. 
Detroit  Times,  is  on  vacation  in  Kansas 
City  where  he  was  formerly  with  .■\sso- 
ciated  Press  and  Kan.ms  City  Times. 

Henry  G.  Frampton.  city  editor  of  the 
Miami  (I'la.)  Daily  Xejes,  left  Aug.  10 
on  a  month's  vacation. 

Mrs.  .^nna  Belle  Bolte.  s«K'iety  e<litor. 
Port  Clinton  (O.)  h'epuhlitan  Herald, 
has  lieen  granted  an  extended  leave, 
which  she  will  sjiend  in  Minnesota.  Mrs. 
John  Jensen  has  joined  the  staff  to  fill 
Mrs.  Bolte's  jiosition. 

Theodore  E.  Buell,  of  the  Hartford 
(Conn.)  Courant  staff,  sailed  .^ug.  15 
for  Bermuda  and  Nova  Scotia.  William 
A.  Linnane,  city  hall  man  for  the  Cour¬ 
ant,  has  returne*!  from  a  motor  trip  with 
his  family,  and  (lordon  Gammack,  Cour¬ 
ant  police  reporter,  si)ent  his  annual 
leave  at  Hot  Springs.  Va.  Nathan  W. 
Garfin  and  Jack  Elliott,  city  .staff  mem¬ 
bers,  vacationed  Cape  CckI. 

Bert  Presson,  staff.  Little  Rock  Ar¬ 
kansas  Gazette,  spent  the  week  at  Monti- 
cello  for  the  annual  convention  of  the 
Arkansas  department  of  the  .\merican 
Legion. 

Barbara  Hawley,  aviation  editor  of  the 
Erie  (Pa.)  Dispatch-Herald,  attended  the 
christening  of  the  dirigible  Akron  re¬ 
cently. 

Loren  E.  Donelson.  former  state  editor 
of  the  Mason  City  (la.)  Globe-Gazette, 
and  for  the  past  year  editor  of  the  Ames 
(la.)  Milepost,  has  been  appointed  John 
Clay  graduate  assistant  for  this  term  at 
Iowa  State  college. 

Fred  Powers,  photographer.  Syracuse 
(N.Y.)  Post-Standard,  is  in  (Dwensburg, 
Ky. 

Lee  (Campbell  of  the  city  staff,  Boston 
Herald,  has  become  state  editor  of  the 
Waterbury  (Conn.)  Republican  succeed¬ 
ing  Frank  Titus  Johnson,  who  has  been 
promoted  to  assistant  city  editor.  Camp¬ 
bell  formerly  worked  on  Connecticut 
newspapers. 

Louise  Heflin,  society  editor  of  the 
Waterloo  (la.)  Ei'ening  Courier,  spent 
her  vacation  in  Columbia  and  Hunts¬ 
ville,  Mo. 

Talcott  Powell,  assistant  executive  edi¬ 
tor  of  the  New  York  World-Telegram, 


returned  this  week  from  a  vacation  spent 
on  board  a  sloop  cruising  along  the 
Atlantic  coast. 

Dave  Beatty,  news  staff,  Paris  (Tex.) 
Netvs,  was  a  visitor  recently  at  Fayette¬ 
ville.  Ark. 

William  J.  Larkin,  city  editor,  Wor¬ 
cester  (Mass.)  Evening  Post,  has  re¬ 
turned  from  a  sea  voyage  to  Southern 
ports. 

Stan  Beck  editor  of  the  children’s  page 
as  “Uncle  Ben,’’  for  the  Vancouver 
(B.C.)  Sun.  was  presented  with  a  case 
of  pijjes  by  young  admirers  at  the  con¬ 
clusion  of  the  j)erformance  “A  Mid¬ 
summer  Nights  Dream”  by  the  Sun-Ray 
I  )ramatic  Club. 

Robert  Harley  has  rejoined  the  Fos- 
toria.  (O. )  Daily  Times  staff  after 
.'IK-nding  three  weeks  in  Marysville, 
Ohio,  as  editor  of  the  Daily  Tribune 
during  the  absence  of  Irvin  Henry,  edi¬ 
tor,  who  vacationed  in  Michigan. 

Dick  Freeman,  of  the  editorial  staff, 
Victoria  (B.C.)  Times  is  spending  his 
vacation  fishing  on  Vancouver  Island. 

CHANGES  OF  OWNERSHIP 

pLpER-SHANNON  &  CO.,  pub- 
lishers  of  the  Washington  (la.) 
Evening  Journal,  a  daily,  have  acquired 
the  Democrat-Independent,  weekly,  from 
Karl  Melcher,  wdio  has  been  publisher 
the  past  six  months  and  will  publish  both 
the  daily  and  the  weekly  from  the  Jour¬ 
nal  plant.  Ellitt  Grayson,  former  owner 
of  the  Democrat,  will  l)e  associated  with 
the  newspajjer  campaign  service  of  the 
Elder-.Shannon  Company. 

Friar  Point  (Miss.)  IVeekly  Coa- 
homian  has  been  purchased  by  T.  S.  Gib¬ 
son  and  E.  R.  Thomas  from  T.  R. 
Davidson,  its  owner  for  36  years. 

Mr.  and  Mrs.  C.  E.  Mayhall,  pub¬ 
lishers  of  the  .Messenger  and  the  Com¬ 
mercial,  of  Plainfield.  Ind.,  have  sold 
their  interests  to  Mary  Gleason  and  H 
A.  and  F.  H.  Watkins,  former  publishers 
of  the  Economy  Press,  at  Lebanon,  Ind. 

J.  D.  Boykin,  formerly  of  Big  Spring, 
Tex.,  has  purchased  the  Ferris,  (Tex.) 
Wheel,  a  weekly. 

Fred  C.  Wester,  of  Lubbock,  Tex.,  has 
purchased  the  Lorenzo  (Tex.)  Tribune. 
Mrs.  Wester  has  l)een  named  editor. 

Edgar  Burnette  has  acquired  full 
ownership  of  the  Boszoell  (Ind.)  Enter¬ 
prise,  a  weekly.  He  purchased  the  in¬ 
terest  held  by  Clifford  Stephenson. 

George  M.  Blair,  publisher  of  the 
Corona  (Cal.)  Daily  Independent  and 
the  Corona  Courier,  weekly,  has  just 
purchased  the  Norco  (Cal.)  Beacon, 
weekly,  from  J.  L.  Harbert.  The  latter 
will  remain  with  the  publication  in 
charge  of  the  advertising. 

W.  H.  Howard,  editor,  and  Tobart 
M.  Nelson,  real  estate  dealer,  have  pur¬ 
chased  the  Cornell  (Wis.)  Chippezm  Val¬ 
ley  Courier,  a  weekly  owned  for  many 
years  by  the  Cornell  Wood  Products 
Company. 

Helen  and  Mary  Pond,  publishers  of 
the  DeGraff  (O.)  Journal,  which  has 
l>een  in  the  Pond  family  since  its  found¬ 
ing  as  a  weekly  in  1893,  have  leased  their 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


newspaper  and  printing  plant  to  J.  (D. 
Lehman,  of  DeCiraff,  who  has  been  in 
their  employ  since  19^,  when  he  sold  the 
Plain  City  (O.)  Advocate. 

L.  F.  Griffith,  former  maitager  of  the 
Loz'ington  (N.M.)  Tribune,  has  leased 
the  paper  from  J.  E.  Hanway,  owner. 

WEDDING  BELLS 

Laurence  c.  eklund,  reporter, 

Milzuaukee  Journal  and  former  asso¬ 
ciate  editor  Daily  Cardinal,  University 
of  Wisconsin,  to  Miss  Ethel  Chipman,  at 
Milwaukee,  Aug.  8. 

John  Austin,  assistant  composing  room 
foreman,  Watertown  (N.Y.)  Daily 
Times,  to  Miss  Bernadetta  Dumoulin, 
Cartilage,  N.  Y.,  recently,  in  Carthage. 

L.  F.  Griffith,  former  manager  of  the 
Loz’ington  (N.M.)  Tribune,  to  Mrs. 
Margie  Caperton,  of  Lo\  ington,  recently 
in  Portales,  N.  M. 

^liss  Nina  Oldham,  advertising  depart¬ 
ment,  Fort  .Smith  (Ark.)  Southwest 
American  ami  Times  Record,  to  Charles 
L.  Rhodes  of  Springfield,  Mo.,  recently 
at  Miami,  Okla. 

Myra  M.  Waterman,  formerly  a  re- 
p^irter  in  the  society  department  of  the 
.\'ezv  York  Times,  to  Will  S.  Thompson, 
graduate  student  in  chemistry  at  Colum¬ 
bia  University,  at  Riverside  (jhurch.  New 
York,  recently.  Mrs.  Thompson,  a  grad¬ 
uate  of  the  Columbia  University  School 
of  Journalism,  is  doing  publicity  for  tlie 
Federation  for  the  Supixirt  of  Jewish 
Philanthropic  Societies. 

William  T.  McCarthy,  formerly  editor 
of  the  Rockland  (Mass.)  Independent, 
and  now  owner  and  editor  of  the  Rock¬ 
land  Adz’crtiser,  to  Miss  Joan  L.  Hol¬ 
land,  of  Whitman,  Mass.,  in  Rockland, 
Aug.  11. 

William  J.  Harris,  sports  editor,  Ash¬ 
land  (Wis.)  Daily  Press  to  Geneva  Joe 
Williams  of  Highbridge,  Wis.,  at  Besse¬ 
mer,  Mich.,  August  8. 

L.  B.  Smith,  sports  editor,  Brady 
(Tex.)  .Standard,  to  Miss  V’ivian  Sam- 
uelson,  of  Brady,  recently. 

Seth  Hamilton  Moseley,  3d,  to  Miss 


WHAT’S  IN  A  NAME? 

Millions  of  Certified  Dry  Mats  have  been  made  and  sold 
during  the  past  seven  years.  The  instances  in  which  they 
have  failed  to  make  good  have  been  mighty  few. 

And  so  "Certified"  on  dry  mats  has  become  synonymous 
with  "satisfied"  in  hundreds  of  stereotype  foundries  where 
they  rely  upon  them  for  dependable  printing  plates  day 
in  and  day  out. 

And  besides,  Certified  Dry  Mats  are  the  standard  by 
which  all  dry  mats  are  judged.  "As  good  as  Certifieds  but 
cheaper"  is  the  usual  refrain  of  the  others.  A  left-handed 
compliment,  to  be  sure,  but  a  compliment  just  the  same, 
and  the  best  proof  that  Certifieds  have  set  the  pace. 

Why  not  judge  Certified  quality  for  yourself  in  your  own 
plant,  under  your  own  working  conditions?  A  case  of 
Certifieds  will  demonstrate  to  you  why  "Certified"  has 
become  synonymous  with  "satisfied"  in  the  plants  of  so 
many  of  your  fellow  publishers. 

Forget  pricel  Use  qualityl  It  paysl 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.Y. 

For  dependable  sfereofyplnq  use  Certified  Dry  Mats 

AUOE  IN  THE  UW..\. 


Constance  Elizabeth  Salomon  of  North¬ 
ampton  in  the  Little  Church  Around  the 
Corner,  New  York,  Aug.  12.  Mr. 
Moseley  is  on  the  staff  of  the  Neze  York 
Ez'ening  Journal.  He  was  graduated 
from  Amherst  College  in  1930  and  was 
in  charge  of  the  press  bureau  there.  He 
joined  the  staff  of  the  Springfield  Re¬ 
publican  after  graduation. 

PRESS  ASSOCIATION  NOTES 

CLIO  HARPER,  executive  secretary 
of  the  Arkansas  Press  Association 
and  editor  of  .Arkansas  Publisher,  is  re¬ 
covering  from  a  serious  illness. 

Rex  Saffer,  Miami  representative  of 
the  Associated  Press,  left  .Aug.  13,  for 
Havana  to  cover  Cuban  revolutionary 
activities  for  his  service.  Mr.  Saffer 
had  just  returned  from  a  vacation  spent 
in  New  York  and  other  eastern  cities. 

Miss  Gene  Mari  Vana,  with  the  United 
Press  for  the  past  year,  sailed  recently 
on  the  Bremen  for  Prague,  Czecho¬ 
slovakia  where  she  will  attend  Charles 
University  as  a  fellowship  student  of  the 
Institute  of  International  Education.  7* 
James  L.  Kilgallen,  of  the  Internati<jiX 
News  Service  New  York  staff, 
Tesesne,  .Atlanta  bureau  manager.  Burl 
A.  Ely,  Ohio  manager,  and  Louis  All¬ 
well,  of  the  New  York  staff,  are  on 
vacation. 

SCHOOLS 

R\V.  BECKMAN,  for  five  years  on 
•  the  editorial  staff  of  Railzvay  .ige, 
has  been  added  to  the  staff  of  the  Tech¬ 
nical  Journalism  Department  of  Iowa 
State  College.  .Ames,  as  assistant  pro¬ 
fessor  in  journalism  for  engineering 
students.  Mr.  Beckman  was  graduated 
at  Iowa  State  in  1925. 

Thomas  C.  Morelock  will  be  in  gen¬ 
eral  charge  of  the  Columbia  (Mo.) 
.Missourian,  lalwratory  newspaper  of  the 
Missouri  School  of  Journalism,  begin¬ 
ning  Sept.  1.  Eugene  W.  Sharp,  who 
has  been  on  the  staff  of  the  Kansas  City 
Times  the  past  year,  will  resume  his 
former  jHisition  as  city_  editor  of  the 
Missourian  at  the  same  time. 
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The  stereotype  furnace,  in  the  corner 
of  the  Sentinel  stereotype  room,  is 
heated  by  six  G-E  electric  immer¬ 
sion  units,  whose  temperature  is 
accurately  regulated  by  G-E  auto¬ 
matic  control,  A  clean,  comfort¬ 
able,  odorless  environment  for 
employees  even  in  sweltering 
days  of  July  and  August.  ^Ask 
,  your  nearest  G-E  office  to  esti- 
\  mate  the  cost  of  electrifying 
j^our  stereotype  furnaces. 
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WHAT  OUR  READERS  SAY 


CORRESPONDENTS  OBJECT 

To  Editor  &  Publisher:  There  ap¬ 
peared  in  a  recent  issue  of  Editor  & 
Publisher  an  article  by  an  Omaha 
newspaper  reporter,  relating  to  news 
gathering  at  the  Nebraska  capitol. 

In  the  article  your  correspondent  at¬ 
tempted  to  convey  the  impression  that 
the  present  governor,  Charles  VV.  Bryan, 
had  greatly  favored  statehouse  reporters 
through  designating  himself  as  the  fount 
of  information  on  the  affairs  of  the 
several  state  departments. 

The  impression  given  is  that  Nebraska 
statehouse  reporters  have  nothing  to  do 
but  await  the  pleasure  of  the  chief  ex¬ 
ecutive,  accept  his  handouts,  saunter 
back  to  their  respective  offices,  yawn, 
call  it  a  day. 

Since  it  is  not  true  that  Lincoln  news¬ 
men  are  pleased  with  the  present  ar¬ 
rangements;  since  it  is  not  true  that  they 
no  longer  cover  the  various  offices  at  the 
statehouse;  since  the  present  plan  actu¬ 
ally  operates  to  make  more  activity 
necessary  if  news  is  to  be  obtained ;  since, 
in  fact,  the  entire  story  conveys  a  false 
impression  and  misrepresents  the  facts, 
the  undersigned,  active  statehouse  re¬ 
porters,  direct  the  matter  to  your 
attention. 

The  correspondent  who  signed  the 
article  has  not  been  on  the  scene  since 
May  2. 

Sincerely, 

Ted  M.  Metzger — Associated  Press, 

John  Wintersteen — Lincoln  Journal, 

Walt  Rundle — United  Press, 

H.  T.  Dobbins,  State  Journal, 

J.  M.  Thompson — State  Journal. 


PUBLICITY  “WOW,”  BUT  ,  .  . 

To  Editor  &  Publisher:  Just  read 
your  little  story  headed  “Blurbs” — 
Humorous  Now,  in  your  issue  of  July 
25th.  You  know  there  is  food  for  much 
thought  in  that  short  story.  There  is  an 
angle  which  occurs  to  me  and  that  is 
allowing  for  the  boast  of  millions  of 
listeners  over  the  radio  each  night  and 
for  a  large  percentage  of  them  to  go  in 
for  trying  to  get  something  free, — what 
do  yoii  suppose  the  percentage  of  those 
are  who  might  be  ready  and  in  position 
to  buy  a  car  in  the  regular  way,  but 
who  put  off  from  day  to  dav  making  the 
purchase  of  their  car,  thinking  that  they 
will  be  the  lucky  one  on  the  next  an¬ 
nouncement?  If  millions  listen,  won’t 
hundreds  of  thousands  wait? 

Yes,  “business  makes  strange  bed¬ 
fellows”  and  depression  "ives  them  still 
stranger  ideas.  It  looks  like  the  ex¬ 
tremely  large  firms  who  build  up  enor¬ 
mous  volumes  of  business  during  normal 
times,  should  find  the  medium  that  put 
them  over,  namely,  printers’  ink,  would 
be  a  mighty  safe  horse  to  ride  during 
times  such  as  we  are  now  going  through. 
I  wonder  if  the  taking  on  of  strange, 
new  ideas  in  advertising  and  a  slacken¬ 
ing  up  of  the  use  of  the  old  reliable 
newspaper  sjiace  has  not  been  quite  a 
factor  in  the  slowing  up  of  consumer 
buying. 

Gain 

In  National 
For  July 

Right  on  the  heels  of 
a  June  Cain  of  23%. 
Further  proof  that 
BABSON  WAS  RIGHT. 
CAMDEN,  N. 

U  one  of  the  Country’s 
most  prosperous  markets 
for  Local  and  National 
Advertisers 
RIGHT  NOW! 


COURIER-POST 

“A  24-Hmar  Mtdimn  mt  on*  CMt” 
Lsh  thaa  half  at  1%  raadar  daslleatlaa 
National  KepreoentatiTes 
GKO.  A.  McDBVlTT  CO. 


A  representative  of  a  nationally  adver¬ 
tised  product  which  has  quit  the  news¬ 
papers  and  gone  into  radio  advertising, 
was  very  enthusiastic  about  the  response 
of  the  public  to  their  free  prizes  and  the 
thousands  of  inquiries  they  are  receiving 
by  use  of  radio.  In  fact,  as  a  publicity 
stunt,  he  conceded  that  it  was  a  “wow,” 
but  he  admitted  that  their  sales  are  only 
about  one-third  of  what  they  were  when 
they  were  consistent  users  of  newspaper 
space. 

E.  Marion  Riggs, 

General  Manager,  Southern  News¬ 
papers,  Inc.,  Hot  Springs,  Ark. 

HAS  COLOR  DECK 

To  Editor  &  Publisher:  We  notice 
on  page  twenty-four  of  your  issue  of 
July'  18th  an  article  on  newspapers 
^quipped  to  give  color  printing  to  adver¬ 
tisers  as  reported  by  a  survey  of  the 
Chicago  Tribune.  We  are  at  a  loss  to 
understand  just  how  this  information 
was  secured  as  we  have  no  recollection 
of  any  inquiry  on  this  subject  being  re¬ 
ceived  in  our  office. 

The  IVyoming  State  Tribune-Leader 
has  a  press  equipped  with  a  color  deck 
and  we  can  print  one  other  color  besides 
black.  We  would  very  much  appreciate 
a  correction  on  this  statement. 

W.  I.  N.  Cox. 

Manager  Tribune  Publishing  Co. 

RALLY  TRADE  WITH  .ADS 

To  Editor  &  Publisher  :  May  I  sug¬ 
gest  that  Editor  &  Publisher  use  its 
pages  to  urge  newspaper  publishers  and 
advertising  clubs  in  every  city  of  the 
United  States,  to  unite  in  sending  a 
communication  to  their  State  Gover¬ 
nors,  City  Mayors  and  the  President  of 
the  United  States  asking  that  these  of¬ 
ficials  make  a  plea  through  all  local 
Chambers  of  Commerce  and  local  Boards 
of  Trade,  urging  manufacturers  and 
dealers  to  increase  their  advertising 
space  and  the  quality  of  their  advertising 
copy  in  order  to  promote  the  sale  and 


SINCE  JANUARY,  1929 
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For  :iO  roHNorul  i ve 
inonlhw.  from  Janu¬ 
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distribution  of  ^oods,  so  that  national 
trade  mav  be  stimulated. 

With  the  approach  of  Fall,  public 
confidence  should  be  sought  and  pros¬ 
perity  restored,  but  it  cannot  be  done 
without  an  impetus  to  business  in  some 
form.  Now  is  the  greatest  opportunity 
for  publishers  and  advertising  men  to 
demonstrate  to  the  public  their  great 
value  by  assuming  the  leadership  in  the 
return  of  prosperity  and  national  busi¬ 
ness  equilibrium.  Business  and  indus¬ 
try  neirf  this  assurance  of  publishers 
and  advertising  men. 

Wallace  A.  Miller, 
St.  Albans,  N.Y. 


UTILITY  ADVERTISING 

To  Editor  &  Publisher:  What  you 
say  about  proposed  censorship  of  adver¬ 
tising  of  public  utilities,  as  noticed  in  the 
Georgia  legislature,  is  generally  good. 

But  I  think  the  proposal  rises  out  of  a 
viewpoint  you  do  not  mention — the  utili¬ 
ties’  rates  are  (presumably)  regulated 
by  the  state  to  give  a  reasonable  return 
on  capital  investment. 

Now,  if  a  utility  can  spend  anything 
it  likes  and  have  it  count  against  sales 
for  calculation  of  return,  the  regulation 
is  not  effective. 

But  there  is  no  necessity  of  prohibiting 
the  utility  from  making  such  expendi¬ 
tures — since  advertising  to  create  more 
sales  and  to  induce  good-will  and  to 


answer  attacks  are  all  for  the  purpose  of 
protecting  the  profits  of  the  company,  it 
ought  to  be  paid  for  out  of  the  surplus 
and  not  included  in  the  costs  paid  by  the 
consumers. 

J.  Chipping. 

Oakland,  Cal. 


OFFERING  COLOR 

To  Editor  &  Publisher:  Recently 
we  sent  to  you  a  report  setting  out  a 
list  of  newspapers  offering  two-color 
run-of-paper  to  advertisers. 

Unfortunately,  we  misrepresented  a 
report  supplied  by  the  Honolulu  Star- 
Bulletin.  We  now  find  that  they  do  offer 
two-color  to  advertisers,  and  in  justice 
to  them  we  would  like  to  have  some 
mention  made  of  that  fact  since  the  man¬ 
aging  editor  is  of  the  impression  that 
omission  of  the  Star-Bulletin  from  the 
list  we  supplied  to  you  may  prejudice 
them,  since  the  other  two  Honolulu 
papers  were  listed  as  offering  two-color 
to  advertisers. 

Very  truly  yours, 

W.  J.  Byrnes, 
Chicago  Tribune. 


MARKS  25TH  BIRTHDAY 

The  Canon  City  (Col.)  Daily  Record 
marked  its  25th  anniversary  as  a  daily 
recently.  Guy  U.  Hardy  is  publisher, 
and  W.  W.  Emmerson  editor. 


IT  COST  BILLIONS 
OF  DOLLARS  TO  BUILD 


YET  YOU  CAN  USE  IT  FOR  A  FEW  CENTS  A  DAY 


-  - 


Every  time  you  telephone  you 
share  the  benefits  of  a  nation-wide 
communication-  system  using  eighty 
million  miles  of  wire  and  employ¬ 
ing  four  hundred  thousand  people. 
It  represents  a  plant  investment 
of  more  than  four  thousand 
million  dollars,  yet  you  can  use 
a  part  of  it  for  as  little  as  five 
cents  ...  for  considerably  less  on  a 
monthly  service  basis. 

The  organization  that  makes  effi¬ 
cient  telephone  service  possible  is 
called  the  Bell  System,  yet  it  is  as 
truly  yours  as  if  it  were  built  spe¬ 
cially  for  you.  For  every  telephone 
message  is  a  direct  contact  between 
you  and  the  person  you  are  calling. 

At  any  hour  of  the  day  or  night, 
the  telephone  stands  ready  and  wait¬ 
ing  to  carry  your  voice  to  any  one 
of  twenty  million  other  telepiione 
users  in  this  country.  It  knows  no 


rest  or  sleep,  or  class  or  creed.  All 
people — everywhere — may  use  it 
equally.  Its  very  presence  gives  a 
feeling  of  security  and  confidence 
and  of  nearness  to  everything. 
Many  times  during  the  day  or  week 
or  month,  in  the  ordinary  affairs  of 
life  and  in  emergencies,  you  see  the 
value  of  the  telephone  and  realize 
the  indispensable  part  it  plays  in 
every  business  and  social  activity. 

The  growth  of  the  Bell  System 
through  the  past  fifty-five  years  and 
the  constant  Improvement  in  ser¬ 
vice  may  well  be  called  one  of  the 
great  achievements  of  this  country. 
Greater  even  than  that  are  the 
policies,  improvements  and  econ¬ 
omies  that  make  this  service  possible 
at  such  low  cost. 

Of  all  the  things  you  buy, 
probably  none  gives  so  much  for  so 
little  as  the  telephone. 


★  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY  * 
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Manhattan 

RUBBER  ROLLER 

DURABILITY 


Consultation  u>ith  experts 
whose  background  of 
eighty  years’  experience 
working  with  printing 
roller  users  is  invaluable. 

Send  for  full  information. 

Satisfaction  guaranteed. 


One  of  the  first  questions  asked  is,  “What  is  4^he  average  length  of  life  of  a  Manhattan  Rubber  Roller?” 

This  is  a  very  vital  question — first  because  it  fixes  the  cost.  The  lowest  initial  cost  is  often  the  most  costly, 
and  vice  versa,  the  highest  first  cost  is  the  cheapest — price  comparison  witli  some  rollers  will  show  those  that 
appear  to  cost  less,  but  the  real  saving  however,  is  in  the  life  of  a  roller  that  renders  perfect  service — with 
comparatively  little  regrinding  and  rarely  having  to  be  recovered — yet  delivers  the  finest  quality  of  work. 

The  Manhattan  Rubber  Roller  requires  practically  no  attention  and  can  always  be  relied  upon  to  do 
a  perfect  job. 

Good  Roller  equipment  is  a  permanent  satisfaction  and  a  real  economy — the  careful  finish  of  the  Manhattan 
Rubber  Roller  makes  for  efficiency  and  quality  of  printing  at  all  times.  They  will  not  chip,  crack  or  bruise, 
and  are  guaranteed  to  give  results. 

THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  RAYBESTOS-MANHATTAN,  INC. 

MECHANICAL  RUBBER  GOODS 
PASSAIC,  N.  J. 

DISTRIBUTORS 
Sam’I  Bingham^g  Sons  Mfg.  Co. 

Chicago,  III.  Atlanta,  Ca.  Indianapolis,  Ind. 

Cleveland,  Ohio  Detroit,  Mich.  Minneapolis,  Minn. 

Des  Moines,  Iowa  Kansas  City,  Mo.  St.  Louis,  Mo. 

Kalamazoo,  Mich.  Pittsburgh,  Pa.  Springfield,  Ohio 

Nashville,  Tenn.  Dallas,  Tex.  Cincinnati,  Ohio 

Frank  A.  Reppenhagen 
339  Oak  Street,  Buffalo,  N.  Y. 


Godfrey  Roller  Company 
211-2I3-2I5  No.  Camac  St.,  Philadelphia,  Pa. 
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Advertising  Agencies 

ANTI- ACCIDENT  COPY 
BEGINS  NEXT  WEEK 

Travelers  Insurance  Company  to  Use 

Space  in  More  Than  300  News¬ 
papers  in  Effort  to  Reduce 
Automobile  Tragedies 

A  series  of  advertisements  on  the 
street  and  hipliway  .safety  problem  in 
tlie  United  States  will  be  released  to 
newspaiters  next  week  by  the  Travelers 
Insurance  Company.  Hartford.  Conn. 
The  advertisement  will  appear  exclu¬ 
sively  in  newspapers. 

The  campainn.  in  the  interest  of  pre¬ 
venting  autoiiKihile  accidents,  will  he 
free  of  all  commercialism,  as  no  line  of 
insurance  will  l)e  mentioned  in  the  copy. 

Advertisements  will  be  10  inches  by 
4  columns,  and  by  the  time  the  series  is 
completed  more  than  .KXt  ncwsiiapers 
will  he  used  in  more  than  120  cities  in 
ever\  state  in  the  country.  Through 
the  advertisinn  columns,  the  comiiany 
will  present  more  than  .I0.(K)0.(KK)  mes- 
-sages  on  highway  safety. 

The  advertisements  will  be  devoted  to 
the  actions  of  drivers  and  j)e<lestrians. 
and  the  human  lapses  which  cause  the 
vast  majority  of  street  and  highway  ac¬ 
cidents.  Young  &■  Rubicam.  Inc.,  of 
Xew  York,  is  the  agency  handling  the 
account. 

While  a  great  deal  of  attention  has 
been  given  to  the  automobile  accident 
problem  by  the  Travelers  C'omjany  over 
a  i)eriod  of  years,  its  activities  in  this 
connection  have  been  considerably  in- 
crea.sed  this  year,  starting  with  an  analy¬ 
sis  cif  the  automobile  traffic  problem 
published  early  in  the  year  under  the 
title  "Worse  Than  War.”  Since  that 
time  mi>re  than  t)().0()f)  conies  of  the  48- 
page  IxKiklet  have  been  distributed,  as 
well  as  more  than  a  million  copies  of  an 
abridge*!  edition. 

During  the  last  few  months  the  com¬ 
pany  has  broadcast  a  series  of  «?duca- 
tional  talks  over  its  own  50.000-watt 
radi*i  station  WTR'.  the  speakers  hav¬ 
ing  been  persons  prominent  in  various 
fields.  This  series  of  programs  started 
on  June  12  and  will  end  Sept.  4. 


“CARNIVAL  OF  COLOR” 

Studebaker  August  Advertising  Fea¬ 
turing  Style  Shows 

Studebaker  automobile  advertising  dur¬ 
ing  .August  is  featuring  “Carnival  of 
Color”  style  shows  conducted  by  Stude- 
haker  dealers  from  coast  to  coa.st.  Special 
showroom  exhibits  of  Studebaker  “Splen¬ 
dor  Cars”  finished  in  a  wide  range  of 
new  custom  colors  have  been  arranged. 

Included  in  the  new  color  .selections 
now  available  on  standard  models  are 
vivid  blues,  browns,  greens,  and  greys. 
According  to  Charles  W.  Link,  chief 
color  engineer  of  the  Studebaker  Corpo¬ 
ration,  indications  point  to  a  popular 
swing  back  to  the  brighter  hues  in  motor 
cars. 

The  greater  share  of  Studebaker's 
August  newspaper  advertising  is  devoted 
to  the  “Caniival  of  C*)lor"  i(k'a  and  a 
special  series  of  copy  has  been  prenared. 
.\11  dealers  who  f)rder  a  selectitm  of  cars 
in  the  new  custom  colors  and  make  .spe¬ 
cial  displays  of  them  are  Ix-ing  supp<irted 
by  a  generous  campaign  of  local  news¬ 
paper  advertising.  It  is  estimated  by 
the  Roche  Advertising  Company  of  Chi¬ 
cago.  which  handles  the  account,  that 
approximately  200  cities  will  participate 
in  the  campaign. 


Hotel  New  Yorker  Profit  Gain* 

An  increase  of  6.T07  per  cent  in  the 
net  operating  profits  of  the  Hotel  New 
Yorker,  New  York,  during  the  first  seven 
perifxls  of  1931,  has  l)een  announced  by 
Ralph  Hitz,  managing  director.  Total 
profits  this  year  up  to  July  15  were 
^22.800.95,  an  increase  of  $356,934.35 
over  the  same  period  of  1930  when  the 
profits  totaled  $565,866.60.  Total  sales 
increased  during  the  same  period  from 
$2.3.59.892.39  to  $2,749,107.16,  an  increase 
of  16.49  per  cent,  while  the  number  of 
room  guests  increased  28.90  per  cent. 


AMONG  THE  COPY  CHIEFS 
_ By  c.  p.  McDonald _ 


Robert  K.  Edmonds 


\  NOT  HER  trained  newsiaperman 
who  abandoned  that  professum  for 
general  advertising  is  Robert  K. 
Edmonds. 

Hack  in  1916  he  was  a  sports  writer 
for  the  l-'ort  Wayne  (Ind.)  Sentinel, 
which  job  he  held  for  eight  moniiis. 
I'rom  .Sei)teml>er,  1919,  to  June,  1923,  he 
worked  on  the  Lansing  (Mich.)  Stale 
Journal,  the  Detroit  Free  Press,  and  the 
(irand  Rapids  (Mich.)  Herald. 

It  was  alx)ut  eight  years  ago  that  he 
decided  advertising  was  a  field  that 
offered  opportunity  for  rapid  advance¬ 
ment  and  i)erhaps  a  somewhat  fatter  pay 
envelope,  and  he  started  upon  his 
“career”  by  selling  the  Fort  Wayne 
(Ind.)  Journal  Gazette  as  a  sound, 
logical  vehicle  for  automobile  advertising. 

While  doing  this,  he  picked  up  a 
knowledge  of  advertising  that  proved  in¬ 
valuable.  and  his  next  move  was  to  the 
desk  of  assistant  advertising  manager  for 
the  Reo  Motor  Car  Company,  at 
Lansing,  Mich. 

h'rom  there  he  was  graduate*!  to  the 
old  Capitol  .Advertising  .Agency,  *loing 
much  c*)py  au*l  c* intact  work.  It  was 
here  that  he  iKilished  off  an  *?*lucati*)n  in 
advertising  techni*|ue  that  *)ualifie*l  him 
for  the  exacting  *luties  of  his  present 
conn«?cti*m,  which  he  assume*!  alxiut  a 
year  ago — tliat  of  *lirect*)r  of  the  copy 
department  of  the  Campbell-Ewald  Com- 
I)any.  advertising  agency,  Detroit,  Mich. 

Rob  Edmonds  has  a  pair  of  pleasant 
hobbie.s — riding  and  Ixioks.  He’s  a 
Hoosier,  born  in  Fort  Wayne,  1898. 


British  Oil  Account  to  Ayer 

The  \’acuum  Oil  Company,  Ltd.,  of 
Lond*m,  England,  has  app*)inte<l  N.  W. 
.Ayer  &  Son.  Inc.  to  handle  its  adver¬ 
tising  in  England  and  Ireland. 


Van  Allen  Company  Moves 

Van  Allen  Company,  Chicago  agency, 
has  move*l  from  307  North  Michigan 
avenue  to  7  South  Dearborn  street. 


Portland 

Changes 

During  May  and  June 
combined.  The  News- 
Telegram  carried  more 
Local  Display  Advertis¬ 
ing  in  6  days  than  the 
morning  paper  did  in  7. 

Portland 
Ne  ws-T  elegram 

National  Representatives 
Gilm.\n,  Nicoll  &  Rvthman 


USING  COLOROTO  AGAIN  NEW  COFFEE  CAMPAIGN 


100  Newspapers  Carrying  Four-Page 
Section  for  Sheaffer  Pens 


Des  Moines,  la..  Firm  Using  All  Dailies 
in  the  State 


The  second  of  the  1931  coloroto  series 
*)f  the  W.  .A.  Sheaffer  Pen  Company  is 
now  appearing  in  approximately  100 
newspai)ers  from  coast  to  coast,  using 
the  fall  sch*x)l  opening  as  the  editorial 
theme  and  featuring  the  mechanics  of  the 
pen  an*l  pencil  and  thp  new  platinum 
covered  channel  in  the  Sheaffer  pen 
IKiint. 

The  Sheaffer  advertisement  is  appear¬ 
ing  as  a  part  of  a  four-page  rotogravure 
])icture  supiilement.  The  front  page  is  a 
color  rotogravure  picture  of  a  college 
co-e*l.  'rile  hack  page  is  *lev*)ted  to  the 
Sheaffer  advertisement  and  the  inside 
Images  are  timely  e*litorial  pictures.  Local 
tie-in  advertising,  featuring  stores  han*l- 
ling  Sheaffer  pens  and  pencils,  and  in 
s*jme  cases  a*lvertising  of  other  firms 
arc  al.so  carried  on  the  two  inside  pages. 

.All  of  the  coloroto  sections  arc  being 
printed  by  ,\Ico  Gravure.  Inc.,  either  in 
their  New  York  or  Chicago  establish¬ 
ments.  The  Mejunkin  advertising 
agency  of  Chicago,  which  has  spon.sored 
this  type  of  advertising,  announces  that 
San  Antonio  and  Kansas  City  have  been 
added  to  the  fall  campaign,  giving 
Sheaffer  Pen  Company  complete  cover¬ 
age  in  all  the  leading  trade  zones  of  the 
C(  luntry. 


Two  Accounts  To  Reach 

The  Natifinal  Motors  Manufacturing 
Ctimpany,  of  Irvington,  N.J.,  manufac¬ 
turers  of  Day- Elder  motor  trucks,  and 
L*)vett's  Nursery  of  Little  Silver,  N.J.. 
have  apiHiinte*!  the  Chas.  Dallas  Reach 
.Agency  of  Newark,  N.J.,  to  direct  their 
advertising  acc*)unts. 


Opens  Chicago  Branch 

The  Advertising  Agencies  Foreign 
I.anguagc  Service,  Inc.,  .545  Fifth  ave¬ 
nue.  New  York,  has  opened  a  branch 
office  at  149  S*)Uth  Dearborn  street. 
Chicae*).  in  charge  *)f  Franklin  E.  Wales. 
vice-presi*lent. 


Among  newspajier  campaigns  recently 
breaking  in  Iowa,  is  that  of  Tone 
Brothers,  Des  Moines,  manufacturers  of 
Tone’s  Old  Golden  Coffee. 

The  c*)py  will  appear  in  all  Iowa  daily 
newspapers,  and  numerous  weeklies  be¬ 
sides.  .A  twelve-month  campaign  has 
been  laid  out. 

Copy  will  be  released  to  the  various 
new'spapers  as  distribution  is  completed 
at  the  points  covered  hy  them.  The  cam¬ 
paign  is  being  aggressively  merchandised 
liy  the  sales  force.  Distribution  is  pro- 
cee*ling  rapidly  and  the  campaigns  have 
already  been  released  in  a  large  number 
of  the  newspapers.  C<x)peration  is  being 
extemled  by  the  various  members  of  the 
Iowa  Daily  Press  .\ssociati*)n,  and  other 
*lailies. 

The  copy  is  being  placed  by  the  Cool- 
idge  Advertising  Company  of  Des  Moines. 


Flannigan  Joins  Gimbel  Bros. 

Appointment  of  Richanl  Flannigan  as 
advertising  manager  of  Gimbel  Brothers, 
New  York,  t*)  succee*!  Hugo  Sonnen- 
schein,  who  recently  resigned,  was  an¬ 
nounce*!  thi'  week  hy  Ellis  .A.  Gimbel, 
Ir.,  vice-president  of  the  company.  Mr. 
Flannigan  will  take  up  his  new  duties 
on  Sept.  1.  He  has  been  sales  promo¬ 
tion  manager  of  the  E.  T.  Slattery  Com¬ 
pany,  Boston.  He  was  also  associated 
with  the  R.  H.  White  Company  and  was 
for  nine  years  with  the  B.  Forman  Com¬ 
pany',  Rochester. 


McNaughton  Joins  Grace  &  Hollidsy 

E.  R.  Grace,  president  of  Grace  & 
Holliday,  advertising  counsel,  Detroit, 
this  week  announced  the  appointment  of 
H.  D.  McNaughton  as  pr*iduction  man¬ 
ager.  Mr.  McNaughton  is  a  graduate 
of  the  University  of  Michigan  and  for 
the  past  six  years  has  been  in  the  agency 
fielfl,  in  the  pr*xluction  of  national  maga¬ 
zine.  newspai)er  and  *lirect  mail  cam¬ 
paigns. 


CONTAINING 


Thousands  of  Names 
not  to  be  found  in  any  other 


“Who’s  Who” 

HeREi  in  compact,  easily  ac¬ 
cessible  form  is  all  the  most 
recent  available  information 
about  13,000  officials  in  city, 
state  and  federal  positions. 
Most  of  this  information  is 
obtainable  nowhere  else. 
Many  of  the  names  are  listed 
only  in  this  volume.  It  pro¬ 
vides  a  tremendous  amount 
of  information  that  will  be 
of  daily  assistance  to  every 
newspaper  man.  If  you  have 
tried  to  dig  out  material  on 
state  and  city  officials,  you 
will  realize  what  a  time 
saver  this  volume  is. 


WHO'S  WH 
IN  GOVERNMENT 


With  complete  geographical  index  and  appendices. 

Extra  strong  binding,  blue  cloth,  gold  stamping. 

PRICE  $10.00 

Including  July,  1931  supplement  with  over  700  additional  biographies 


The  BIOGRAPHICAL  RESEARCH  BUREAU.  Inc. 


460  WEST  34TH  STREET 


NEW  YORK,  N.  Y. 
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Agriculture  -  Business  -  Savings  -  Show  Substantial 
Summer  Gains  in  the  SOUTH 


Enormous  seasonal  production  of  a  number 
of  the  more  important  Southern  summer 
crops,  indicate  a  bumper  year  in  many 
parts  of  the  Southeast.  And  while  prices 
are  lower  than  the  past  averages,  quantity 
volume  sales  largely  will  make  up  this 
economic  deficiency.  These  agricultural 
activities  also  are  taking  care  of  much  un¬ 
employment. 


Among  outstanding  products  are  Southern  peaches,  particularly  from  the  Carolinas  and  Georgia  — 
844  cars  being  shipped  in  last  week  of  July  —  a  record.  A  new  tobacco  field  in  South  Georgia  is  being 
marketed,  with  an  expected  ^9,000,000  cash  turnover  in  an  area  of  only  a  few  hundred  square  miles. 
Agricultural  developments  as  a  whole  in  all  the  five  states  represented  by  the  newspapers  listed  here  — 
are  highly  favorable. 


Along  other  lines,  optimistic  reports  for  a  good  Summer  are  plentiful.  The  Sixth  Federal  Reserve 
District  comprising  most  of  the  Southeastern  states  reports  June  building  contracts  and  savings  deposits 
substantially  on  the  upgrade,  as  of  July  1st.  date.  Virginia  is  developing  its  greatest  roadbuilding 
year,  through  a  continuation  of  its  short  term  loans  to  permit  highway  construction.  This  allows 
3,000  men  to  keep  their  jobs. 


Unquestionably  the  Summer  economic  conditions  general  in 
the  South,  are  good  —  so  good  that  they  should  spell  ”GET 
BUSY!”  to  the  national  advertiser  who  is  planning  for  his 
Autumn  linage.  Already  the  country  at  large  is  sensing  a 
big  spurt  ahead  in  the  cooler  months  to  come.  The  well-to-do 
South  is  bound  to  have  its  share! 


Circu-  2,500  lO.OO* 

FLORIDA  Ution  Linw  UnM 

*Daytona  Beach  Newt-Journal. .. (ES)  5.589  .06  .055 

*Pentacola  Newt  and  Journal. .  (EAM)  16.039  .09  .09 

•Palm  Beach  Pott  (M)  9.876 . (S)  9.965  .07(.09S)  .07(.09S) 


GEORGIA 


•Auguita  Herald  . 

. (K) 

14.440 

.05 

.05 

•Augusta  Herald  . 

. (8) 

14.470 

.05 

.05 

•Macon  Telegraph  A  News... 

..(MAE) 

39.539 

.15 

.15 

•Macon  Telegraph  A  Newt.. 

. (S) 

35.830 

.15 

.15 

Contact  with  these  Southern  papers  at  once.  They  lead  their 
various  territories  and  may  be  relied  upon  to  furnish  100% 
service  for  every  inch  of  linage  contracted  for.  Special  or 
other  information  as  to  local  conditions,  etc.,  will  be  supplied 
by  return  mail,  on  application  to  their  offices. 


im 


NORTH  CAROLINA 


•Greensboro  Newt 

A 

Record. 

.(MAE) 

49,662 

.15 

.15 

•Greensboro  Newt 

A 

Record. 

. (S) 

37.305 

.12 

.18 

SOUTH  CAROLINA 

•Columbia  State  . (M)  26,131 

•Columbia  State  . (S)  27.135 

•Greenville  Newt  A  Piedmont. .  (MAE)  40,967 

•Greenville  Newt  . (8)  28,556 

•Spartanburg  Herald  A  Joumal.(MAE)  15,096 
•Spartanburg  Herald . (EAS)  18,694 


.09 

.09 

.12 


.10 


.08 


.09 


.09 


.12 


.19 


.09 


.09 


VIRGINIA 


•Roanoke  Timet  A  World  N 

ewa.(MAE) 

36,814 

.11 

.11 

•Roanoke  Timet  . 

. . (8) 

25.342 

.08 

.99 

•Staunton  Newt  Leader  (M). 

Leader.  (E) 

7.821 

.045 

.045 

•A.  B.  C.  Publithert*  Statement,  Apr.  1,  1931. 
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AD-VENTURES 

Br  ROBERT  S.  MANN 


T^EEP  kid-able  with  your  advertising 
slogans  if  you  would  be  advertised 
by  your  loving  friends  and  hostile  ac¬ 
quaintances.  The  Old  Gold  “keep  kiss- 
able”  line,  derided  by  many  when  it 
appeared,  has  brought  a  wave  of  wise¬ 
cracking  and  parody  that  have  served  to 
keep  the  original  firmly  in  mind ;  and  the 
same  of  course  was  true  of  “Reach  for 
a  Lucky”  and  “Avoid  That  Future 
Shadow.” 

A  recent  instance  of  the  value  put  on 
ridicule,  was  the  reproduction,  as  an  Old 
Gold  newspaper  advertisement,  of  a 
caricature  from  Cosmopolitan  Magazine. 
The  drawing,  showing  one  cigarette  and 
four  feminine  card  players  of  countenance 
such  as  no  conscientious  gentleman  would 
describe  in  writing,  was  underlined : 
“Girls,  do  you  really  think  they  make 
one  kissable?” 

*  t  * 

"DUT  not  everybody  regards  the  pres- 
ent  cigarette  advertising  as  a  kidding 
matter.  When  the  manufacturers,  after 
long  hesitancy,  began  to  use  copy  aimed 
plainly  at  women  smokers,  Norman  H. 
Parks,  publisher  of  the  Township 
Register,  weekly  newspaper  of  Niles, 
Cal.,  drew  the  line  and  refused  to  accept 
the  advertisements. 

While  admitting  that  his  policy  may 
be  considered  by  some  as  a  “long-hair” 
manifestation,  Mr.  Parks  announced  in  a 
raent  editorial  that  he  would  not  allow 
his  columns  to  be  used  to  encourage 
young  womanhood  of  America  to  b^in 
a  habit  that  he  feels  is  un-American  and 
out  of  harmony  with  the  higher  ideals 
of  western  civilization. 

*  *  ♦ 

U  EPORTED  plans  of  the  automobile 
industry  for  renewed  sales  efforts 
this  fall  are  given  concrete  foundation 
this  week  in  the  beginning  of  what  is 
announced  as  a  half-million-dollar  ad¬ 
vertising  campaign  by  the  Oakland 
Motor  Car  Company.  The  campaign  is 
planned  as  the  backbone  of  a  business 
drive  in  late  August  and  September. 
Newspapers  will  carry  the  bulk  of  the 
copy,  according  to  W.  A.  Blees,  vice- 
president  in  charge  of  sales,  who  declared 
that  there  is  a  satisfactory  volume  of 
business  to  be  had  today  if  the  product 
has  a  high  dollar  value  and  the  public 
can  be  made  to  realize  it. 

*  *  * 


A  MERICAN  advertising  agency  men 
think  they  face  keen  competition 
from  each  other,  but  at  least  they  are  not 
asked  to  submit  competitive  bids  on  what 
a  certain  amount  of  space  will  cost.  If 
they  were  Japanese  agency  men  they 
might  find  their  profit  depending,  not  on 
research,  or  merchandising  ideas,  or  copy 
and  art  work,  but  on  sheer  bargaining 
ability  in  buying  space. 

Paul  T.  Morgan,  who  for  the  last  four 
years  has  been  intimately  concerned  with 
advertising  conditions  in  the  island  em¬ 
pire  because  of  his  work  as  business  man¬ 
ager  of  the  Japan  Advertiser,  American 
daily  published  in  Tokyo,  sat  in  the 
Editor  &  Publisher  office  this  week  and 
described  some  of  the  practices  there. 
He  is  in  the  United  States  at  present  on 
leave. 


The  Japanese  advertiser  seeking  to  be¬ 
gin  a  campaign  is  apt  to  present  a  list 
of  papers^  to  half  a  dozen  agencies  and 
ask  for  bids  on  what  the  space  will  cost 
him.  This  of  course  reflects  the  lack  of 
standardized  lates  and  audited  circula¬ 
tions.  The  advertiser  expects  the 
agencies  to  buy  space  cheaper  than  he 
can,  because  of  better  information  and 
keen  bargaining  ability.  If  the  success¬ 
ful  bidder  finds  later  that  he  will  have 
to  pav  more  than  he  counted  on.  he  may 
simply  decline  to  go  ahead  and  force  the 
merchant  to  start  all  over  again. 

The  lack  of  fixed  prices  in  the  native 
press,  in  Mr.  Morgan’s  opinion,  is  a 
factor  in  holding  back  newspaper  adver¬ 
tising  in  Japan.  The  merchant  who 
fears  he  is  paying  more  than  his  rivals 
is  ant  to  turn  instead  to  handbills,  direct 
mail,  or  “sandwich  men”  in  ceremonial 
costumes.  Also,  there  is  little  apprecia¬ 
tion  of  the  power  of  advertising.  Busi¬ 
ness  men  often  feel  they  are  making  a 


contribution  rather  than  an  investment, 
and  consequently  may  let  the  copy  run 
for  months  without  changing. 

Mr.  Morgan  is  spending  the  summer 
calling  on  advertisers  and  agencies  in 
the  United  States,  working  with  the 
assistance  of  the  Advertiser’s  special 
representatives  here.  Mrs.  Morgan,  who 
wrote  advertising  copy  and  handled  the 
theatrical  page  of  the  Advertiser,  is 
visiting  relatives  in  Ann  Arbor,  Mich., 
where  Mr.  Morgan  will  join  her  soon 
for  a  vacation  in  Northern  Michigan. 

*  *  « 

TJERBERT  R.  BAYLE,  recently  an- 
nounced  as  a  new  executive  on  the 
staff  of  Brooke,  Smith  &  French,  Inc., 
Detroit  advertis¬ 
ing  agency,  will 
divide  his  time 
between  the  su¬ 
pervision  of  re¬ 
search,  contact 
with  publication 
r  e  presentatives, 
and  the  placing 
o  f  newspaper, 
radio,  and  out¬ 
door  advertising. 

He  was  form¬ 
erly  manager  of 
the  market  and 
media  department 
of  the  Federal 
Advertising  Agency,  New  York,  and  be¬ 
fore  that  general  manager  of  the  W.  B. 
MacKinney  Company,  Philadelphia 
agency.  For  12  years,  beginning  in 
1906,  .he  was  with  N.  VV.  Ayer  &  Son, 
of  Philadelphia,  and  for  six  years  after¬ 
ward  with  the  Thomas  Cusack  Com¬ 
pany,  New  York,  outdoor  advertisers. 

«  * 

^ROWING  popularity  of  the  “home- 
made”  cigarette  as  an  “economy 
smoke”  is  reflected  in  a  nation-wide  ad¬ 
vertising  campaign  for  Bull  Durham  to¬ 
bacco  to  begin  Aug.  24  in  northern  states 
and  a  week  later  in  the  South.  One 
thousand  line  copy  is  to  appear  twice  a 
week  for  four  weeks  in  a  list  of  new- 
papers  as  large  as  the  Lucky  Strike 
cigarette  schedule,  which  includes  most 
of  the  dailies  in  the  country. 

Not  for  years  has  the  famous  bull  ap¬ 
peared  in  the  advertising  columns,  as  the 

American  Tobacco  Company  has  concen¬ 
trated  its  copy  on  cigarettes  rather  than 

the  “makings.”  In  recent  times,  how¬ 
ever,  package  tobacco  has  assumed  new 
importance  as  a  means  of  saving  money, 
and  the  movement  has  been  accentuatGl 
in  some  states  by  sales  taxes  which  lifted 
the  retail  cost  of  factory-made  cigarettes 

from  15  cents  or  lower,  to  as  high  as 
20  cents. 

One  of  the  first  companies  to  take  ad¬ 
vantage  of  these  conditions  as  the  basis 
for  a  sales  drive  was  the  Brown  &  Wil¬ 
liamson  Tobacco  Corporation,  which 
used  newspaper  advertisinp'  to  offer  a 
small  machine  by  which  one  could  make 
30  cigarettes  from  a  10  cent  package  of 
the  company’s  Target  tobacco.  Extend¬ 
ing  its  operations  slowly,  the  company 
now  is  pushing  the  “roll-your-own”  idea 
in  six  southern  states,  Alabama,  Missis¬ 
sippi,  South  Carolina,  Tennessee,  Georgia 
and  Arkan.sas. 


Brummett  Elected  President 

John  L.  Brummett,  for  the  past  five 
years  vice-president  and  general  man¬ 
ager  of  Hewes  &  Potter,  and  widely 
known  in  the  merchandising  and  adver¬ 
tising  field,  was  elected  president  of  the 
firm,  the  largest  manufacturers  of  bow 
ties  in  the  world,  at  a  meeting  of  stock¬ 
holders  in  Boston  last  week.  The  com¬ 
pany  is  to  introduce  a  new  four-in-hand 
tie  this  fall  with  extensive  advertising. 


Curtiss  Candy  To  MeJunkin 

Otto  Schnering,  president  of  Curtiss 
Candy  Company,  Chicago,  announces  the 
appointment  of  the  MeJunkin  Advertis¬ 
ing  Company,  228  North  La  Salle  street. 
Chicago,  as  general  advertising  agents. 
Curtiss  Candy  Company  manufactures 
Baby  Ruth  candy  bars,  gum,  and  mints, 
also  Butterfinger,  Buy  Jiminy  and  other 
candy  products. 


Hesbest  R.  Bayle 


RICHFIELD  IN  200  DAIUES 

Signifying  its  belief  in  the  results  of 
newspaper  advertising,  the  Richfield  Oil 
Corporation,  of  New  York,  recently 
started  an  extensive  newspaper  ad¬ 
vertising  campaign  in  connection  with 
the  introduction  of  its  new  product, 
which  is  to  be  known  «  Richfield  Golden 
Gasoline.  Approximately  200  newspapers 
throughout  the  Richfield  eastern  terri¬ 
tory,  comprising  New  England,  New 
York,  Pennsylvania  and  New  Jersey, 
will  be  used.  _ 

Coast  Firms  Merge 

Affiliation  of  three  Pacific  Coast  firms 
to  handle  advertising  campaigns  and 
publicity  is  announced  by  Hubert  J. 
Sober,  president  of  the  Hubert  J.  Sober 
Company  of  San  Francisco.  Facilities 
of  Associated  Public  Relations,  Inc.,  in 
Southern  California  and  the  East,  the 
Frederick  Duerr,  Inc.,  firm  in  Washing¬ 
ton  and  Oregon,  and  the  Sober  company 
will  be  merged. 


Lucas  with  Studebaker 

Otis  Lucas  has  been  appointed  adver¬ 
tising  manager  of  the  Studebaker  Motor 
Car  Corporation  at  South  Bend,  Ind. 
He  formerly  was  in  the  Studebaker 
sales  promotion  department  and  previous¬ 
ly  served  as  sales  manager  of  the  Lincoln 
and  Marmon  companies.  He  succeeds 
M.  F.  Rigby  who  died  last  May. 


Insurance  Accounts  Placed 

The  Sun  Advertising  Company  of 
Toledo  has  been  appointed  advertising 
agent  for  the  Ohio  Millers’  Mutual  In¬ 
surance  Company  and  the  Ohio  Under¬ 
writers’  Mutual  Fire  Insurance  Company 
of  Van  Wert,  O.  Newspaper  and  trade 
paper  advertising  will  be  used. 


World  Wide  Appointed 

Rodman  and  English,  Long  Island 
builders,  at  present  engaged  in  a  large 
home  development  at  Auburndale,  L.  I., 
have  appointed  the  World  Wide  Adver¬ 
tising  Corporation  their  agents.  News¬ 
papers  and  direct  mail  will  be  used. 


AITKIN-KYNETT  APPOINTED 

The  Wirt  Company,  Philadelphia, 
maker  of  Dim-A-Lite  and  other  electrical 
specialties,  and  the  Parkway  Baking 
Company,  Philadelphia  and  Camden, 
N.J.,  has  appointed  the  Aitkin-Kynett 
Company,  Philadelphia  agency,  to  di¬ 
rect  its  advertising. 


Hubbell  To  Edwin  Bird  Wilson 

Harvey  Hubbell,  Inc.,  one  of  the 
pioneer  manufacturers  of  wiring  devices 
and  electrical  specialties,  has  appointed 
Edwin  Bird  Wilson,  Inc.,  to  handle  its 
advertising  account.  Magazines,  busi¬ 
ness  papers  and  direct  mail  advertising 
will  be  used. 


Von  Platen-Fox  Appoints 

The  Von  Platen-Fox  Company,  Iron 
Mountain,  Mich.,  has  appointed  the 
Green  Bay,  Wis.,  office  of  Freeze- Vogel- 
Crawford,  Inc.,  advertising  agency,  to 
direct  an  advertising  campaign  on  tour¬ 
ists’  cabins  and  lumber  specialties.  Mag¬ 
azines  and  newspapers  will  be  used. 


Retail  Magazine  Appoints 

The  Merchandise  Manager,  a  new 
magazine  for  major  executives  of  depart¬ 
ment  and  dry  goods  stores,  has  appointed 
William  R.  Stewart,  mid-western  adver¬ 
tising  representative.  Mr.  Stewart’s 
headquarters  will  be  in  the  Daily  News 
Building,  Chicago. 


AD  TIPS 


Erwin,  Wassy  &  Company,  230  North  MirhiEan 
avcniio,  ChIcaRo.  Now  handlinR  the  account  of 
Altorfer  Brothers  Company,  Peoria,  lUinoiii, 
manufacturers  of  washing  machines. 

KeJunkin  Advertising  Company,  22R  North 
Ijt  Salle  street,  Chicago.  Now  handling  the 
account  of  the  Curtiss  Candy  Company,  Chicago. 

J.  Walter  Thompson  Company,  410  North 
Michigan  avenue,  Chicago.  VViii  place  account 
of  Phoenix  Hosiery  Company,  Miiwuukee,  Wis¬ 
consin,  in  the  future. 

Williams  i  Cunnyngham.  «  North  Michigan 
avenue,  Chicago.  Ueported  to  be  Issuing  re¬ 
newal  contracts  to  newspapers  on  Cudahy 
i'acking  Conipan.v,  Chicago. 


J^REEDOM  from  shrinks, 
freedom  from  chilled 

plates,  freedom  from  buckles, 

and  a  speed  not  attained  by 
any  other  mat,  are  results  of 
the  scientific  research  which 

has  been  put  into 

Morley  Mats 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 


/ 
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Nearly  One- Eighth  of  the  Nation’s  Workers 
Comprise  the  Nation’s  First  Market — 
NEW  YORK  STATE 

The  U.  S.  Census  Bureau  reports  continue  to  parade  the  supremacy  of 
the  Empire  State  in  almost  every  subject  touched  on.  Lately  released 
figures  dealing  with  the  number  of  workers  in  the  nation  as  of  April, 

1930,  state  that  of  a  total  of  over  48  million  workers  in  the  country 
New  York  State  has  nearly  one-eighth,  or  5,523,085  persons  gainfully 
employed. 

This  number  represents  43.9%  of  the  state’s  population.  Even 
allowing  for  the  unemployment  shrinkage  caused  by  depression  since 
then — this  body  of  wage  and  salary  earners  tops  the  next  state  group 
by  nearly  a  million.  No  wonder  its  billions  in  potential  resources  have 
gained  for  it  the  permanent  title  of  the  Union’s  FIRST  MARKET! 

Incidentally,  light  is  shed  on  one  phase  in  the  creation  of  these 
billions  in  resources,  by  a  recent  report  of  the  Savings  Bank  Associa¬ 
tion  of  the  State  of  New  York.  This  states  that  total  deposits  in  New 
York  State  savings  banks. on  June  30,  1931,  were  $5,097,298,447,  with 
5,520,832  accounts.  This*  colossal  number  of  accounts  shows  that 

practically  every  worker  has  a  savings  account. 

And  in  spite  of  adverse  conditions  of  the  past  year,  this  great  army 
of  earners  is  increasing  its  capital — a  gain  of  19,899  accounts  and 
$15,521,560  being  totalled  in  the  single  month  of  June. 

Join  to  your  profit — in  the  parade  of  Empire  State  supremacy! 

Autumn  linage  in  the  papers  given  here — is  one  of  the  quickest,  surest 
ways  to  head  the  sales  procession  in  your  particular  merchandising  line 
— particularly  if  you  are  a  national  advertiser. 
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NEWSPAPER  LINAGE  BAROMETER 

FOR  JULY,  1931-1930 


Improvement  in  newspaper  linage  conditions  in  the  densely  populated 
New  England  and  Middle  Atlantic  regions  is  marked  by  the  lightening 
character  of  the  circles  on  the  accompanying  map  for  July,  comparing 
newspaper  records  of  1931  and  1930.  In  several  other  cities,  Portland.  Ore., 
El  Paso,  Tex.,  Camden,  N.J.,  and  New  York  City,  for  instance,  the  record 
would  be  improved  if  the  volume  of  newspapers  published  last  year  but 
now  combined  with  others  were  eliminated  from  the  comparison. 

The  gradual  approach  of  the  curve  toward  1930  co-ordinates  is  included 
on  the  chart  showing  year  to  date  variations  from  1930.  Projected,  the 
present  line  indicates  a  total  loss  for  1931  against  1930  of  about  7  per  cent. 


against  a  14  per  cent  level  which  prevailed  in  January  and  18  per  cent  in 
December,  1930,  against  December,  1929. 

The  course  of  the  year  to  date  is  shown  by  months  in  the  other  line 
chart,  picturing  the  Easter  peak,  followed  by  the  seasonal  April  drop 
and  the  steady  recovery  since  then  to  the  year's  smallest  loss  during  last 
month. 

Uncorrected  plotting  of  this  curve  would  predict  a  gain  over  1930  linage 
ill  November — tbe  first  positive  gain  record  in  two  years.  Correction  for 
seasonal  gain  anil  for  the  sharp  drop  which  occurred  last  fall  in  linage, 
indicates  an  earlier  crossing  of  the  lines. 


Charts  and  Map  Prepared  Especially  for  Editor  &  Publisher  by  S.  P.  Weston,  Inc.,  Newspaper  Eaigineer. 
Linage  Data  Supplied  by  Media  Records,  Inc. 
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YEAR  TO  DATE  VARIATION 
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MONTHLY  VARIATION 
FROM  1930  -  BY  CLASSIFICATIONS 


YEAR  TO  DATE  VARIATION 
FROM  1930 -BY  CLASSIFICATIONS 
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JULY  LINAGE  COMPARISON  BEST  OF  1931 


With  Retail  Advertising  Trailing  July,  1930,  by  Only  2  Per  Cent,  Total  Loss  Declines  to  6.5  Per  Cent 

Against  10.6  for  the  First  Seven  Months 


Led  by  retail  advertisiiiK,  July  news¬ 
paper  linage  made  a  marked  upward 
advance  and  emphasized  the  ascending 
character  of  the  year  s  advertising  curve. 
The  record  for  the  month  was  the  best 
this  year,  the  loss  in  total  advertising 
against  July.  l‘)30,  being  6.5  per  cent, 
against  an  average  loss  for  the  first 
seven  months  of  10.6  per  cent. 

The  gain  in  retail  linage  was  general, 
many  newspapers  showing  notable  in¬ 
creases  over  last  year’s  volume,  and  it 
was  accompanied  by  large  reductions  in 
the  loss  ratios  of  general,  automotive, 
and  classified  advertising.  The  latter 
classification  made  the  best  showing 
noted  since  the  depression  began,  its  im¬ 
provement  redueng  the  loss  against  last 
July  to  9.7  per  cent,  against  12.4  per 
cent  for  the  first  seven  months.  Elven 
financial  advertising,  which  has  steadily 
declined  this  year,  had  a  smaller  loss  in 
July  than  in  any  of  the  previous  four 
months. 

While  there  is  no  prospect  that  news¬ 
paper  lina.ge  will  soon  approach  the  1929 
levels,  the  course  of  the  year's  volume  to 
date  indicates  that  1931  linage  during  the 
last  quarter  will  be  in  excess  of  that  for 
the  same  period  in  1930,  and  that  the 
total  for  1931  will  not  be  greatly  under 
that  for  last  year.  The  heaviest  decline 
in  1930  against  1929  linage  did  not  oc¬ 
cur  until  .\u,eust,  holding  at  or  under 
10  per  cent  for  the  first  seven  months 
and  dropping  sharply  to  18  per  cent  in 
the  eighth  month.  For  the  remainder 
of  the  year  it  hovered  between  IS  and  18 
per  cent,  bringing  the  total  loss  for  1930 
against  1929  to  about  12  per  cent.  If 
the  expected  happens  in  what  remains 
of  1931,  it  is  likely  that  this  year’s  vol¬ 
ume  will  be  about  5  i)er  cent  or  less  be¬ 
hind  that  of  1930,  putting  this  year’s 
record  at  16.4  per  cent  behind  that  of  the 
so-called  peak  year.  That  is  a  con¬ 
servative  estimate  upon  data  now  avail¬ 
able. 

Another  factor  warranting  a  higher 
degree  of  optimism  than  has  generally 
prevailed  in  1931  is  the  be.ginning  of  im¬ 
provement  in  the  Sundav  linage  situa¬ 
tion.  Since  1926  Sunday  editions  in 
general  have  been  losing  "round,  failing 
to  gain  even  in  1928  and  1929  when 
daily  space  was  booming.  Within  the 


past  two  months,  however,  scattered 
gains  in  Sunday  linage  have  been  noted 
throughout  the  country.  Most  of  the 
improvement  appears  due  to  general  and 
automotive  linage  which  is  returning 
after  a  long  period  in  which  the  volume 
was  apparently  concentrated  in  daily 
editions.  To  date  there  has  been  no 
marked  upward  movement  in  Sunday  re¬ 
tail  or  classified  volume. 


Daily  and  Sunday  combined,  retail  ad¬ 
vertising  in  July  was  2  per  cent  behind 
July,  1930,  volume,  compared  with  5.9 
per  cent  for  the  first  seven  months.  7.6 
per  cent  in  .April,  6.0  per  cent  in  May, 
and  7.7  per  cent  in  June. 

(ieneral  advertising  was  6.4  i)er  cent 
below  the  July.  1930,  record,  as  com¬ 
pared  with  12.0  per  cent  for  the  first 
seven  months.  16.7  per  cent  in  .April,  and 


SUMMARY  NEWSPAPER  ADVERTISING  LINAGE 
BASIS  80  CITIES— 225  MORNINGS  &  EVENINGS— 112  SUNDAYS 
TOTAL  PAPERS— 337 


Retail 

General 

AutomoliTe 

Financial 

C'aasifie  j 

Total 

AdYerlising 

1931 . 

100,928,447 

31,548,182 

10,824,982 

5,385,208 

28,408,649 

179,791,286 

1930 . 

109,239,864 

37,8.56,245 

14,916,261 

8,390,951 

32,. 541,. 536 

205,795,523 

Loss . 

8,311,417 

6,308,063 

4,091,279 

3,005,743 

4,132,887 

26,004,237 

MAY  1931 

WITH  COMPARATIVE  1930 

1931 . 

99,745,876 

33,776,496 

12,592,240 

4,529,277 

29,0.56,319 

182,512,.359 

1930 . 

106,089,432 

40,537,387 

16,226,951 

7,125.S»27 

32,759.241 

205,809,425 

Loss . 

6,343,556 

6,760,891 

3,634,711 

2,596,650 

3,702,922 

23,297,066 

JUNE  1931 

WITH  COMPARATIVE  1930 

1931 . 

86,594.7156 

32,798,842 

10,324,ft50 

4,485,4.55 

26,247, .360 

164.775.678 

1930  .  .. 

93,845,371 

35, .530,230 

12,397,998 

6,877,989 

30,333,895 

182,868,885 

1X)R8  ... 

7,250,615 

2,731,388 

2,073,948 

2, 392,. 534 

4, 086,. 535 

18,093,207 

JULY  1931 

WITH  COMPARATIVE  1930 

1931 . 

73,451,242 

26,011,723 

10,685,789 

5,158,866 

24, 072,. 543 

142,568,186 

1930 . 

74,985,695 

27,784,966 

12,562,126 

7,286,430 

26,658,223 

1.52,4.30,006 

Loss . 

1,534,4.52 

1,773,243 

1.876,337 

2. 127, ,564 

2..585.680 

9,861,820 

JANUARY  1  TO  JULY  31'  1931’  WITH  COMPARATIVE  1930 

1931 . 

..  624,375,091 

216,238,951 

70,677,793 

38,202,516 

183,906,0,58 

1,154,289,393 

1930 . 

..  663.233,598 

245.636,251 

98,444,776 

52,746,862 

209,921,446 

1,290,966,500 

Loss . 

38, 858,. 507 

29,357,300 

27,766,983 

14,544,346 

26,015,388 

136,677,107 

May,  and  7.7  per  cent  in  June,  which  was 
a  nine  point  gain. 

.Automotive  advertising  was  14.9  per 
cent  below  July,  1930,  as  compared  with 
28.2  per  cent  for  the  first  seven  months. 

27.4  per  cent  for  April,  22.4  per  cent 
in  Afay,  and  16.7  r^r  cent  in  June. 

Financial  advertising  ranked  29.2  per 
cent  below  the  July,  1930,  volume,  as 
compared  with  27.6  per  cent  for  the  first 
seven  months,  35.8  per  cent  for  April. 

36.4  per  cent  for  May,  and  ,14.8  per  cent 
for  June. 

Total  display  advertising  shows  a  loss 
of  6.0  per  cent  from  July.  1930,  as  com¬ 
pared  with  10.4  per  cent  for  the  first 
seven  months,  12.7  per  cent  for  April, 

11.4  per  cent  for  May,  9.7  per  cent  for 
June. 

Classified  space,  which  some  regard  as 
the  bell  wether  of  total  linage,  shows  a 
loss  of  9.7  per  cent  for  July,  12.4  per 
cent  for  the  first  seven  months,  12.7  per 
cent  for  April,  11.3  per  cent  for  May, 
and  13.5  per  cent  for  June. 

Legal  advertising  .shows  a  gain  of  1.1 
per  cent  for  July,  against  a  loss  of  0.6 
per  cent  for  the  first  .seven  months,  5.4 
per  cent  for  April,  8.4  per  cent  for  May, 
and  a  gain  of  11.4  per  cent  for  June. 

The  figures  on  which  these  compari¬ 
sons  are  based  are  compiled  by  Media 
Records,  Inc.,  covering  225  daily  and 
112  Sunday  papers  in  80  cities.  The 
Media  figures  are  also  used  as  the  basis 
t)f  the  map  and  charts  on  the  accom¬ 
panying  page.  The  lar^e  number  of 
lightening  spots  on  the  map  is  evidence 
of  the  widespread  nature  of  the  improve¬ 
ment,  while  the  chart  of  the  monthly 
course  testified  to  its  continued  upward 
character.  Better  though  the  situation 
is,  in  point  of  volume,  the  sort  of  im- 
t)royement  desired  by  publishers  is  barely 
beginning.  With  low-rate  retail  adver¬ 
tising  accounting  for  the  bulk  of  the  re¬ 
turning  business,  and  general  and  auto¬ 
motive  copy  still  far  behind  peak  levels, 
the  industry  as  a  whole  will  not  be  able 
to  keep  its  loss  in  profits  within  the  ex¬ 
pected  five  per  cent  loss  in  volume.  The 
lower  average  rate  on  the  business  now 
carried  makes  the  year’s  trend  to  date 
a  promise  rather  than  a  performance. 

The  records  of  total  advertising,  July 
1931  and  1930,  follow: 


JULY  LINAGE  REPORTS  SHOW  GAINS  BY  MANY  NEWSPAPERS 


AKRON,  OHIO 


Gain  or 

1931  1930  Lom 

TimefrPreM . (e)  ,596,382  770,638  174,2S6L 

Btaoon-Journal . (e)  979,079  1,095,367  116,288  L 

Tima-Prew . (S)  103,793  126,784  22,991  L 


Total  Daily .  1,575,461  1,866,005  290,544  L 

Total  Sunday .  103,793  126,784  22.991  L 

GrandTotal .  1,679,254  1,992,789  313,535  L 

ALBANY,  N.  Y. 

Knitktrbockrr  PrrM . (n)  458,711  578,847  1I9,936L 

. (e)  630,978  649,518  19,540  L 

TiDira-Union . (e)  645,092  619,052  26,640  G 

Knickerbocker  Pr.«i . (S)  100.713  113,301  12,588  L 

Tunce-Union . (S)  130.908  132,844  1,936  L 


ToUl  Daily .  1,735,581  1,847,417  111,836  L 

ToUlSunday .  231,621  246,145  14,524  L 

GrandTotal .  1,967,202  2,093,562  126,360  L 


ATLANTA,  GA. 


Gain  or 

1931  1930  Loan 

Conititution . (m)  524,451  605,780  81,329  L 

Journal . (e)  740,9.58  782,166  41,208  L 

Georgian . (e)  278,113  304,950  28,837  L 

Constitution . (S)  177,025  179,868  2,843  L 

Journal . (S)  154,250  155,736  1,486  L 

•American . (8)  119,637  114,747  4,890  G 


ToUl  Daily .  1,543,522  1,692,896  149,374  L 

ToUlSunday .  450,912  450,351  561  G 

GrandTotal .  1,994,434  2,143,247  148,813  1, 

•  Sunday  American  linage  includes  American  Weekly  figures,  1931  — 71,894 
lines;  1930  —  59,052  lines. 

ATLANTIC  CITY,  N.  J 

Press-Union . (me)  618,251  . 

Press-Union . (S)  122,592  . 


Grand  ToUl .  740,843 


Non  —  Press-Union,  morning  and  evening,  is  sold  in  combination  only. 
Linage  of  one  edition  (morning)  only  is  shown. 


Sunday  Times-Union  linage  includes  .American  Weekly  6gures,  1931  — 
13.798  lines;  1930  —  59.052  lines. 


ALBUQUERQUE,  N.  M. 


. (m) 

Journal . (e) 

*•••«  Tribune . (e) 

Jwnial . (g) 


ToUl  Daily. . 
ToUl  Sunday 
Grand  ToUl . 


276,025 

295,804 

19,779  L 

288,674 

310,495 

21,821  L 

236,879 

243,498 

6,619  L 

46.613 

41,974 

4,639  G 

801,578 

849,797 

48,219  L 

46,613 

41,974 

4,639  G 

848,191 

891,771 

43,580  L 

BALTIMORE,  MD. 


News . (e)  492,899  549,122  56,223  1, 

Post . (c)  314,708  273,078  41,630  G 

Sun . te)  1,216,972  1,206,193  10,779  G 

Sun . (m)  560,754  578,774  18,020  L 

•American . (S)  205,891  191,145  14,746  G 

Sun . (S)  358,944  408,933  49,989  L 


ToUl  Daily .  2,585,333  2,607,167  21,834  L 

ToUlSunday .  564,835  600,078  35,243  L 

GrandTotal .  3,150,168  3,207,245  57,077  L 


•Sunday  American  linage  includes  American  Weekly  figures,  1931  — 
73,798  lines;  1930  —  59,052  lines. 


BIRMINGHAM,  ALA. 


1931 

19.30 

Gain  or 
Loss 

Age-Herald . 

. (ni) 

473,911 

550,129 

76,218  L 

News . 

. (e) 

674,144 

739.707 

65,563  L 

Post . 

. (e) 

328,898 

402,146 

73,248  L 

News- Age-Herald _ 

. (S) 

175,883 

208,812 

32,929  L 

Total  Daily . 

1,476,953 

1,691,982 

215,029  L 

Total  Sunday. . . 

175,883 

208,812 

32,929  L 

Grand  Total .  . . . 

BOSTON 

1,652,836 

,  MASS. 

1,900,794 

247,958  L 

Kecord . 

151,439 

114,301 

37,138  G 

American . 

. (e) 

306,139 

295,228 

10,911  G 

Giolje . 

. (me) 

633,842 

621.937 

1I.906G 

Herald . 

. (m) 

782,503 

797,622 

15,119  L 

Post . 

. (m) 

533,458 

644,553 

111.095L 

Transcript . 

. (e) 

355,050 

417,055 

62,005  L 

Traveler . 

. (e) 

824,591 

853,007 

28,416  L 

Globe . 

. (8) 

304,318 

332,612 

28,294  L 

•Advertiser . . 

. (8) 

146,119 

136,961 

9,158  0 

Herald  . 

. (S) 

202,562 

207,381 

4,819  L 

Post . . 

. (S) 

118,578 

146,669 

28,091  L 

ToUl  Daily . 

3,587,022 

3,743,703 

156,681  L 

Total  Sunday . 

771 .577 

823,623 

52,046  L 

Grand  Total . 

4,358,599 

4,567,326 

208,727  L 

•  Sunday  Advertiser  linage  includes  American  Weekly  figures,  1931  — 
73,798  lines;  1930  —  59.052  Unes. 

Boston  Globe  (morning  and  evening)  sold  in  combination  only.  Linage  of 
morning  edition  only  is  shown. 

Traveler  sold  only  in  combination  with  Herald,  morning  or  Sunday. 

(Continued  on  page  42) 
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JULY  LINAGE  REPORTS  SHOW  GAINS  BY  MANY  NEWSPAPERS 


BUFFALO,  N.  Y. 


Gain  or 

1931  1930  Loes 

Coarier-Exprcaa . (m)  412,843  445,701  32,858  L 

Neaa . (e)  979,224  1,068,415  89,191  L 

Timea . (e)  396,867  394,525  2,342  G 

Courier-ExprfOB . (S)  144,140  156,540  12,400  L 

Tim*e . (S)  45,315  49,337  4,022  L 


Total  Daily .  1,788,934  1,908,641  119,707  L 

Total  Sunday .  189,455  205,877  16,422  L 

Grand  Total .  1,978,389  2,114,518  136,129  L 


CAMDEN,  N.  J. 


DETROIT,  MICH. 


1931 

1930 

Gun  or 
Loss 

Free  Press . . 

. (m) 

440,288 

656,740 

216,452  L 

News . 

. (e) 

1,164,612 

1,427,022 

262,410  L 

Times . 

. . (e) 

543,278 

653,205 

109,927  L 

Mirror . 

166,335 

216,842 

50,507  L 

Free  Press . 

. (8) 

117,670 

155,138 

37,468  L 

News . 

. (8) 

242,683 

311,658 

68,975  L 

"Times . 

. (8) 

143,465 

143,284 

181  G 

ToUl  Daily . 

2,314,513 

2,953.809 

639,296  L 

Total  Sunday . 

503,818 

610,080 

106,262  L 

Grand  ToUl . 

2,818,331 

3,563,889 

745,558  L 

Courier . (e)  681,493  665,317  16,176G 

Courier-Poet . (S)  .  53,886  . 


Grand  Total .  681,493  719,203  37,710  L 

Non  —  Sunday  Courier-Poet  discontinued  in  August,  1930. 

.  CHICAGO,  ILL.* 

Tribune . (m)  1,018,214  1,140,875  122,661  L 

Herald  &  Examiner . (m)  461,117  544,622  83,505  E 

News . (e)  1,083,578  1,136,853  53,275  L 

American . (e)  809,020  858,670  49,650  L 

Poet . (e)  205,185  324,990  119,805  L 

Timea . (e)  275,018  324,620  49,602  L 

Tribune . (S)  328,004  429,874  101,870L 

Herald  &  Examiner . (S)  196,643  222,540  25,897  L 


Total  Daily .  3,852,132  4,330,630  478,498  L 

Total  Sunday .  524,647  652,414  127,767  L 

Grand  Total .  4,376,779  4,983,044  606,265  L 

•Chicago  hgures  furnished  by  Advertising  Record  Co, 

CINCINNATI,  OHIO 

Commercial  Tribune . (m)  .  175,349  . 

Enquirer . (m)  430,312  493,814  63,502  L 

Poet . (e)  630,053  639,502  9,449  L 

Times-Star . (e)  886,223  937,342  51,119  L 

Commercial  Tribune . (S)  .  37,049  . 

Enquirer . (S)  386,871  388,787  1,916  L 


Total  Daily .  1,946,588  2,246,007  299,419  L 

ToUl  Sunday .  386,871  425,836  38,865  L 

Grand  Total .  2,333,459  2,671,843  338,384  L 

Nora  —  Commercial  Tribune  (ms)  discontinued  December,  1930. 

CLEVELAND,  OHIO 

Plain  Dealer . (m)  761,824  790,448  28,624  1. 

Kews . (e)  676,469  583,3,59  93,  HOG 

Press . (e)  975,528  988,742  13,214  L 

Plain  Dealer . (S)  224,548  256,404  31,856  L 

Hews . (S)  76,854  87,570  10,716  L 


ToUl  Daily .  2,413,821  2,362,549  51,272  G 

Total  Sunday .  301,402  343,974  42,572  L 

GrandTotal .  2,715,223  2,706,523  8,700G 


lines;  1930, 59.052  lines. 

EASTON,  PA. 

Express . 

. (e) 

659,797 

676,487 

16,690  L 

EL  PASO, 

,  TEXAS 

Times . 

. (m) 

348,378 

307,335 

41,043  G 

Herald . 

. (e) 

442,308 

HeraM'Post . 

. (e) 

546,194 

405,441 

140.753  G 

Times . 

. (8) 

122,913 

114,566 

8,347 G 

ToUl  Daily. . . . 

894,572 

1,155.084 

260,512  L 

ToUl  Sunday. . 

122,913 

114,566 

8,347  G 

GrandTotal. . . 

1,017,485 

1,269,650 

252,165  L 

Note  —  Herald  discontinued  April  2, 1931. 

ERIE, 

,  PA. 

Dispatch-Herald . . . 

. (e) 

462,540 

538.825 

76,285  L 

Times . 

. (e) 

508,237 

520,549 

12,312  L 

Dispatch-Herald _ 

. (8) 

65,725 

61,610 

4,115G 

ToUl  Daily. . . . 

970,777 

1,059,374 

88,597  L 

ToUl  Sunday. . 

65,725 

61,610 

4.115G 

Grand  Total. . . 

1,036,502 

1,120,984 

84,482  L 

EVANSVILLE,  IND. 

Courier . 

441,299 

457,025 

15,726 L 

Journal . . 

. (e) 

250,850 

287,170 

36,320  L 

Press . . 

. (e) 

424 ,283 

441,100 

16,817  L 

Courier . 

. (8) 

94,8.56 

99,250 

4,394  L 

Press . 

. (8) 

69,734 

76,433 

6,699  L 

ToUl  Daily.... 

1,116,432 

1,185.295 

68,863  L 

ToUl  Sunday.. 

164,590 

175,685 

11.095  L 

Grand  ToUl . . . 

1,281,022 

1,360,978 

79,956  L 

FALL  RIVER,  MASS. 

Herald-News . (e)  500,008  491,294  8,714  G 

FREEPORT-HEMPSTEAD,  N.  Y. 

Nassau  Review . (e)  328,911  364,406  35,495  L 

Hassau  Star . (e)  216,859  253,921  37,062  L 


INDIANAPOLIS,  IND. 


1931 

1930 

uainor 

Lmi 

News . 

. (e) 

992,058 

1,051,677 

S9,61J1 

Star . 

496,866 

536.170 

39.3041 

Times . 

. (e) 

419,259 

397,373 

21.886G 

Star . 

. (S) 

229,767 

265,667 

35.9001 

ToUl  Daily . 

1,908,183 

1,985,220 

77.0371 

ToUl  Sunday . 

229,767 

265,667 

35,0001 

Grand  Total . . 

2,137,950 

2,250,887 

112,9371 

JACKSONVILLE.  FLA. 

Florida  Times-Umoo . 

. (m) 

865.380 

533,138 

332,2420 

Journal . 

. (e) 

417,178 

672,133 

254,9551 

Florida  Times-Union . 

. (S) 

135,895 

148,072 

12,1771 

ToUl  Daily . 

1,282,558 

1,205,271 

77,287  0 

ToUl  Sunday . 

135,895 

148.072 

12,1771 

Grand  Total . 

1,418,453 

1,353,343 

65,1100 

Non  —  Florida  Times-Union  carried  Legal.  1931  —  388.265  lines;  1930— 
10,408  lines;  Journal  carried  Legal,  1931  —  3,969  lines;  1930  —  246,637  lines 


KANSAS  CITY,  MO.* 


Journal-Post . (e)  310.565  378,849  68,2841 

Star . (e)  808,297  895,548  87,251  L 

Star . (m)  781,167  862,440  81,2781 

Journal-Poet . (S)  78,409  101,377  22.9681 

Star . (S)  304,581  351,980  47,3991 


Total  Daily .  1,970,029  2,136,837  236,8081 

Total  Sunday .  382,990  4.53,3,57  7,3671 

GrandTotal .  2,3.53,019  2,.590,194  307,1751 

*  Kansas  City  figures  furnished  by  individupl  publishers. 

KNOXVILLE,  TENN. 

Journal . (m)  364,24  1  4.53,676  89,4351 

News-Sentinel . (e)  492.198  521.067  28.869  1 

Journal . (S)  81,344  131,262  49.918  1 

News-Sentinel . (S)  93,6.58  95.448  1,7901 


Total  Daily .  856,439  974,743  118.3041 

Total  Sunday .  175,002  226,710  51,7081 

GrandTotal .  1,031,441  1,201,453  170,0121 


LINCOLN,  NEB. 


Journal . 

....(e)  430,030 

Star . . 

....(e)  356.230 

Journal . 

...(S)  109,128 

Star . 

...(S)  101,208 

Total  Daily . 

.  786.260 

ToUl  Sunday . 

.  210,336 

Grand  Total . 

.  996,.596 

LOS  ANGELES.  CALIF. 


COLUMBUS.  OHIO 


Dispateh . (e) 

Citixen . (c) 

Ohio  State  Journal . (m) 

Dispatch . (S) 

Ohio  State  Journal . (S) 


Total  Dally... 
Total  Sunday . 
Grand  Total . . 


909,605 

1,000,901 

91,296 

L 

676.988 

754,441 

77.453 

L 

316,427 

322,752 

6,325 

L 

185,603 

207,598 

21 .995 

L 

96,681 

65,519 

31,162 

G 

1,905,020 

2,078,094 

175,074 

L 

282,284 

273,117 

9,167 

G 

2,185,304 

2,351,211 

165,907 

L 

DALLAS, 

TEXAS 

News . 

464,204 

579,487 

115,283  L 

Times-Herald . 

. (e) 

834,897 

829,734 

5.163G 

Journal . 

. (e) 

423,231 

453,485 

30,254  L 

Dispatch . 

. (e) 

315,038 

330,304 

15,266  L 

News . 

. (S) 

153.008 

178,213 

25.205  L 

Times-Herald . 

. (S) 

170,954 

192,942 

21,988  L 

ToUl  Daily . 

2,037,370 

2,193,010 

155,640  L 

ToUl  Sunday . 

323,962 

371,155 

47,193  L 

GrandTotal . 

2,361,332 

2,564,165 

202,833L 

DAYTON,  OHIO 

Journal . 

. (m) 

281,716 

264,670 

17,046 G 

Herald . 

. (e) 

713,234 

729,341 

16,107 L 

News . 

. (e) 

801,642 

827,282 

25,640 L 

Journal . 

. (S) 

124,016 

149,131 

25,115L 

News . 

. (6) 

132,264 

187,226 

54,962  L 

ToUl  Daily . 

1,796,592 

1,821,293 

24,701  L 

ToUl  Sunday . 

256,280 

336,357 

80,007  L 

Grand  Total . 

2,052,872 

2,157,650 

104,778  L 

DENVER 

,  COLO. 

Rocky  Mountain  News. 

397,808 

419,700 

21,892  L 

Post . 

. (C) 

855,139 

863,067 

7.928  L 

Rocky  Mountain  News . 

. (S) 

74,745 

84,363 

9,618  L 

Post . 

. (S) 

193,169 

220,727 

27,558  L 

Total  Daily . 

1,252,947 

1,282,767 

29,820  L 

ToUl  Sunday . 

267,914 

305,090 

37,176  L 

(jrand  ToUl . 

1,520,861 

1,587,857 

66,996  L 

GrandTotal .  545,770  618,327  72,557  L 

FORT  WORTH,  TEXAS 

Star-Telegram . (e)  482,151  539,025  56,874  L 

Star-Telegram . ...(m)  268,189  390,625  122.436L 

Press . (e)  450,556  475,276  24,720  L 

Star-Telegram . (S)  114,628  175,248  60,620  L 


ToUl  Daily .  1,200,896  1,404,926  204,030L 

Total  Sunday .  114,628  175,248  60,620L 

GrandTotal .  1,315,524  1,580,174  264,650 L 

GLENS  FALLS.  N,  Y. 

Poet-Star . (m)  447,793  437,554  10,239  G 

Non  —  Post-Star  is  sold  only  in  combination  with  Evening  Times. 

HARRISBURG.  PA. 

Patriot . (m)  552,942  569,417  16,475  L 

Tdegraph . (e)  355,083  373,326  18,243  L 


GrandTotal .  908,025  942,743  34,718  L 

Non  —  Patriot  carries  same  amount  of  advertising  as  Evening  News. 
Linage  of  Patriot  only  is  shown. 

HARTFORD,  CONN. 

Cottrant . ..,.(m)  454,581  535,303  80,722  L 

Times . (e)  1,168.079  1,213,330  45,251  L 

Courant . (S)  202.397  228,762  26,365  L 


Total  Daily .  1,622,660  1,748.633  125.973  L 

Total  Sunday .  202,397  228,762  26,365  L 

GrandTotal .  1,825,057  1,977,395  152,338  L 

HOUSTON,  TEXAS 

Chronicle . . . ....(e)  834,526  879,056  44,530L 

Post-Dispatch . (m)  717,140  691,914  25,226G 

Press . (e)  555,447  537,566  17.881  G 

Chronicle . (8)  217,935  249,090  31,155  L 

Post-Dispstch . (S)  187,349  201,253  13,904  L 


Total  Daily .  2,107,113  2,108.536  1,423  L 

Total  Sunday .  405,284  450,343  45,059  L 

GrandTotal .  2,512,397  2,558,879  46,482  L 


Examiner . 

....(m) 

798.8,59 

820,8.58 

21,9991 

Illustrated  News . . 

....(m) 

296.092 

260,697 

35.395  0 

Times . 

....(m) 

1,009,824 

1,013,471 

3,6471 

Express . 

. (e) 

438.932 

.590.244 

151.3121 

Herald . . 

. (e) 

1,0,59.520 

1.070,245 

10,7261 

Record . 

. (e) 

318.4.50 

3.33.327 

it.sni 

•Examiner . 

...AS) 

436,545 

442,377 

5.8321 

Times . 

....(S) 

393,237 

401,333 

8.0961 

ToUl  Daily . 

3,921,677 

4,088.842 

167,1651 

ToUl  Sunday . 

829.782 

843,710 

13,9261 

Grand  Total . 

4,751,459 

4.932.552 

181,0931 

•Sunday  Examiner  linage  includes  American  Weekly  figures.  1931—77,051 
lines;  1930 — 59,130  lines. 

MANCHESTER.  N.  H. 

Union . (m)  423,488  430,390  6.9021 


Union . (m)  423,488  430,390  6.9021 

MEMPHIS.  TENN. 

Commercial-Appeal . (m)  527,780  645,125  117,3451 

Evening  Appeal . (e)  553,489  615,410  61,921  L 

Press-Scimitar . (e)  502.644  585,418  82,7691 

Commercial  Appeal . (S)  196,457  284,782  88,3251 


ToUl  Daily .  1,583,913  1,845,948  262.0351 

ToUl  Sunday .  196,457  284.782  88.3251 

GrandTotal .  1,780,370  2.130,730  350,3601 

MILWAUKEE.  WIS. 

Sentinel . (m)  447,884  274.753  173.1310 

Journal . (e)  854,722  917,555  62.8330 

Leader .  (e)  173.021  164,090  8, 9310 

Wisconsin  News . (e)  505,055  4.56.201  48,8540 

•Sentinel . (S)  176.839  157,583  19.2560 

Journal . (8)  183,006  223,084  40.0781 


ToUl  Daily .  1,980,682  1,812.599  168,0830 

ToUl  Sunday .  359.845  380,667  20,8221 

GrandTotal .  2,340.527  2,193,266  147,2610 


•Sunday  Sentinel  linage  includes  American  Weekly  figures,  1931  — 71J9f 
lines;  1930  —  59.052  lines. 

{Continued  on  page  43) 
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JULY  LINAGE  REPORTS  SHOW  GAINS  BY  MANY  NEWSPAPERS 


MINNEAPOLIS,  MINN. 


OAKLAND,  CALIF. 


PROVIDENCE,  R.  I. 


Journal 

Tribune. 

Star.... 

Journal. 

Tribune. 


Poet-Enquirer. 

Tribune . 

Tribune . 


Bulletin . 

Journal . 

Newe-Tribune. 

Journal . . 

Newe-Tribune. 


Total  Daily. . 
Total  Sunday. 
Grand  Total. 


Total  Daily .  1,934.680  2,016,687  82,007  L 

TotalSunday .  213,508  270,191  56,683  1. 

Grand  Total .  2.148.188  2,286,878  138,690  L 

Tribune  sold  in  Morning-Evenin*  combination.  Morning  Linage  only 
«bown. 


Total  Daily .  1,788,578  1 

TotalSunday .  172,096 

Grand  Total .  1.960.674  2 

Non  —  Sunday  Newe-Tribune  discontinued  in  1930. 


OKLAHOMA  CITY,  OKLA. 

. (ml  503,157  597,609  94,452  L 

. (e)  612,875  646,062  33,187  L 

. (e)  436,305  538,799  102,494  L 

. (S)  152,468  188,975  36,5071. 


Oklahoman . 

Times . 

Oklahoma  News. 
Oklahoman . 


MONTREAL,  CANADA 

. (e)  1,001,888  . 

. (m)  507.747  . 

. (e)  853,1.55  . 

. (e)  299,092  . 


READING,  PA. 


Star . 

Gaiette. . 
LaPreese 
UPatrie. 


Eagle. 

Times, 

Eagle. 


Total  Daily. . 
Total  Sunday, 
Grand  Total . 


Total  Daily. . 
Total  Sunday , 
Grand  Total . 


OMAHA,  NEB. 

. (me)  375,642  407,131  31,489  L 

. (me)  717,021  681,566  35,455  G 

. (S)  156,478  141,441  15,037  0 

. (S)  182,123  172,061  10,062  G 


NASHVILLE,  TENN. 

. (e)  448,272  385,086  63,186  0 

. (me)  387,283  465,205  77.922  L 

. (S)  96,8,53  102,238  5,3851. 

. (S)  77.326  97,269  19,943  L 


Bee-News. . . . 
World-Herald 

•News . 

World-Herald 


Banner . 

Tennessean 
Banner. . . . 
Tennessean. 


RICHMOND,  VA. 

. (e)  815,137  809.697  5,440  0 

. (m)  524,123  521,588  2,535  G 

. (S)  171,346  186,101  14,755  L 


News-Leader. . . 
Timee-Dispatch 
Times-Dispatch . 


ToUl  Daily .  1,092,663  1,088,697  3,966G 

TotalSunday .  338,601  313,502  25,099  G 

GrandTotal .  1,431,264  1,402,199  29,065  0 

Non. —  Bee-News  and  World-Herald  both  sold  in  morning-evening  com¬ 
bination.  In  each  case,  linage  of  evening  edition  only  is  shown. 

•Sunday  News  linage  includes  American  Weekly  Bgurcs.  1931  —  71,894 
lines;  1930  —  59,052  lines. 


Total  Daily .  835,555  850,291  14,736  1. 

TotalSunday .  174,179  199,507  25,328  1. 

GrandTotal .  1,009,734  1,049,798  40,064  1. 

Not*  —  Tennersean  sold  only  in  Morning-evening  combination.  Linage  of 
crening  edition  only  is  shown. 


Total  Daily . , 
Total  Sunday 
Grand  Total . 


NEW  BEDFORD.  MASS. 

. (e)  .339,256  339.660  404  1, 

. (e)  439,125  412,802  26,323  G 

. (S)  42,520  51,558  9,038  L 

. (S)  52,728  . 


ROCHESTER,  N.  Y. 

. (m)  765,449  774,9.58  9,5091. 

. (e)  652,8.34  .565,315  87,519  G 

. (e)  882,688  910.212  27,5241, 

. (S)  190,806  187.055  3,751  G 

. (.S)  171.080  144,743  26,3.37  G 


PEORIA.  ILL. 


Standard. 
Tiines. .. 
Standard 
Tiinrs... 


Democrat  A  Chronicle . 

Journal . 

Timea-Union . 

Democrat  A  Chronicle 
•American . 


Journal  . 

Transcript . 

Star . 

Journal-Transcript 
Star . 


Total  Daily. . 
Total  Sunday 
Grand  Total . 


Total  Daily .  2..300,971  2,250,485  50,486 

TotalSunday .  361,886  331,798  30,088 

GrandTotal .  2,662,857  2,582,283  80,574 

•  Sunday  American  linage  includes  American  Weekly  figures,  1931 
73,798  lines;  1930  —  59,052  lines. 


Total  Daily, . 
Total  Sunday 
Grand  Total . 


NEW  ORLEANS.  LA. 

. (ni)  849.545  901,223  51,628  1. 

. (m)  331.888  367,124  35,2361, 

. fc)  543,916  543,354  .562  G 

. (e)  370.507  411.551  41,644  L 

. (S)  244,834  281,751  36,917  1. 

. (S)  165,325  96,502  68,823  G 

. (S)  113,847  110,475  3,372  G 


Tunca-Picayune . 

Tribune . 

Item . 

Stab* . 

Times-Piea>'une. 
Item-Tribune. . . 
Stites . 


PERTH  AMBOY,  N.  J. 


SALT  LAKE  CITY.  UTAH 

. (m)  606,848  629,506  22,657  L 

. (c)  3.59,159  364,422  5,263  1, 

. (e)  4.32,243  349,882  82,361  G 

. (.S)  169,454  216,153  46,699  L 

. (.S)  .  57,970  . 


Tribune . 

Deseret  News 

Telegram . 

Tribune . 

Telegram . 


PHILADELPHIA.  PA. 

. (e)  1,113,953  1,246,702  132,749  1. 

...• . (m)  610,343  683,379  73.0361. 

. (e)  523,830  436.757  87,073  G 

. (e)  667,471  711,602  44,131  L 

. (m)  524,453  573,015  48,5621, 

. (m)  409,760  499,665  89,9051, 

. (S)  309,435  311,165  2,4301. 

. (S)  173,460  162,058  11.422  G 

. (S)  106.297  156,832  50,5351. 


Bulletin . 

Inquirer . 

News . 

Public  I.edger 
Public  IxKlger 

Record . 

Inquirer . 

Public  Ledger 
Record . 


Total  Daily. . 
Total  Sunday 
Grand  Total . 


Total  Daily . . 
Total  Sunday. 
Grand  Total. . 


NEW  YORK.  N.  Y.* 

. (tn)  952,399  1.029,781  77,3821. 

. (m)  661,724  702.434  40,7101. 

. (ni)  .  509,655  509,6551. 

. (m)  524.564  312,705  211,859  G 

. (ni)  668,729  588,230  80,499  G 

. (m)  180,514  187,196  6,6821. 

(e)  855,628  845,811  9,817  G 

(e)  723,859  743,213  19.354  1. 

(e)  .  551,998  551,998  L 

(e)  210,412  277,440  67,0181. 

(e)  174,010  239,937  65,927  L 

(e)  836,674  383,180  453,494  0 

(e)  735,658  749,815  14,1571. 

(e)  252,196  265,052  12,856  L 

(e)  392,382  299.284  93.098  G 

(e)  271.584  221,747  49,837  G 

(S)  465,905  490.423  24,518  L 

(S)  297,636  301,421  3,785  L 

(S)  .  217,219  217,219  L 

(8)  342,019  327,631  14,388  G 

(S)  248,310  222,541  25,769  G 

(S)  172,829  219,762  46,933  L 

(S)  42,284  21,909  20,375  G 

(S)  93,881  99.339  5,458  L 

Total  Daily .  7,420,333  7,907,478  487,145  L 

"otalSunday .  1,662,864  1,899,545  236,681  L 

GrandTotal .  9,083.197  9,807,023  723,826L 

New  Y  ork  hgurcs  furnished  by  Advertising  Record  Co.  Bronx  Home  News 
furnished  directly  by  publisher. 

NIAGARA  FALLS.  N,  Y. 

. (e)  597,900  604,636  6,rd6  L 

NORFOLK.  VA. 

. (e)  771,224  . 

. (m)  512,320  . 

. (S)  245,843  . 

Total  Daily .  1,283,544  . 

TotalSunday .  245,843  . 

Total .  1.529.387  . 


Timei . 

Herald  Tribune 

World . 

American . 

News . 

Mirror  . 


SAN  ANTONIO.  TEXAS 

. (m)  422,060  520,546  98,486  L 

. (e)  646,517  739,752  93,235  L 

. . (e)  616,723  573.640  43,043  0 

. (S)  219,755  240,870  21,115  L 

. (S)  249,021  247,899  1,122  G 


Total  Daily 
Total  Sunday 
Grand  Total 


Express. 
News. . , 
Light . . . 
Express. 
•  Isght . 


PHOENIX.  ARIZ. 

. (m)  573,216  656,003  82,787  1. 

. (e)  440,428  392,100  48,328  0 

. (S)  86,317  116,934  30,617  1. 


Journal . 

Evening  World . 

Port . 

Grtphic . . . 

W'orid-Telegram . 

^vuokljTi  Kiglo . 

Standard  Union 

EfooUyn  Times . 

Home  News . 

Times . 

Bnld  Tribune . 

World . 

American . 

News . 

Eagle . 

®*^*Alyn  Times. . 

Evou*  Home  News . 


Republic. 
Gasette . . 
Republic. 


ToUl  Daily .  1.685,300  1.833.938  U 

TotalSunday .  468,776  488,769  1 

Grand  Total .  2 , 154,076  2,322 . 707  If 

•  Sunday  Light  linage  includes  American  Weekly  figures.  1931 
lines;  1930  —  59,052  lines. 


Total  Daily . 
Total  Sunday 
Grand  Total 


SAN  DIEGO.  CALIF. 


PITTSBURGH.  PA, 


Union.. 

Tribune. 

Sun . 

Union. . 


Pout-Gaar'tta  . 

Press . 

Sun-Telegrai>h . 

Press  . 

•Sun-Telegraph 


Total  Daily.. 
Total  Sunday . 
Grand  Total . 


Total  Daily .  2,570,010  2,589,373  19,363 

TotalSunday .  476,871  490,942  14,071 

GrandTotal .  3,046,881  3,080,315  33,434 

•Sunday  Sun-Telegraph  linage  includes  American  Weekly  6gures,  1931 
'3.798  lines;  1930  —  59,052  lines. 


SAN  FRANCISCO.  CALIF. 


Chronicle. . . . 
Examiner. . . . 
Call-BuUetin 

News . 

Chronicle .  . . 
•Examiner . . 


PORTLAND,  ORE. 

. (m)  515,338  629,183  113,845  L 

. (e)  645,224  724,977  79,753  L 

. (e)  485,192  359,498  125,694  0 

. (e)  .  508,410  . 

. (8)  195,302  197,400  2,098  L 

. (S)  74,336  95,640  21,304  L 


Oregonian . 

Journal . 

News-Telegram 

Telegram . 

Oregonian . 

Journal . 


•*l|«r-Diapatch 
Vkiiataii-Pilot, . 

Vtfmnn-piioj 


Total  Daily .  2,774,161  2.»12,#49  13 

TotalSunday .  560,927  582,272  S 

GrandTotal .  3,336,088  3.495.221  1« 

•Sunday  Examiner  linage  includes  American  14  eekly  bgures,  1931 
lines;  1930  —  59,130  lines. 

(Continued  on  page  44) 


Total  Daily .  1,645,754 

Total  .Sunday .  269,638 

GrandTotal .  1,915,392 

Not*  —  Telegram  discontinued  May  5,  1931. 
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Editor  &  Publisher  The  Fourth  Estate  for  August  22,  1  931 


4S 


DR  OVN  VoRyc> 

^  or  LetTbRS 


The  search  for  Utopia  would  end 
indeed  if  the  possibilities  revealed  in 
Test  Dalton’s  novel,  “The  Richest  Man 
On  Earth,”  could  be  realized.  Lowe 
Shearon,  the  publisher,  some  years  ago 
submitted  to  Dr.  Arthur  Hadley,  of 
Yale  University,  an  economic  theory  he 
had  worked  out,  which  he  believed 
would  solve  the  industrial  problem. 
This  discussion  inspired  Mr.  Dalton  to 
weave  the  theory  into  a  dramatic  and 
entertaining  tale,  visioning  for  the 
reader  a  better  standard  of  living. 

There  is  the  usual  tragic  love  plot. 
The  characters  are  Maitland  Delaheld 
and  Mrs.  Delafield,  Jimmie  Weston  and 
Mrs.  Weston,  who  are  cast  in  the  pre¬ 
miere  performance  of  Wendall  Thomas’ 
new  play  which  he  hopes  to  produce  in 
New  York.  After  the  show,  Thomas 
lingers  to  visit  with  his  mutual  friends, 
the  actors,  when  he  is  startled  by  the 
sound  of  a  pistol  shot.  He  rushes  back- 
stage  and  finds  Jimmie  W'eston  dead 
with  a  bullet  wound  in.  his  head.  It 
remained  a  mystery  who  fired  the  shot. 
After  the  funeral  Maitland  Delafield 
disappears,  leaving  wonderment  and 
suspicion  in  his  tracks. 

Much  discouraged  with  the  outcome 
of  his  play,  Wendall  Thomas  returns  to 
his  former  work  of  newspaper  corre¬ 
spondent  and  receives  an  assignment 
from  his  editor  to  cover  the  story  about 
a  new  gold  rush  down  below  the  Equa¬ 
tor.  In  his  travels  people  constantly 
arrest  his  attention  with  exclamations 
about  the  great  John  Napier,  known  as 
the  “Richest  Man  On  Earth.”  Thomas 
decides  to  investigate  the  whereabouts 
of  this  man  and  the  reasons  for  his 
power.  He  finds  “John  Napier”  to  be 
none  other  than  Maitland  Delafield. 
Recognition  is  exchanged.  Upon  eager 
questioning,  Napier  tells  Thomas  that 
the  tragedy  which  befell  their  friend 
made  him  see  the  world  in  a  new  light. 
He  decided  to  leave  the  old  civilization 
and  hunt  for  a  land  where  people  could 
live  and  work  satisfactorily  in  peace 
and_  harmony.  He  discovers  a  new 
region  in  the  wilds  of  Africa  and  names 
it,  “The  Happy  Plateau.” 

Here  he  leads  a  colony  of  natives, 
operates  a  diamond  mine  and  puts  into 
practice  a  theory  of  economics,  based  on 
a  system  of  voluntary  limits  of  profits 
—that  is,  a  profits-to-buyer  plan  which 
would  remove  the  “un”  in  unlimited 
(profits)  and  un-employment  and  over¬ 
throw  capitalistic  monarchy.  Man  is 
nnde  the  master  and  not  the  slave  of 
machinery.  The  people  are  governed 
not  so  much  by  enforced  law  but  by 
enlightened  public  opinion,  for  which 
the  press  is  held  wholly  responsible. 
The  system  becomes  a  panacea  for  in¬ 
dustrial,  educational,  social,  political, 
jjpicultural  and  scientific  problems. 
The  bogey  of  economic  fear  vanished 
jnd  there  dwelt,  in  more  satisfactory 
human  relationship,  a  happy  and  con¬ 
tented  people. 

The  truth  about  the  shooting  of 
Jimmie  Weston  is  disclosed  in  a  confes- 
siOT  by  Mrs.  Delafield,  at  her  death, 
that  Weston’s  wife  killed  him  in  a  fit 
of  jealousy. 

Test  Dalton  is  a  well-known  New 
Jork  newspaperman. — C.F. 

*  *  * 

Milton  MAYER  of  the  Chicago 
Evening  Post  and  John  Howe  of 
tw  Chicago  Tribune  are  co-authors  of 
Steps  in  the  Dark,”  a  collection  of 
jptnances  of  modern  science  to  be  pub- 
hshed  Aug.  24  by  Thomas  S.  Rockwell 
t-i^pany.  The  book  deals  with  such 
smentific  undertakings  as  the  future  of 
the  robot,  the  compilation  of  the  “Amer- 
language,”  the  transplantation  of 
human  eyes,  the  breeding  of  disease- 
Ptoof  wheat,  and  dish-washing  as  a  fine 
art 

The  subjects  are  handled  in  newspaper 
by  the  two  authors,  who  learned 
“A,  B,  C’s”  of  science  and  scien- 
h»ts  at  the  University  of  Chicago,  where 


both  were  correspondents  for  Chicago 
papers.  Prior  to  his  connection  with  the 
Post,  Mayer  was  state  editor  of  the 
Associated  Press  in  St.  Louis. — G.B. 

*  *  * 

J.  Bulliet,  art  and  drama  critic  on 
•  the  Chicago  Ez’ening  Post,  has 
written  a  book-length  manuscript  on 
“The  History  of  Modern  Art  in  Chi¬ 
cago,”  the  first  installment  of  which 
appears  in  the  August  number  of  The 
Chicagoan,  which  has  changed  its  style 
and  format. — G.B. 

♦  ♦  ♦ 

N  a  book  entitled  “Human  Nature,” 
published  Aug.  13  by  E.  P.  Dutton  & 
Co.,  Professor  William  Lyon  Phelps  of 
Yale  advances  a  plan  which,  in  his  opin¬ 
ion,  “should  make  war  impossible.”  The 
spirit  of  hatred  which  breeds  and  nour¬ 
ishes  conflicts  among  nations  comes  from 
ignorance  of  one  another’s  real  character, 
he  asserts,  and  suggests  that  each  country 
stop  appropriating  money  for  battleships 
and  use  at  least  part  of  such  money 
“to  advertise  its  real  nature  and  aims  in 
other  countries.” 

♦  ♦ 

JAMES  L.  SMALL,  owner  and  editor 
of  the  Muku'cntago  (Wis.)  Chief,  a 
weekly,  is  author  of  “Heroes  of  the 
Trail.”  just  off  the  press.  The  volume 
is  filled  with  tales  of  heroism,  privation 
and  undaunted  perseverance  of  the  early 
American  missionaries  whose  faith  and 
courage  blazed  a  trail  of  charity,  religion 
and  education  across  a  continent. — G.I^.G. 
♦  ♦  * 

TTARRY  STEPHEN  KEELER  of  the 
Chicago  Daily  Nezvs  has  written  a 
250,000  word  mystery  story,  “The  Ma¬ 
tilda  Hunter  Murder,”  which  Dutton’s 
will  publi.sh. 

*  ♦  ♦ 

Alice  hughes  of  the  New  York 

World-Telegram  contributed  “Mos¬ 
cow  Goes  Shopping”  to  the  first  issue 
of  The  Merchandise  Manager,  a  new 
publication.  * 


ITHACA  CLUB  ELECTS 

Don  A.  Johnson,  director  of  the  Em¬ 
pire  State  School  of  Printing,  was  on 
July  21.  elected  president  of  the  Ithaca 
Press  Club.  He  succeeds  Lionel  E. 
Mintz,  city  editor  of  the  Ithaca  Journal- 
News.  Other  officers  chosen  were:  Roy 
G.  Lafave,  vice-president ;  Glenn  A. 
Smith,  secretary.  New  active  members 
elected  were:  Louis  Pardon  Smith,  Roy 
G.  Lafave,  S.  M.  Woodside.  Prof.  Bris¬ 
tow  Adams,  Albert  Edmund  Brown,  R. 
Warren  Sailor.  Romeyn  Berry,  C.  J. 
Haxton.  G.  S.  Butts.  W.  Cochran, 
Roger  Russell,  Howard  R.  Waugh,  and 
C.  R.  Rosenberry,  all  of  Ithaca. 


INVITATIONS  SENT 

.An  unusual  example  of  photo-engrav¬ 
ing  and  letter-press  printing  in  five 
colors  is  offered  in  the  distinctive  invita¬ 
tion  sent  out  to  more  than  7(X)  members 
of  the  American  Photo-Engravers’  Asso¬ 
ciation,  announcing  the  association’s  35th 
annual  convention  at  St.  Ixiuis,  Oct.  15 
to  17.  The  illustration  is  printetl  on 
Japan  tissue  paper  in  five  colors  from 
photo-engraved  plates,  the  latter  made 
from  five  black  crayon  pencil  drawings, 
one  for  each  color.  The  printing  was 
done  on  a  Miehle  high  speed  unit.  The 
colors  are  white,  purple,  orange,  ver¬ 
milion  and  green. 


FINDS  OLD  PAPER 

A  copy  of  the  Feb.  1,  1851,  edition  of 
the  Alta  Californian,  weekly  published 
at  San  Francisco  in  “the  days  of  old,  the 
days  of  gold,”  has  been  found  by  A.  E. 
Calhoun,  Sacramento  railroad  man.  It 
was  printed  in  gold  on  satin  cloth. 


MENCH  ADDRESSES  RETAILERS 

John  Mench,  advertising  counselor  for 
Hearst  newspapers,  addressed  125  Mil¬ 
waukee  retail  salesmen  and  associates  in 
Milwaukee  Athletic  Club,  Aug.  12. 
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CAPT.  CHARLES  L.  WEYMOUTH 


Editor  and  Publi»her  of  A»hland  (Va. ) 

Herald-Progre**  Die*  at  55 

C  apt.  Charles  Lee  Weymouth,  55,  ed¬ 
itor  aiKl  publisher  of  the  Ashland  (.Va.) 
Herald-Progress,  died  Saturday  night, 
Aug.  15.  The  body  was  taken  to  Elkins, 
\V.  Va.,  his  late  home,  where  the  funeral 
was  held  Aug.  18. 

(Japtain  Weymouth  had  published 
newspapers  in  West  Virginia  and  Mary¬ 
land  before  becoming  publisher  of  the 
.Ashland  paper  in  1925.  He  was  inter¬ 
ested  in  West  Point  and  Smithfield  news- 
Iiapers.  He  was  a  native  of  Beverly,  W. 
\'a.  and  a  son  of  the  late  Dr.  John  H. 
and  Mrs.  Mary  Chenoweth  Weymouth. 
Captain  Weymouth  entered  the  news- 
j)ai)er  business  at  the  age  of  ten  years  as 
an  apprentice  printer. 

He  was  a  32d  degree  Mason,  member 
of  Acca  Temple  Shrine,  Richmond,  and 
a  member  of  the  Virginia  Press  Associa¬ 
tion,  serving  as  secretary  of  the  organ¬ 
ization  for  two  years.  He  was  a  veteran 
of  the  Spanish-.American  War  and  en¬ 
listed  in  the  United  States  army  during 
the  World  War.  He  was  captain  of  the 
Hanover  Grays,  a  military  organization. 


ARCHIBALD  M.  JAMIESON 


Washington,  D.C.,  Newspaperman  Dies 
Suddenly  of  Acute  Indigestion 

(Special  to  Editok  &  Publishes) 

Washington,  D.  C.,  Aug.  17. — Archi¬ 
bald  M.  Jamieson,  for  20  years  a  W'ash- 
ington  newspaperman  and  for  the  last 
eight  years  political  writer  for  the  IVash- 
ington  Times,  died  at  Georgetown  Hos¬ 
pital  here  suddenly  last  Saturday  follow¬ 
ing  an  attack  of  acute  indigestion.  He 
was  4d  years  old. 

He  was  a  native  of  Grand  Rapids  and 
a  graduate  of  the  University  of  Mich¬ 
igan.  His  first  Washington  job  was 
with  the  U'as/tington  Post  and  later  he 
worked  for  various  other  newspapers 
and  services,  including  the  United  Press, 
International  News  Service,  the  Central 
News  of  .America,  and  the  Baltimore 

Sun  bureau.  He  was  a  frequent  con¬ 
tributor  to  the  editorial  page  of  the 
Evening  Sun. 

In  1914  he  acted  as  correspondent  at 
A’era  Cruz,  Mexico,  with  the  United 
States  fleet. 

He  is  survived  by  his  wife  and  three 
sons. 


MRS.  R.  H.  DAVIS 


Widow  of  Famous  War  Correspondent 
Dies  in  France 

Mrs.  Richard  Harding  Davis,  widow 
of  the  author  and  war  correspondent 
and  known  in  her  days  on  the  stage  as 
Bessie  McCoy,  died  Aug.  16  following 
an  eni."rgency  operation  at  a  hospital  in 
Bayonne,  France.  Her  daughter,  Hope, 
who  is  17  years  old.  and  Miss  Louise 
Frey,  her  nurse  and  companion,  were 
with  her. 

Mrs.  Davis,  known  as  the  “Yama 
Yama  Girl”  a  quarter  of  a  century  ago, 
had  been  summering  with  her  daughter 
at  St.  Jean  de  Luz.  A  few  days  ago 
she  was  taken  ill  and  hurried  to  Ba¬ 
yonne  for  treatment. 

The  body  will  be  cremated  and  the 
ashes  sent  to  the  United  States. 

Bessie  McCoy  was  Mr.  Davis's  second 
wife.  He  was  forty-eight  years  old 
and  she  was  twenty-four  when  they 
were  married  in  July,  1912,  by  a  Justice 
of  the  Peace  at  Greenwich,  Conn. 


HARRY  S.  VANDERBURGH 

Harry  Sargen  X’anderhurgh  died  at 
Hackensack,  N.J.,  .Aug.  17.  at  the  age 
of  75.  He  is  survived  by  his  wife,  Mrs. 
Cora  Vanderburgh ;  a  daughter,  Mrs. 
Clara  VV\  Steadman,  and  a  son.  Leroy 
A'^anderburgh,  lawyer  and  publisher  of  the 
Tcnafiy  (N.J.)  Record. 


CLAY  GROBE  DIES  IN  TEXAS 

Clay  Grobe,  36,  editor  of  PI  ^fundo 
in  Mexico  City  in  1922,  died  in  Houston, 
Tex.,  .Aug.  16.  He  was  staff  correspond¬ 
ent  for  the  Houston  Chronicle  and  pre¬ 
viously  was  employed  by  San  .Antonio 
and  Beaumont  newspapers. 
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n.LiAM  G.  Br(x;an,  55,  former  man- 
™  ager  of  the  Buffalo  office  of  Asso¬ 
ciated  Press,  died  last  week  in  Mt. 
Vernon,  X.Y.,  where  for  the  past  ten 
years  he  had  been  engaged  in  insurance 
selling. 

Amos  Ingalls,  09,  partner  of  Albert 
Mahnke  in  publishing  the  Greene  (la.) 
Iowa  Recorder,  died  Aug.  9  in  his  home 
after  two  months’  illness.  At  one  time 
he  was  owner  of  the  Allison  (la.) 
Tribune  and  had  been  in  Greene  since 
1884. 

D.  D.  McConnell,  80,  who  founded 
the  Vernon  (Tex.)  Weekly  Call,  pre¬ 
decessor  of  the  Vernon  Daily  Record. 
in  1889,  and  who  edited  the  paper  until 
1918,  died  at  his  home  recently  in  Wes- 
therford. 

Mrs.  Blake  L.  Woodson,  mother  of 
Mrs.  Mary  Blake  Woodson,  who  con¬ 
ducts  the  “Chaperon”  column  in  the 
Kansas  City  Star,  died  Aug.  16.  She 
was  82  years  old. 

Edward  M.  Lipphardt,  47,  veteran 
printer  and  a  former  member  of  the  city 
council  of  Martins  Ferry,  O.,  died  sud¬ 
denly  at  his  home  Aug.  11.  He  was 
foreman  of  the  composing  room  of  the 
Bellaire  (O.)  Leader. 

Carl  DtmicK,  night  circulation  man¬ 
ager,  Kansas  City  Star,  died  last  week 
as  the  result  of  a  heart  attack.  He  was 
55  years  old  and  had  been  with  the  Star 
39  years. 

Mrs.  Mary  Ellis,  mother-in-law  of 
Fred  C.  Trigg,  Kansas  editor  and  mem¬ 
ber  of  the  board  of  directors,  Kansas 
City  Star,  died  last  week  in  St.  Luke's 
hospital,  Kansas  City,  after  a  long  ill¬ 
ness. 

Bernard  Log.vn,  46,  an  employe  in 
the  Chicago  Herald  and  Examiner  cir¬ 
culation  dejiartment,  died  Aug.  17.  He 
formerly  was  president  and  secretary- 
treasurer  of  the  Newspaper  Drivers’ 
Union,  Local  No.  706. 

Harry  Allex,  former  president  of 
the  Hartford  Insurance  Company  and 
former  New  York  advertising  agency 
owner,  died  at  bis  home  in  South  Port¬ 
land,  Maine,  -Aug.  12,  at  the  age  of  77 
years. 

AIrs.  John  Corcoran,  mother  of 
Jimmy  Corcoran.  Chicago  American 
sports  writer,  died  Aug.  17  at  her  home 
in  Chicago  at  the  age  of  75. 

ALBERT  V.  MILLS 

Albert  V.  Mills,  of  Short  Hills,  N.J., 
who  for  the  past  ten  years  was  associ¬ 
ated  with  Cone,  Rothenburg  &  Noee, 
newspaper  representatives,  in  New  York, 
died  suddenly  at  the  summer  home  of 
his  brother,  Edward  Mills,  near  Buffalo, 
N.Y.,  on  Sunday,  Aug.  16,  while  on  va¬ 
cation.  Death  was  caused  by  an  attack 
of  acute  indigestion.  Mr.  Mills  was  born 
in  Buffalo,  36  years  ago  and  was  a 
World  \\  ar  veteran.  Before  going  to 
New  York  he  was  associated  with  the 
Buffalo  office  of  Batten,  Barton,  Durstine 
&  Osborn. 


ALBERT  SONNISHSEN 

Albert  Sonnishsen,  54,  author  and  war 
correspondent,  who  retired  11  years  ago 
to  a  poultry  farm  near  Willimantic, 
Conn.,  died  there  Aug.  16.  Mr.  Son¬ 
nishsen,  a  native  of  San  Francisco, 
started  writing  during  the  Spanish- 
American  war  when  taken  prisoner  by 
Filipinos.  Among  his  books  are  “Deep 
Sea  Vagalxmds”  and  “Confessions  of  a 
Macedonian  Bandit.” 


CHARLES  RIORDON 

Charles  Riordon,  founder  of  a  pulp 
and  paper  company  now  a  part  of  the 
Canadian  International  Power  and  Paper 
Company,  and  former  owner  of  the  Mail 
and  Empire,  Toronto,  died  here  at  his 
residence,  Aug.  17. 


SLINGO  TAKES  NEW  POST 

H.  J.  Slingo,  after  several  years  in  the 
advertising  department  of  the  John 
Wanamaker  store.  New  York,  has  re¬ 
signed  to  become  advertising  manager  of 
J.  W,  Greene,  Inc.,  furniture  dealers,  of 
Jersey  City  and  Paterson,  N.J. 


DR.  DENIS  A,  McCarthy 


WILL  REMEMBERS  STAFF 


Poet  and  Journalist  Dies  in  Cambridge, 
Mass.,  After  Operation 

Dr.  Denis  Aloysius  McCarthy  of  Ar¬ 
lington,  Mass.,  poet  and  lecturer  and  for 
many  years  a  writer  of  special  articles 
for  newspapers,  died  August  18  in  the 
Cambridge  Hospital,  after  an  operation. 
He  was  in  his  sixty-first  year. 

Born  in  Tipperary,  Ireland,  Dr.  Mc¬ 
Carthy  came  to  this  country  at  the  age 
of  15,  continued  his  education  in  Cam¬ 
bridge  and  in  St.  Louis,  had  his  first 
poem  published  anonymously  in  the 
Omaha  World-Herald  when  he  was  19 
and  became  associated  with  The  Sacred 
Heart  Review  in  1895.  He  published 
several  volumes  of  poems  and  lectured 
on  Americanization  work  in  Boston  and 
New  York  public  school  centres. 


RAYMOND  M.  O’CONNOR 

Raymond  M.  O’Connor,  39,  former 
secretary  and  then  vice-president  of  the 
Queens  County  News  Publishing  Com¬ 
pany,  died  Aug.  14  in  St.  Peter’s  hospital, 
Brooklyn,  after  an  operation  for  appendi¬ 
citis.  He  was  assistant  to  Borough 
President  George  Harvey  of  Queens.  He 
was  among  the  first  employes  of  Queens 
County  News. 


$500  Each  Left  to  Worker*  in  G.H.D. 

Sutherland  Estate 

The  will  of  G.  H.  D.  Sutherland,  pub. 
lisher  of  the  Ludington  (Mich.)  Daily 
News,  who  died  recently,  leaves  an  es¬ 
tate  valued  at  upwards  of  $150,000  to 
relatives  and  friends  with  $50o  going  to 
each  member  of  the  staff  of  his  news¬ 
paper. 

Even  Mr.  Sutherland’s  dog  and  cat 
are  not  forgotten,  the  will  providing  a 
trust  fund  of  $2,0()0  for  each. 

The  will  provides  that  the  newspaper 
be  sold  within  six  months. 

Present  and  former  employes  of  tht 
News  who  will  receive  $500  each  are: 
George  L.  Doubledee,  of  Los  Angeles; 
Fred  Schumacher,  Harry  Schumacher, 
William  Miller,  George  L.  Egbert,  Miss 
Alla  Miller,  Mrs.  Paulina  Anderson, 
Miss  Emily  Wheeler,  Mrs.  Agnes  Mea¬ 
dor,  Miss  Alice  Nelson,  Joe  M.  Taggart 
and  Mrs.  Frank  Barclay,  all  of  Lud¬ 
ington. 

Joseph  M.  Buck,  of  Ludington,  who 
succeeds  Mr.  Sutherland  as  ^itor,  is  to 
receive  one-third  of  the  residue  of  the 
estate  and  also  is  given  the  Sutherland 
home. 


ERNEST  H.  ABBOTT 

Ernest  Hamlin  Abbott,  62,  for  many 
years  editor  of  the  Outlook  and  well 
known  journalist  and  author,  died  Aug. 
8  in  his  summer  home  at  Cornwall -on- 
Hudson,  N.Y. 

RELEASES  SWIM  SERIES 

The  Ledger  Syndicate  of  Philadelphia 
recently  released  a  series  entitled,  “How 
To  Swim,”  by  Charles  and  Martha  Nore- 
lius.  The  serial  contains  twenty-four 
illustrated  lessons. 


WILL  ADVER-nSE  MILK  PRODUCTS 

The  Colorado  State  Guernsey  Breeders' 
Association  is  planning  a  newspaper  ad¬ 
vertising  campaign  to  acquaint  Colorad¬ 
ans  with  the  food  value  of  Guernsey  milk 
products.  The  campaign  will  be  in 
charge  of  Mrs.  M.  E.  Richards  of  Wet- 
more,  W.  B.  Estes  of  Littleton  and  Chtie 
Bender  of  Hygiene. 


ADDS  NEW  SECTION 

The  Portland  (Me.)  Evening  News 
has  entered  the  Biddeford-Saco  field  in 
a  more  active  form  by  printing  a  special 

edition  for  those  cities. 


ENTERS  ALDERMANIC  RACE 

Heywood  Broun,  columnist  for  the 
yen'  York  World-Telegram,  recently 
announced  his  entry  in  the  Aldermanic 
race  for  the  Ninth  district.  He  will 
run  on  the  Socialist  ticket  opposing 
Dennis  Mahon,  Democratic  candidate. 
Mr.  Broun  expects  to  begin  his  cam¬ 
paign  in  October.  _ 


Whether  You  Require  Many  Casts 
Or  Just  a  Couple — Use  Wood  Dry  Mats 

■fT  makes  no  difference  how  many  CEists 
^you  take,  when  you  use  Wood  New 
Process  Coated  Dry  Mats,  you  will 
provide  for  smoother,  easier  and  surer 
production.  That  means  elimination  of 
delays  and  other  difficulties  which  affect 
the  quality  of  your  printed  page. 

Let  us  send  a  free  sample  shipment 
for  your  own  testing. 


FIjONG  corporahon 

HOOSICK  FALLS.  N.Y. 


Gas  or  Electric 
Scorchers 


‘64”  Parting 
Powder 


ALWAYS  UNiroaM 


Cork,  Felt  and  Rubber  Molding  Blanket* 
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HOW  IS  BUSINESS? 


22 


When  you  are  asked  this  question  how  do  you  answer  it?  Does  your  answer  imply 
that  everything  is  going  to  the  devil,  or  do  you  take  the  position  that  business, 
while  it  is  not  as  good  as  it  might  be,  is  not  on  the  rocks  by  any  means  and  that  you, 
for  one,  do  not  propose  to  be  a  "crepe-hanger"  —  that,  instead,  you  are  throwing 
all  of  your  brains  and  energies  into  the  work  hopper,  which  will  eventually  turn  the 
tide  toward  better  times? 


With  the  most  powerful  force  in  the  world  —  the  daily  newspapers  —  to  stiffen  the 
backbone  of  the  people,  to  keep  them  pepped  up  and  confident,  to  make  plain  to 
them  that  business  recovery  is  as  much  up  to  them  as  it  is  to  the  business  interests 
of  the  country,  how  can  newspaper  publishers  afford  to  doubtfully  or  pessimistically 
answer  the  question,  "How  is  business?". 


Speediest  business  recovery  is  up  to  newspaper  publishers  more  than  to  the  leaders 
in  any  other  industry.  The  reason?  Is  is  not  obvious?  Aren't  they  closer  to  all  of 

the  people?  Haven't  they  got  in  their  hands  the  only  dally  official  spokesman  who 

can  make  or  break  the  spirit  of  the  public  as  well  as  that  of  the  business  interests 
of  the  country? 


The  big  mission  of  newspaper  publishers,  now  —  more  than  ever  before,  is  to  make 

known  to  both  public  and  the  business  interests  their  desire  to  cooperate  to  the 
fullest  extent  in  bringing  them  together  on  a  sane  and  constructive  business-building 
program. 


The  public  must  be  taught  to  do  their  part  in  supporting  business  interests  that  seek 
their  support  through  the  advertising  columns  of  newspapers.  What,  then,  should 
newspaper  publishers  do  to  encourage  the  public  and  business  interests  to  come 
closer  together? 


There  is  only  one  answer: 

Advertise  and  keep  on  advertising,  but  advertise  sensibly  and  forcefully. 


EDITOR  &  PUBLISHER 

1700  Times  Square  Building,  Times  Square,  New  York  City 
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I  WANTS  NEWS  PROPERTY 
j  RIGHTS  ASSURED  j 
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I  (Continued  from  page  9)  | 


claimed,  provided  that  such  term  is  not 
to  exceed  the  term  fixed  in  the  country 
of  origin  of  the  work.  There  are  no 
provisions  for  determining  who  is  the 
author  or  owner  of  a  photograph.  These 
provisions  as  to  photographs  make  a 
considerable  advance,  for  under  the  ori¬ 
ginal  Convention  these  works  were  only 
protected  so  far  as  the  domestic  laws  of 
the  various  countries  admitted  such 
works  to  protection. 

The  recent  bill  before  the  United 
States  Congress  provided  for  the  entry 
of  that  country  into  the  International 
Copyright  Union.  Since  then  the  time 
for  adhering  to  the  Berlin  and  Berne 
Conventions  has  expired  and  countries 
now  wishing  to  join  the  Union  must 
adhere  to  the  Rome  Convention  of  1928. 

Six  conferences  of  the  American  re¬ 
publics  have  been  held,  the  last  at 
Havana,  Cuba,  in  1928,  and  at  each  of 
these  the  question  of  international  pro¬ 
tection  of  rights  in  news  has  been  dis¬ 
cussed. 

All  of  the  21  republics  now  have 
ratified  one  or  the  other  of  the  Conven¬ 
tions  adopted.  The  United  States  has 
ratified  the  1910  Convention  of  Buenos 
Aires,  but  so  far  only  Guatemala  and 
Panama  have  ratified  the  copyright  pro¬ 
visions  of  the  Havana  meeting. 

Article  11  as  worded  in  the  Buenos 
Aires  Convention  of  1910  and  left 
standing  by  the  Havana  conference  fol- 
lows : 

“Literary,  scientific,  or  artistic  writ¬ 
ings.  whatever  may  be  their  subjects, 
published  in  newspapers  or  magazines 
in  any  one  of  the  countries  of  the 
Union,  shall  not  be  reproduced  in  the 
other  countries  without  the  consent  of 
the  authors.  With  the  exception  of  the 
works  mentioned,  any  article  in  a  news¬ 
paper  may  be  printed  by  others  if  it  has 
not  been  expressly  prohibited,  but  in 
every  case  the  source  from  which  it  is 
taken  must  be  cited.  News  and  miscel¬ 
laneous  items  published  merely  for  gen¬ 
eral  information  do  not  enjoy  protection 
under  this  Convention.” 

By  a  special  resolution  passed  at  the 
Rome  Conference,  the  International 
Copyright  Union  urges  that  the  two  in¬ 
ternational  unions  prepare  the  way  for 
a  general  agreement  having  as  its  basis 
the  rules  of  the  two  conventions  which 
are  similar  and  as  an  object  the  world¬ 
wide  unification  of  the  laws  protecting 
intellectual  productions. 

The  International  Copyright  Unions, 
although  providing  protection  for  liter¬ 
ary  material  appearing  in  newspapers 
anid  magazines,  refuse  to  protect  news, 
and  in  their  attempt  to  distinguish  be¬ 
tween  the  two  have  scarcely  improved 
the  situation  for  the  newspaperman. 

News  is  protected  in  several  coun¬ 
tries,  Great  Britain,  Germany,  and  the 
United  States,  on  the  principle  of  un¬ 
fair  competition.  On  this  basis  the 
Convention  on  the  protection  of  indus¬ 
trial  property  which  was  revised  at  The 
Hague  in  1925  may  be  applied  to  news 
and  newspapers. 

The  revised  Article  10  reads: 

“The  contracting  states  arc  bound  to 
assure  the  ressortisants  de  I’union  ef¬ 
fective  protection  against  unfair  com¬ 
petition  (la  concurrence  dcloyale). 

“Any  act  of  competition  contrary  to 
honest  practice  in  industrial  or  commer¬ 
cial  relations  shall  constitute  an  act  of 
unfair  competition.  Especially  the  fol¬ 
lowing  are  forbidden: 

“1.  Any  action  of  such  a  nature  as  to 
create  confusion  of  any  sort  with  the 
products  of  a  competitor. 

“2.  False  allegations,  in  carrying  on 
trade,  of  such  a  nature  as  to  discredit 
the  products  of  a  competitor.” 

No  instance  of  a  newspaper  availing 
itself  of  protection  under  this  provision 
has  come  to  my  attention. 

At  the  instigation  of  the  Chilean  dele¬ 
gate,  the  Assembly  of  the  League  of 
Nations  in  1925  prepared  plans  for  a 
wqrld  conference  of  press  experts  “to 
discuss  all  technical  problems,  the  solu¬ 
tion  of  which,  in  the  opinion  of  experts, 
would  be  conducive  to  the  tranquilliza- 


tion  of  public  opinion  in  various  coun¬ 
tries.” 

Three  preliminary  meetings  were 
held,  a  meeting  of  news  agency  repre¬ 
sentatives  in  .A.ugust,  1926;  a  meeting 
of  directors  of  press  bureaus  in  Octo¬ 
ber.  1926;  and  a  meeting  of  journalists 
in  January,  1927.  A  committee  of  news 
agency  representatives  thought  it  “de¬ 
sirable  that  endeavors  should  be  made 
to  secure  an  international  understand¬ 
ing  for  the  unification  of  legislation  in 
the  matter  of  property  in  news  on  the 
Iiasis  of  the  following  principles :  All 
news  obtained  by  a  newspaper  or  news 
agency,  whatever  its  form  or  content 
and  whatever  the  method  by  which  it 
had  been  transmitted,  shall  be  regarded 
as  the  property  of  such  newspaper  or 
agency  for  as  long  as  it  retains  its  com¬ 
mercial  value.” 

A  draft  law  as  elaborated  by  the  Sec¬ 
retariat  of  the  League  of  Nations  dur¬ 
ing  the  summer  of  1927  was  placed 
before  the  Conference  of  Press  Experts 
which  assembled  in  Geneva  on  August 
24,  1927.  This  conference  brought  to¬ 
gether  63  experts,  20  assessors,  and  35 
technical  advisers,  from  30  countries, 
members  or  non-members  of  the 
League,  representing  not  only  the  dif¬ 
ferent  continents  of  the  world  but  also 
the  different  categories  within  the  press 
itself,  of  newspai)er  proprietors,  news- 
agency  representatives,  journalists,  and 
directors  of  official  press  bureaus. 

The  object  of  the  draft  law  prepared 
by  the  league  was  “to  ensure  that  the 
news  agency  and  the  newspaper  shall 
reap  the  full  advantage  of  their  efforts, 
their  initiative  and  their  expenditure  for 
the  purpose  of  obtaining  news.  It  was 
proposed  that  ‘agencies,  newspapers,  and 
undertakings  established  for  the  purpose 
of  collecting  and  distributing  news  have 
a  temporary  right  in  such  news,  the  term 
“news”  being  defined  to  include  informa¬ 
tion  of  any  kind  the  value  of  which  de¬ 
pends  on  its  novelty  and  not  on  the  form 
in  which  it  is  presented.”  Free  repro¬ 
duction  was  provided  for  only  “if  within 
.  .  .  .  hours  after  receipt,  the  news  has 
become  public  property  in  any  given 
place.”  The  draft  submitted  was  “based 
on  the  conception  of  protection  afforded 
by  national  law”  uniform  in  various 
countries,  but  it  was  contemplated  also 
that  the  problem  might  also  be  solved 
by  an  international  convention." 

The  Conference  of  Press  Experts  dis¬ 
agreed  sharply  over  the  provisions  of 
this  draft  law,  and  ended  its  discussions 
by  adopting  the  following  resolution 
which  was  presented  to  the  League  of 
Nations  by  Lord  Burnham: 

“The  Conference  of  Press  Experts  lays 
down  as  a  fundamental  principle  that  the 
publication  of  a  piece  of  news  is  legiti¬ 
mate,  subject  to  the  condition  that  the 
news  in  question  has  reached  the  person 
who  publishes  it  by  regular  and  unob¬ 
jectionable  means,  and  not  by  an  act  of 
unfair  competition.  No  one  may  acquire 
the  right  of  suppressing  news  of  public 
interest. 

“(a)  Unpublished  news. 

“The  Conference  is  of  opinion  that  full  pro¬ 
tection  should  be  granted  to  unpublished  news 
or  news  in  course  of  transmission  in  those 
countries  in  which  such  protection  does  not  al¬ 
ready  exist. 

“It  shall  be  illegal  for  any  unauthorized  per¬ 
son  to  receive  for  publication  or  to  use  in  any 
way  for  the  purpose  of  distributing  through 
the  Press,  through  broadcasting,  or  in  any 
similar  manner  information  destined  for  pub¬ 
lication  by  the  Press  or  through  broadcasting. 

“There  .shall  be  no  preferential  right  in  offi¬ 
cial  news  issued  by  a  Government  Department 
or  by  an  official  representing  a  Government 
Department.  All  such  news  may  be  published 
without  restriction  in  full  or  in  part. 

“Newspapers,  Press  Agencies,  Press  Bureaux, 
and  newspaper  correspondents  and  representa¬ 
tives  shall  have  free  and  equal  opportunity  of 
access  to  and  transmission  of  such  news. 

“(b)  Published  news. 

“In  view  of  the  widely  differing  conditions 
in  various  countries  the  (conference  is  of  opin¬ 
ion  that  the  question  of  the  protection  of  pub- 
li.shed  news,  whether  reproduced  in  the  Press 
or  by  bro-adcasting,  is  one  for  the  decision  of 
the  respective  Governments  concerned,  and  rec¬ 
ommends  that  any  Government  to  whom  ap¬ 
plication  in  this  respect  is  made  by  its  coun¬ 
try's  press  should  sympathetically  consider  the 
advisability  of  granting  suitable  protection. 

“Such  protection  should,  however,  permit 
the  reproduction  of  news  within  a  specified 
period,  subject,  however,  to  acknowledgment 
and  payment. 

“The  Conference  affirms  the  principle  that 
newspapers,  news  agencies  and  other  news  or¬ 
ganizations  are  entitled  after  publication  as 
well  as  liefore  publication,  to  the  reward  of 
their  labour,  enterprise,  and  financial  expendi¬ 
ture  upon  the  production  of  news  reports,  but 
holds  that  this  principle  shall  not  be  so  inter¬ 


preted  as  to  result  in  the  creation  or  the  en¬ 
couragement  of  any  monopoly  in  news. 

“In  order  to  realize  these  principles,  it  is  de¬ 
sirable  that  there  should  be  international  agree¬ 
ment  and  that  the  Council  of  the  League  of 
Nations  by  resolution  should  request  the  vari¬ 
ous  government  to  give  immediate  considera¬ 
tion  to  the  question  involved.”  ’* 

I  .submit  the  following  conclusions  for 
consideration  by  the  Press  Congress  of 
the  World ; 

1.  Property  in  news  should  be  recog¬ 
nized  by  appropriate  legislation. 

2.  Copyright  statutes,  both  national  and 
international,  fail  to  give  adequate  pro¬ 
tection.  In  copyright  the  element  pro¬ 
tected  is  the  literary  form ;  in  news,  the 
elements  of  novelty  and  information 
should  be  protected. 

3.  Newspapermen  themselves  should 
become  interested  in  this  problem  and 
not  leave  its  solution  to  jurists  and  fic¬ 
tion  writers.  I  suggest  that  this  matter 
be  discussed  at  the  forthcoming  meeting 
of  the  Pan  American  Congress  of  Jour¬ 
nalists  which,  I  understand,  is  to  con¬ 
vene  at  Montevideo,  Uruguay,  in  1932, 

I  suggest  further  that  the  newspapers 
and  press  agencies  pay  attention  to  the 
rights  in  photographs.  These  rights  arc 
largely  protected  by  copyright  statutes 
and  by  the  International  and  Pan  Ameri¬ 
can  Copyright  Unions,  but  new  problems 
are  continually  arising,  especially  in  the 
transmission  of  photographs  by  radio. 
The  press  might  well  lie  represented  at 
the  forthcoming  International  Radio 
meeting  which  is  to  be  held  in  Madrid 
in  1932,  where  problems  of  news  broad¬ 
casting  an<l  television  are  to  come  up 
for  discussion. 

On  this  point  Denmark  and  Esthonia 
have  experimented  with  legislation.  In 
Denmark  protection  is  effected  through 
the  licensing  of  receiving  sets.  In  Es¬ 
thonia  the  lilinister  of  Ways  and  Com¬ 
munications  forbids  persons  from  listen¬ 
ing  in  on  news  and  economic  information 
sent  to  a  particular  address.  Neither  of 
these  regulations  appears  to  be  satisfac¬ 
tory.  It  would  seem  that  the  reservation 
of  certain  wave  lengths,  receivable  only 
on  a  certain  type  of  radio  set,  might  help 
to  solve  the  problem. 

A  solution  of  the  problem  of  the  pro¬ 
tection  of  rights  in  news  will  probably 
be  suggested — why  not  let  the  govern¬ 
ments  take  over  the  collection  and  dis¬ 
tribution  of  news  and  provide  it  gratis 
to  the  world?  Politicians,  jurists,  poli¬ 
tical  economists,  and  newspapermen  have 
faced  this  suggestion  before  in  the  form 
of  a  government  subsidized  press.  In  a 
world  where  the  government  is  the  serv¬ 
ant  of  the  people  and  responsible  to  the 
electorate,  a  subsidized  press  has  been 
universally  condemned.  The  results 
would  be  disastrous  to  the  republican 
form  of  government.  It  would  result  in 
censorship,  suppression,  and  propaganda. 
The  privately  owned  and  controlled  press 
has  withstood  the  test  of  modern 
civilization. 


F.  M.  CHURCH  IN  DETROIT 

F.  M.  Church,  formerly  Pacific  Coast 
editor  of  the  Wall  Street  Journal,  at  San 
Francisco,  has  joined  the  staff  of  the 
Detroit  Free  Press.  He  formerly  was 
publisher  of  the  Cadillac  (Mich.)  Eve¬ 
ning  News  for  eight  years  and  was  co- 
publisher  of  the  Grand  Haz'en  (Mich.) 
Daily  Tribune  for  three  years. 


LOCAL  FICTION  PUBUSHED 

Purely  local  fiction  recently  was  offered 
readers  of  the  Utica  (N.Y.)  Ohsen’er- 
Dispatch,  with  the  publication  of  “The 
Atlantic  Hotel  Mystery,”  by  George  D. 
Shay,  Utica  novelist.  The  story,  run  in 
five  daily  instalments,  concerned  local 
people  and  places  and  was  illustrated  by 
pictures  for  which  well  known  persons 
posed. 


H.  C.  HOCKEN  RESIGNS 

H.  C.  Hocken,  managing  editor  of  the 
Orange  Sentinel,  Toronto,  resigned  due 
to  ill  health  recently.  He  also  has  re¬ 
signed  his  seat  in  the  Dominion  parlia¬ 
ment.  W.  J.  Armstrong,  associate 
editor,  succeeds  him. 


IOWA  PAPER  TO  BUILD 

The  Elkadcr  (la.)  Register  has 
awarded  the  contract  to  John  L.  Schnei¬ 
der  of  Elkader  for  the  construction  of 
an  addition  to  its  newspaper  plant. 


STAFF  URGED  TO  BUY 
FROM  ADVERTISERS 

Amon  G.  Carter,  Publisher  of  Fort 
Worth  Star-Telegram,  Addresses 
Note  to  Workers  to  Increase 
Good  Will 


(.Special  to  Editor  &  Publisher) 

I'oRT  W'oRTii,  .\ug.  20. — .Amon  G. 
Carter,  publisher  of  Fort  Worth  (Tex.) 
Star-Telegram,  believes  employes  of  j 
newspaper  should  patronize  only  business 
firms  who  support  that  newspaper  with 
advertising. 

Mr.  Carter  gives  two  reasons  for  this: 
First,  he  is  convinced  that  the  advertiser 
puts  more  value  into  his  goods  than  can 
the  non-advertiser  and  that  newspaper 
employes  will  therefore  get  better  go^s 
for  less  money  by  buying  articles  adver¬ 
tised  in  the  columns  of  the  Star- 
Telegram  ;  and 

Second,  he  believes  the  newspaper  em¬ 
ploye  should  patronize  those  who  make 
their  employment  possible — the  adver¬ 
tiser. 

Mr.  Carter  recently  addressed  the  fol¬ 
lowing  letter  to  employes: 

“In  these  days  when  every  bit  of  busi¬ 
ness  counts,  we  are  leaving  nothing  un¬ 
done  which  will  increase  the  sales  of 
products  advertised  in  the  Star-Tele¬ 
gram. 

“While  we  do  not  ask  you  to  purchase 
anything  which  does  not  meet  your  par¬ 
ticular  taste  or  fancy,  we  do  request  that 
whenever  possible  you  patronize  our  loal 
as  well  as  national  advertisers.  The  suc¬ 
cess  of  our  paper  depends  entirely  upon 
the  returns  received  from  advertisements 
carried  in  the  Star-Telegram. 

“We  also  ask  that  you  mention  to  your 
friends,  your  interest  in  these  products, 
so  they  will  be  favorably  disposed  to¬ 
ward  them  as  well. 

“You  may  think  that  business  secured 
in  this  way  would  be  rather  insignificant, 
but  as  a  matter  of  fact,  if  everyone  in 
our  organization  co-operated  fully  with 
this  request,  it  would  be  returning  in  a 
very  large  measure  the  good  will  which 
the  advertisers  are  now  extending  to  us. 

“This  co-operation  will  react  to  your 
own  benefit  both  directly  and  indirectly. 
You  will  protect  yourself  from  inferior 
goods.  Also,  every  purchase  you  make 
is  a  sale — and  to  increase  sales  is  the 
purpose  of  advertising  placed  in  our 
newspapers. 

“\Ve  ask  that  you  permit  no  substitu¬ 
tion  for  goods  advertised  in  the  Star- 
Telegram  and  that  you  give  this  request 
your  full  co-operation. 

“To  make  business  good  for  ourselves, 
we  must  first  make  it  good  for  our 
advertisers.” 


READER  SERVICE  ANALYZED 
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Daily  Ha«  Doubled  It*  New*  Content 
in  Pa*t  Sixteen  Year* 

Newspapers  texlay  are  giving  their 
subscribers  nearly  twice  as  much  read-  | 
ing  matter  and  advertisers  100  per  cent  | 
more  circulation  than  in  1915.  _  j 

At  least  that  is  what  the  Moline  (Ill.)  j 
Dispatch  is  doing,  the  Dispatch  pointd  j 
out  in  an  editorial  on  the  occasion  of  its  I 
53d  anniversary.  ! 

The  Dispatch  measured  the  inches  of  I 
reading  matter  and  pictures  given  its  j 
readers  a  day  or  two  before  the  anniver-  I 
sary,  taking  Wednesday,  an  average  d^.  | 
for  comparison.  The  total  was  1992  j 
inches.  ^ 

On  Wednesday  of  the  same  week 
in  1916  it  was  865  inches:  on  Wednes¬ 
day  of  the  same  week  in  1930  the  total 
was  1874  inches. 

The  price  of  the  paper  to  the  sub¬ 
scriber  has  increased  from  10 
cents  a  week  in  the  15-year  period, 
increase  in  advertising  rates  has  been 
less  than  in  the  proportion  of  5  to  3,  the 
paper  said. 
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PRINTERS  VOTE  FIVE-DAY  WEEK 

Union  printers  of  Seattle  went  on  a 
five-day  week  basis  Aug.  9  following  a 
vote  of  Seattle  Typographical  Lmon, 
No.  202.  Union  members  w|ho 
steady  work  will  divide  it  _  with  those 
who  are  not  regularly  working. 
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I  HUNCHES 

j  One  Dollar  u.'ill  be  paid 
I  for  each  idea  published. 

I  Send  clipping  for  payment. 


MEMI’llIS  (Tenn.)  Press-Sciniitar 
obtained  an  interesting  series  of 
articles  by  having  a  reporter  interview 
fathers  and  sons  who  are  business  or 
professional  partners.  The  articles  were 
run  with  art  under  the  head  “Like 
Father,  Like  Son.”— E.F.R. 
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The  Goldsboro  (S.C.)  News- Argus 
has  found  unusual  reader  response  to  a 
“biggest-yarn  contest.”  A  free  pass  to 
a  local  theatre  is  given  daily  to  the 
reader  submitting  the  best  “tall  tale” — 
one  furthest  from  the  truth.  Started 
three  weeks  ago  the  contest  is  growing 
more  popular  each  day. — H.B. 


“Introducing  Stamford  to  Its  Traffic 
Police”  is  the  caption  of  a  daily  feature 
being  carried  by  the  Stamford  (Conn.) 
Advocate.  The  feature  consists  of  a 
photo  and  brief  sketch  of  each  officer’s 
achievements.  An  introductory  para¬ 
graph,  citing  the  importance  of  traffic 
regulation,  starts :  “Meet  Men  Who 
Try  to  Make  Travel  Safe  and  Sane 
Here.” — C.B.B.  _ 

Interview  the  home  town  girl  or 
woman  who  went  to  Europe  this  sum¬ 
mer — especially  if  she  went  to  Paris. 
You'll  get  a  style  story  with  a  local 
flavor. — R.T.C. 


With  county  fairs  canceled  in  many 
sections  owing  to  the  depression  sponsor 
an  exhibit  of  your  own.  Get  the  farm 
folk  to  bring  in  their  prize  products, 
and  thus  boost  your  community.  Choose 
some  central  point,  armory,  hall  or 
racant  storeroom  for  the  show.  The 
farmers  are  proud  of  the  results  they  get 
from  the  soil  and  you  can  be  sure  they 
will  cooperate. — W.F.B. 


With  national  enrollment  of  the 
American  Legion  at  its  peak,  the  Bir¬ 
mingham  News  has  found  this  the 
opportune  time  to  run  a  series  on  World 
\Var  heroes  from  Alabama.  The  list  is 
compiled  from  War  Department  records 
and  presents  an  authentic  story  of  deeds 
of  action  and  heroism. — G.D.R. 
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Recently  the  Council  of  Lisbon,  Por¬ 
tugal,  banned  sounds  of  radio  emanating 
to  the  street.  In  many  cities  there  are 
ordinances  of  one  sort  or  another,  such 
as  police  authority  to  shut  off  radio 
loudspeakers  in  homes  after  10  o’clock 
at  night,  etc.  Stressing  locally  the  nuis¬ 
ance  of  these  mcxlern  noises  will  render 
them  unpopular. — C.M.L. 
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Widespread  comment  was  aroused  by 
a  front  page  feature  story  in  the  Kansas 
City  Star  recently.  It  handled  the  pub¬ 
lishing  of  the  new  city  directory  in  a 
teaser  surprise-ending  style  which  kept 
readers  laughing  as  they  read  and  chuck¬ 
ling  for  minutes  afterward.  The  head 
was  “They  Livd  Hppy  Evr  Aftr.”  The 
sub-head  featured  the  fact  that  a  busy 
Mr.  Polk  had  time  to  write  such  a  large 
Wk.  A  narrative  of  the  romance  of  a 
bggmn  (baggageman),  Indrss  (laund¬ 
ress)  and  uphol  (upholsterer)  was  sum¬ 
marized  to  illustrate  the  brevity  of  the 
author’s  style.  The  story  was  in  form 
of  a  literary  criticism  with  the  usual 
directory  facts  at  the  end.  A  sort  of 
revolution  in  the  usual  directory  story 
<tthnique  might  be  used  elsewhere. — 
D.M.B. 
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What  types  of  people  in  your  city  pay 
meir  bills  most  promptly?  An  interview 
with  an  official  of  a  credit  bureau  will 
bring  out  this  point  and  other  interesting 
material  which  will  make  a  good  fea¬ 
ture.—;.  M.  Locke. 
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Ftmeral  customs  are  changing  and  mod- 
em  burials  are  less  gloomy  according  to 
a  .story  published  recently  by  the  Bir- 
ntngham  (Ala.)  Post.  An  interesting 
teature  was  worked  up  as  a  result  of  an 
inquiry  among  the  undertakers. — G.H.W. 


OFFERING  FREE  MATS 


Popular  Mechanics  Seeking  Free  Space 
With  New  Service 

Thirteen  mats,  seven-column  layout 
and  a  letter  from  L,  K.  Weber,  managing 
editor  of  Popular  Mechanics  Magazine, 
200  E.  Ontario  street,  Chicago,  last 
week  introduced  American  daily  news- 
paiKjr  editors  to  the  magazine’s  latest 
effort  to  secure  pictorial  representation 
in  newspaper  columns  as  a  means  of 

creating  interest  in  periodical  reading. 

The  material  which  Mr.  Weber  states 
is  to  be  “live  action  pictures  portraying 
the  latest  developments  in  the  world  of 
science  and  invention”  is  to  be  supplied 
in  mats  for  use  in  either  seven  or  eight- 
column  layout  design.  Each  mat  bears 
the  copyright  mark  and  the  credit  line 
of  “Popular  Mechanics  Magazine.” 

The  new  service,  according  to  the 
magazine’s  managing  editor,  is  in  answer 
to  the  “many  requests  received  from 

newspapers.”  Emphasis  is  directed  by 

Mr.  Weber  on  the  fact  that  the  pictures 
are  furnished  in  advance  of  the  release 
date  of  the  magazine  containing  them 
and  that  the  service  is  an  exclusive  one 
in  the  newspaper’s  city. 


DRAFT  STATE  PRINTING  PLAN 


Dollar  Pullers 

One  Dollar  will  be  paid  -j, 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


iT^HE  Bridgeport  (Conn.)  Times-Star 
■*-  obtained  a  page  of  cooperative  adver¬ 
tising  from  memtiers  of  tlie  Hridgeixirt 
Real  Estate  Board.  A  definition  of  the 
term  “realtor”  was  included  in  the  ex¬ 
planatory  message  featured  in  promotional 
matter.  The  code  of  ethics  adhered  to 
by  members  of  the  organization  was 
stressed.  Practically  every  city  has  one 
of  these  organizations. — C.B.B. 


Figures  show  that  a  small  percentage 
of  all  automobiles  have  brakes  in  good 
condition.  Using  this  as  the  basis  of  a 
solicitation,  an  Iowa  daily  has  sold  a 
series  of  advertisements  to  a  local  brake 
adjusting  service  station. — Don  Ross. 


Escanaba  (Mich.)  Daily  Press  is 
carrying  laundry  advertisements  stress¬ 
ing  the  value  of  parcel  post  service  to 
vacationists,  traveling  men,  and  others 
who  may  not  be  near  good  laundries. — 
Albert  Karsch. 


the  present  prices.  He  pointed  out  that 
the  present-day  tire  gives  five  times  the 
wear  of  its  predecessor ;  this  is  fifteen 
times  the  value  for  the  same  money. 
Your  merchants  undoubtedly  liave  goods 
with  similarly  increased  values  which 
might  be  moved  with  advertising  copy 
in  like  figures  to  show  real  worth. — 
Wes  W.  Dunlap. 


Opening  of  schools  and  colleges  re¬ 
cently  furnished  newspapers  of  the  San 
Francisco  Bay  region  with  thou.sands  of 
additional  inches  of  advertising.  Popu¬ 
larity  of  the  special  advertising  sections 
in  black  and  white  even  among  the  small¬ 
est  educational  institutions  indicated  that 
the  larger  and  more  prosperous  colleges 
might  appreciate  a  “cooperative”  roto¬ 
gravure  page.  Attractive  pictures  of  a 
representative  institution  of  each  type 
could  be  presented  with  a  small  Ik>x 

guided  “For  Information  Address” - ”. 

This  would  in  addition  afford  a  worthy 
rotogravure  attraction. — C. 


Columbian 

Newspaper 

Inks 


Wisconsin  Press  Association  Acts 
After  Law  Ends  Pamphlets 

-August  S.  Ender,  of  the  Rice  Lake 
(Wis.)  Chronotype  and  president  of  the 
Wisconsin  Press  association,  will  appoint 
a  committee  to  draft  a  plan  for  publica¬ 
tion  of  the  record  of  all  acts  of  the  state 
legislature. 

This  was  authorized  at  the  recent 
summer  meeting  at  Wisconsin  Rapids, 
and  followed  unsuccessful  efforts  by 
Wisconsin  publishers  to  dissuade  Gov¬ 
ernor  LaFollette  from  signing  a  bill 
which  discontinued  the  distribution  of  the 
annual  legislative  law  pamphlet  supple¬ 
ments  with  Wisconsin  weekly  newspapers. 

Action  on  the  publisher.s’  request  will 
be  asked  at  the  special  session  of  the 
Wisconsin  legislature  in  the  fall. 

Publishers  honored  with  special  prizes 
at  the  meeting  were  M.  P.  Peavey, 
Darlington ;  W.  A.  Drum,  Wisconsin 
Dells;  Louis  H.  Zimmerman,  Burlington; 
George  Greshen,  Marathon  Ci(y ;  Miss 
Helen  Howe,  Ripon;  Miss  Patricia  Hart. 
Cumberland;  W.  H.  Conrad.  Medford, 
and  George  O.  Hook,  South  Milwaukee. 


PASSES  LAW  EXAMINATION 

Fred  M.  Kerr,  police  reporter,  Dayton 
(O.)  Herald,  was  surprised  recently  to 
find  himself  first  page  news  in  the  Her- 
alfl  and  other  Dayton  papers.  They  car¬ 
ried  his  picture  and  announcement  that 
he  had  passed  the  Ohio  State  bar  exam¬ 
ination  with  an  average  of  86.5,  the 
highest  among  the  360  successful  appli¬ 
cants.  Kerr  studied  law  at  night  at  the 
University  of  Dayton,  carrying  on  his 
newspaper  work  during  the  day.  He 
plans  to  continue  covering  police  for  the 
Herald  and  will  not  practice  law  as  long 
as  he  continues  to  be  a  reporter. 


EMPLOYES  INSURED 

Group  insurance  on  employes  of  the 
Council  Bluffs  (la.)  Nonpareil  has  been 
placed  in  effect.  Each  employe  was 
insured  for  $1,0(X).  Fach  month  75 
cents  is  deducted  from  the  pay  checks  of 
each  employe  toward  payment  of  the 
premiums.  The  balance  is  paid  by  the 
Nonpareil  Publishing  company. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
X  specialized  technical  skill, 
V  insurine  savings  in  con- 
\  struction  costs  and 
economies  and  effi- 
\  ciency  in  operation. 

S.  P.  WESTON,  INC. 

Newspaper  Buildinpi, 
Preduction,  Operation, 

Survey e,  yaiuatious. 

420  Lexington  Avenue.  New  York 


Greensburg  (Pa.)  Tribune  and  Revieiv 
carry  a  weekly  co-operative  page  cap¬ 
tioned  :  “Where  to  Spend  Your  Week¬ 
end.  For  an  Enjoyable  Outing  Read  the 
Suggestions  on  this  Page.”  The  an¬ 
nouncements  include  those  of  parks, 
swimming  ptKils,  lunch  places,  airport, 
etc.— W.F.B. 


The  Best  Ink 
is  the 

Cheapest  Ink 


“Near  Home  Theatres  To<lay”  is  the 
title  of  a  new  classified  advertisement 
index  of  the  theatres  now  being  used  by 
the  Boston  Globe.  The  advertisements 
are  listed  by  communities. — P. 


Arthur  Brisbane  recently  drew  com¬ 
parisons  to  show  that  automobile  tires 
of  a  decade  or  so  ago  cost  three  times 


The  L.  Martin  Co. 
45  Elast  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Managor 


Vigorously— 

Managing  editors  of  big 

dailies . . .  Cubs  a  year  out 
of  college . . .  Free  lances  abroad 
. . .  Country  publishers . . .  Maga¬ 
zine  editors  .  .  .  Educators  .  .  . 
They’re  ALL  airing  their  opin¬ 
ions  in — 

uill 

A  MACAXIMC  rot 
WtlTCfiS,EDITOBS. 

AND  PUBLISHERS 

A  monthly  forum  published  by  the 
largest  of  all  professional  journalis¬ 
tic  organizations.  Alert,  provocative, 
entertaining. 

One  Year  $2  •  -  Five  Years  f7.50 

THE  QUILL 

836  Exchange  Avenue  Chicago 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


with  full  automatic 
push  button  control 
is  used  by 
La  Van  Guardia 

Philippine  Islenils 
Aek  them  about  It 

CLINE  ELEC.  MFa  CO. 
Chicago:  111  West  Washington 
Street 

New  York:  Dally  News  Bldg. 
220  East  42nd  St. 

San  Franctsco:  First  National 
,  Bank  Building 
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SALES  GAINS  OBTAINED 
BY  ADVERTISING 


SeTeral  Camden,  N.J.,  Firm*  Report 
Excellent  Business  to  Local 
Dailies  —  Dollar  and  Cent* 
Totals  Higher 


Several  instances  indicative  of  the 
comeback  of  retail  business  to  the  credit 
of  newspaper  advertising,  come  from 
Qunden,  N.  J.,  with  the  Courier-Post 
Newspapers  as  authority  for  substantial 
reuil  business  gains,  not  only  in  the 
number  of  transactions  but  in  dollar  and 
cents  volume.  Says  the  paper : 

“The  ‘Hurley  store’  of  Camden,  in  the 
more  than  a  million  a  year  class,  recorded 
in  both  May  and  June  the  greatest  dol¬ 
lars  and  cents  volume  in  the  past  18 
years  of  their  41  years  in  business.  Its 
May  gain  over  the  same  month  a  year 
ago  was  in  excess  of  $32,000.  _  This 
store,  a  high-grade  cash  and  credit  or¬ 
ganization,  credits  the  use  of  double  ^e 
amount  of  advertising,  coupled  with  price 
and  quality  appeal,  with  the  result.  The 
store  sold  102  radio  sets,  for  instance, 
in  four  days  in  May.  It  also  has  big 
stores  in  Trenton,  Atlantic  City,  Wil¬ 
mington  and  Wilkes-Barre. 

“The  Baker- Frick  Department  store,  in 
a  three-day  special  sale  in  May,  realiz^ 
a  greater  volume  of  business  than  in 
any  previous  May  in  its  64  years  in 
business. 

“Local  agents  for  General  Electric  re¬ 
frigerators  showed  a  50  per  cent  increase 
in  sales  in  1930  over  19^  and  a  further 
increase  of  23  per  cent  in  the  first  four 
months  of  1931,  while  two  Camden 
radio  dealers  won  two  of  five  capital 
prizes  for  selling  the  greatest  number  of 
Brunswick  radio  sets  above  generous 
quotas  in  a  contest  with  200  dealers  of 
Pennsylvania,  Delaware  and  South 
Jersey. 

“More  than  $39,000  worth  of  residen¬ 
tial  type  of  electric  refrigerators  (170 
units)  sold  during  one  week  of  the  city’s 
first  Refrigerator  Show.  The  greatest 
‘tailoring  sale,’  from  a  dollars  and  cents 
standpoint  in  the  past  ten  years,  is  ac¬ 
credited  to  the  newspaper  advertising 
done  by  Di  Julio-La  Sala,  of  that  city. 
The  local  Studebaker  agency  won  the 
capital  prize  by  120  per  cent  quota  in 
a  volume  contest  between  Camden  and 
two  big  Ohio  cities.  Naden’s,  a  Cam¬ 
den  furniture  house,  reports,  without  any 
special  sales  event,  the  largest  month’s 
volume  in  its  18  years.  \  new  brand 
of  butter,  advertised  in  newspapers  for 
the  first  time  in  September,  1930,  in 
South  Jersey  as  one  of  many  items 
by  an  independent  chain  of  grocery 
stores,  increased  sales  per  week  from 
1,400  to  23,000  pounds  in  less  than  9 
months. 

“.Ml  the.se  instances  were  backed  by 
increased  newspaper  advertising." 


MAJOR  COST  FACTORS  THAT 
RESIST  CUTTING 

{Continued  from  page  7) 

was  $1.1892  for  the  first  paper  and 
$1.3166  for  the  second  paper,  leaving  re- 
sp^tive  net  profits  per  inch  for  adver¬ 
tising  of  16.^  cents  and  15.41  cents. 

It  will  be  noted  that  no  cry  of  wide 
differential  either  between  minimum 
rates  or  average  net  rates  received  can 
be  raised  against  either  of  these  papers. 
In  both,  the  national  advertiser  pays 
very  nearly  the  average  rate  for  all  and 
the  local  advertiser  very  little  less. 

The  high  cost  of  serving  a  wide  trad¬ 
ing  area  is  again  demonstrated  in  the 
departmental  monthly  cost  breakdowns 
of  these  papers: 


daily,  here  are  two  typical  operations, 
apparently  managed  with  plenty  of  com¬ 
petency,  which  could  not  net  10  per  cent 
on  their  turnover  last  year.  The  loss  of 
one  major  local  account,  the  sudden  in¬ 
cidence  of  an  overshadowing  local  story, 
or  a  single  important  libel  suit  adversely 
d^ided  could  have  turned  the  thin  mar¬ 
gin  of  black  these  papers  enjoyed  last 
year  into  red  ink.  The  advertising  rates 
in  both  cases  are  well  planned  and  are 
slightly  below,  rather  than  above  the 
average  for  newspapers  in  that  group, 
and  a  fractional  reduction  large  enough 
to  benefit  advertisers  would  have  de¬ 
stroyed  the  profits  for  the  year. 

Reports  for  all  four  papers  quoted  and 
for  the  remaining  28  are  on  a  completely 
comparable  basis.  The  same  breakdown 
of  accounts  is  followed  throughout,  and 
where  two  related  accounts  have  been 


BUILDING  NEW  PLANT 


Administrative  . 

Accounting  and  Collection . 

AdvertisiM  Department  . 

Business  Office . 

Circulation  . 

Editorial  . 

Composing  . 

Stereotype  . . . 

Pressroom  (including  newsprint) . 


First  Paper 

Second  Pa 

.per 

I'er  Cent 

Per  C^nt 

of  Total 

of  Total 

Dollars 

Income 

Dollars 

Income 

$14,567  19 

9.98 

$15,216  73 

7.60 

2,143  96 

1.47 

7,946  19 

3.97 

19,618  32 

13.44 

25,781  47 

12.88 

4,421  87 

3.03 

10,964  93 

5.48 

17,698  41 

12.12 

26,007  14 

12.99 

19,392  63 

13.28 

19,000  56 

9.49 

14,984  40 

10.26 

18,126  31 

9.05 

3,868  89 

2.65 

5,201  17 

2.60 

37,235  20 

25.50 

55,217  64 

27.58 

.  $133,930  87 

91.73 

$183,462  14 

91.64 

. . 

8.27 

8.36 

per  expenses  appears  in  several  lines  of  combined  for  convenience  or  because 
the  above  table.  The  operations  con-  one  item  was  too  small  for  separate 
cerned  with  getting  the  news  and  ad-  listing,  that  fact  is  indicated.  Such 
vertising  ready  for  the  mechanical  studies  may  be  of  immense  value  to 
processes  are  the  smallest  proportion  of  newspapers  under  present  conditions, 
total  expense,  the  easiest  to  reduce,  but  through  placing  the  regulation  of  in- 
the  large  items — composing  room,  press*  come  and  expense  upon  a  factual  basis, 
room,  newsprint,  and  distribution  costs  and  by  affording  comparison  with  how 
defy  heroic  measures.  Hazardous  as  is  other  publishers  are  meeting  their  own 
the  business  of  issuing  a  metropolitan  situations. 


Appleton  (Wis.)  Post-Crescent  Starts 
Expansion  Program 

Immediate  construction  of  a  new  homt 
for  the  Appleton  (Wis.)  Post-Crescent 
has  been  announced  by  the  publishers. 
Work  is  already  under  way. 

Construction  of  the  building  is  part 
of  an  expansion  program  representing 
an  investment  of  $200,000.  Plans  con¬ 
template  an  addition  to  the  newspaper 
press  and  considerable  new  equipment. 

The  program  was  originally  planned 
for  1933  but  advanced  because  the  pub¬ 
lishers  believe  this  is  an  opportune  time 
to  build. 

The  structure  will  contain  16,500 
square  feet  of  floor  space  on  two  floors 
and  mezzanine,  but  not  including  the 
basement.  It  will  be  constructed  of 
limestone,  on  a  polished  black  granite 
base. 

Andrew  B.  Turnbull  is  president  of 
the  Post  Publishing  company,  Victor  L. 
Minahan  is  treasurer-editor,  H.  L.  Davis 
secretary -general  manager  and  John  R, 
Riedl  managing  editor. 

KATHERINE  BEEBE  RESIGNS 

Miss  Katherine  Beebe,  who  enjoyed 
the  distinction  of  being  the  only  woman 
reporter  taking  general  assignments  on 
the  Kansas  City  Star,  has  resigned  and 
will  go  to  New  York.  She  was  given  a 
traveling  case  by  her  associates. 


SPONSORING  SAFETY  DRIVE 

The  LaiuHng  (Mich.)  State  Journal  is 
sponsoring  a  safety  crusade  being  con¬ 
ducted  by  Capt.  Art  B.  Hickox,  former 
racing  driver  and  war-time  aviator,  and 
Mrs.  Hickox. 


Supplies  and  Equipment 


GOSS 


oAd/ustable 

-^HEAD 

Flatshaver 


WRECKS  SECOND  CAMERA 

Coast  Promoter,  However,  Forgets 
Anger  and  Pose*  for  Cameraman 

Reese  B.  Brown,  wealthy  Pacific 
Northwest  promoter,  for  the  second  time 
in  recent  months  smashed  the  camera  of 
a  news  photographer  attempting  to  snap 
him  as  he  left  a  courtroom.  His  latest 
encounter  occurred  when  he  was  leaving  a 
United  States  commissioner’s  court  after 
posting  $20,000  bail  on  two  grand  jury 
indictments  charging  income  tax  frauds. 
K  Post-Intelligencer  cameraman  was  fo¬ 
cused  on  the  doorway  as  Brown  and  his 
attorney,  former  State  Supreme  Court 
Ju.stice  William  D.  Askren.  came  out. 
Brown  lunged  at  the  photographer, 
knocked  aside  the  camera  and  broke  it. 

Judge  Askren  seizetl  his  client  and  pre¬ 
vented  further  violence.  Browm  quickly 
recovered  from  his  anger,  apologized, 
offered  to  pay  for  the  damages  and  then 
jKised  for  the  photographers. 

Several  months  ago  Brown  was  pho¬ 
tographed  in  court  during  a  recess  by 
Harold  Smith,  Seattle  Times  photogra- 
l^er. 

When  Brown  left  court  he  spied 
Smith,  pummelled  him  and  wrecked  his 
camera.  Smith  later  sued  Brown  for 
damages. 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .ooi  in.  J  H.  P.  chain 
drive.  Shaves  plates  up  to  i  g'x  26' 
Send for 

Folder  J2D  which  tells  ALL  about  it. 
GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


PLAIN 

PACKING  FELT 

Rolls  Approx.  40  Lbs. 
Sheets  18"  X  28" 

Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 

AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


Berry-MingleCo.>c. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

• 

D«slgn«rs  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

^  Spsclalitt*  in  selection  and  sale 
S  ofmachineryforincreasedpro- 

duction. 

g.  Consultants  in  construction,  de- 
o  sign,and  plan  of  arrangements 

<  of  buildings  to  meet  the  news- 

•  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

,•  A  Quality  Purchase  is,  after  all, 

.p  the  Exercise  af  the  Truest  Economy 


EDITOR  & 
PUBLISHER 

gives  its  readers,  week  by  week, 
a  vivid  cross-section  of  TO¬ 
DAY’S  newspaper  and  advertis¬ 
ing  activities. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stayi 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabl.  AddrMS  NENSCO— WorcMtor 
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buyers  advertise  to 

HEAD  OFF  GIFTS 

Staff  of  New  York  Store,  Spurning 
Offer*  a*  Large  a*  $2,000, 
Takes  Space  to  Say 
“No,  Thank  You” 


“No,  thank  you,  Mr.  Manufacturer,  we 
are  able  to  pay  for  our  own  cigars  and 
theatre  tickets,”  is  the  heading  on  a  page 
advertisement  in  Nugents  magazine  for 
August,  signed  “The  Buying  Staff  of  S. 
Klein.”  The  advertisement  continues: 

“And  that  goes  for  our  meals,  rents, 
clothes  for  the  missus,  and  shoes  for  the 
baby. 

“Besides,  we’ve  given  Mr.  S.  Klein  our 
pledge  not  to  accept  gratuities  in  any 
form  whatsoever,  because  we  appreciate 
that  it  is  not  fair  to  him  or  to  you,  Mr. 
Manufacturer.” 

The  unusual  advertisement,  the  first  of 
a  series  to  be  published  in  the  trade  maga¬ 
zine,  came  about  as  a  result  of  a  talk  be¬ 
tween  Mr.  Klein  and  Henry  Sucher, 
editor  of  Nugents.  Mr.  Klein,  who 
built  his  New  York  store  for  women’s 
and  children’s  garments  up  from  a  shoe¬ 
string  to  a  sales  volume  of  $30,000,000  a 
year,  complained  that  his  buyers  had  re¬ 
ported  attempts  to  bribe  them  with  gifts 
ranging  all  the  way  from  5-cent  cigars 
to  automobiles  or  cash  presents  of  $1,000 
or  $2,000. 

Mr.  Sucher  suggested  the  advertising 
campaign  as  a  means  of  combating  the 
situation,  and  wrote  the  copy.  In  com¬ 
menting  on  the  idea,  he  pointed  out  that 
commercial  bribery  was  not  the  general 
practice,  but  that  if  tolerated  it  might 
have  serious  results  for  a  store. 

The  Klein  store  has  a  staff  of  25  buy¬ 
ers  and  assistants,  and  Mr.  Klein  in  plan¬ 
ning  the  campaign  insisted  he  would  go 
the  limit  to  prevent  unscrupulous  manu¬ 
facturers  from  interfering  with  “honest 
men  and  women  doing  business  in  an 
honest  way.” 

The  Klein  store  on  Union  Sauare. 
New  York,  is  operated  on  a  serve-self 
plan.  By  advertising  special  sales  events 
and  unconventional  merchandising  it  has 
made  itself  the  scene  of  traffic  jams  and 
calls  for  police  reserves  at  times.  Ac¬ 
cording  to  Nugents,  the  Klein  employes 
received  bonuses  totaling  $148,000  in 
1929,  and  $179,000  in  1930. 


COUNCIL  TO  ADVERTISE 

.\n  appropriation  of  $4,000  has  been 
authorized  by  the  Pulaski  Dairy  Coun¬ 
cil,  Little  Rock,  Ark.,  for  newspaper  ad¬ 
vertising  in  the  next  12  months,  accord¬ 
ing  to  announcement  by  D.  Hodson 
Lewis,  chairman.  It  will  also  spend 
$2,500  for  direct  health  work  in  Little 
Rock  and  North  Little  Rock  public 
schools.  S.  M.  Brooks,  president  of  the 
S.  M.  Brooks  advertising  agency.  Little 
Rock,  is  a  member  of  the  executive 
council. 


NEW  LOCKER  OFFICERS 

The  Durabilt  Steel  Locker  Co.  of 
Aurora,  Illinois  has  announced  new  offi¬ 
cers:  E.  D.  Kaser,  president  and  gen¬ 
eral  manager ;  V.  C.  Kaser,  vice-presi¬ 
dent  ;  H.  S.  Hatch,  treasurer  and  man¬ 
ager  of  sales;  W.  H.  Graham,  secretary. 
Mr.  Kaser  w’as  formerly  secretary- 
treasurer  and  was  elected  to  the  presi¬ 
dency  following  the  resignation  of  C.  W. 
Killian  on  account  of  ill  health. 


NEW  CUMBERLAND  MAGAZINE 

James  Taylor  Adams,  formerly  with 
the  Roanoke  (Va.)  Times,  in  September 
will  begin  the  publication  of  the  Cumber¬ 
land  Empire  monthly,  devoted  to  the 
history,  tradition,  lore,  literature  and 
development  of  the  Cumberland  Mountain 
region  in  Kentucky,  Virginia,  and  Ten¬ 
nessee.  The  magazine  will  be  three  15- 
^  columns,  ten  inches  deep,  printed  on 
l^k  paper  with  two  color  covers.  Pub¬ 
lication  offices  will  be  at  Big  Laurel,  Va. 


WALES  STUDIES  ENGLAND 

Henry  Wales,  chief  of  Chicago  Tribune 
Paris  bureau,  who  recently  completed  a 
trip  through  Russia,  has  been  sent  to 
England  to  survey  conditions  there. 


TO  PRODUCE  SIFTON  PLAY 

Clare  and  Paul  Sifton’s  new  play, 
“Son  of  God,”  a  study  of  social  condi¬ 
tions  during  economic  depression,  will  be 
produced  this  fall  by  Chester  Erskin. 
Mr.  Sifton  was  a  member  of  the  staff 
of  the  New  York  Sunday  World  when 
that  paper  ceased  publication.  He  and 
Mrs.  Sifton  have  collaborated  on  several 
plays. 


200  KIOSKS  FOR  MONTREAL 

Two  hundred  Kiosks  ordered  by  the 
city  of  Montreal  for  distribution  to  news 
dealers  will  replace  makeshift  stands 
soon.  Only  Canadian  publications  will 
be  allowed  to  be  sold  on  these  stands 
which  will  be  rented  to  the  vendors  on 
recommendation  of  the  chief  of  police. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Tim*  —  .50  par  line 

3  Time*  —  AO  per  iin* 

ALL  OTHER  CLASSIFICATIONS 

(Ca*h  with  Order) 

1  Time  —  .78  per  tine 

4  Time*  —  .60  per  tine 
Count  six  word*  to  the  tin* 

White  (pace  charye  at  eame  rata  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Broker* 


Newspaper  Brokerage— Only  hIgh-Erade  proper¬ 
ties.  Personiil  service.  Clyde  11.  Knox,  Bryant 
Bldg.,  Kansas  City,  Mo. 


Very  Desirable  aeini-weekly  and  job  plant  in 
I’ennaylvanla.  Kxclualve  Held,  aplcndld  mod¬ 
ern  eqnipinent.  large  circulation.  enrnlnE  band- 
some  dividends.  Initial  pa.vment.  $;tO,(HK). 
J.  B.  Shale,  Times  BiilldlnE,  New  York. 


A  California  exclusive  dally  in  beautiful  grow¬ 
ing  city.  A  moneymaker.  $200,000.  Half 
cash.  I/Ouis  Eddy,  Wrlglcy  Bldg.,  Chicago. 


Newspaper*  for  Sale 


County  Seat  Daily — Good  Georgia  town,  popu¬ 
lation  7.r>00.  Caper  will  make  owner  six  to 
eight  thousand  dollars.  Price  $.'1,'>,000;  $10,000 
<‘nsh.  balance  on  long-term  monthly  payments 
to  responsible  buyer,  who  must  furnish  finan¬ 
cial  reference  with  Inquiry.  Address  B-97,1, 
Editor  &  Publisher. 


Only  Daily  Paper  in  agricultural  county  in 
Indiana.  Town  7,000  population.  Excellent 
plant,  good  Job  equipment.  Price  $50,000, 
with  down  payment  of  $15,000,  balance  on 
long  terms.  Don't  answer  unless  you  have 
cash  for  down  payment,  .\ddreas  11-972,  Edi¬ 
tor  &  Publisher. 


Clrealation  Promotion 


Over  90%  of  all  circulation  campaigns  on  daily 
newspapers  in  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  de|iendable,  self-financing  PAllT- 
I.OWE  PLAN  campaign  Is  absolute  Insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  e<|ualled  In  circula¬ 
tion  building.  Partlowe  added  circulation  la 
clean  circulation.  Every  subscription  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  scientific 
survey  of  your  field  and  an  intelligent  estimate 
of  Its  possibilities — without  obllgatlou.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 


Blair  A  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones: 
Office  2-1351;  residence  81-9240. 


Our  "Better  Times"  Campaigns  have  unequalled 
psychological  api>eal.  Hold  5-year  American 
record  for  cash  business  on  a  single  drive. 
Hudson  De  Priest.  246  Fifth  Are.,  New  York. 


The  W.  8.  Kendall  Company,  104  N.  Bailey 
Ave.,  I/)ulsvllle,  Ky. — Circulation  Builders — 
Creator*  and  sole  owners  of  The  Kendall  Plan. 


A,  M.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica.  California.  An  efficient  circulation 
building  organisation  accepting  only  bonaflde 
subscriptions  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  survey. 


Pre*9  Service 


New  Daily  Copyright  Feature,  "New  Y'ork  by 
Day  and  Night.”  Best  of  all  circulation  build¬ 
ers.  Ridiculously  low  rate  If  you  act  now. 
Bernard  Tasker,  211  East  17.3rd  Street,  New 
York. 


SitnatioBa  Wanted 


Accountant — Experienced  newspaper  auditing. 
Valuable  publisher's  assistant.  Future  more 
Important  than  salary.  References.  Write  B- 
967,  Editor  A  Publisher. 


Artist — 10  years’  experience  layouts,  ad  draw¬ 
ings,  cartoons,  roto,  etc.,  desires  change.  B-954, 
Eklltor  A  Publisher. 


Cartoonist — Newspaper  Art  Staff,  or  such. 
Have  several  years’  exi)erience  on  "DAILY” 
paper,  doing  Front-page  CARTOONS.  Work 
is  Strung,  Clean-cut,  very  good  handling. 
Work  with  "Pen  and  Crayon.”  Am  interested 
in  Si>ort-Drawing,  but  will  do  what  comes  my 
way — layouts,  etc.  More  Interest  in  an 
OPPOK’rUNl’TY  than  In  salary.  Have  some¬ 
thing  to  "OFFER.”  Will  submit  samples,  let¬ 
ting  my  work  speak  for  "Itself.”  Let  me 
show  you  what  1  can  do.  B-970,  Editor  A 
Publisher. 


Circulation — Married  man,  33  years  old,  eleven 
years  with  same  paper,  six  years  in  charge  of 
country  circulation,  metropolitan  morning, 
evening  and  Sunday,  employed  at  present  with 
same  paper,  prefer  change.  Understand  A.B.C. 
rules  thoroughly.  Can  handle  circulation  of 
medium  sixe  daily.  Reference.  B-974,  Edi¬ 
tor  A  Publisher. 


Circulation  Manager — Experience  ranges  from 
newspaper  boy  to  Circulation  Manager.  Know 
all  phases  of  circulation  promotion  and  distri¬ 
bution  on  morning,  evening  or  Sunday  news¬ 
paper.  Originator  of  the  moat  successful  office- 
owned  carrier  system.  Have  successfully  pro¬ 
moted  street,  newsstand,  dealer,  mail,  inde¬ 
pendent  carrier  and  office  carrier  circulation 
sales,  us  my  past  employers  will  vouch.  Now 
employed  but  desire  to  change  so  as  to  better  my 
chances  fur  advancement.  Go  anywhere  for 
Interview.  B-968,  Editor  A  Publisher. 


Circulation  Manager — Sixteen  years’  experience 
metropolitan  and  smaller  dailies.  Proven  rec¬ 
ord  successful  circulation  production  and  eco¬ 
nomical  management.  Believe  selling  paper  on 
its  merit,  strong  believer  boy  promotion.  Age 
thirty,  married,  go  anywhere.  References. 
Salary  secondary.  B-9.59,  Editor  A  Publisher. 


Circulation  or  Promotion  Manager— age  44,  de¬ 
sires  position  on  Eastern  dally.  20  years’  ex¬ 
perience.  Married.  High  class  references. 
Calvin  H.  Deininger,  602  North  2nd  St., 
Reading,  Pa. 


Circulator,  experienced,  specialty  boy  promo¬ 
tion.  Has  shown  steady  Increase  past  2  years. 
Now  employetl.  B-945,  Editor  A  Publisher. 


Classified  Manager  with  ten  years’  actual  ex¬ 
perience,  excellent  linage,  records  and  refer¬ 
ences.  desires  connection.  B-971,  Etiltor  A 
Publisher. 


Classified  Manager — now  employed.  East,  de¬ 
sires  change;  age  34,  married,  well  experi¬ 
enced,  good  record,  references.  B-976,  Etlitor 
A  Publisher. 


Composing  Room  Foreman,  thoroughly  experi¬ 
enced,  efficient,  modern  ideas  and  methods, 
desires  to  connect  with  live,  up-to-date  news¬ 
paper.  B-961,  Editor  A  Publisher. 

Desk  Man,  snappy  beads;  sprightly  writer; 
news  executive;  A-1  seasoned,  successful  ex¬ 
perience.  B-946,  Editor  A  Publisher. 


Editorial — Ex-World  Executive  seeks  editorship 
city  SO.OOO  up.  Salary  and  profit  sharing  or 
straight  salary.  Young.  Wide  experience.  Em¬ 
ployed.  B-951,  Editor  A  Publisher. 

Editor  —  Special  Writer  —  Reporting  experience, 
magazine  articles,  travel  correspondence  New 
Y'ork  Sun,  layout  and  editing.  Graduate  MIs: 
souri  University,  1922.  B-963,  Editor  A  I’ub- 
lisher. 

Editorial  —  .Ml-aroiiiid  newspaperman,  experi¬ 
enced  on  copy  desk,  rewrite  and  as  repf)rter, 
seeks  position,  preferably  in  middle  west. 
B-975,  Editor  A  Publisher. 

Managing  Editor,  siiecessful,  31,  seeks  opening 
In  Middle  West  or  South.  Salary  $45  satisfac¬ 
tory.  B-966,  Editor  A  Publisher. 


Managing  Editor,  39,  wants  charge  of  small 
daily.  Metropolitan  promotion  and  general  ex¬ 
perience.  Will  increase  .voiir  circulation  on 
salary  and  percentage,  n-909.  Editor  A  Pub¬ 
lisher. 


Managing  Editor — 20  years  In  business.  Seeks 
place  with  publisher  facing  aggressive  compe¬ 
tition,  willing  to  pay  for  circniatlon  put  on. 
Direct*  stair  for  peak  production,  low  cost. 
Enviable  record  in  assisting  rapid,  sound  growth. 
Highest  references.  B-955,  Editor  A  Publlaher. 


Mews  Editor  want*  connection  where  clever 
heads  and  superior  make-up  are  desired.  Col¬ 
lege  graduate,  married,  highest  reference*. 
B-948,  Editor  A  Publisher, 

News  Ifatn — 15  years’  experience  reporter,  copy 
desk,  city  telegraph  editor.  Married.  D.  O. 
Tinsley,  1119  N.  26tb  St.,  Birmingham,  Ala. 

Reporter,  desk  man,  24,  3  years’  city  experi¬ 
ence.  Now  In  .St.  lx>uis;  go  anywhere.  B-93.5. 
Editor  A  Publisher. 

Reporter,  experienced,  age  22:  college  gradu¬ 
ate,  hard  worker,  excellent  writer.  Ambitious. 
B-965,  Editor  A  Publisher. 


Reporter,  10  years  small  town,  metropolitan 
experience.  'Thoroughly  trained  In  general 
news,  features,  crime,  rewrite.  Stories  Inter¬ 
estingly  and  accurately  written.  Married. 
Will  go  anywhere.  E.  Byron  Brand,  Clarks¬ 
burg,  W.  Va. 


Mechanical  Equipment  For  Sale 

For  Sale— Hoe  right-angle  quad,  32-page  ca¬ 
pacity.  Good  condition.  Good  price.  Duluth 
Herald,  Duluth,  Minn. 


Photoengraving  equipment  for  sal*.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


Equipment  Wanted 

W&nted^Used  octuple  deck  press*  SIH"  cut-off. 
Furnish  full  details.  B-904,  Editor  &  Publisher. 


Newspaper  File 

New  York  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 

dates  of  the  year  1865;  April  16,  21,  23,  25, 
24,  28,  30,  May  1,  2,  3,  5,  6,  7,  8,  9,  10,  14 
to  28  (Inclusive),  30,  31,  June  1  to  9  (inclu¬ 
sive).  Must  be  In  good  condition,  untom  and 
complete.  Editor  A  Publisher. 

Journalistic  Antiipie* 

A  Collector  la  In  the  market  for  Journaltatle 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  in  Canada,  dating 

back  even  to  Colonial  times;  first  issues  of 

well-known  newspapers;  pictnres  of  famous 
American  Joumaliats  of  past  generations;  eld 
photographs  of  historic  news  event*;  copies  of 
old  newspapers  containing  account*  of  events 
of  unusual  Interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  Look  through  your  old  letter  files,  scrap¬ 
books,  etc.  Theu  let  me  know  what  you  have 
and  what  your  price  Is  (must  be  moderate,  but 
for  cash  If  accepted).  B-746,  Editor  A 

Publisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  SUTER  & 
PALMER 

Buainea*  Bstabliahed  in  1899 

350  Madison  Awo.  Now  York 


Good  Men  Available 

The  Newspaper  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspapei  writers,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 

Care  Editor  &  Publisher 


Used 

Elquipment 

The  (demand  for 
it  is  logical  at 
this  time  when 
“economical  pro¬ 
duction”  is  the 
National  slogan. 

What  have  you 
to  sell)  List  it 
in  Editor  &  Pub¬ 
lisher,  the  market¬ 
place  of  the  ne'ws- 
paper. 

Classified  Service 
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By  MARLEN  PEW 


The  enterprising  Tokio  newspaper 
Hochi  sent  a  staff  man  to  Petro- 
pavlovsk  to  interview  Col.  Lindbergh 
and  his  lady,  and  the  A.P.  carried  a  500- 
word  cable  despatch  which  New  York 
Evening  Post  headed :  “Lindberghs 
Talk  To  Tdcio  Reporter.”  Rut  what 
Mrs.  Lindy  said  was:  “My  job  is  very 
interesting  and  very  important  even  if 
I  do  say  so  myself.”  And  the  colonel 
said:  “It  is  imjwssible  for  me  to  give 
my  impressions  in  a  few  words.  If  I 
were  to  describe  all  we  have  seen,  it 
would  more  than  fill  a  book.”  Which 
was  slim  picking  for  a  reporter  who  had 
traveled  for  more  than  two  weeks,  by 
water  and  land,  to  interpret  these  in¬ 
trepid  vacationists  to  the  millions  of 
Japan,  eagerly  awaiting  the  honor  of  a 
visit.  Yet  Col.  Lindbergh  wonders  why 
it  is  that  an  occasional  newspaperman 
writes  fakes  about  him. 

*  *  * 

Here  is  an  interesting  letter  from 
George  B.  Lockwood,  publisher  of 
Muncie  (Ind.)  Evetting  Press,  respond¬ 
ing  to  a  recent  solicitation  in  the  Shop 
Talk  column  for  suggestions  as  to  how 
this  fair  nation  can  keep  its  willing  and 
able  population  profitably  employed.  Mr. 
Lockwood  points  out  that  his  view  is 
at  variance  with  practically  “everything 
that  is  being  said  on  the  relation  of  the 
tariff  to  American  employment”  but  he 
believes  it  is  a  solvent  of  the  problem  of 
idle  millions  in  this  country. 

Mr.  Lockwood  speaking: 

Europe  has  one-fourth,  Asia  one-eighth 
the  per  capita  consuming  power  of  the 
United  States.  The  introduction  of  mass 
production  into  Europe,  with  wages  re¬ 
maining  stationary,  and  in  some  coun¬ 
tries  even  reduced,  since  before  _  the 
World  War,  creates  an  impossible  situa¬ 
tion,  because  consuming  power  cannot 
without  increasing  wages  keep  pace  with 
the  output  of  the  machine  age.  During 
the  same  period  wages  rose  in  the  United 
States,  measured  in  purchasing  power, 
more  than  50  per  cent.  Thus  it  was 
possible  to  absorb  the  increased  output, 
and  also  to  increase  purchases  of  raw 
materials  and  other  products  abroad. 
The  financial  and  economic  integration 
of  our  system  with  that  of  Europe,  begun 
during  the  World  War  and  now  rapidly 
procetKling,  is  making  it  impossible  to 
maintain  our  living  standards.  In  the  oil 
and  lumber  industries  alone  more  than 
a  half  million  men  are  out  of  work 
because  competition  based  on  machine 
production  plus  low  wage  standards,  has 
demoralized  our  markets,  there  being  no 
tariff  in  the  case  of  oil  and  an  inadequate 
tariff  in  the  case  of  timber.  Both  politi¬ 
cal  parties  are  pledged  to  a  tariff  equal 
to  the  difference  in  production  or  labor 
costs  at  home  and  abroad,  and  neither 
party  in  practice  favors  such  protection 
because  of  the  influence  of  those  Ameri¬ 
cans  who  have  put  their  eggs  in  the 
European  basket.  The  present  tariff 
law,  measured  by  that  prescription,  be¬ 
cause  of  the  widened  gap  between 
American  and  European  w'ages,  was  the 
lowest  in  protective  value  at  the  time 
of  passage  of  any  we  have  enacted  since 
before  the  Civil  War,  all  the  ballyhoo 
to  the  contrary  notwithstanding. 

Although  few  imported  articles  pro¬ 
duce  any  advertising  American  news¬ 
papers  are  almost  a  unit  in  demand¬ 
ing,  not  a  reduction  but  an  increase  in 
the  volume  of  competitive  imports 
cheapened  by  cheapening  the  producer. 
Big  internationalized  banking  and  indus¬ 
try  favor  low  tariffs  or  no  tariffs;  inde 
pendent  industry  favors  a  tariff  sufficient 
to  enable  it  to  live  in  competition  with 
foreign  output.  Instead  of  helping  our 
import  trade,  the  destruction  of  the  pur¬ 
chasing  power  of  the  millions  of  men 
affected  in  competitive  industry  in  this 


country  cuts  down  our  importation  of 
raw  materials  and  non-competitive 
articles.  The  prospect  of  enlarged  mar¬ 
kets  for  American  production  abroad,  for 
a  variety  of  reasons,  is  a  mirage.  The 
possibility  of  restoring  a  normal  condi¬ 
tion  of  employment  by  doing  more  of 
our  own  work,  as  Canada  is  sensibly 
doing,  is  a  reality,  overlooked  by  cosmic 
thinkers,  but  indicated  by  common  sense. 
m  *  * 


'T’HIS  is  an  advertisement,  given  with- 

out  thought  of  reward  to  three  prec¬ 
ious  young  men,  with  “backgrounds  of 
newspaper  work,”  named  Calkins,  Shin- 
nick  and  Borders,  of  New  York  and 
Washington.  I  observe  a  circular  letter 
they  are  sending  around,  drumming  up 
trade  among  advertising  agents  for  their 
new  free  publicity  factory.  Here  is  what 
they  say: 

‘“We  know  that  publicity  can  be  of 
definite  value  to  an  advertiser.  We  be¬ 
lieve  it  can  be  handled  in  a  more  intelli¬ 
gent  way  than  it  has  been  handled  in  the 
past,  and  with  a  minimum  of  grief  and  a 
maximum  of  profit  to  an  agency.  (We 
allow  15  per  cent  discount  on  any 
amounts  billed  your  clients.) 

“If  you  have  a  publicity  department, 
we  should  like  to  place  at  its  disposal 
some  services  it  could  not  easily  dupli¬ 
cate — such  as  a  syndicated  half-page  of 
news-pictures,  going  to  more  than  600 
newspapers,  in  which  publicity  pictures 
can  be  placed.” 

It’s  that  syndicate  reference  which  in¬ 
terests  this  department.  Is  it  possible 
that  a  real  syndicate  service,  meaning 
one  that  sells  news-pictures  to  editors,  is 
in  the  business  of  handing  out  publicity 
pictures,  traded  in  at  regular  advertis¬ 
ing  rates  bv  press  agents  and  advertising 
agencies?  Newspapermen  ought  to  know 
ail  about  that  syndicate  service.  I  think 
their  action  would  be  both  intelligent  and 
prompt.  There  is  the  possibility,  too, 
that  Calkins,  Shinnick  and  Borders,  Inc., 
promise  more  than  they  can  deliver.  At 
any  rate,  editors  might  keep  a  sharp 
lookout  for  advertisements,  for  which  the 
publisher  gets  nothing,  issued  in  the 
form  of  news  pictures. 

*  *  * 


SOME  reader  may  be  able  to  tell  Dan 
Worden,  of  Saskatoon  Star-Phoenix, 
who  wants  to  know : 

“Can  you  tell  me  who  wrote  and  where 
I  can  get  a  copy  of  the  newspaper 
parody  of  one  of  Kipling's  poems?  His 
famous  line  was 

‘When  Earth’s  last  picture  is  painted. 
And  the  tubes  are  twisted  and 
dried’  ... 

and  as  I  remember  it  the  parody  ran 
'When  Earth’s  last  paper  is  printed 
And  the  forms  are  something  and 
cold.’  ” 

♦  *  ♦ 


Folks  laugh  at  newspaper  “boners,” 
but  they  are  no  joke  around  the  shop. 
They  are  a  pain.  Each  time  Mrs.  Mala- 
prop  does  her  stuff  in  type,  especially 
if  the  scandal  is  exposed  in  Atnerican 
Mercury,  F.P.A.’s  column,  or  in  some 
other  print  specializing  in  this  form  of 
torture,  feelings  of  sorrow  or  indignation 
surge  in  our  loyal  journalistic  breasts. 
We  know  how  easy  it  is  to  err  in  print. 
We  know  how,  in  the  best-regulated 
shops,  slug-casting  machines  can  stutter, 
makeups  can  pick  up  the  wrong  line, 
proof-readers  can  miss  the  sense  of  an 
article  in  their  anxiety  to  keep  the  words 
in  line,  reporters  can  ball  up  their 
phrases,  copy-readers  can  take  a  chance 
with  the  writings  of  certain  good  men, 
telegraph  instruments  can  flip-flop  mean¬ 
ing  and  pop-eyed  little  devils  creep  in 
where  angels  are  only  supposed  to  tread. 
But  the  average  reader,  justifiably,  sees 
only  the  humor  of  our  typographical  and 
verbal  monstrosities.  It  is  nothing  to  the 


man  in  the  street  that  any  good  news¬ 
paper  can  and  does  present,  day  by  day, 
column  after  column  of  stuff,  hot  from 
the  scenes  of  news,  with  as  much  ac¬ 
curacy  as  one  would  expect  in  a  legal 
brief  or  book.  Accuracy  is  expected. 
Only  newspapermen  know  how  stubborn 
and  impudent  the  jinx  of  type  and  copy¬ 
reading  may  be. 

*  *  * 

T  HAVE  just  been  reading  a  small 
volume  called  “Breaks,”  compiled 
by  W.  W.  Scott,  an  author  with  time 
and  inclination  to  collate  several  hun¬ 
dred  boners  from  books,  magazines  and 
newspapers.  One  cannot  deny  the  humor 
of  the  situation,  heart-rending  as  it  may 
be  to  those  responsible.  Mr.  Scott  does 
not  hesitate  to  credit  the  mistakes  to 
newspapers,  magazines,  books,  authors 
and  advertisement  writers,  but  in  quot¬ 
ing  from  the  volume  this  department 
shall  draw  the  veil  of  anonymity.  In 
studying  these  breaks  it  is  interesting  to 
imagine  how  they  happened.  Most  news¬ 
papermen  will,  at  a  glance,  divine  the 
cause  of  error. 

Inasmuch  as  a  Bible  was  once  printed 
in  England  which  contained  as  a  mis¬ 
print  the  seventh  commandment,  reading, 
“Thou  Shalt  Commit  Adultery”  there  is 
some  excuse,  as  the  author  points  out, 
for  mistakes  in  the  hurried  contemporary 
prints  of  the  day. 

^  * 

XT  ERE  are  several  types  of  error  ex- 
posed  in  the  book: 

“Among  the  first  to  enter  was  Mrs. 
Gara  Adams  of  Erie,  Pa.,  lone  woman 
passenger.  Slowly  her  nose  was  turned 
around  to  face  in  a  southwesterly  direc¬ 
tion,  and  away  from  the  hangar  doors. 
Then,  like  some  strange  beast,  she 
crawled  along  the  grass.” 

“Many  Broadway  celebrities  were 
present  and  the  literati  glimpsed  in  the 
throng  included  Fannie  Hurst  with  her 
marmoset,  Carl  Van  Vechten.” 

“Mrs.  Annie  Besant,  eighty-year-old 
theosophist  leader,  was  confined  to  bed 
today  at  the  home  of  friends  at  Wimble¬ 
don.  A  severe  child  forced  her  to  cancel 
all  lecture  engagements.” 

“By  an  unfortunate  typographical  error 
we  were  made  to  say  on  Tuesday  that 

the  departing  Mr. - was  a  member  of 

the  defective  branch  of  the  police  force. 
Of  course  this  should  have  read  ‘the  de¬ 
tective  branch  of  the  police  farce.’  ” 

“This  is  the  first  picture  taken  showing 
Europe’s  other  famous  Queen  Marie  with 
the  infant  Prince  Andria,  her  third  sin.” 

“It  is  proposed  to  use  this  donation  to 
purchase  new  wenches  for  our  parks  as 
the  present  old  ones  arc  in  a  very  delapi- 
dated  state.” 

“Mr.  and  Mrs.  J.  A.  Smith  are  the 
parents  of  a  nine-pound  boy,  who  arrived 
at  the  house  last  night.  Plain  Dealer 
Want  Ads  Bring  Results.” 

■‘Mrs.  Thurston  Gaylord  and  daughters 
are  planning  to  tour  the  Black  Hills, 
Yellowstone  Park  and  other  places  of 
interest.  They  are  taking  a  tent  and 
cooking  utensils  and  will  vamp  by  the 
side  of  the  road.” 

“Germans  are  so  small  that  there  may 
be  as  many  as  one  billion,  seven  hundred 
million  of  them  in  a  drop  of  water.” 

“New  York,  March  4. — Helen  Hayes, 
whose  work  on  the  stage  was  interrupted 
by  maternity,  is  to  return  in  a  manless 
play.” 

“The  Bishop  will  then  go  to  New 
York  for  a  weep.” 

“Calvin  P.  Foulke,  of  Whitemarsh, 
won  two  distinctions  at  the  annual  class 
elections  of  the  seniors  of  Princeton.  He 
was  voted  the  ‘most  likely  bachelor’  and 
the  ‘greatest  woman  heater.” 

“For  the  less  formal  interior,  straight¬ 
hanging,  unlined  draw  curtains  are  help¬ 
ful  in  creating  an  atmosphere  of 
hostility.” 


“With  an  effort  Janet  pulled  liersci 
together.  She  stopped  crying  and  dri3 
her  ears.” 

“Miss  Hazel  Gregg’s  gladiola  gardai 
has  been  attracting  considerable  attentki 
of  late.  She  spends  many  hours  eadi 
day  in  the  garden  and  her  large  collectio( 
of  pants.” 

“Father  of  6  Children  Places  Blaoi 
on  Wife.” — Headline. 


“2  Convicts  Evade  Noose;  Jury 
Hung.” — Headline.  ■ 

“Woman  Kicked  by  Her  Husband 
Said  to  Be  Greatly  Improved.” — Head^ 
line. 

“50th,  330  E. — 2  clean,  pleasant  roonu 
running  water,  $4-$5.  Love. — Classifie 
advt. 

“The  skipper  spat  disconsolately  dowi 
the  engine-room  ventilator  and  stopped 
the  engines.” — Story.  ' 

“There  were  two  sharp  reports,  and; 
Radley  lunched  and  staggered.” — SUxf 

“Mother  Of  Two  Gives  Mate  Sonul 
Credit.” — Headline. 

“Apartments  to  share.  W.  86th  street, 
Lady,  pleasant,  sunny  (3  exposures).”— 
Advt. 

“Mrs.  -  pointed  to  a  door  and  re>  ’ 

plied  in  one  syllable,  ‘Bathroom’ 
Story. 

“Why  rend  your  garments  elsewheif^i 
when  our  up-to-date  Laundry  can  do  the  i 
work  more  effectively.” — Advt. 

“Amateur  Lion  Taming  Daily,  after* 
n(»n  and  evening.  A  lady  or  gentlemil 
will  be  selected  from  the  audience  to  en¬ 
ter  the  Lion’s  Den.  Special  Aftemootj* 
Feeding  at  3  o’clock,  Monday  and  Wed¬ 
nesday. — Advt. 

“The  plumbers  have  finished  their  part  ' 
of  the  contract  at  the  new  garage  and 
there  now  remains  only  the  plumbing  to ' 
be  done.” 

“One  of  the  most  pleasant  occasiooi 
of  the  season  was  the  coming  out  party  ■ 
of  Miss  Dorothea  Wemm  of  Third  Ave. ' 
South.  The  beautiful  deb  was  attired  in 
an  imported  creation  of  jade  green  crepe 
trimmed  with  ecrue  lace  around  the 
punch  bowl.” 

“The  millinery  department  will  be  on 
the  second  floor  and  the  proprietor  states 
that  their  aim  will  be  to  always  have  the 
latest  and  last  word  in  women’s  hats  at 
appalling  prices.” 

“Jenkins,  it  is  claimed,  was  driving  at 
a  high  rate  of  speed  and  swerving  from 
side  to  side.  As  he  approached  the 
crossing  he  started  directly  towards  it 
and  crashed  into  Miss  Miller’s  rear  end 
which  was  sticking  out  into  the  road 
about  a  foot.  Luckily  she  escaped  ^ 
jury  and  the  damage  can  be  easily 
remedied  with  a  new  coat  of  paint.” 

“Among  the  first  passengers  were 
Mrs.  Mabel  Willebrandt,  who  is  no* 
associated  with  an  aviation  corporatioB 
as  Washington  counsel.  Mrs.  Wille¬ 
brandt  carried  a  quart  bottle  of  water 
taken  from  the  Atlantic  ocean,  which  she 
poured  into  the  Pacific  upon  arrival  in 
Kansas  City.” 

“Richard  Henry  Howell  was  sentenced 
to  two  years  in  the  McNeil  Island  fed¬ 
eral  penitentiary  by  Judge  McNary  yes¬ 
terday  on  a  plea  of  guilty  to  a  charge 
of  violating  the  Mann  act  by  transport¬ 
ing  Betty  Moore  from  Sacramento,  CaL 
to  Portland. 

“Gordon  Onstad  and  Albert  Gillette 
vocalists,  and  Abe  Bercowitz,  violin^ 
of  the  Oregonian’s  radio  service,  KGW, 
contributed  the  musical  part  of  the  pro¬ 
gram.” 


